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Editor  &  Publisher 


Good  reporting.  That’s  all  the  Chicago  Sun-Times 
asked  of  Education  Editor  Ruth  Dunbar 
when  she  covered  the  Redmond  Plan  for  integrating 
and  upgrading  the  Chicago  schools. 

And  we  got  it.  What  we 
also  gbt  was  the  Illinois  Education 
Association’s  annual  School  Bell  Media  Award 
in  recognition  of  Ruth’s  excellent  series. 

We’re  all  very  pleased  with  Our  new  award. 

But  not  very  surprised.  Because  that’s  what  happens 
when  you  insist  on  in-depth  reporting 
and  analysis  of  the  news. 

It’s  what  we  do  best. 
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circiilalioii.  Hi^ln'r 
and  liiglu'r  reader  iiu ome 
and  ()(:(:ii|)ati(in  levtds. 

A  ynuni’er  audieni  e  with 
larger  tamilies.  More  nei'ds. 

More  WtOils.  Tht' 
Herald-K\aininer.  Oin*  ot 
America's  best  advertising 
huvs  and  a  must  in 
Southern  (]fditorni<c 


Los  Angeles  Evening  and  Sundav 

HERALD-EXAMINER 


A  HEARST  NEWSPAPER 

tinx'ii/i  d  \ijtitvtiilhi  I'M  Key  Wiukcl  Advert i>in^  l\t'vri’^ciitatrvt'>.  hn 


That’s  why  advertisers  place  71%  of  their  Baltimore 
newspaper  advertising  in  The  Sunpapers.  It’s  the  paper 
read  by  the  people  who  have  the  money  to  spend . . . 
and  that’s  the  whole  point  of  advertising. 

What  makes  The  Sunpapers  so  popular?  Our  brand  of 
news  reporting.  Our  regular  features.  Our  exclusive 
sections — on  Recreation,  Food,  Boating,  all  the  subjects 
Marylanders  find  fascinating. 

Get  your  message  through  to  the  people  who  buy . . . 
results  prove  they  read  The  Baltimore  Sunpapers. 


Anniiitlly,  lUilfituorcans  sprnci  SI on 
••portint)  i'lpiipmi  nt.  on  antomotifc  e>inipnu  nt, 

.i!l.i.000,0()0  on  furniture,  $H^.0O0,(K)O  on  dininy  out. 


National  Representatives;  Cresmer,  Woodward,  O’Mara  &  Ormsbee— New  York.  San  Francisco,  Los  Angeles,  Chicago,  Detroit,  Atlanta,  Philadelphia,  Minneapolis 
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Need  a  QUICK  test? 

YOU'RE  ON  m  WAY 
IN  “TEST-TOWN,  PA.” 


Nowadays,  first  one  on 
the  market  gets  the 
most.  If  you  have  a  new 
product,  package  or  pro¬ 
gram,  better  test  it  fast 
—  but  sure  —  before 
launching  a  national  ad 
program. 

And  what  better  place 
for  a  quick  start  than  Altoona — handy,  compact, 
typical,  and  isolated  from  outside  market  influences 
— with  one  daily  newspaper  serving  as  the  buying 
guide  for  98%  of  Altoona  families,  4  out  of  5 
homes  in  a  market  area  spending  at  the  rate  of 
$5. 5-million  a  week! 

SELL  BEST,  TEST  BEST  IN  PENNSYLVANIA  WITH  THE 

Mtoona  51Rirror 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 

Richard  E.  Beeler,  Advertising  Manager 
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•  FRIEND,  ROMAN,  V 

•  COUNTRYMAN  .  .  .  » 

•  LEND  ME  t 
YOUR  E&P. 


/  GET  YOUR  OWN!\ 
I  THEY'LL  SENATE  i 
\  TO  YOU  FOR  / 


ORDER  YOUR  OWN  E&P  SUBSCRIPTION  TODAY.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER.  850  Third  Avenue,  New  York,  N.  Y,  10022 

Dear  Editor  &  Publisher: 

Please  start  my  subscription  now,  addressed  to: 

Name . 

Address  . 

City . State  . Zip . 

Company . 

Nature  of  Business .  . 

□  Remittance  enclosed 

$6.50  a  year,  U.S.  and  Canada — All  other  countries,  $10  a  year. 


EDITOR  &  PUBLISHER  CALENDAR 

JANUARY 

28- 31 — Southern  Classified  Advertising  Managers  Association.  San  Carlos 
Hotel,  Pensacola,  Florida. 

31-Feb.  2 — Research  Committee,  International  Newspaper  Promotion  Asso¬ 
ciation.  Biltmore  Hotel.  Phoenix,  Arizona. 

FEBRUARY 

I — California-Nevada  Associated  Press.  Century  Plaza  Hotel,  Los  Angeles. 

I- 4— California  Newspaper  Publishers  Association.  Century  Plaza,  Los  An¬ 

geles. 

4-6 — New  York  State  Society  of  Newspaper  Editors.  Thruway  Motor  Inn, 
Albany,  N.Y. 

4- 6 — Pennsylvania  Editors'  seminar  on  "The  Constitutional  Convention." 

Holiday  Inn  Town,  Harrisburg. 

5- 7 — American  Advertising  Federation  Conference  on  Advertising/  Govern¬ 

ment  Relations.  Hilton  Hotel,  Washington. 

8-10 — New  York  Press  Association,  Hotel  Syracuse,  Syracuse,  N.Y. 

8-10 — Ohio  Newspaper  Association.  Sheraton  Motor  Hotel,  Columbus,  Ohio, 

8- 10 — South  Carolina  Press  Association.  Greenville. 

9- 10 — Texas  UPl  Editors.  Sheraton  Hotel,  Dallas. 

10 -  South  Carolina  Associated  Press  News  Council.  Jack  Tar  Poinsett 
Hotel,  Greenville.  S.C. 

9- 11 — Mississippi  Valley  Classified  Advertising  Managers  Association.  La¬ 

Salle  Hotel,  Chicago. 

II- 23 — Seminar  on  New  Methods  of  Newspaper  Production.  American  Press 
Institute,  Columbia  University,  New  York. 

12 — New  York  Associated  Dailies.  Hilton  Hotel,  Buffalo. 

12 -  William  Allen  White  Centennial  University  of  Kansas,  Lawrence,  Kan;. 

13- 14— New  York  State  Publishers  Association  Winter  Convention.  Statlar 
Hilton,  Buffalo. 

16-17 — Oregon  Press  Conference,  Eugene. 

18- 20 — Texas  Daily  Newspaper  Association.  Warwick  Hotel,  Houston. 

19- 20 — American  Bar  Association  House  of  Delegates.  Palmer  House,  Chi¬ 
cago. 

23- 24— Texas  Press  Association  Mechanical  Conference.  Sam  Houston  State 
College,  Huntsville,  Texas. 

25-27 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

29- March  2 — Maryland-Delaware  Press  Association  Winter  Convention. 
Hotel  Dupont,  Wilmington,  Dela. 

25-March  8 — Seminar  for  Advertising  Executives  (under  75,000  circulation). 

American  Press  Institute,  Columbia  University,  New  York. 

29-March  2 — PNPA-IAMA  Display  Advertising  Conference.  Host  Farm 
Motel,  Lancaster,  Pa. 

29-March  2 — International  Press  Institute  conference  for  U.S.  and  Canadian 
journalists.  Williamsburg  Lodge,  Williamsburg,  Va. 

29-March  2 — Maryland-Delaware  Press  Association.  Hotel  Du  Pont,  Wil¬ 
mington,  Dela. 

MARCH 

1-2 — Newspaper  Advertising  Executives  Association  of  the  Carollnas,  meet¬ 
ing.  Voyager  Inn,  Greensboro,  N.C. 

10- 12 — SNPA  Mechanical  Conference  (Western  Division).  Commodore 
Perry  Hotel.  Austin,  Texas. 

14- 16 — National  Newspaper  Association.  Government  Relations  Workshop. 
Hotel  Washington,  Washington,  D.C. 

15- 16 — Tennessee  Press  Association  advertising  conference.  Hotel 
Hermitage,  Nashville. 

15- 17 — Northwest  Mechanical  Conference.  Hilton  Hotel,  St.  Paul,  Minn. 

16 -  Oregon  Newspaper  Publishers  Association  circulation  conference. 
Marion  Motor  Hotel,  Salem,  Ore. 

17- 22 — Women's  Page  Workshop.  University  of  Missouri,  Columbia,  Mo. 
17-29 — Seminar  on  Newspaper  Promotion  and  Public  Relations.  American 

Press  Institute,  Columbia  University,  New  York. 

21-23 — Mid-Atlantic  Newspaper  Mechanical  Conference.  Host  Farm  Motel. 
Lancaster,  Pa. 

24 -  United  States  Basketball  Writers  Association.  Biltmore  Hotel,  Los 
Angeles. 

25- 27 — Council  on  Newspaper  Research  and  Development.  St.  Petersburg. 
Fla. 

31-April  12  — Seminar  for  Political  and  Government  Reporters.  American 
Press  Institute,  Columbia  University,  New  York. 
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He  May  Never 

Get  to  the  Crowded  City 


told,  the  need  for  farm  labor  will  decline  another  45%. 
And  the  rural  areas,  which  depend  on  the  farms, 
decline,  too. 

So  parents  and  children  move  to  the  city  in 
search  of  jobs,  in  search  of  homes  where  there  are 
adequate  water  and  sewer  systems,  better  schools, 
more  medical  facilities,  more  recreation.  And  the 
cities  become  more  and  more  crowded  . . .  their  facil¬ 
ities  overloaded  .  .  .  frustrations  increase. 

America’s  rural  electrics  believe  our  nation’s 
problems,  and  those  of  its  cities,  can  be  better  met  by 
providing  jobs  and  facilities  for  the  people  rather 
than  moving  the  people. 

Today’s  urban  problems  have  their  roots  in 
rural  soil.  America’s  rural  electrics  are  working  with 
our  nation’s  leaders— in  government,  industry  and 
private  organizations — to  attack  the  problems  at 
their  roots. 

Let’s  make  our  open  spaces  not  only  a  good 
place  for  a  sled  ride.  Let’s  make  them  a  better  place 
to  live  and  work. 


X  hat’s  what  all  the  discussion  about  the  crisis  in 
our  cities  finally  comes  down  to  .  .  .  whether  or  not 
we  revitalize  our  countryside  so  that  people  can  live 
where  they  want  to  instead  of  where  they’re  forced  to. 

America’s  rural  electrics  believe  .  .  .  and  they’re 
working  to  implement  that  belief  with  action  .  .  . 
that  most  people  want  to  enjoy  the  crisp,  clean  air, 
the  blue  skies  and  the  white  snow  of  wintertime  in  the 
country.  Most  people  want  their  children  to  know  the 
joys  of  a  swift  sled  ride  down  a  snowy  slope. 

But  the  sad  truth  is  that  too  many  children  in 
rural  America  today  have  been  forced  to  surrender 
the  bright,  eager  look  of  childhood  to  the  gaunt, 
dull  face  of  poverty.  The  jobs  that  put  food  on  the 
table,  that  provide  protection  against  the  wind 
and  snow,  that  buy  clothes  and  pay  medical  bills, 
are  disappearing. 

In  the  last  15  years  new  machines  and  methods 
increased  farm  output  by  45^^ — reduced  farm 
employment  by  45%.  In  the  next  15  years,  we  are 


AMERICA’S  Consumer-Owned  RURAL  ELECTRIC  SYSTEMS 


benefits 


For  more  information  write  National  Rural  Electric  Cooperative  Association,  2000  Florida  Avenue,  N.W.,  Washington,  D.C.  20009 


Transistor  Mat  Detector 
by  Shaffstall 
Stops  Mechanical  Errors 
on  Automatic  Typesetters 
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(l'.iiil(»r's  Nolo:  Itay  Kruiii  proparod  llii^  ooliiiiiii  lioforo  lio 
vtoiil  lo  Na^lnillt*  to  all<‘ii(l  llio  annual  nio<'lini:  of  llio  Ton- 
no^M“»‘  A»MM-ialion.  SImrily  aflor  liis  roliirn  lo  Non  ^'ork 

on  llio  Mookond  ho  iliod.  apparonlly  of  a  lioarl  allaok.) 


SP  \  I’F.R  FAl'GHS  can  help  relievo  readers  of  the 
^  ^  ri”ors  of  weather  and  other  Iriluilations.  points  out  ('harles 
L.  Reiser.  >enior  adxertisinfr  editor.  Kastman  Kodak  Company, 
who  send>  alonjr  a  front  pa"e  of  the  Rochester  (N.  Y.)  Times- 
I  nion  dmiiiL^  a  proloiified  sulizero  spell  with  the  main  front- 
paae  heailline  readinf*:  "Cit\  Doesn't  Lose  Its  Cool."  There 
was  a  “Shiver  Meter"  listinji  hourly  temperatures  and  a  large 
photo  (fiom  the  waist  downt  of  a  girl  in  the  snow  was  cap- 
tionetl:  "Mini  for  Minus  Weather."  An  artist  had  drawn  icicles 
on  each  letter  of  the  logotvpe.  And  the  Denver  Post  heady- 
headed:  “.Mini-Skirts  I.ea\e  (iiiTs  on  ('old  Kind*."  ....  A 
<|uestiou-niark  head  in  the  Charleston  (III.)  Daily  times:  “I.RJ 
Drops  in  On  T  roo|*s:  "T  ime  for  All  to  Prav. 


—  lo  pres!-  preview  of  llie  New  .\1adison  >i|uare  (pardeii 

IN-nnsyl\ania  Slalion.  Oiir  Kiiiiles  were  Itoli  (lope,  who  w 
niasler  of  eerenionies  al  a  “."salule  lo  ihe  lienefil 

opening!  ihe  hii|ie  aiidiloriiiin  Fell.  I  I  :  tpen.  Kniniell  (1^ 
O'Donnell  (I  SAK,  Itel.),  pre>idenl  of  llii-  Nalional  1  ..S.O. 
IrviiiK  M.  Fi‘ll,  ehairnian  anil  pr»->iilenl  of  ihe  Madison  S 
tparden  C.orporalion,  for  whom  Kell  horiim,  a  larce  ihealre  i 
eenler,  is  named. 

— (oiesi  of  (dark  kinnaird.  Kinu  F«-aliires  hisiorieal  coin 
ami  aulhor,  lo  a  Diileh  T'real  t.liih  liineheon  al  ihe  Kegeney 
lo  hi-ar  ihe  fnliire  uses  of  aloinie  power  for  p«-aeeful  pur 
exiolled  and  lo  hear  llildegarde  play  and  sing.  Khalled  wilh 
(lhapnian,  Aeie  )  ork  Daily  Aeies  drama  «-rilie,  and  an  old  fi 
(!leveland  Aiiiorv,  who  unhappily  for  our  siile  has  forsaken  (Ic 
rarily  al  leasi)  eoliimn  wriling  for  hroadeasling. 

—  Vfler  s<-eing  Melvyn  Douglas  in  a  funny  play.  ••SpolVoi 
look  Mrs.  O.  O.  Melnlyre,  widow  of  ihe  famous  Ni-w  Aorl 
iimnisl.  on  lo  ihe  Pierre  (>raml  Itallrooni  for  (  ue  Mafia 
ehanipagiu-  parly  for  K.iOO  show  folk.  The  “Knierlaim-r  e 
^«-ar"  plaque  was  awarded  for  (’.m-  hy  Mrs.  Perle  Mesla 
W  ashinglon  hosli-ss,  lo  Pearl  llaih-y,  now  in  “lli’lh*.  Dolly, 
visiled  wilh  Iwo  old  friends.  Itill  Didl.  lln-  llroailway  pri-ss  : 
who  slaged  and  managed  ihe  Iwo-orehesira  exiravaganza. 
Norlon  Moekridge,  ITiiled  Kealiire  .Sy  ndieale  humor  eidiii 
who  is  liiiishing  a  hiMik  on  grallili.  “Ihe  S«-rawl  of  ihc  ^ 
(World.  May.  S-T.-MI). 

— F.siorled  Mrs.  Khea  Talley  Slewarl,  Manehesler,  ( 
formerly  a  New  ^'ork  eoliimnisl.  who  has  been  on  Iwo  Iri 
Afghanisian  lo  galher  malerial  for  a  biography  of  a  f< 
enlighli-ned  king  and  who  leaves  soon  for  l.ondon  for  fi 
ri-si-areh.  lo  Kleanor  l.amherl's  hiifTel  dinner  for  visiling  fa 


Transistor  Mat  Detector  cuts  proofreading  and 
resetting  time,  and  offers  you  maximum  perform¬ 
ance  from  your  automatic  typesetter.  If  every 
mat  does  not  drop  into  place  during  tape  compo¬ 
sition,  Mat  Detector  stops  the  machine  for  on-the- 
spot  correction.  Ends  needless  delays  for  resetting 
and  extra  proofreading.  Pays  for  itself  in  no  time. 

Transistor  circuitry  never  needs  adjusting.  No 
tubes  to  burn  out ...  no  relays  to  wear  out.  Auto¬ 
matically  adapts  itself  to  any  machine  speed. 

For  over  16  years  ...  the  best  in  mat  detecting. 
Insist  on  the  original  by  Shaffstall.  Write  today 
for  complete  information  on  Transistor  Mat  Dc- 
tectf  r.  Please  specify  automatic  typesetter  model. 


Available  for  Linotype  or  Intertype 


EQUIPMENT.  INC, 


Dowpslic  IT  or  Corps 

T'hrci-  cIhhts  lo  all  llii-  hravi-  prc>^  i-orp, 
W  ho  «-ov<-r«-d  llic  domc^lic  war. 

Itolh  riols  and  “peace"  dcmoiiKiralioii-, : 

T  hcM-  men  dcM-rve  our  eommeiidalioii>. 
If  llicM-  guy*  eaii'l  gel  hallle  pay, 
l.el'h  deeorale  ihem.  anyway. 

Al  (•oodnian.  Karri 


5149  E.  65th  Street 
Indianapolis,  Indiana  46220 


UP  IN  EVERY  CATEBORY 

and  growing  fast. . . 


The  HUNTSVILLE  TIMES 


Serving  and  selling 
one  of  the  South’s 
fastest-growing  markets! 


Represented  nationally  by  MOLONEY,  REGAN  fc  SCHMITT 
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Strike  Damage 

'E^imiiirs  oI  ilif  iiniitii'.  lli;ii  aiv  on  Niiikc  in  San  I  raiuisio  and 
Dciioil  and  lln»e  oilu-is  who  Mi|)|)oit  ilu-ni  loriinif  sns|K’n- 
sion  of  four  lartjt*  iH*ws|)a|H“i s  in  tlio^c  (ities.  tannoi  m-ciii  to  lomeinbcr 
ilif  lessons  of  IiiNtorx.  Or.  it  iIka  rcincndKi.  ilitv  don't  sccni  to  (are. 

It  is  a  fad  that  when  tlie  (inidation  and  advert isintr  lileltlood  of  a 
news|)a|)er  is  cut  oil  lor  a  lontf  time  hv  a  sustained  strike  it  does  not 
hetiin  to  How  as^aiti  intmediatelv  like  water  wlien  the  tap  is  turned  oti. 

I  he  artel  ies  of  this  lilehlood  havt  a  tendem  v  to  ,i>et  ( loir,<>ed  w  ith  ein- 
holisins  ihronsih  disuse.  I  here  is  no  tiieatei  example  of  tliis  tlian  the 
repeated  newspaper  disasters  in  New  York  C'.itv  which  saw  four  news¬ 
papers  die  in  almost  as  manv  vears.  leaviny;  the  (initiation  and  adver¬ 
tising  jtoiential  ol  the  altemoon  held  so  pievaiions  that  no  one  watits 
to  i>aml)le  on  compeiinu^  atjainst  the  one  remaining;  alieitioon  news- 
|)a|)er  in  the  nation’s  hugest  market. 

I  here  is  fnrthei  evidence  that  these  strikes  in  the  major  (ities  are 
injnrions  to  newspapers  in  other  (ities.  The  advertising  manager  of 
.Sears,  Roelnnk.  told  the  reveni  1N.\1'  meeting  that  "lor  over  10  veais 
we  have  hnilt  oin  hiisine^s  using  the  page.s  of  newspapers’’  hut  now 
thev  are  (imsideiing  using  other  media.  Otie  ol  the  leasons  cited  was 
the  strikes  in  some  major  maikets  that  have  left  Seats  without  its  majoi 
medium  h^r  jrrolonged  periods. 

If  this  is  true  of  .Seats,  the  nation  s  hugest  retail  advertiser  in  news- 
ji.ipers.  it  is  jnohahlv  true  ol  other  advertisers  both  letail  and  national. 

.\  strike  on  the  W  est  ( !oasi  mav  ailed  the  .idvertising  vohniie  ol 
newspapers  on  the  hast  (aiasi.  and  \i(e  veisa.  .md  jirohahlv  does.  It 
is  time  that  newspaper  emplovees  evervwhere  leali/ed  that  the  stiike 
vims  affects  the  lifeblood  of  all  news|)apers  and  not  just  one  or  two. 


Changing  Times 

\  mr  lOOih  auuiveis.nv  ol  the  birth  ol  W  illiam  .\llen  White  it  is 
reialled  that  heome  said:  “  riieretau  be  no  national  dailv  news- 
papei,  for  belore  it  readies  the  nation  its  news  is  old  and  dull  and  as 
( hnnmv  as  a  (old  pamake.  "  I  hat  was  beloie  the  ele(  li()ni(  age  ai’.d  had 
he  lived  to  see  it  he  probablv  would  have  (pialilied  the  statement. 

Actording  to  the  ele(  ironies  e\|K‘ris  almost  anv  thing  will  be  possible 
in  the  wav  ol  insiant.meous  transmission  ol  newspaper  pages  into  the 
home,  if  it  isn't  ahe.idv.  I’resentlv,  we  have  the  example  of  a  major 
newspa|H‘r  printing  simullaneouslv  in  seveial  (ities  and  others  plan¬ 
ning  satellite  plants  lor  the  same  purpose. 

r.ul  what  .Mr.  White  was  diiving  at,  we  believe,  was  that  the  good 
lo(al  newspaper  will  never  be  rephued.  .No  national  news])aper,  if  it 
is  to  be  (ailed  that,  can  give  the  lo(  il  coverage  and  be  us  close  to  its 
(onnnunitv  in  all  things  as  the  hometown  paper.  I  hey  will  continue 
to  thiive  and  proliferate. 

6 


‘*7/ie  fear  of  the  Lord  tendelh  to  life; 
and  he  that  hath  it  shall  abide  satisfied: 
he  shall  not  he  visited  irith  eril." 
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letters 

r,l  IIJ)  RKSTRK  rio\ 

Oliviously.  at  lea't  one  of  your  reatlcrs 
ii<\«T  heard  of  Tli«-  C.iiild! 

Ill  K&l’,  January  f>.  fl.  A.  Wolfe  of  tlie 
.Veils  Leader  in  Ixirlimond.  Va.,  ques¬ 
tioned  the  eoverafie  of  local  sports  depart¬ 
ment'.  He  wasn't  satisfied  with  reporters 
ju'l  'pendiii};  their  eight  hours  in  the  of¬ 
fice.  hut  he  also  wanted  them  to  “work 
many  hours  at  tlie  events  and  on  the  tele¬ 
phone  and  typewriter  at  home."’ 

He  urged  that  sports  writers  cover 
events  on  their  own  time — to  make  sure 
all  llie  sports  news  got  into  the  newspa- 

He  isn  t  a  sport'  w  riter  anymore.  Now, 
he  is  copy  editor  of  that  southern  journal. 

Well.  I'm  not  a  sjiorts  writer  anymore, 
either.  I'm  a  general  assignment  man  for 
the  Lonn  Island  Press,  hut  I  feel  qualified 
to  answer  his  charges.  1  was  a  sports 
writer  for  almost  four  years  at  the  .llhany 
(N.’t  .  I  Times-l  niori.  and  presently  work 
part-time  in  the  sports  department  of  the 
I’rc". 

I  know  all  ahout  The  Guild. 

W  hen  it  was  formed  10  years  the  News- 
jiaper  Guild  idixiously  did  a  lot  of  good. 

Now.  it's  a  monstrosity  that  limits  the 
journalist.  As  a  rookie  refiorter  in  Albany 
in  lOO.'k  I  wanted  to  make  a  big  imjiression 
as  a  sjiorts  rei»orter.  I  almost  got  fired, 
however,  because  of  The  Guild. 

.My  big  mistake  was  that  I  liked  sjiorts 
too  much,  (ioing  to  a  basketball  game  on 
my  night  off  was  not  my  idea  of  work.  I 
liked  it.  I'nfortunately.  I  didn't  get  any 
chances  to  cover  my  heat — local  college 
sjiorts — on  company  time,  .‘so  I  wrote 
ahout  the  sjiorts  events  on  my  own  time, 
and  felt  like  a  rejiorter  at  least  once  a 
week. 

I  wasn't  complaining,  the  sjiorts  editor 
didn't  comjilain.  and  the  colleges  didn't 
comjilain.  I  hi*y  all  seemed  jdeased  thev 
were  getting  coverage.  For  if  I  didn't 
cover  the  games,  they  wouldn't  get  the 
big  treatment.  The  manager  of  the  team 
would  have  called  in  the  details. 

Hut  THE  Gl  11. D  complained.  It  said  I 
couldn't  work  on  my  own  time.  I  had  to 
get  jiaid.  It  didn't  realize  that  money  is 
onlv  a  symbol — and  a  byline  is  a  symbol 
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— and  I  was  only  trading  one  .symbol  for 
another. 

So.  1  had  to  stoji  working  on  my  own 
time  or  get  fired.  I  still  love  sports,  but 
find  myself  covering  rapes  and  burglaries 
instead.  .\nd  now  I  know  not  to  step  on 
the  toes  of  the  "establishment." — The 
Guild. 

So,  Mr.  Wolfe,  don't  ask  your  sports 
rejiorters  to  work  on  their  own  time.  They 
may  have  to  find  another  job. 

Mike  Dyer 

lamaii  a,  N.Y. 

*  *  * 

W  HERE  CREDIT'S  1)1  E 

On  the  Hecord,  and  “For  the  Record”, 

you  might  consider  a  correction  regarding 
the  It  omen's  ft  ear  Daily  reports  confirm¬ 
ing  Sears,  Roebuck's  jilans  for  the  ap- 

jiointment  of  a  director  of  media  in  con¬ 
nection  with  the  chain's  further  explora¬ 
tion  of  television-radio  advertising. 

You  state  (January  20)  that  “Women’s 
Wear  Daily  reports  its  sources  confirm 
story  (E&i’  December  30,  1967 1  that 
.Sears  is  studying  moves  which  may  give 
television  advertising  at  least  equal  break 
with  use  of  print  media  . . .  '' 

This  parenthetical  insertion  of  the  E&P 
date  slyly  infers  that  Women's  Wear 
Daily  confirms  the  report  that  appeared 
in  E&P  December  .30.  1967. 

May  I  call  your  attention  to  the  story 
ahout  .'sears'  jilans  which  appeared  in  the 
Women's  Wear  Dailv  issue  of  December 
21.  1967.  (.Sears  denies  New  Post  Report). 

In  the  January  1.3,  1968  issue  of 
Women's  Wear  Daily,  a  Page  One 
FOCC.''  jiiece  about  Sears  more  or  less 
confirmed  the  earlier  report  (WWD  De¬ 
cember  21.  1967 1  that  ‘'The  giant  mer¬ 
chandiser  is  giving  major  consideration  to 
the  ajijiointment  of  a  radio-T\  broadcast 
director,  which  is  certain  to  constitute  a 
major  step  in  a  realignment  of  its  na¬ 
tional  advertising  structure,  imjilying  a 
reapjiraisal  of  all  its  media  activities.” 

Evrl  D\sn 

Editor. 

It  omen’s  If  ear  Daily . 

New  York. 

*  *  * 

MORE  (iOODSPEEDS 

Your  letters  to  the  editor  (January  20) 
contained  several  complaints  against  the 
.Sam  I.indrick  story  on  Bill  Goodsjieed. 

I'm  sure  that  most  of  your  readers  en¬ 
joyed  the  article,  as  did  I.  In  fact,  it  is 
such  a  real  life  story  that  makes  E&P 
especially  enjoyahle  .  .  .  learning  about 
jieople  in  the  field  who  have  something 
unique  going  for  them,  an  individual 
style,  a  certain  excitement  and,  most  im- 
jiortant,  creativity. 

I  wendd  rather  spend  an  evening  of 
( (inversation  any  day  with  Bill  Goodspeed 
than  1  would  your  complainers.  I’m  sure 
the  latter  would  be  dull,  uninspired  and 
conventional.  1  only  hojie  their  respective 
newspapers  do  not  reflect  a  similar  per¬ 
sonality. 

Let's  salute  the  Goodsjieeds.  We  need 
more  of  them  to  give  journalism  some 
color  and  a  return  to  rugged  individual¬ 
ism. 

Blxker  C.  Hill 
W  ashinjiton  (D.C.)  Examiner. 

27,  1968 


BRING  IN  THE  NEW  CARTOONIST! 

Yardley  Jones,  Toronfo  Telegram 

STUDY,  THEN  JUDGE 

In  regard  to  W.  E.  Chilton’s  letter  (De¬ 
cember  30,  1967),  bis  doubts  that  minor¬ 
ity  views  are  being  heard  in  Alabama  and 
Mississippi  brings  to  mind  a  column  by 
Jim  Murray  of  the  Los  Angeles  Times  of 
a  few  years  ago. 

Mr.  -Murray  didn't  agree  with  the  Uni¬ 
versity  of  .Alabama's  football  team  being 
named  number  one  in  the  nation  and  pro¬ 
ceeded  to  give  his  reasons  why.  few 
days  later  he  got  a  letter  signed  by  sev¬ 
eral  of  the  members  of  the  .Alabama  Crim¬ 
son  Tide,  including  then  Tide  quarter¬ 
back  Joe  Namath,  and  expected  to  get  a 
good  raking  over  the  coals.  Instead,  Mr, 
Murray  wrote  later,  players  asked  only 
that  he  watch  their  performance  in  the 
Orange  Bowl  and  then  judge.  Even  though 
.Vlabama  was  beaten  by  Texas,  their  per¬ 
formance  lastly  changed  Mr.  Murray’s 
opinion  of  the  team's  ability. 

In  the  same  vein,  I  suggest  that  Mr. 
Chilton  .study  the  situation  personally  and 
then  judge. 

Barrett  C.  Shelton,  Jr. 
General  Manager, 

The  Decatur  Daily, 

Decatur,  .Alabama. 

i!iiiiiiiiiiiiiiiiiiiiiiiiiiiBiiniu)iiiiiiiiiiiiiiiij:i:!:!::::iiiM3^ 

Short  Takes 

Mayor  Richard  G.  Lugar  spent  his 
first  official  <lay  on  the  job  yesterday 
checking  rumjis.  —  Frankfort  (Ind.) 
Morning  Times, 

• 

My  husband’s  sitter  is  getting  married 
next  month.  —  St,  Louis  (Mo.)  Globe- 
Democrat. 

• 

Brydges,  who  is  confined  to  Millard 
Fillmore  Hospital  with  lu,  told.  .  . — 
Buffalo  (N.A'.)  Courier-Express. 

• 

Theme  of  the  program  is  “Fiendship, 
Fellowship  and  Freedom,”  —  Baltimore 
(Md.)  S etc s- American. 

• 

The  Flu  Fisherman’s  Campfire  meets 
tonight.  Ice  fishing  will  be  discussed. — 
Toledo  (Ohio)  Times. 
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Why?  Because  until  now  there  has  never  been  a  stand¬ 
ard  list  of  subject  headings  to  help  you  organize  your  clip¬ 
ping  files. 

Nowthere  issucha  list. The  NewYorkTimesTHESAU- 
RUS  OF  DESCRIPTORS.  In  it  are  thousands  of  headingsand 
cross  references  to  guide  you  in  arranging  your  files. ..and 
to  help  your  reporters  pinpoint  material  in  those  files. 

The  New  York  Times  THESAURUS  takes  the  guess¬ 
work  out  of  filing  clippings.  For  example,  it  tells  you  to  put 
articles  on  “think  tanks”  under  “Research.”  Advises  you 
on  related  headings.  Defines  the  scope  of  each  heading. 
Suggests  subheadings,  and  so  forth. 

The  THESAURUS  will  be  published  in  January  in 
looseleaf  format  from  computer  printout.  To  make  sure  it 
stays  current,  we  will  send  revised  pages  to  THESAURUS 
buyers  at  least  four  times  a  year.  The  cost,  including  a 
binder  and  a  year’s  updating  service,  is  $225. 


Mail  this  coupon  today  for  full  details  on  The  New 
York  Times  THESAURUS  OF  DESCRIPTORS.  It  could  make 
your  morgue  and  library  a  lot  more  efficient. 

I  eljcycUiJlorkEimes  ] 

I  Library  Services  Dept.  E 

I  229  W.  43d  St,  New  York.  N.Y.  10036  I 

,  Please  send  me  information  on  The  New  York  Times  I 

THESAURUS  OF  DESCRIPTORS. 

I  Name  i 

I  Company  I 

[  Address  i 


I  City  State  &  Zip  | 
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DOKOTII^  SCIIIKF’S  VIKW 

N.Y.  City  Looks  Fine 
From  Post  Penthouse 

Ity  I'ttiiy  Itri-niia 


Journalistically  spcaki  ng, 
Dorothy  SchilT,  owner  of  the 
Seu'  Yorl:  1‘oiit,  doesn’t  claim  to 
bo  a  Kiant  killer.  Yet  the  giants 
have  ftone,  retreating  one  l>y  one 
from  the  -Manhattan  .scene,  vic¬ 
tims  of  a  composite  of  all  the 
prol>lems  in  m-wspaper  pulilish- 
inpr. 

Nine  months  apjo  Mrs.  -SchitT 
was  left  the  unreluctant  Ixun-- 
ficiary  of  the  ill  wind  that  Rusted 
throuRh  this  city’s  newsj)ai>er 
offices.  Since  the  death  of  the 
World  Jouniol  Trihinir  in  .May, 
1967,  the  Dost — alone  in  a  mar¬ 
ket  once  served  hy  numy  .sei)a- 
rate  inm.  papers — has  Rrown 
stronRer,  fatter. 

*<,tuile  SliiRReriiiR*  Mealily 

Sitting  in  the  Post  Penthouse, 
legs  tucked  neatly  under  her. 
hands  preci.sely  replenishiiiR  a 
long  cigarette  holder,  tht*  graml- 
daughter  of  Jacob  H.  Schitf, 
millionain*  hanker  and  philan¬ 
thropist,  and  daughter  of  the 
late  Mortimer  L.  Schitf,  held 
a  level  gaze  as  sht*  noted  with 
cool  objectivity:  “It  is  (juite 
staggering  that  all  the  otheis 
are  gone.  It’s  a  fact  alK)ut 
which  Pm  .sorry.  It’s  a  reality 
that  I  still  find  hard  to  Indieve.” 

Tallish,  grey-haired,  the  jjuh- 
lisher  and  editor-in-chief  of  the 
Post  at  64  is  a  slender,  elegant 
woman.  For  29  years  she  has 
steered  her  p.m.  pro<luct  through 
newspaperdom’s  gustiest  compe¬ 
titive  and  economic  gales.  Fre¬ 
quently,  the  l>etting  was  that  the 
Post  would  founder.  Fre(iuently, 
there  was  criticism  of  the  tactics 
Mrs.  Schiff  employed  in  her  go- 
it-alone  quest  to  survive. 

In  the  restrained  luxury  of 
the  paneled  suite  that  overlooks 
the  North  River  and  New  York 
Harbor,  it  was  quiet.  There  was 
no  sound  fiom  the  outmoiled 
l)resses  ’way  down  below  strain¬ 
ing  to  turn  out  that  day's  edi¬ 
tions  of  the  paper  founded  by 
.\le.\ander  Hamilton  in  1801. 

Production  being  one  of  the 
Post's  problems,  we  asked:  “How 
do  you  feel  about  the  comj)Iaints 
from  new.sstand  dealers  that  the 
paper  misses  much  circulation 
because  it  fails  to  arrive  at  com¬ 


muter  terminals  at  the  start  of 
the  rush  hour  with  its  sten-k  mar¬ 
ket  final  edition?” 

Ordering  .N«'w  Pre>>e> 

“It’s  a  i)roblem,  a  very  diffi¬ 
cult  proldem  which  I’m  anxious 
to  solve,”  sh<‘  rei)lied,  explaining 
that  the  difficulty  was  in  traffic 
congestion  as  well  as  i)roduction 
facilities.  .Mrs.  Schitf  said  that 
“within  the  next  three  weeks  we 
will  |dace  the  order  for  the  new 
presses  we  w  ill  eventually  install 
at  .South  Street.” 

This  was  a  reference  to  the 
old  home  of  the  former  Jonnial- 
A  im  rirnii.  which  is  being 
modernized,  air-conditioned,  and 
mad(*  read.v  for  "our  occupancy, 
mayl>e  a  year  from  next  I.al)or 
Ha.V.”  (.Already,  the  Post  is 
using  this  plant’s  exi.sting  etiuip- 
ment  when  the  tabloid  runs  over 
](•(>  pages.) 

The  Post’s  owner  said  that 
puicha.s(‘  of  this  plant  from  the 
Hearst  Corporation  was  com- 
plett',  with  no  mortgage.  She 
also  noted  that  the  new  presses 
— “and  I’ve  s|)ent  weeks  .study¬ 
ing  manufacturers’  catalogpies” 
— would  facilitate  color  printing 
and  rapid  distribution. 

How  much  circulation  do  you 
think  the  Post  will  eventually 
achieve? 

“I  really  don’t  know.  I’ll 
haj)py  when  we  reach  our  first 
million.” 

Surely,  in  a  city  which  has 
l.'i-million  j)eople,  you  might 
ex))ect  even  more? 

“I  don’t  like  to  think  in  astro¬ 
nomical  numlxM’s.  I  prefer  to 
))rogress  step-by-step,”  she  re¬ 
plied  cautiously.  “.An.vway,  cir¬ 
culation  is  not  neces.sarily  the 
most  important  thing.”  (Circula¬ 
tion  of  the  Post,  since  the  death 
of  W.IT,  has  climl)ed  from  400,- 
0(10  to  over  700,000.) 

We  asked  how  much  adver¬ 
tising  linage  the  Post  had  put 
on. 

“1  haven’t  the  slightest  idea 
at  the  moment,’’  she  said. 

We  did  not  pursue  the  matter, 
but  noted  that  Mrs.  Schiff,  when 
she  wished,  could  usually  get  all 
the  information  she  needed  by 
merely  iiressing  a  button  on  the 
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Dorothy  Schiff 


January  27,  1968 


Every  Saturday  Since  1884 


telephone  at  her  side  which  con¬ 
nected  swiftly  with  the  appropri¬ 
ate  executive. 

Ailverli«>er>  ‘Love  I  s' 

We  asked:  “What  about  the 
Fifth  Avenue  advertisers,  they 
don’t  seem  to  In*  supporting 
you?” 

“That’s  not  entirely  true,  B. 
-Altman  &  Co.  has  come  in  .  .  . 
and  they  love  us,”  she  replied. 
“We  expect  the  others  to  come 
in.  too.  They  resist  for  a  while, 
but  they  will  change  their 
minds.”  .And,  as  an  afterthought, 
she  added:  “From  a  business 
|)oint  of  view  it  isn’t  that  im- 
))ortant  .  .  .  we  have  all  the  big 
linage  people  already.” 

We  ventured  into  the  field  of 
rumors  that  have  sprung  up 
since  the  Post  gained  its  dom¬ 
inant  i)osition. 

Was  there  any  truth  in  the 
report  that  she  might  sell  the 
Post  now  that  it  had  liecome  an 
extremely  valuable  property? 

“No,  the  Post  is  not  for  sale. 
This  newspaper  is  my  life  .  . 

Klalwrating  on  this  point,  Mrs. 
Schitf  said  that  “no  direct  offers 
have  l>een  made  to  me,  but  people 
are  always  feeling  us  out, 
usually  through  intermediaries.” 

■As  a  publisher  who  in  the 
past  t<H)k  a  close  personal  hand 
in  lalM)r  relations  problems,  we 
asked  Mrs.  Schiff  if  she  dettH’ted 
any  mellowing  in  union  attitudes 
in  contract  negotiations?  (The 
Post  has  still  to  .settle  with  four 
craft  unions.) 

“I  don’t  negotiate  personally, 
you  know,”  she  answered.  “It’s 
very  rare  for  |)rincii)als  to  sit 
right  in  on  negotiations.  We 


have  our  own  negotiators  and  an 
outside  labor  counsel;  they  re¬ 
port  back  to  me  on  develop¬ 
ments.” 

With  a  smile,  she  added: 
“They  usually  come  back  and 
cry,  say  it’s  horrible,  you’re 
going  to  be  struck.  I’m  so  used 
to  it  all;  I’ve  heard  the  same 
thing  for  years.”  Talk  turned  to 
union  leaders,  and  Mrs.  Schiff 
said  that  Bertram  Powers, 
printer’s  union  president  with 
whom  she  has  dealt  personally, 
is  a  “remarkable  man.”  She 
noted  that  the  Post  had  reached 
contract  accord  with  the  printers 
and  was  working  on  a  special 
study  of  problems  involving 
automation. 

(.Iiiick  l)e»-ij>ions 

Mrs.  Schiff  had  very  little  to 
-say  al)out  the  editorial  side  of 
her  newspaper,  although  as 
editor-in-chief,  she  takes  a  keen 
interest  in  handling  of  news, 
features  and  political  coverage. 
(She  once  wrote  a  column  titled 
“Publisher’s  Letter.”  and  later 
“Dear  Reader  —  By  Dorothy 
Schiff.”) 

Mrs.  Schiff  lielieves  that  oper¬ 
ating  a  newspaper,  “is  like  run¬ 
ning  a  small  government.”  She 
says  (hx’isions  “have  to  l)e  quick 
and  definite.  Possibly  I’m  naive 
when  I  say  this,  though  I  don’t 
think  so,  but  I  l)elieve  that  my 
decisions  have  the  full  approval 
of  my  staff.  In  that,  I  feel,  I  am 
most  fortunate.” 

We  asked  Mrs.  Schiff  how  she 
determines  j)olicy  with  her  edi¬ 
torial  writers. 

“Well,  there’s  the  daily  edito- 
[('ontimirtl  t»i  10) 
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Mrs.  Schiff 

(('outimo’d  from  /«»//(■  !() 


rial  confpronop  when  such  things 
arc  discussed,’’  she  said. 

Itid  Mr.s.  Schiff  attend  the 
conference’’ 

“'So,  not  always.  It’s  often 
done  on  the  phone.  Weekdays  I 
speak  with  Jimmy  Wechsler,  he’s 
editorial  page  editor,  you  know, 
and  Sundays,  I  speak  with  Dick 
Montague,  who  calls  me  at  home 
at  12  o’clock  .  . 

•\\  e  S-ri'am  at  Kacdi  Ollier’ 

Was  there  ever  discord  be¬ 
tween  publisher  and  editorial 
writers’.’ 

“<  )h,  yes.  Sometimes  we  all 
.scream  at  each  other.  Kut  we 
usually  manage  to  reach  an 
understanding  .  .  .”  Mrs.  Schiff 
al.so  remarked  that  “people  read 
newsjiapers  for  much  less  world- 
shattering  reasons  than  the  edi¬ 
torial  page  ...  I  jiarticularly 
favor  strong  local  news  cover¬ 
age.’’ 

.Mr.s.  Schiff  asked  for  explana¬ 
tion  of  a  comment  made  to  K&P 
that  many  New  York  City  com¬ 
muters  do  not  buy  the  Post  be- 
caust*  of  its  “ethnic  pitch.”  We 
explained  that  the  impression 
persi.sted  that  the  Post  tended  to 
cater  to  minority  groups. 

•Mrs.  Schiff  indicated  that  such 
an  impression  was  false.  "I  like 
to  have  a  good  general  news¬ 
paper.  We  are  lilieral  in  our 
aiiproach;  the  Post  politically  is 
an  independent  liberal  new.s- 
paper  which  covers  all  the 
ba.ses.” 

Mrs.  Schiff  said,  “politically. 
I’ve  Ix-en  called  unpredictable 
.  .  .”  [.\  lifelong  Republican,  she 
left  that  party  in  Ix'coming 
a  Koo.sevelt  suiiporter.  jirinci- 
jially  becau.se  of  the  .social  wel¬ 
fare  legislation  sponsored  by  the 
New  Deal.] 

Prnfliable  for  .*'01110  Time 

-Mrs.  Schiff  looked  nostalgic 
as  she  recalled  the  U-ginning  of 
her  newspaper  career.  ( She  Im>- 
came  majority  stwkholder  and 
vicepresident  of  the  Post  on 
June  2.‘I,  19.’I9,  when  with  her 
former  husband,  George  S. 
Backer,  she  acquired  the  paper 
from  ,1.  David  Stern,  then  pub- 
li.sher  of  the  I'ldhidel idiia  Record 
and  Camden  (X.  J.)  Courier. 

“I  knew  very  little  aliout  news¬ 
papers  in  those  days,’’  she  said. 
"In  fact  I  had  vei-y  little  inter- 
e.st  in  newspapers  at  that  time. 
I  was  more  interested  in  politics. 
I  loved  politics.” 

Rut  in  this  connection  she 
noted:  "I  don’t  think  you  can  be 
active  in  jiublishing  and  in 
politics.  You  can’t  do  both  things 
well,  .\nyway,  there’s  always 
the  dang(>r  of  losing  your  jour¬ 


nalistic  objectivity.” 

We  asked:  "In  view  of  what 
has  happened  to  newspapers  in 
this  city,  bearing  in  mind  the 
Post’s  former  reputation  as  an 
ailing  property,  when  was  it  in 
most  danger?” 

“This  newspaper  has  been 
profitable  for  C|Uite  some  time," 
the  owner  replied.  “It  faced  its 
greatest  |)roblems  back  in  Ib.’lit 
when  we  took  it  over.  The  then 
owner  was  desperate,  he  could 
not  get  anyone  interested  in  it. 
We  took  over  the  deficits  and 
over  the  years  we  jiaid  off  the 
debts;  they  ran  into  millions  .  .  . 
my  father  left  me  some  money 
and  I  decided  to  put  in  into  this 
business.” 

Mrs.  Schiff  looked  back  to  the 
days  when  the  tripartite  World 
.Journal  Tribune  company  was 
being  formed  by  Hearst  Corp., 
Scripps-Howard  and  Whitney 
Communications,  and  said: 
"When  I  saw,  when  I  heard 
about  the  plans,  that  combined 
lineup  of  columni.st,  writers  and 
features,  I  felt  nervous.  Here 
was  all  this  talent  to  be  con¬ 
centrated  against  us  .  .  .” 

Still  on  the  subject  of  the 
WJT,  she  did  not  agre»*  that  it 
had  a  better  record  of  meeting 
the  commuter  rush  with  its  final 
editions  than  the  Post.  "Any¬ 
way,”  she  remarked,  “the  rush 
to  supply  the  market  final  may 
have  been  one  of  the  factors 
which  led  to  their  demi.se. ’’ 

Middle  Manageiiieiil  K\|ieii>.e 

She  jiointed  out  that  former 
rival  New  York  City  newspapers 
had  been  heavy  with  “middle 
management  men”  who  were  ex¬ 
pensive  and  who  also  found  it 
difficult  to  obtain  new  jiositions 
when  their  papers  went  down. 
She  said  this  was  not  the  case 
at  the  Post  which  had  a  small 
but  “well  balanced  executive 
team.” 

Returning  to  the  present,  IMrs. 
.Schiff,  indicated  that  there  were 
disadvantages  in  lieing  left 
alone  in  the  evening  field.  ‘‘The 
price  of  everything  has  gone  up, 
everyliody  thinks  we’re  rich  now 
.  .  .  we’ve  also  put  on  several 
hundred  more  jieojile."  .She  did 
not  sjiecify  in  which  de))art- 
ments. 

Mrs.  Schiff  said  that  she  would 
not  have  objected  to  the  Sew 
Yorl,-  Daihf  Xeu'st  enti'ring  the 
evening  newspapi'r  field.  She 
noted:  “I  had  five  rivals  when  I 
.started  here.” 

In  19fi8,  the  chief  executive  at 
the  Post — and  everyone  knows 
she’s  it — looks  forward  to  con¬ 
tinued  growth,  to  more  oppor¬ 
tunity  to  supply  the  news  needs 
of  this  city,  and  is  aware  of  the 
increased  burden  of  responsibil¬ 
ity  which  has  been  placed  upon 
her  personally  and  the  Post 
team  as  a  whole. 


Newark  News  Steps  I 
Into  New  York  City  B 


I'sing  trucks  and  a  helicopter, 
the  Xewarl:  (N.  J.)  Kvenina 
Xeu'x  on  Tuesday  (January  23) 
distributed  its  first  New  York 
edition,  the  start  of  what  next 
week  will  iK'conu*  a  Monday 
through  Friday  publishing  oper¬ 
ation. 

The  (h'cision  to  seek  wider 
New  York  circulation — carrying 
New  York  news,  syndicated  col¬ 
umnists,  expanded  financial  news 
and  st<H-k  market  rejiorts — was 
announced  l)y  New  Jersey’s 
largest  daily,  January  21.  The 
previous  Thur.sday,  the  Xeu' 
Yorh  .VcH’.s-  announced  its  deci¬ 
sion  n<)t  to  <‘nter  the  afternoon 
field.  (K&P.  Jan.  20). 

Richard  R.  Scudder,  iiublisher 
of  the  Newark  News  (ciiTulation 
279, lie  daily  and  121,913  Sun¬ 
day),  told  E&P:  “Sales  of  tin* 
first  New  York  (“dition  were  very 
good  indeed.  Rut  that  was  to  be 
expected;  after  all  that  jiublicity 
a  blind  conk  would  have  bought 
the  paper  .  .  .” 

Scudder  said  circulation  fig¬ 
ures  would  not  be  meaningful 
for  some  time.  Originally,  it  was 
reported  that  30,000  copies  of 
the  News  would  be  distributed  in 
Manhattan  in  an  area  bounded 
by  80th  Street  and  Wall  Street. 

Filial  Slock  Prii’i’s 

The  Newark  News  (founded 
in  1883)  has  iK'en  sold  in  Man¬ 
hattan,  mainly  at  commuter 
tei-minals,  for  many  years.  When 
the  World  Journal  Tribune  went 
out  of  business  la.st  yeai'  the 
News  step|)ed  up  distriliution  in 
the  city  and  sub.se<|uently  added 
a  st(H'k  marki't  final  edition. 
New  York  circulation  reached 
around  8,000  copies  daily. 

The  News’  first  new  edition 
reached  Manhattan  selling 
jioints  shoi'tly  after  the  stock 
mark<‘t  final  edition  of  the  .Voc 
)  <i<A-  /'ost,  Manhattan’s  last  re¬ 
maining  evening  newspaper. 
Roth  the  Post  and  the  News 
W(>re  helped  by  the  decision  to 
close  stock  market  trailing  :it 
2  p.m.  instead  of  3:30  ji.m.  'I'he 
New  York  edition  of  the  News 
goes  to  jiress  at  3  ji.m.  at  the 
present  time.  'Fhe  front  page  of 
the  newspajier  is  changed  from 
that  of  the  New  Jersey  editions 
to  carry  news  of  interest  to  Man¬ 
hattan  residents  and  to  com¬ 
muters  leaving  the  city  for  the 
.suburbs.  .Additional  New  York 
news  is  carried  on  the  front  page 
of  the  second  section  of  the 
paper. 

.According  to  George  Kentera, 
managing  editor,  two  reporters 


are  assigned  to  Manhattan, 
working  out  of  the  offices  of  the 
jiaper’s  national  advertising  rep¬ 
resentatives  on  Lexington  .Ave-  . 
nue.  "Those  guys  cover  New 
A'ork  City  as  if  it  were  a  for¬ 
eign  capital,  they  go  everywhere, 
they’re  into  everything,”  he  said. 

Kentura  noted,  "staffing  is  not 
a  particular  problem.  It’s 
nothing  unusual  for  the  News  * 
to  have  !>  or  H>  staffers  in  New 
A'ork  when  an  important  stor>' 
is  to  be  covered.”  He  said  addi¬ 
tional  staff  appointments  may 
tie  made.  'I'he  News  takes  .Asso¬ 
ciated  Press  New  A’ork  coverage 
and  has  just  added  UPI’s  Great¬ 
er  New  York  .service. 

Nil  \d\erlisiiig  .Silicitcd 

Publisher  Scudder  said  that 
New  A’ork  advertisers — many  of 
whom  already  operate  within 
the  News’  home  circulation  area 
— had  not  been  invited  to  take 
space  in  the  new  edition,  nor  had 
the  p;iper’s  sales  staff  talked  to 
them  about  it. 

“Time  will  tell  whether  this 
makes  .sen.se  or  not,”  said  Scud-  . 
der.  "We’re  not  jiarticularly  ex-  j 
cited  about  this  development.  • 
'I'his  is  not  a  new  newspaper, 
merely  the  adding  of  an  edition 
which  has  lieen  jiublii-ized  out  of 
all  proportion  by  other  media.” 

Driginally,  ads  promoted  the 
new  edition  as  The  Rvenitift 
.Vcics.  but  this  title  was  dropped 
to  avoid  conflict  over  using 
several  columns  carried  in  the 
New  York  Post.  There  was  also 
the  prospect  of  being  considered 
a  new  New  York  evening  paper 
with  a  lioost  in  assessment  for 
wire  .service.  (.An  .AP  spokesman 
told  K&P  "that  there  is  no  ([Ues- 
tion  of  imreasing  the  News’ 
as.sessment,  this  is  not  a  new 
paper.’’) 

Recause  of  the  (irospect  of  a 
clash  with  the  Post,  the  News 
dropped  .\rt  Ruchwald  and  Karl 
Wilson  columns  from  the  New 
York  edition.  The  Post  has  ex¬ 
clusive  rights  to  publish  them 
in  New  A'oik  City.  (In  19(1*1,  the 
Post,  via  a  govei  nment  antitrust 
suit,  forced  WJT  to  put  some  of 
its  columns  and  features  up  for  • 
use  by  newspapers  published  in 
the  New  Yoik  City  area.) 

The  Newark  )iaper  added 
Walter  Winchell’s  “Man  .About 
Manhattan"  column. 

.Asked  about  the  progress  of 
talks  with  Time  Inc.,  which  has 
expi’essed  a  desire  to  buy  the 
Newark  News,  Scudder  replied: 
“We’ve  had  some  conversation 
with  them,  that’s  all.” 
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Hayden  Bill  Hearings 
May  Resume  in  April 


Washington 

Congressional  and  newspaper 
sources  foresee  the  ))ossibility 
that  further  hearings  on  S1312, 
known  as  the  “Failing  News¬ 
paper  Act,”  may  Ik*  i)ostponed 
until  April. 

Senate  filibuster  on  civil 
riphts  legislation,  if  prolonged, 
could  iirevent  Senator  Philip 
Hart’s  antitrust  and  monojioly 
sutH'omniittee  from  resuminpr 
hearings  in  February,  as  tenta¬ 
tively  planned. 

The  schedule  called  for  re¬ 
sumption  of  the  hearing's,  the 
fir.st  of  which  were  held  in  July 
and  .\ujrust,  on  Feb.  13,  with  five 
hearings  in  February  and  a  final 
one  on  March  1.  At  Senator 
Hart’s  office,  and  also  at  Senator 
Carl  Hayden’s,  it  was  said  that 
a  civil  rights  filibuster  could 
throw  all  committee  .schedules 
out  of  kilter. 

SI  31 2  was  introduced  last 
JIarch  17  by  Senatoi-  Hayden 
anil  1 1  other  Senators.  It  pro¬ 
posed  to  grant  exemjition  from 
the  antitrust  laws  to  joint,  or 
agency,  operation  of  two  news¬ 
papers  where  one  paper  was 
likely  to  disaiipear  Ijecause  of 
financial  difficulties.  .A.t  the 
earlier  hearings,  testimony  was 
about  evenly  divided  Indween 
supiHu  ters  and  opponents. 

.No  ViiieiHliiieiils  Drafled 

The  recent  action  of  the  Fed¬ 
eral  Laws  Committee  of  the 
American  Nf'wspaper  Publishers 
AssiK-iation  in  endorsing  the  bill 
with  amendments  injected  a  new 
factor.  largely  iK'cause  the 
.AN’P.\  committee  did  not  sjiell 
out  the  amendments.  The  gist  of 
the  committee’s  i)roposal  seemed 
to  be  amending  the  bill  .so  as  to 
grant  limited  exemjitions,  rather 
than  the  blanket  exemptions  that 
S1312  is  generally  interpreted 
to  confer.  (E&P,  .Tan.  13). 

.Arthur  R.  Hanson,  counsel  for 
the  .AN’P.A,  said  the  amendments 
would  1k‘  drafted  and  presented 
by  Senator  Hayden.  .As  of  this 
week,  no  drafting  had  l)een  done 
nor  any  decision  made  as  to  the 
nature  of  the  amendments  or 
when  they  would  Ik*  presented. 

A  member  of  Senator  Hay¬ 
den’s  staff  indicated  that  the 
mo.st  likely  |)r(H-edure  would  Ik* 
to  wait  until  the  Hart  committee 
had  concluded  its  hearings.  Then, 
he  thought,  the  siionsors  of  the 
bill  might  study  the  transcript 
of  the  hearings,  note  the  objec¬ 
tions  of  witnesses,  as  well  as  the 
favorable  arguments,  and  try  to 
work  out  a  formula  that  would 
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preserve  the  objectives  of  the 
bill  and  be  acceptable  to  the 
Congress. 

.As  yet,  however.  Senator  Hay¬ 
den  and  his  associates  have  re¬ 
ceived  no  definite  proposals  and 
not  even  preliminary  drafting 
has  begun. 

Some  1.7  or  20  witnesses  prob¬ 
ably  will  be  heard  when  hearings 
aie  resumed.  .Among  them  will 
b(*  repi-esentatives  of  the  Na¬ 
tional  Newspajier  .Association, 
which  is  opposed  to  S1312,  and 
the  Newspaper  Committee  for  a 
Free  and  Comjietitive  Press,  for 
which  Michael  V.  Di Salle,  for- 
m<<r  Governor  of  Ohio,  is  the 
Washington  spokesman.  DiSalle 
said  that  his  group,  comjiosed  of 
wc‘ekly  newspapers  and  small 
dailies  throughout  the  countrj’, 
is  willing  to  listen  to  .sugges¬ 
tions,  but  was  opposed  to 
exemptions. 

Other  witnesses  expected  to  be 
heard  will  be  representatives  of 
labor  unions  seeking  to  rebut 
statements  introduced  into  the 
record  by  G.  O.  Markuson,  gen¬ 
eral  manager  of  the  He*arst 
Newspapers,  to  the  effect  that 
unreasonable  demands  of  the 
unions  were  responsible  for  the 
death  of  the  World  Journal 
Tribune  in  New  York. 


Huntsville,  .Ala. 

Huntsville  Times  Co.,  an  S.  I. 
Newhouse  property,  acquired 
owner.ship  of  the  Huntsville 
S'eu's  this  week  and  announced 
it  would  continue  to  publish  it 
under  i)resent  operational  condi¬ 
tions. 

John  Higdon,  publisher  of  the 
News,  which  is  printed  six  days 
(morning)  on  off.set  pres.ses  and 
has  a  circulation  of  about  IT.ftOO, 
said  the  owners  had  not  been 
successful  in  finding  any  other 
publishers  interested  in  pur¬ 
chasing  the  business. 

“The  present  owners,”  he  said, 
"have  made  earnest  and  diligent 
efforts  to  make  a  success  of  the 
newspaper  for  over  four  years 
but  for  some  months  it  has  lK*en 
a))parent  that  revenues  from 
readers  and  advertisers  were  not 
sufficient  to  continue  publishing.” 

The  Times  lK*came  a  New¬ 
house  paper  in  1978  when  the 
New  York  publisher  acquired  the 
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Jacques  A.  Caldwell 


('aldHell  Hoadi*  Up 
.Vjieiiuy  C'orporatioii 

Jacques  .A.  Caldwell,  73, 
Scripps-Howard  advertising  and 
business  executive,  has  been 
named  president  and  general 
manager  of  the  Evan.sville 
Printing  Corp.  He  succeeds  the 
late  George  R.  Benedict  as  head 
of  the  organization  that  handles 
the  business  affairs  and  prints 
and  distributes  the  E ransville 
f'ress.  a  Scripp.s-Howard  news- 
jiaper.  the  Evansville  Courier 
and  the  jointly  published  Sunday 
('ouviev  and  Press. 

Caldwell  joined  the  Sew  York 
Woiid-Telef/rain  retail  adver¬ 
tising  department  in  1914  and 
after  a  series  of  promotions  be¬ 
came  advertising  director  of  the 
WovId-TvIvf/ra in  and  Sun. 


controlling  i:  terest  in  the  Bir¬ 
mingham  News  Co.  .At  that  time 
the  Huntsville  Times  had  a  cir¬ 
culation  of  27,000.  The  last  .ABC 
audit  as  of  Sej)tember  30,  1967 
gave  it  54,300.  It  publishes  eve¬ 
ning  and  Sunday. 

LeRoy  .A.  Sims,  editor  and 
publisher  of  the  Times,  will  be 
president  of  the  Huntsville 
News.  He  said  Higdon  would  be 
retained  as  publisher,  in  con¬ 
trol  of  the  News’  policies  and 
operations,  with  little  change  in 
staff. 

The  News  started  as  a  weekly 
in  January  1964  and  went  to  a 
daily  schedule  in  the  summer  of 
that  year. 

S.  I.  Newhouse  said  the  price 
for  the  News  was  “a  little  less 
than  $1  million.” 

.Allen  Kander  .Associates  and 
Geoige  J.  Cooper,  me<lia  brok¬ 
ers,  were  consultants  to  the 
purchaser. 


Newhouse  Buys  Rival 
Paper  in  Huntsville 


Dixon  Lauds 
Rejection  of 
Dubious  Ads 

Nashville,  Tenn. 

Paul  Rand  Dixon,  chairman 
of  the  Federal  Trade  Commis¬ 
sion,  told  the  Press  Institute  of 
the  Tennessee  Press  .Association 
last  week  that  .America  needs 
more  of  the  kind  of  morality 
exhibited  by  newspapers,  maga¬ 
zines  and  the  broadcast  media 
that  reject  dubious  advertising. 

Nobody  knows  how  much 
questionable  advertising  is 
turned  down,  but  it  is  certainly 
millions  of  dollars  worth,  Dixon 
said.  He  i)raised  the  media  that 
“had  the  guts  to  stand  up  for 
principle  even  if  the  quick  buck 
got  away.” 

His  topic  was  “.A  Look  -At  The 
Ethics  of  The  Press.” 

Dixon  expounded  the  obvious 
theory  that  “the  press  is  a  t^^•o- 
headed  creature” — the  news  and 
the  business  side.  The  news 
head,  he  stiid,  “has  a  noble  brow 
and  accepts  as  its  due  all  the 
accolades  that  history  has  paid 
to  fearless  journalism  and  edi¬ 
torial  vigor  and  the  roles  they 
have  played  in  guiding  mankind 
aright.”  The  other  head,  the 
business  end,  he  declared,  “wants 
to  increase  subscriptions  with 
the  idea  of  selling  more  adver¬ 
tising  at  higher  rates  and 
making  more  money.” 

Dixon  acknowledged  that  he 
was  treading  on  dangerous 
ground  when  he  talked  about 
the  editorial  side  but  he  ven¬ 
tured  to  put  “just  a  toe”  on  that 
ground.  “Just  enough,”  he  said, 
“to  suggest  that  you  who  gather, 
digest  and  present  the  news 
would  do  well  to  remember 
George  Washington’s  advice  to 
his  countrymen  when  he  said: 
‘Let  us  raise  a  standard  to  which 
the  wise  and  honest  can  repair.’  ” 

“By  contrast,  I  think  it  could 
Ik*  said  of  some  media  that  they 
have  revis<'d  this  thought  tt> 
read:  ‘Let  us  maintain  whatever 
standard  will  lK*st  titillate  the 
emotions  of  the  greatest  number 
and  kind  of  readers  and  listeners 
we  can  claim  in  selling  adver¬ 
tising.’ 

“Granted  that  such  an  edi¬ 
torial  policy  builds  circulation 
and  makes  money,  it  does  very 
little  to  strengthen  the  moral 
character  of  our  people  at  :i 
time  when  our  way  of  life  is 
under  attack.” 

Dixon  said  that  the  press 
would  do  well  to  print  more  suc¬ 
cess  stories  applauding  the  con¬ 
tribution  individuals  make  to 
their  communities,  their  state  or 
their  nation. 


II 


EYE  <>\  ADVERTISING 


The  Man  in  The  Red  Turtle  Neck  Sweater 


CREATIVE  TALENT  SCOUT— Judy  Wald  talks  with  two  of  her 
Madison  Avenue  friends:  center.  Dick  Rayboy,  VP  copy  supervisor, 
Carl  Ally  Inc.,  and  Helmut  Krone,  VP  and  associate  head  art  direc¬ 
tor,  Doyle  Dane  Bernbach  Inc.  The  occasion  was  a  party  marking  the 
third  birthday  of  the  Judy  Wald  Personnel  Agency. 


Ry  rony  Rreiiiia 

ftnro  upon  a  time  thoro  was  a 
matui-f  mail  in  a  Kr<‘y  flannel 
suit.  He  was  a  sharp  .sort  of  Ruy, 
usually  of  mitidle  manapenient 
level — or.  even  the  hoss.  With 
him  labored  younjr  writers  and 
artists  who  strained  their  lesser 
salaries  to  pret  similar  suitiiiK. 
'J'hey  were  the  up-and-comers 
who  pushed  their  per.sonalities 
seekinu^  eonforrnity  with  a  well 
known  and  much  publicized 
-Mailison  -Avenue  irnajre. 

The  jrrey  flannel  suit  mm-- 
chants  have  mainly  Kone,  either 
retreating  into  retirement  or 
havinjr  l»een  elevated  to  tin*  top. 
There,  they  spend  a  considerable 
portion  of  their  executive  work¬ 
ing  hours  looking  for  the  young 
memlH*rs  of  the  creative  cult  who 
<’an  help  boost  billings  for  flan- 
nel-dres.sed  and  hard  pres.sed 
agency  management. 

Mark' 

-At  interview  time,  nobody  even 
looks  twice  at  colored  shirts, 
•stripinl  suits,  red  turtle  neck 
sweaters,  or  long,  long  hair. 
These  are  the  cast  marks  of 
creativity.  The  big  <|Uestion  is  to 
find  out  whether  the  21-year-old 
(tn  th(‘  other  side  of  the  desk  is 
entitled  to  wear  the  proud  badges 
of  modern  communicative  art. 
-After  all,  reasons  the  man  in  the 
grey  flannel  .suit,  this  downy- 
faced  youth  is  carrying  a  price 
tag  of  well  in  excess  of  .?2f),00(l. 

We  wanted  to  know  more 
about  the  man  in  the  red  tuitle 
neck  sweater.  So  we  visited  the 
Judy  Wald  Personnel  -Agency 
which  in  three  yeais  has  built  a 
big  reputation  as  a  supplier  of 
creative  advertising  talent- 

To  this  t  i  ny-m  i  n  i-sk  i  rte<l 
world  of  black  stockings,  gilt 
buckled  shoes,  interview  rooms 
ami  colorful  pai»er  flowers  (lo¬ 
cated  right  in  the  heart  of  ad 
alley)  itinerant  agency  “crea- 
tives”  bring  their  work  in 
leather-bound  |)ortfolios,  the 
levers  which  can  unleash  a  faster 
dollar  flow,  open  new  Madison 
-Avenue  doors,  ro(i<‘  in  agency 
.stock  options. 

We  were  greeted  by  diminutive 
Judy,  a  .■>  feet  2  inches  tall  |)er- 
sonage  who  in  machinegun  fast 
delivery  rattles  off  the  broad  out¬ 
lines  of  employment  j)roblems 
l>eing  experienced  l)y  the  biggest 
sho))s  in  the  (]Uest  foi’  crtuitive 
talent. 

First  and  foremost,  Judy  does 
not  like  the  picture  that's  beeli 
painted  of  the  “Rich  Ki<ls  in 
-Advertising.”  She  hastens  to  as- 
.sure  you.  “the  highly  paid  people 
in  this  business.  irres|)ective  of 


their  ages,  earn  every  |)enny,  are 
worth  every  cent  when  you  con¬ 
sider  the  financial  and  corj)orate 
res|)onsibility  that  is  riding  on 
their  work,  the  success  of  what 
they  do.” 

ItiriU  of  a  Feallier 

“.And  another  thing,”  she  adds, 
“don't  judge  these  (larticular 
liii-ds  entii-ely  by  their  plumage. 
.Ap|)earances  among  the  young 
creative  crowd  don’t  mean  a 
thing.  Some  of  the  U'st  guys  1 
know  in  the  business,  the  really 
stable  personalities,  the  ones 
with  imagination,  the  writers 
and  art  directois  in  tune  with 
contemporary  selling,  ilon't  look 
entirely  like  conventional  busi¬ 
nessmen.  But  they’re  efficient, 
modern  in  thinking  outlook  and 
<lress.'’ 

Once  a  co|)ywriter  herself, 
once  an  ad  manager,  once  a 
photographers’  representative — 
the  mothej-  of  five  childnm,  two 
of  her  own,  “thre<‘  inherited  in  a 
fourth  marriag<>” — Judy  smiles 
and  admits,  however,  “sometimes 
it’s  hell  dealing  with  creative 
agency  peoi)le,  but  1  love  it.  1 
doTi't  j)lace  ()<‘c)|)le  1  don’t  per¬ 
sonally  like,  think  will  do  well.” 

She  denies  the  widely  repoiled 
belt-tightening  by  big  agencies 
has  left  battalions  of  jobless 
admen  prowling  Madi.son  .Ave¬ 
nue,  saying:  “this  recession  bit 
has  been  completely  ovenmipha- 
sized.  We  have  far  more  jobs  on 
our  books  than  we  can  fill.” 

She  agrees,  however,  that  one 
of  the  changes  that  is  taking 


place  in  the  agency  business  is 
that  there  is  a  growing  restless¬ 
ness  among  management  men, 
“who  are  fed  uj)  with  the  sort  of 
guys  who  feel  that  the  world 
owes  them  a  living  in  return  for 
merely  moderate  talent.”  .Apart 
from  the  retrenchment  that  is 
going  on  in  some  of  the  big 
shops,  she  also  says  there  is  a 
tendency  to  get  rid  of  “two  guys 
earning,  say  $2<l,000  each,  and 
to  rej)lace  them  by  one  really 
outstanding  man  for,  say. 

The  Malconleiils 

Judy  also  has  what  she  terms 
a  “mental  file  of  malcontents, 
the  people  who  keep  switching 
jobs,  the  jieople  who  make  you 
groan  every  time  you  hear  their 
voices  on  the  phone,  the  agency 
men  who  would  lead  you  to  be¬ 
lieve  that  there's  simply  no 
decent  place  in  town  to  work.” 

She  also  speaks  legretfully  of 
yet  another  type  of  agency  man 
who  is  “brilliant,  but  bas  too 
many  hangups.  A'ou  know,  he 
can  do  a  great  job,  but  he’s 
visiting  the  psychiatrist  five 
nights  a  week.”  She  admits  that 
advertising  is  the  sort  of  busi¬ 
ness  that  can  get  you  down  “un¬ 
less  you're  tough.” 

Judy,  who  now  grosses  more 
than  $2(H),()00  a  year  in  fees 
(agencies  pay,  not  the  job  aj)- 
plicant  ~>'/r  on  local,  KKr  on  out 
of  town  positions),  takes  the 
task  of  job  placement  very  seri¬ 
ously  indeed.  .Apart  from  look¬ 
ing  at  the  a|)i)licant's  work,  she 


actually  checks  out  that  he  was 
responsible  for  it.  (She  tells  an 
amusing  story  of  the  young 
agency  man  who  went  for  inter¬ 
view  with  a  “faked  portfolio” 
which  included  some  of  the  ads 
“the  guy  who  was  interviewing  ' 
him  had  produced  himself.”) 

Within  the  Wald  offices  there 
are  |)rojectors  and  tape  recorders 
so  that  TV  commercials  and  . 
radio  spots  can  be  looked  at  and 
listened  to.  If  a  numlx^r  of  ap-  | 
))ointments  are  to  Ik*  made  with¬ 
in  one  de|)artment  she  visits  the 
agency,  takes  a  look  at  their 
current  creative  out{)Ut.  She 
notes.  “I  want  to  l)e  sure  that 
the  man  or  woman  I'm  thinking 
of  |)lacing  will  mesh  in  with 
what's  going  on.  1  don't  want 
him  l)ack  in  six  months  looking 
foi-  anotlu'r  job  blaming  me  for 
what  happened.  Nor  do  I  want 
th(>  agency  bieathing  down  my 
neck  for  sending  them  an  ap¬ 
parent  deadl)eat.  We  know  the 
peculiarities  of  the  executives  an 
ai)plicant  will  have  to  work  with, 
we  know  whether  the  ))rospective 
boss  to  be  is  an  extrovert,  an 
introvert  or  whatever  .  .  .  these 
attributes,  plus  the  particular 
demands  and  a))i>roaches  of  the 
ilient  accounts  the  api»licant 
will  be  working  on  are  all  taken 
into  consideration.” 

F.iid  of  llie  Hoail'f 

Judy  Wald  laughed  at  a  report 
that  some  young  admen  are 
“burned  out  at  2.1.”  She  agreed, 
however,  that  the  business  as  it 
is  today  did  contain  a  contingent 
of  young  men  who  had  flair, 
who  moved  from  shop  to  shop, 
“always  aftei-  a  bigger  slice  of 
the  salary  dollar.’'  Some  man¬ 
agements,  she  said,  encouraged 
this,  “they  take  these  people  on 
for  a  short  time  t)ecause  they 
provide  in  the  short  tei  m  a  qual¬ 
ity,  a  zest,  or  mayl)e  a  flair  that 
is  needed  for  a  |)articular  as¬ 
signment.  Then  they’re  haj)py  to 
see  them  go  ...  I  know  cases 
where  after  this  jn'ocess,  there 
is  nowhere  else  for  them  to  go, 
at  least  not  in  this  town  .  .  .” 

We  asked  what  salary  levels 
she  generally  had  to  offer  appli¬ 
cants.  “The  average  salary  for 
a  rea.sonably  good  creative  job 
is  ai  ound  $‘i2.0<IO,  but  one  third 
of  the  jobs  we  handle  here  are 
ove)'  $2.'),(l(H)  a  year.” 

What  was  the  highest  salary 
she  had  obtained  for  a  client  in 
recent  months? 

“Well,  one  young  man  we  fixed 
up  got  $.').‘>,()0(),  plus  stock  options 
and  other  vei'y  attractive 
goodies.”  Some  of  the  agencies 
around  town,  she  added,  placed 
{Contimu'd  fin  lb) 

for  J.inu.iry  27, 
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Revision  of  Tv  Code  May  Help  Newspapers 


Tln‘re  are  indications  that  the 
proposed  revisions  to  the  Broad¬ 
caster’s  Tv  Code  which  will  per¬ 
mit  fewer  proRram  interruptions 
but  more  consecutive  commer¬ 
cials  may  l)e  beneficial  to  news¬ 
papers  and  othei-  print  media  in 
the  Ions  run. 

JuilginR  from  the  comments 
expressed  by  memlKUS  of  the 
Television  Committee  of  the  .As¬ 
sociation  of  National  .Adver¬ 
tisers  on  the  proposed  chanKes, 
the  bijj  advertiser  has  other 
plans. 

"Individual  thirties,”  said  one 
memlMU-  of  the  .AN’.A  committee, 
“will  Ih*  priced  hipher  than  half 
of  a  (!P-.second  announcement. 
More  exptmsive  time,  in  short, 
will  drive  out  the  cheaper  time. 
This  will  have  serious  conse- 

Last  of  Detroit 
Strikepapers 
Out  of  Business 

ItKTRoIT 

The  Ihiilji  I'n'xx,  one  of  three 
newspapers  that  started  up  in 
Novembei',  went  out  of  business 
.Monday  (January  22).  The  in¬ 
terim  |)aper’s  pultlisher  lefused 
to  meet  the  demand  of  the 
Teamsters’  Union  to  employ 
more  of  its  memlMUs  who  are 
on  strike  apain.st  the  l>vtri>if 
•Vcic.s'  or  out  of  work  because  of 
the  shutdown  of  the  Ih'tmit 
Ft've  PrcKK. 

The  teamsters  thiew  a  picket 
line  around  the  plant  where  the 
Press  was  l)einp  |)rinted  and 
(iary  Stern,  its  (niblisher,  said 
he  would  sue  the  union  for  dam- 
apes.  He  claimed  he  had  al¬ 
ready  hiied  the  numlHU’  of  team¬ 
sters  required  in  a  contract  he 
hatl  sipned  a  week  apo. 

In  closinp  down,  the  Press 
followed  the  Dixfidtch  and  the 
Ihiiln  Kxjinxx,  whose  publish¬ 
ers  earlier  said  they  could  not 
afford  to  employ  more  than  200 
teamsters  at  a  i)ay  .scale 
amountinp  to  $2.‘>5  a  week. 

Iiiveslipalioii  Sitiiphl 

U.  S.  Senator  Robert  P. 
(Iriflin,  Michipan  Republican, 
asked  for  a  conpiessional  in- 
vestipation  of  the  strike  papers 
which  he  called  “the  vultui'e 
press,”  a  term  applied  to  them 
in  a  recent  article  in  the  Report¬ 
er  Mapazine. 

Griffin  repeated  charpes  that 
some  memlx'rs  of  the  unions 
had  ari'anped  to  i)ublish  the  in¬ 
terim  papers  lonp  l)efore  the 
team.sters  called  their  strike 
against  the  News.  In  10(>4,  it 


(|uences  iK'cause  we  have  only 
one  major  brand  that  can  afford 
year  ’rouiul  national  television 
repardless  of  the  savinps  inher¬ 
ent  in  the  j)ippybackinp  system. 
Kvery  other  b?’and  depends  on 
the  cost  advantapes  of  pippy- 
backinp  to  remain  in  television. 
.Any  .sudden  increa.se  in  costs 
would  drive  one  or  more  brands 
into  an  alternative  medium.” 

l.iM-al  .\vailallililie^ 

.At  the  same  time,  this  advei-- 
tiser  acknowledped  the  fact  that 
the  new  proposals  will  “hasten 
the  time  when  in<lividual 
.second  commercials  will  In* 
widely  available  at  both  network 
and  local  levels.”  This  preater 
freedom  and  ffexibility,  he  noted, 
will  mean  that  the  small  brand 

has  been  report«*d,  a  strikt'  pa¬ 
per  yielded  a  jn'otit  of  .'!;.■)()(),- 
bbb  for  its  backers. 

No  i)ropress  was  made  this 
week  toward  an  agreement  to 
end  the  strike. 

• 

Fust  and  Vi’ot 
Ad  Drive  by  HO  AC 

New  York,  Los  .Anpeles  and 
San  Francisco  are  markets 
where  Rt),AC  will  jjlace  the  bulk 
of  its  advei  tisinp  cami)aipn  su))- 
portinp  a  brochure  that  features 
an  assortment  of  holidays  in 
Europe  and  Britain. 

Reproductions  of  an  ad  which 
appeared  in  the  January  issue 
of  Holiduij  have  l)een  j)laced  in 
the  Svw  York  Timrs;  the  Sew 
York  Sumldj/  S’ews  pets  a  pair 
of  .‘{Pff-line  ads. 

Soparule  liiM'rtioii> 

.A  half-pape  will  be  carried  in 
the  European  Travel  Commis¬ 
sion  supplement,  via  the  New 
A’oi'k  Times,  Cltird(/o  Tribune 
and  Los  Anfjeies  Times.  Six 
.separate  insertions  are  sched¬ 
uled  for  the  Los  .Anpides  Times, 
Jan.  7  to  March  31. 

h'ive  ajipearances  of  the  ad 
are  scheduled  in  the  Son  Frnn~ 
risro  Kxnmincr  dud  Chronicle 
throuph  Alarch. 

Copy  theme  is,  “87  Good 
Reasons  for  Gettinp  Gut  of  the 
Country.” 

• 

Pliolojj!^  Vi  ill  .Vwarilf* 

Cnir.tGo 

Ray  Gora,  William  Vendetta 
and  .Michael  Budrys,  Chicago 
Tribune  photopi  ai)hers,  won  first 
place  awards  in  the  28th  annual 
Tribune  News  Cameramen’s  ex¬ 
hibit.  Winners  were  selected  by 
ballots  cast  by  visitors  to  the 
photo  display  held  in  the  Trib¬ 
une  Tower. 


wilt  not  need  a  partner  as  a 
i'e(|Uisite  to  advertisinp  on  tele¬ 
vision.  “From  this  standpoint  the 
proposal  is  pood,”  he  said. 

.Another  advertiser  saiil,  “We 
tndieve  that  con.secutive  commt'r- 
cials  are  not  particularly  effec¬ 
tive.  'I'he  falloff  of  audience 
durinp  the  first  few  seconds  of  a 
commercial  is  rather  substan¬ 
tial,  accordinp  to  some  evidence 
we  have,  so  that  the  second,  thin! 
and  fourth  commercials  will 
probably  have  an  even  smaller 
audience  than  the  first.” 

This  same  objectif)n  to  clutter 
was  expressed  by  another  com¬ 
mittee  memlH'r,  who  put  it  this 
way:  “It  would  Ix'  less  than  real¬ 
istic  for  an  advertiser  t()  think 
that  his  messape  in  position  4 
of  a  1-announcement  break  was 

l*ul liter  ill  Hi'okera^e 

Howard  W.  Ralnuu’,  who  re¬ 
tired  last  June  after  serving  21* 
years  as  executive  secretary  of 
the  New  York  Press  .Association, 
has  b<‘come  assen-iated  with 
the  Virginia-based  newspaper 
brokerage  and  consulting  organi¬ 
zation  of  R.  K.  T.  Larson  & 
.Associates  Inc.  Officers  of  the 
oipanization  are  R.  K.  T.  Lar- 
.son,  for  many  years  managing 
editor  of  the  S'orfidk  Virginidn- 
1‘ilot,  and  Edwin  O.  Meyer, 
secretary-treasurer,  who  since 
1!)1(>  has  served  as  the  manager 
of  the  Virginia  Press  .Associa¬ 
tion. 

RiM*i*ivrs  OK(]  .Vnaril 

C 1 1 A TT .N  ( )<  )G.\ ,  Te n  n . 

.Mrs.  Ruth  SulzlH'rper  Golden, 
publisher  of  the  Chdttdnoogd 
Times,  received  an  L'rban  Serv¬ 
ice  Award  of  the  Office  of  Eco¬ 
nomic  Opportunity  in  recogni¬ 
tion  of  her  i)aper’s  "willingness 
to  tell  the  story  of  the  war  on 
poverty.” 

• 

111  Hall  of  Faint* 

.Ml  NGiE,  Ind. 

Roper  Paul  Williams,  .Muncie 
.^tdr  newspaperboy  of  Matthews, 
Ind.,  has  l)een  named  to  the 
“Newspaperboy  Hall  of  Fame,” 
a  circulation  project  of  the  Star. 
.Another  selected  recently  for  the 
honor  is  Larry  Crutcher,  Mun- 
rie  Keening  Press  carrier. 

111  W  omen's  Vt  orbi 

Josephine  Lyons,  former  news¬ 
caster  and  advertisinp  agency 
copywriter,  has  Ix'en  ajipointed 
general  manager  of  Kenyon  & 
Eckhardt’s  Women’s  World  sub¬ 
sidiary.  She  will  report  to  Arlene 
Dahl,  the  director  of  the  subsidi- 


receivinp  as  much  attention  as 
the  announcement  in  position  1, 
repardless  of  cieative  content. 
Should  this  advertiser  pay  the 
same  price  for  his  messape  as 
the  adveiti.ser  in  the  Numl>er  1 
slot?” 

Siiliiiiillfd  lo  Itoaril 

These  anil  other  comments  of 
the  .AN.A’s  television  committee 
were  sulmiitted  to  the  National 
.Association  of  Broadcasters’ 
'feh'vision  Board  meeting  in 
Longboat  Key,  Florida.  .AN.A 
had  j)reviously  taken  a  stand 
that  the  Code  should  establish  a 
guaranteed  maximum  amount  of 
l)ropram  time  and  leave  the 
jiositioninp  of  non-propram 
matter  to  the  di.scretion  of  sta¬ 
tion  managers  and  advertisers. 

No  Settlement 
With  Mailers 
In  View  In  S.F. 

Sa.\  FRA.NCISC'O 

Two  negotiation  sessions  with 
the  Mailers’  Union  (ITU)  this 
week  faileil  to  resolve  the  im¬ 
passe  that  has  kept  the  Snn 
Kriineisco  K.edminer  and  the 
Sdu  Frdneiseo  Chronicle  from 
publishing  since  January  5.  No 
further  meetings  were  scheduled 
after  the  breakoff  of  talks  on 
Wednesday. 

Wells  B.  Smith,  president  of 
the  San  Francisco  Newspaper 
Printing  Co.,  the  |)roduction 
agency  for  the  pa|)ers,  accused 
the  union  of  “stalling”  attempts 
to  discuss  any  serious  issue.  He 
said  “very  obviously  they  have 
no  intentions  of  reaching  an 
early  settlement.” 

More  than  4(1  contract  issues 
are  on  the  table,  the  union 
stated,  with  the  comment  that 
"it  really  boils  down  to  an  at- 
temi)t  by  the  company  to  .severe¬ 
ly  weaken  the  union.” 

Members  of  the  news  staffs 
of  both  pa|)ers  have  been  ap- 
j)earing  in  an  hour-long  “News¬ 
paper  of  the  Air”  on  the  e‘du- 
cational  tv  station. 

The  strike  here  was  aimed  at 
putting  pressure  on  the  Hearst 
Corporation  because  it  had  been 
successful  in  publishing  the  Los 
Angeles  Herdid  Examiner  with¬ 
out  union  workers  since  the 
walkout  of  guildsmen  Dec.  15. 

A  geneial  meeting  of  the  Los 
.Angeles  Federation  of  Labor 
was  called  for  Thursday  (Janu¬ 
ary  25)  to  consider  “the  long- 
range*  implications”  of  the  Los 
.Angeles  .strike. 


/y' 
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Kansas  pays  homage  to  W.  A.  White 


anniversary  of  his  birth 


The  late  WILLIAM  ALLEN  WHITE,  of  The  Emporia  Gazette 


On  100th 

When  William  Allen  Whitt* 
tlied  on  Kansas  Day,  January 
2!l.  a  newspaper  in  London, 
England,  published  a  l.oOO  woi  tl 
story  about  his  life,  influence 
and  eharactt'r. 

The  attention  devott'd  to  his 
passinjr  by  the  foreign  pivss  and 
newspapers  throughout  the 
I'nited  States  was  testimony  to 
the  wide  fame  he  had  gained 
from  his  base  in  a  small  Ameri¬ 
can  town  with  a  newsjtaper 
whose  circulation  never  exceetled 
7, 0(1(1  copies  daily  in  his  lifetime. 

'I'his  year  in  February  the 
state  of  Kansas  wlu're  he  lived 
most  of  his  life  as  editor  and 
j>ublisher  of  the  Kniporid  Ga- 
Zi'ttf  will  join  newspajjer  people, 
politicians,  authors,  and  people 
of  every  walk  of  life  in  paying 
tribute  to  him  during  the  ob¬ 
servance  of  the  centennial  anni- 
veisaiy  of  his  birth,  Feb.  1(1. 

Special  observances  are  plan¬ 
ned  in  Emporia,  El  Dorado, 
where  he  grew  uj),  and  at  Lawr¬ 
ence  where  he  attended  the  Uni¬ 
versity  <)f  Kansas  but  did  not 
graduate. 

Marker  IVear  Emporia 

.\  special  marker  will  Im* 
placed  on  the  Kansas  Turnpike 
near  Emporia  in  his  memory  and 
his  .son  William  L.  White,  still 
owner  and  ])ublisher  of  the  Ga¬ 
zette,  has  invited  Kansas  <‘ditors 
from  throughout  the  state  to  a 
special  dinner  in  his  memory. 

'I'hat  same  day  the  Kansas 
.State  Teachers  College  in  Em- 
poiia  will  formally  open  the 
doors  of  a  sj)ecial  room  in  the 
William  .\llen  White  Library  on 
tlie  K.STC  campus  which  con¬ 
tains  the  most  complete  collec¬ 
tion  of  the  editor’s  memorabilia 
in  the  world.  The  Kaninas  f'ditors 
and  other  visitors  will  Ije  invited 
to  see  fiist  hand  hundreds  of 
pictuies  of  White,  the  original 
nianu.scrii)ts  of  his  many  books 
and  essays,  early  cojjies  of  the 
Gazette,  his  own  library  of 
books,  some  by  him  per.sonally, 
and  thousands  of  other  it*‘ms  of 
interest  including  letters,  tele¬ 
grams,  his  iiw'ms,  and  articles  by 
and  about  him  which  ajjpeared  in 
periodicals  and  magazines  over 
the  years. 

The  ojiening  will  j) recede  the 
publication  of  a  l,(M)(t-page  bibli¬ 
ography  of  all  the  material  in 
the  collection.  The  material  will 
then  l>e  available  for  writers 
and  researchers  intere.sted  in  the 
late  editor’s  life  and  works. 

special  dinner  meeting  of 
former  Emporia  Gazette  em- 


))loyees  who  worked  under  White 
is  also  planned.  .At  El  Dorado, 
the  Kutler  County  Historical 
Society  will  place*  a  monument 
to  his  memory  on  the  lawn  of  the 
city  Post  Office. 

At  Lawrence  the  William 
.Allen  White*  Foundatieen  will 
hold  its  annual  me*e*ting  and  the 
1968  re*cipient  eef  the  founda¬ 
tion’s  natiemal  award  for  jeeur- 
nalistic  merit  will  pre*.sent  the 
memorial  le*cture. 

.A  seminar  on  “The  Mass 
Aleelia  in  a  F)*e*e*  Socie*ty’’  is 
planned  for  .April  at  the  Uni¬ 
versity  of  Kansas. 

The  Natiemal  Fe*de*iation  of 
Press  We)men’.s  ce»nve*ntion  in 
Wichita,  Kansas,  in  June  will 
pay  special  tribute  tee  White’s 
wife,  Sallie, 

All  the  attention  and  special 
obser\’ances  in  Kansas  are  not 
unwarranted.  For  years  William 
.Allen  White*  M’ee.s*  Kansas.  In  fact, 
his  Gazette  eelitorial  in  1896, 
“What’s  the  Matter  With  Kans¬ 
as;,”  maele  him  nationally  famous 
anel  started  his  rise  to  bescome 
one  of  the  most  influential  edi- 


le>rs  in  tlie*  e*e)unti'y.  'I'his  bitter 
arraignment  of  the*  eleictrine  of 
William  Jennings  Bryan  and  the 
Peepulists  was  u.se*el  with  great 
e'ffeect  by  the  Ue>i)ublicans  anel 
theeusanels  eef  ceepies  e)f  it  were 
circulate'd.  'rhereafter,  with  in¬ 
creasing  pace*,  he  lM*gan  tto  re¬ 
ceive  iveiue.sts  feer  ai'ticles  from 
such  magazines  as  McClure’s, 
.Scribner’s,  the  Outlook  and  the 
Saturelay  Evening  Peest. 

His  concern  with  the  ways  of 
the  worlel  and  the  ceeuntry  led 
him  into  the  thick  of  politics 
although  he*  ran  for  eeffice  only 
eence.  That  was  in  1921  when  the 
Ku  Klux  Klan  hael  gaine*el  a 
strong  jeosition  in  Kansas,  anel 
he  became  elf*eply  concerne*el  by 
i-eason  of  it  infiltration  into  the 
state’s  public  affairs. 

In  a  dramatic  ge*sture  of  pro¬ 
test,  he  ran  indepe*ndently  for 
governor  in  the  election  of  that 
year — making  a  statewide  cam¬ 
paign.  He  finished  third  in  that 
race  but  had  the  .satisfaction  of 
knowing  that  he  achieved  his 
objective.  He  pulled  the  bedsheet 
so  completely  off  the  Klan  by  his 


fiery  denunciations  that  its 
power  quickly  faded  and  it  has 
since  held  no  standing  in  Kansas. 

.Anne  (T’Hare  McCormick,  a 
foreign  correspondent  for  the  |i 
\ew  York  Times  in  19r)2  when 
the  William  .Allen  White  Library 
was  deeiicated  at  the  Kansas 
State  Teachers  College  in  Em-  • 
l)oria,  recalled  the  lace  in  a 
letter  she  wrote  for  the  dedica-  t 
tion  ceremonies. 

*A  Siinu  Lillie  Don  Quixote’ 

“To  him  the  great  world  was 
only  an  extension  of  Emporia,” 
she  said,  “and  therefore  he  was 
a  great  citizen  of  the  world.  He 
was  a  great  .American  because 
he  understood  his  country,  and 
was  not  ashamed  to  glor>'  in  its 
strength  and  flay  its  weaknesses. 

1  saw  him  once  campaigning  in 
Kansas  against  the  Ku  Klux 
Klan,  a  stout  little  Don  Quixote 
riding  a  Ford  and  chuckling  as 
he  went.  None  knew  lK*tter  that 
against  f(*ar,  intolerance  and 
smugness  the  lethal  weapon  was 
laughter.” 

Rut  White’s  home  was  Em¬ 
poria  and  his  main  concern  was  i' 
his  Emporia  Gazette.  “The  coun-  i 
try  newspaper  in  the  incarna¬ 
tion  of  the  town  spirit,”  he  wrote 
in  an  editorial  in  May  of  1916.  • 

"'I'he  newspaper  is  more  than 
the  voice  of  the  country-town 
spirit;  the  newspaper  is  a  meas¬ 
ure  of  the  will  of  the  town  and 
the  town’s  character  is  displayed 
with  realism  in  the  town’s  news¬ 
papers.  .A  newspaper  is  as  honest 
as  its  town,  is  as  intelligent  as 
its  town,  as  kind  as  its  town,  as 
brave  as  its  town,” 

White  admitted  his  paper  and 
all  country  paj)ers  were  pro¬ 
vincial  but,  with  a  chuckle,  also 
chided  the  great  metropolitan 
papers  for  their  own  provincial¬ 
ism, 

.No  National  Daily 

“There  can  be  no  national 
daily  newspaper,  for  l)efore  it 
reaches  the  nation  its  news  is 
old  and  dull  and  as  clammy  as 
a  colli  jiancake,”  he  .said. 

White  had  much  to  say  about 
journalism  and  newspapers  in  • 
his  editorial  columns  and  be¬ 
tween  strong  editorial  cam¬ 
paigns  aime<l  at  world  and  state 
problems  and  the  concerns  of 
his  own  town  he  expressed  his 
l)elief  in  honest  reporting,  the 
importance  of  striving  for  re¬ 
form  and  the  need  for  coopera¬ 
tion  and  understanding  lietween 
rival  papers. 

On  May  23,  1903,  for  instance, 
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A  scene  in  the  Emporia  Gazette's  newsroom  when  William  Allen  White  was  editor. 


ho  pulilishod  an  editorial  entitled 
“Truth  and  Newspapers.” 

“. . .  the  minute  a  paper  l)eRins 
to  write  thinps  in  a  convention¬ 
ally  soppy  way,  it  bepins  to  lose 
business,”  he  said.  “In  the  lonp 
run  the  newspaper  that  tells  the 
simple  truth  will  pay  better  than 
the  one  that  tries  to  please  every¬ 
body.  The  world  is  pettinp  tired 
of  the  newspaper  nosepay.  The 
averape  reader  is  tired  of  sac¬ 
charine  even  in  the  death  notices. 

.  .  .  There  are  too  many  shams 
in  the  world  as  it  is;  and  news¬ 
paper  men  know  these  shams. 
From  a  dollar  and  cents  stand¬ 
point  it  will  pav  to  smash  the 
shams;  to  tell  the  truth  and 
scorn  the  devil.” 

NeH>>paper>  and  Iteffiriii 

(•n  June  !).  IPO.'),  in  an  edito¬ 
rial  called  “Newspapers  and  Ue- 
form,”  he  said,  "The  only  i)lac«> 
in  this  bripht  and  more  or  less 
beautiful  world  where  reform 
takes  the  hair  and  the  hide,  is 
in  a  newspaper  office.  It  costs  a 
newspaper  to  po  into  the  reform 
business.  If  you  tackle  the  beef 
trust,  brother  editors,  you  will 
hear  fi-om  it  when  you  make  a 
contract  for  Vivoral.  If  you 
tackh'  the  railroads,  you  will  pet 
a  chance  to  see  more  .scenery  to 
the  square  mile  when  you  travel 
than  you  have  been  used  to  ob- 
servinp.  If  you  tackle  the  ))oliti- 
cians,  they'  will  start  another 
paper  which  won’t  hurt  you 
particularly  except  as  it  is  a 
displace  to  the  honorable  pro- 
fp.ssion  in  which  you  are 
shininp.” 

White’s  humor  appeared  often 
such  as  in  the  same  editorial 
when  he  wrote;  “After  a  long 


season  of  meditation  and  prayer 
the  Gazette  has  come  to  the  con¬ 
clusion  that  the  only  safe  thinp 
to  reform  is  the  Russian  navy. 
It  needs  the  reform  and  the  czar 
only  pets  our  valuable  paper 
throuph  a  clippinp  bureau  and 
if  he  should  decide  to  blister  t!:’ 
varnish  off  several  cliiqiinp 
bureaus  no  one  would  care  much. 
The  thinp  for  all  true  reformers 
to  do  therefore  is  to  go  after  the 
czar.” 

White  went  after  many’  people 
and  causes  in  which  he  did  not 
believe  but  he  also  felt  that 
credit  should  be  paid  to  those 
who  earned  it  even  if  it  was  a 
rival  newspaper.  After  he  had 
printed  an  editorial  in  which  he 
called  the  competing  Emporia 
Kei)i(blieaH  “one  of  the  liest 
papers  this  town  has  ever 
known”  he  explained  his  reason¬ 
ing. 

“The  reason  why  newspajiers 
should  lie  decent  is  that  it  pays,” 
he  said  in  an  editorial  dated 
June  8,  1!)0.3.  “There  is  nothing 
•SO  expensive  to  newspaper  re¬ 
ceipts  as  a  newspaper  row.  The 
editor  who  in  the  main  and  in 
the  long  run  says  kind  thinp.s — 
not  sojqiy  ones — is  the  editor 
who  makes  money.  There  is 
some  item  in  every  paper  that 
is  bound  to  make  someone  mad. 
It  is  the  simple  truth.  Rut  the 
newspaper  that  goes  out  of  its 
way’  to  look  for  mean  items  and 
scrappy  things  to  say’  is  a  loser 
every  time.  The  world  is  petting 
better,  and  hence  the  world  dis¬ 
likes  the  mean  newspaper,  and 
the  old  fashioned  newspaper  row 
that  used  to  call  forth  all  the 
smut  and  epithets  that  a  man 
could  sling  and  keep  in  the  mails. 


has  entirely  jiassed  away.” 

A  few  years  later  in  1922 
White  bemoaned  the  passing  of 
an  age,  that  of  the  romance  of 
the  newspaper  career. 

"Romance  in  the  newspaper 
game  is  dead — excepting  the 
s.upid  melodrama  of  the  yellow 
press,”  he  said  in  an  editorial  in 
Judge  in  January  of  that  year. 
"The  individual  is  gone.  The 
corporation  has  swallowed  up 
the  newspaper  man  and  made 
him  a  ‘journalist.’ 

“The  day’s  that  made  Watter- 
son,  Halstead,  Patterson,  Gree¬ 
ley,  Raymond,  Victor  Lawson, 
Mellville  Stone,  W.  R.  Nelson, 
Harrison  Gray  Otis,  William  B. 
Scott,  are  gone.  The  young  re¬ 
porter  who  can  write,  or  who  can 
sense  public  feeling,  or  who  can 
shape  public  policies,  can  get  a 


good  salary.  He  may  have  a 
passing  professional  reputation. 
He  may  even  have  some  small 
and  fleeting  standing  in  his 
town.  But  as  a  national  figure 
he  is  gone. 

“It  costs  a  million  dollars  to 
establish  a  paper  in  a  town  of 
half  a  million  today.  The  bright 
young  man  has  no  million  dol¬ 
lars.  If  he  had  he  would  not 
invest  it  in  so  dangerous  an 
enterprise  as  a  modern  news¬ 
paper.  That  investment  is  only- 
made  by  fools  with  a  grouch  or 
a  mad  ambition  to  break  into 
politics  or  society  or  big  busi¬ 
ness.  Hence  the  fool  newspapers 
edited  by  smart  men  for  queer 
purposes.” 

White’s  purposes  were  always 
clearcut  and  honestly  presented. 
He  made  friends  throughout  the 
world  and  his  forthright  and 
direct  approach  was  appreciated 
by  all  of  them.  As  one  of  his 
contemporaries  has  said  of  him: 
"He  may  not  have  been  the 
greatest  man  Kansas  has  yet 
produced,  but  undoubtedly  he 
was  the  Kansan  to  have  the 
greatest  effect  upon  the  country 
as  a  whole.” 

• 

Ethridge  Will  Give 
The  ^  liile  Leeture 

Mark  Ethridge,  who  “re¬ 
tired”  to  college  journalism 
teaching  after  o.')  years  in  the 
newsjiaper  business,  will  be  the 
recijiient  of  the  William  Allen 
White  Foundation’s  citation  for 
joiivnabstic  merit. 

The  11th  annual  citation  will 
be  made  at  the  University  of 
Kansas  Feb.  12  when  Ethridge, 
former  publisher  of  the  Louis¬ 
ville  CoHvier-Jounial  and  Times, 
deliveis  the  annual  William  Al¬ 
len  White  Lecture.  The  address 
will  follow  a  luncheon  at  which 
W.  L.  White,  son  of  the  late 
Emporia  Gazette  editor,  will 
pay’  tribute  to  his  father. 


OFF  TO  THE  WARS — In  November,  1939,  when  young  William  L. 
White  left  for  Europe  to  cover  the  outbreak  of  war  for  a  group 
of  midwestern  newspapers,  his  parents,  Mr.  and  Mrs.  William  A. 
White,  saw  him  off  on  the  S.S.  Rex  from  New  York. 
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For  the  Record 


|{y  J«*rry  W'alkrr  Jr. 

'I'hc  ‘‘r)0  Million  Lino  Clul)’’  difl  not  jrain  any  now  inonil)ors  in 
1!h;7,  hilt  noithor  did  it  loso  any  from  tho  provious  yoar.  Tho  list 
of  papors  in  tho  olitt*  olul).  foundod  in  Ihod.  shows  17  nowspapors 
ainony  Modia  Kocords’  siiliscrilM'rs  ran  "><•  million  or  moro  advor- 
tisin>r  linos  dnrin^■  11M!7.  In  dosoondiii}*-  ordor  tho  17  nowspapors 
in  l'.>(>7  woro: 


50 

Million 

Club 


AncMcs  Times .  101.921.294 

New  Y<»rk  Times  .  ®3.114,07S 

W.ashincton  Post  .  TO, 470.308 

Minnii  Herabl  .  T0.,306,.36H 

('hicat/’o  Tribune  .  TO.OS8.209 

Milwnuket'  Journal  .  01,781,72^ 

Minnea|K>lis  Star  &  Tribune  54.408. .339 

Houston  rhroniele  .  54,144,735 

New  Orleans  Tim<*s  Picayune  53,817,206 
(,'leveland  Plain  Healer  ....  52.351,151 

I'olumbus  Hi.spateh  .  50,679,248 

Atlanta  Journal  & 

Const  it  utit>n  . 50,661,690 

.^an  Jose  Mercury  & 

Mercury  News  .  ."o.6n8,06*' 

Itallas  Times. Herald  .  .50.387.621 

Philadelphia  Inquirer  .  50. .30,3.635 

.'8t.  I>Miis  Post-Dispatch  ..  50.298,739 

Detroit  News  .  .50.089,560 


(■ampais;n.”  .  .  .  One  of  the  four  scenic  auto  tour  ads  from  the 
American  I’etroleum  Institute  to  ai)j)ear  in  the  liurlhifiton  (Vt.) 
F rrv  /'rcss  was  mapped  out  hy  Winston  Whitney,  manager  of 
geneial  advertising,  and  Lloyd  Kranz,  retail  a.Ivertising  man¬ 
ager.  .  .  .  ('(iiiadidH  magazine,  a  supi)lement  to  the  Saturday  edi¬ 
tion  of  the  Toronto  Doilif  Star,  has  lifted  its  han  on  liquor  and 
beer  advertising.  'I'here  is  speculation  that  the  Star  itself  will 
withdraw  a  similar  han  when  the  magazine's  new  luling  takes 
etfect  in  alxmt  two  months’  time.  .\notiiei-  change  at  the  Star  is 
the  introduction  of  a  7  x  Ih  television  and  movie  guide,  called 
.ST.ARTVWKKK ;  in  the  Saturday  i)aper.  .  .  . 

Kffectivf'  with  the  .January  I'.tdS  monthly  city  linage  reiiorts 
issued  hy  Media  Records  Inc.  all  suh.scrihing  i)apers  will  have 
thc'ir  special  secti<<n  listed  hy  event  instead  of  hy  name  of  the 
store  or  adverti.ser.  For  example,  instead  of  listing  Sears  Roebuck, 
it  will  ap])ear  as  Sears  Back  to  School  .Sale,  Dodge  Fever,  Na¬ 
tional  Home  Week,  etc.  In  addition  tin*  sections  will  he  identified 
as  either  a  preprint  or  a  rotogravure.  The  summary  page  listings 
of  regular  rotogravure  magazine  .sections  has  been  changed,  too. 
Instead  of  showing  one  all-inclusive  total  column,  tlie  new  system 
breaks  tiown  roto  type  special  sections  of  the  lueprint  (or  insert) 
type  nmler  two  columns,  one  headed  “main”  and  another  headed, 
“supph'inent.”  The  latter  are  generally  all-advertising  sections.  .  .  . 


.411  of  the.se  papers  puhlisli  s<*ven  days.  Nine  are  in  tlie  morning 
field  ami  eiglit  in  the  evening.  .  .  . 

Texas  newspapers  .subscribing  to  Metro  Newspaper  Service  are 
receiving  a  HemisFair  Supplement  with  art  work  for  use  hy  a<l- 
verti.sers  to  promote  the  World's  b'air  at  San  Antonio.  .  .  .  Grit, 
th(*  small-town  weekly,  registered  a  gain  in  advertising  revenue 
and  a  7'f  gain  in  ciiculation.  .  .  . 

William  .1.  Fitzgerald,  advertising  manager  of  the  Scir  Rochelle 
(N.Y.)  Standord  Star,  was  busy  this  week  answering  inquiries 
alMHit  his  half-page  Hi-fi  advertising  plan  that  was  jiublicized  by 
Rob  Ro.ss  of  Leo  Burnett  ad  agency  at  the  INAE  meeting  in 
New  Orleans.  Bill  sold  local  advertisers  on  the  idea  of  running 
black-and-white  ads  next  to  the  half-i)age  Hi-fi  a<is  scheduled  last 
year  hy  Sealt*'st.  He  set  a  space  minimum  of  4  columns  by  1(02 
inches  and  .sold  it  at  ,  above  the  retailer’s  contract  rate.  It 
was  a  complete  .sellout,  he  reports,  and  all  of  the  atlvei'tising  was 
extra  business.  Bill  woi-ked  a  similar  deal  in  1!K>2  when  he  got  an 
advertisei-  to  nin  a  full  page  black-and-white  ad  opposite  a  full- 
l)ag<j  Hi-fi  i)rej)rint,  plus  a  half  |)age  on  the  reverse  side,  at  a 
'lit' t  j»remium.  .  .  . 

liii rlinjilon  (Vt.)  Free  has  set  uj)  a  sliding  .scale  of  local 

rates  for  chain  store  operations.  A  single  store  or  outlet  pays  the 
lowest  rate,  while  those  with  two,  three,  four,  etc.  are  charged  a 
higher  late.  .  .  .  Alfred  Seaman,  i)resident  of  Sullivan,  Stauffer, 
Colwell  A:  Bayles,  reports  that  !>74  newspapers  i)articipated  in 
“You  i)ays  your  money.  You  takes  your  choice”  program,  making 
it  the  largest  newspaper  cam))aign  on  record.  .  .  .  Canada  Dry 
C'ori)oration  is  hoo.sting  its  soft  <lrink  advertising  expenditures 
10')  for  fi.scal  lSd>8  over  last  year’s  .SDi  million.  Ted  Bates  and 
(irey  Advertising,  who  will  get  lo'r  of  this  total,  are  preparing 
ads  in  supi)oit  of  the  “strongest  merchandising  and  promotional 
program  in  company  liistory.”  .  .  .  (Jetty  Oil  Company  is  putting 
a  million  dollars  Indiind  a  television  campaign  for  h'lying  A  gaso¬ 
line.  Smith  (Jreenlanil  has  jdaced  th(*  ads  on  sports  shows  as  it 
said  it  found  that  75' 7  of  ga.soline  i)urchasing  or  brand  specifica¬ 
tion  is  done  hy  men. 

.Alfi-ed  Eisenpreis,  vicepresident  for  i)lanning,  re.search  and 
jiuhlic  relaticms  of  .Allied  Stores  Corimration,  told  the  Chicago 
Retail  Controllers  A.s.sociation  that  retail  advertising  planning  is 
at  “a  lamentably  low  ehh”  liecause  retailers  aie  not  using  market¬ 
ing  research  princii)le.s  to  evaluate  the  coverage  which  their  media 
provide,  in  terms  of  the  customers  with  whom  they  wish  to  deal. 

New  a.s.scK-iation  of  Ruick  dealers  of  .southeastern  Michigan  has 
named  McCann-Erickson  in  Detioit  to  work  up  an  “extensive 


A  ^  thought,  the  .Man  in 

Jobs  tlie  Red  Turtle  Neck  Sweater 

(Coutinued  from  im„e  1'2) 

_ _  out  into  the  cut  and  thrust  of 

Madi.son  .Avenue. 

executives  in  jiositions  jiaying  ♦  ♦  * 

$75.(MHI  and  upward.  BLSINESS  BOl  NDABOIT 

Judy  .said  there  was  a  great  »  .  i  .  i  .<7 

demand  for  what  she  defined  as  f 

the  "Total  Advertising  Personal-  to.  Lncle 

itv."  She  .said  “he  was  a  real  ^  its  In- 

M'en.sch”  (Yiddish  for  a  real  '”1'!  ^  to 

man).  Wistfully  she  continued.  f  hicago  othce,  a  gam  of 

“this  adman  is  talented,  well-  t'*  kd  million  in  hillings 

adjusted,  has  a  high  sense  of  j 

responsibility,  a  good  sense  of  mi.sfortune  is 

humor,  and  perhaps,  most  im-  advantage.  DDR 

portantlv,  the  ahilitv  to  inspire  '•‘■-‘knicd  an  e.stimat.‘d  8(i  million 
others  to  work  with 'him.”  package  of  Seagram  business, 

“Not  so  very  differmit  from  owing  to  policy  differences, 
the  attributes  sought  hy  other  JUT  in  New  A  ork  was 
husine.sses,”  we  observed.  “No.  liromptly  assigned  Seagram’s 
that’s  true,”  she  replied,  “hut  !<*•'  Pipers  advertising.  But  tho 
you’d  he  suriiri.sed  to  know  how  appointment  went  further: 
difficult  it  is  to  get  such  types.  JWT’s  Canadian  oflice  has 
They’n*  the  ones  we  can  jilace  picked  up  five  brands  from  l>is- 
easiiy,  they’re  the  ones  we  search  tillers  Corporation-Seagrams, 
for  constantly.”  Dtd.  However,  it  was  stated  the 

What  alKiut  formal  education?  DDB  in  t’.S.  would  he  getting 
“Surprisingly,  it’s  not  so  im-  additional  Seagram  brands, 
portant  as  you  would  Ixdieve.  If  Carter  Products  division,  Car- 
they  are  smart,  have  got  what  it  ter-Wallace,  is  switching  l?2 
takes,  they  can  make  it  big  in  million  in  Ri.se  instant  lather 
this  business  once  they’ve  gained  shave  cream  hillings  to  Carl 
the  initial  ojiening.”  She  went  Ally  Inc.,  the  account  having 
on  to  name  names,  top  names,  )„.en  handled  for  20  years  hy 
men  earning  the  highest  salaries.  .Sullivan.  StauflTer,  Colwell  & 
“I  can  tell  you  for  certain  that  Bayles.  which  retains  other 
two  of  those  guys,  both  in  their  brands  from  this  advertiser, 
early  forties,  fiever  finished  high  WiMiam  Esty  Co.  is  an- 

■  other  of  this  week’s  gainers, 

Going  hack  to  the  original  having  been  jiickc'd  for  two 
employment  candidate  theme,  we  niore  products— estimated  at  $1 
remarked,  “these  guys  are  pretty  ni  i  1 1  i  o  n  in  hillings— hv  the 
good  projfH-tionists  when  they’re  Whitehall  Laboratories  unit  of 
sitting  across  a  d<‘sk  from  you.  American  Home  Products.  They 
selling  you  on  selling  them,  arc  Bronitin  for  asthma  and 
Surely,  you  must  h.>  something  Comimund  W  for  warts.  And 
of  a  psychologist  yourself?”  there’s  $1  million  in  new  husi- 
With  a  wide  smile,  Judy  .said  ness  coming  to  Daniel  &  Charles 
that  Psychology  had  been  her  from  the  General  Aniline  and 
major.  “I  once  worked  in  a  Film  Corp.  D&C  will  soon  he 
mental  hospital  for  a  year,  you  handling  advertising  for  View- 
know  administering  slwk  treat-  Master  .stereo  pictures  and  view- 
ment  and  that  sort  of  thing  .  .  ers,  jin'viously  at  BBDO. 

EDITOR  SC  PUBLISHER  for  J.mu.iry  27,  1968 


J 


Did  you  know  that . . . 
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Here  is  the  fimst  (and  funniest) 
Pet  Column  in  All  The  Land 


By  Dr.  Frank  Miller,  D.V.M. 

The  Wonderful  World 

^Oi  ANIMALS 


tr  0  < 

fo  ■'o 


Illustrated  by  Hubert  Buel 

I  Good  for  Man  or  Beast!  I 

I  BUILDS  CIRCULATION  ^  I 

I  THE  OKIGIIVAL  I 

I  OlVijY  off€>  o/  iis  kind!  § 

I  ACCEPT  NO  SUBSTITUTES!  ^  i 

1}  ■■  I 

I  [jj — TESTIMONIALS  GALORE — |  | 

"wise,  convincing,  droll" 

g  "hearty  laughs  and  helpful  information"  ' 

Ri  "the  bright  spot  in  our  reading  day"  J 

Buel  .  .  .  "canny,  mischievous,  imaginative" 

I  Lil - ^ ^ I 

^  Anulahle  Daily  or  Sunday  g| , 

^|)ronicle  J^eatures  Syndicate 

555  SUTTER  STREET  •  SAN  FRANCISCO  •  CALIFORNIA  94102  •  (415)  GA  1-1198 


Switching  to  offset? 

Listen  to  what  over  200  users 
are  saying  about  the 

GD55  URBANITE  ■ 

A  great  press  will  be  talked  about.  And  the  owners  of 
more  than  200  dailies,  large  weeklies,  and  central  plants 
have  found  a  lot  to  talk  about  in  their  web  offset  Goss 
Urbanite. 

They  say  “it’s  proven  equipment.’’  And  “it’s  the 
workhorse  of  the  industry  ...  in  a  class  by  itself.’’ 
Another  commented:  “It’s  the  most  flexible  press  we’ve 
ever  operated.’’ 

No  doubt  about  it,  the  Goss  Urbanite  has  features  worth 
talking  about.  Take  speed  ...  up  to  40,000  papers  per  hour. 
And  capacity  ...  up  to  64  pages  broadsheet,  96  pages 
tabloid.  It’s  perfect  for  intermediate-size  dailies  or  large 
weeklies. 

There’s  a  lot  more  to  say  about  the  Goss  Urbanite.  But 
the  best  way  to  learn  about  it  is  to  see  an  Urbanite  in 
action  and  ask  the  man  who  owns  one. 

Just  drop  us  a  line  and  we’ll  be  happy  to  make  the  arrange¬ 
ments. 


GOSS 


GD55  COMPANY 
MIEHLE-GOSS-DEXTER.  INC. 

5601  West  31st  St.,  Chicago,  Illinois  60650 
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Business  Biography 
With  A  Personality 

It}  Stun  E'iin^iios 
(  \M.  i‘ro\ Jiiiiriiiil  and  itiillrliii 


A  “Husiiicss  rapliy”  f«'a- 

tia-.'  that  ran  January  2  in  the 
I'liaiiih  uu  (Calif.)  Itidt'in  ndvni 
and  Sl<ir-.\<if!i  produced  more 
than  a  pajje  of  human-inlere.st 
copy  that  wcMit  a  little  further 
than  the  usual  “we’ve  been  in 
husinc'ss  .-iinee. —  ”  that’s  usually 
more  of  a  “tap”  |>aj>**  for  the 
papc‘r  than  lU'oduetiye  for  th«‘ 
adyc'rtisc-i-. 

In  ads  ranninn'  from  infht‘S 
to  half  a  column,  I’a.sadena  firms 
told  their  life’s  history  in  a 
folk.xy  hut  believable  way,  with 
:idv**rtisc‘rs  rc'portinjr  lots  of 
comment  from  old  customers 
plus  mec'tiuK’  people  who  had 
nc'ver  lu'cn  in  iM'fore.  Here’s  an 
example*  of  c*opy — from  a  Glen¬ 
dora,  Cal.  i-eal  ('State  firm  - 

*‘hi>rothy  Ih'ailur.  has  n|»> 

eralt^l  h«  r  own  firm  ’n  (tlend<»ra 
siiMV  in  the  year  of 

A  resiih'Ht  of  th(*  roiiiniunity  f<»r 
y€*rrs.  orij^inally  ns  the  wife  of 
the  Hert«*r  of  the  (irnoe  Episcopal 
(  hurch,  th«*p  carried  on  in  fh«-  real 
« state  iaiNinesH  tc»  rear  their  ihiee 
children.” 

lOd  Kr(*tz  and  Son,  a  motor¬ 
cycle  dealer,  .says,  “Katherine 
H.  Steidel  and  Jack  Horn  have 
worked  for  me  for  2.‘5  years  and 
are  still  with  me.  We  have  the 
franchise  to  .sell  new  Triumph, 
Honda,  KMW  and  Suzuki  motor- 
cycl(*s.  \ow  my  son  and  I  have 
purchas(“d  a  larire  building;  at 
SKt  S.  .Atlantic,  Monterey  Park, 
and  hope*  to  sell  the  new  Honda 
cars,  also  motorcycles  at  this 
address.  We  now  have  2.‘!  em- 
ploy(*es.” 

Maybe  .schmaltzy,  but  what 
the  heck,  pe<»|d(*  like  to  read 
about  people  and  they  like  to 
do  business  with  pc'ople.  Too 


much  advertisinn'  today  lacks 
p.-'rsonality.  Kd  Krc'tz’  copy 
mis-ht  come  across  a  lot  stroiiKC'r 
than  we  think. 

Nothinjr  wroiiff  with  makinn 
a  “Business  Biography”  j)a}re  a 
monthly  feature. 

*  »  «= 

<;in  sptnTKB 

With  ads  and  lines  a  little 
harder  to  come  by  th(*se  days, 
we’ll  have  to  keep  our  eyes  and 
ears  open  for  .saleable  ideas  to 
pull  out  of  the  hat.  Here  are  a 
f(*w  that  have  come  in  recently 
— not  entirely  new  hut  with 
some  new  twists  thrown  in. 

Classific*d  Christmas  business 
hasn’t  usually  l)een  easy  to  sell, 
hut  accordii'ifj  to  Clarence  Dif- 
fcndcrfer,  CAM  of  the  Stockton 
(Calif.)  Record,  a  staff  contest 
can  make  a  lot  of  difference. 
Like  a  jrain  of  S.’!'),  over  the 
j)revious  year. 

His  staff  participated  in  a 
“Gift  Spotter  Sweepstakes 
Drawins:”  with  one  drawing 
ticket  awarded  for  each  ad  sold. 
A  Id-time  order  Rot  10  tickets, 
a  yO-time  order  jjot  .’to,  etc.  \ 
total  of  7.8.">0  tickets  were  piven 
out  on  the  basis  of  ads  .sold  and 
0,477  (lift  Sj)otter  ads  actually 
ran  lK*tween  Nov(‘mber  20  and 
I  >ecember  2.’!. 

Merchandi.se  awards  worth 
.$1.')  each  went  to  the  winners. 
The  numlK'r  one  j»roducer,  with 
1204  tickets,  won  a  |)rize  auto¬ 
matically  with  the  .second  two 
certificates  uoinn'  to  winners  of 
the  drawinff.  The  drawing-  idea 
nave  .salesper.sons  with  less  |tro- 
ductive  territori(*s  a  chance  to 
win. 


GIFT  SPOTTER  champions  in  the  Stockton  (Calif.)  Record  contest  to 
stimulate  pre-Christmas  sales  in  this  category  of  classified  were 
Juanita  Dunning,  left;  Patricia  Medeiros  and,  in  first  place  with  1265 
gift  spotter  want  ad  sales  tickets  Evelyn  Randolph,  right. 


Kv(*n  with  one  less  (jublish- 
inn  (lay  than  in  December,  1!)00. 
the  Gift  Spotter  contest  help(>d 
Diffenderfer  conu*  u|(  with  a 
nain  of  1,0.‘{8  inches  or  5',)  bet¬ 
ter  than  the  prc'vious  year. 

♦  *  * 

IlDW  CI.ASSIKIKD.S  WDBK 

Came  across  a  f(*w  interest¬ 
ing  uses  foi'  Classi(i(*d  ads  in 
.some  of  th(>  rec(‘nl  mail. 

Bob  Ryder,  C.AM  of  the  Krer- 
ett  (Wash.)  Itnihj  Herald,  re- 
|)orts  the  heartwarminp  reunion 
of  a  father  who  had  lost  track 
of  his  daughters  for  21  years 
but  found  them  with  this  ad  in 
the  Herald: 

Allteri  Ilin'Kis.  father  al  Evelyn  hixI 

('arolyn  HarktiH,  wishes  to  his 

(laughters.  HcKini  ^27,  lioyt  Hotel. 

Everett. 

Har>ris.  a  70-year-old  Los 
Anp-eles  j>ai(l(*ner  had  left  Ever¬ 
ett  over  20  yeai'S  aj;o.  One 
dauj*  liter,  Mrs.  Carol  Smith, 
was  workinu'  in  a  loan  office 
just  four  blocks  from  her 
father’s  hotel.  Tin*  other  dau)rh- 
ter,  Mrs.  Evelyn  .Andersen,  was 
locat(‘d  in  Seattle. 

4:  >1:  * 

The  offer  of  free*  ads  in  the 
Jtdiurdowa  (Pa.)  Trihunc-Dem- 
ocrat  during  International  Want 
.Ad  W(>ek  last  March  (hut  jiay 
if  you  net  n'sults)  produced 
some  lonn-rann(‘  results.  A 
Johnstown  resident  advertised 
a  C(*ssna  ’r-.")0  4-pa.s.senner  air¬ 
plane  and  ended  up  .sellinn'  >(  (<> 
a  .Navy  CommamU'r  stationed  in 
New  Mexico.  “It’s  aiiproximate- 
ly  2,000  mih's  from  Johnstown 
to  Alhu(iuer(iue,”  writes  CAM 
Jim  Edwards.  “Not  bad  for  a 
l.'t-word  ad!” 

.Not  bad  to  .sell  a  .'?2,fi00  air¬ 
plane  with  a  (i-time  ad  costing 
$4.08,  either. 

*  *  * 

Burt  Schwarz,  C.AM  of  the 
Mohilc  (.Ala.)  Prcfo^-Rci/ifiter 
r(*|>ort.s  the  use*  of  a  “personals” 
ad  in  reply  to  an  anonymous 
letter  ivceived  by  an  advertiser. 


.A  Mobile  r(*sident,  outraged  Inf 
seeing  n  suppos(*dly  unshelterec 
doj>',  wrote  a  rather  nasty  hu; 
unsigiK'd  letter  to  the  dog’s 
owner.  In  the  Pei'sonals  colunir 
of  the  R(>gi.st(*r,  h(*  would  havf 
s('en  this  rejily. 

T(»  the  |K‘i’s(»n  who  is  cunpprnfil 
ahoiit  niy  l»o;uitifiil  (Atliie  who  hits 
n(»  sht'ltci.  Pleiise  \te  nssuml  that 
there  is  an  entramv  t(»  our  ^ara^e 
open  at  all  times  for  his  proteotion 
which  cannot  U‘  si-cn  as  you  pass. 

So  tliPiv! 

• 

Coniiiiunity  Lights  Up 
Viel  Mail  ('all  Salute 

“Viet  Nam  Mail  Call,”  spon 
sored  by  th(“  Rockford  Morning 
Star  and  Rci/iHlcr-Rcpaldic,  eii 
ahled  more  than  050  Kockforc 
area  .servicemen  and  women  tf 
get  Christmas  cards,  letters  ami 
gifts. 

The  newspaper  |)roject  was 
begun  thri'c  years  ago  in  re- 
spon.se  to  a  suggi'stion  from  a 
serviceman. 

Vi(*tnam  Mail  Call’s  final  .sal¬ 
ute  took  |(lac(*  D(*cemb(*r  15  with 
“Operation  Bright  Chri.stmas.” 
All  over  Rockford — downtown, 
in  shojiiiing  centers  and  resi¬ 
dential  areas — all  available  elec¬ 
tric  lights  were  turned  on  froiv 
r>  to  0  p.m.  as  a  tribute  to  mei. 
and  women  listed  in  Viet  Nan 
Mail  Call. 

•  I 

I\<*H>priiil  at  l*ort 

Orlando,  Fla. 

'file  Sentinel  Star  Corniiany 
embarked  on  a  10-week  experi¬ 
ment  early  in  January  which  re¬ 
sulted  in  the  largest  newsprint 
shipment  ever  to  move  through 
Port  Canaveral  in  neighboring 
Brevard  County.  Over  l,8bb  tons 
of  newsjirint  had  In'en  trans- 
|)ort(*d  from  Cornerhrook,  New¬ 
foundland,  aboard  the  S.S. 
Nicholas  Bowater  and  stored  in 
a  warehouse  at  the  jiort.  The 
paper  is  moved  to  the  Orlando 
publishing  plant  by  truck  at  the 
rate  of  200  tons  jier  week. 
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City  Officials  Give 

The  San  Francisco  Examiner 

A  Vote  of  Confidence 

News  makers  in  San  Francisco  read  the  San  Francisco  Examiner. 

Take,  for  example,  the  Supervisors  who  form  San  Francisco’s 
city  council  and  enact  municipal  legislation.  Ten  of  these  eleven 
elected  officials  are  daily  readers  of  the  San  Francisco  Examiner. 

They  —  like  hundreds  of  thousands  of  Northern  Californians  — 
depend  on  the  Examiner  for  complete  coverage  of  local,  national 
and  international  news  on  the  day  it  happens.  They  look  to  the 
Examiner  as  a  means  of  keeping  up  with  public  opinion  on  vital 
issues  that  affect  the  city. 

LEADERS  ARE  READERS  OF  THE  SAN  FRANCISCO  EXAMINER  ^ 

Hearst's  First  Newspaper 


The  GREAT 


lMERICAN 
OVEL  ^ 


\ak 


HAS  rrs  ROOTS 

Some  day,  perhaps,  this  young  reader  may 
I  H  be  a  writer.  As  were  Faulkner,  Mark  Twain, 

H  I  H  I  H  I  ”  «  Hemingway  before  him. 

Jib  B  If  he  is,  we'll  be  ready.  Great  Northern  is 

^  Qrowing  trees  now  for  the  paper  that  could 

I  I  H  I  bring  his  book  to  millions.  Paperback  pub- 

B^l^^  H  lishers  count  on  us  for  thousands  of  tons  every 

^B  year.  (Great  Northern’s  specialty:  fine  print- 
ing  quality  at  economical  prices.) 

We  make  paper,  too,  for  mass  magazines,  telephone  books,. 


ESome  day,  perhaps,  this  young  reader  may 
be  a  writer.  As  were  Faulkner,  Mark  Twain, 
Hemingway  before  him. 

If  he  is,  we'll  be  ready.  Great  Northern  is 
growing  trees  now  for  the  paper  that  could 
^  B  B  bring  his  book  to  millions.  Paperback  pub- 

^^^B  lishers  count  on  us  for  thousands  of  tons  every 

^B  ^B  year.  (Great  Northern’s  specialty:  fine  print¬ 
ing  quality  at  economical  prices.) 

We  make  paper,  too,  for  mass  magazines,  telephone  books,, 
special  supplements,  and  mail  order  catalogs.  And  container- 
board  for  corrugated  boxes.  Great  Northern  is  also  the  lead¬ 
ing  independent  supplier  of  newsprint  in  the  U.S.  And  we  now 
manufacture  the  plywood  used  in  building. 

To  meet  the  demand  we  must  plan  far  in  the  future.  We 
grow  trees  like  a  farm  crop  and  harvest  them  scientifically. 
Today  there  are  more  usable  trees  in  our  Maine,  Georgia, 
Florida  and  Alabama  tree  farms  than  when  we  started  in 
business  nearly  70  years  ago. 

Making  paper  for  people  is  the  business  of  Great  Northern. 
Specify  Great  Northern  on  your  next  paper  order. 
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Frustration  breeds  harsh  judgment 


iU  Hal  lavrl 

Nalional  a<l\<'i’i ('iit)tintii‘i|  its  downward  slide  in 
news|ia|»i'i's. 

In  i;»dT  soino  of  our  In-othcrs  in  the  sinallei'  markets 
lost  more  ;ieneral  advertisiiiK  than  they  puhlished.  Foi- 
most  of  us.  each  motith  recorded  an  additional  i-ontraction. 
'I'he  fallotf  in  liniT  was  across  tin*  hoard  even  involving 
the  airline  classification  which  had  Ikh-ii  impervious  to 
the  mad  swinjj  to  the  tuln-. 

The  percent  of  total  advertisinjt  revenue  accounted 
for  hy  tteiieral  advertising  has  slipped  to  a  poor  third 
iM-hind  classified.  (leneral  advertising:  revenue  today  will 
vary  between  I<l  and  2<l  percent  in  the  av<‘ratre  metropolitan 
market  as  apainst  the  much  healthier  o<>  to  l<l  percent 
for  classified. 

In  the  past  decade,  this  depressinj;  financial  trend  has 
had  a  powerful  idfect  upon  the  manaRement  of  in*w.spapers. 
From  invective  to  ouoyant  enthusiasm,  from  frustration 
to  o|)timism,  from  disRUst  to  open-handed  inve.stment  in 
additional  effort,  newspapers  have  slid  hack  and  forth 
on  the  Rreased  spectrum  of  Reneral  advertisiiiR  solicitation. 

Ten  years  aRo  there  was  anRer  followed  hy  the  new 
phase  of  .self-criticism;  that  newspa|»ers  had  failed  to 
aile(|uately  repre.sont  themsidves.  We  listened  to  the 
I’riticism,  acc<‘pted  at  face  value  the  Ixmiused  as.sessments 
of  in-wspapers  Immiir  inade(|uately  repre.sented,  inadeijuately 
sold.  inade(|uately  re.searched,  inade«|uately  jiromoted. 

Newspapers  stirred.  Ih’.search  ijnoney  on  a  lavish  scale 
was  made  available.  The  fulcrum  of  all  effort  was  the 
new  and  revi.sed  Bureau  of  .\dvertisinR  stocked  with 
brilliant  peoph',  creative  people,  people  indiRenous  to  tin* 
woi'ld  of  advei'tisiiiR  aReiicies  and  advertisers. 

There  was  universal  enthusiasm,  univtosal  trust  that 
the  wondrous  re.search  and  wonderful  j)resentations  were 
ah.solutely  responsive  to  oui'  critics.  'I'hey  said  they  wanted 
to  Ik‘  convinced.  They  said  they  wanted  to  1m*  .sold.  They 
had.  had  they  not,  assumed  the  posture  of  the  pa.ssive 
virRin  wh(»  wanted  only  to  he  convinced? 

■All  the.s**  thiiiRs  have  been  done.  Hut  to  no  avail. 


(.Another  in  a  series  of  articles  on  newspaper  manaRe- 
ment  by  .Mr.  Taxel,  who  is  vicepresident -sales  of  the  Fx- 
press  PiiblishiiiR  Co.,  .San  .Ant«»nio,  Texas.) 

.So,  in  l!t()7  a  new  attitudi*  came  into  siRht.  This  new 
attitude  contains  the  element  of  cynical  forelM-arance. 
This  new  posture  is  almost  masochistic;  each  month’s 
decline  in  linaRe  placement  met  with  the  smile  of  sardonic 
pleasure  of  what  “thi'y  hav<>  done  to  us  this  month.”  'I'his 
new  attitude  has  the  element  of  di.senchanted  tolerance 
toward  thos<*  for  whom  respect  is  heinR  lost. 

There  is  a  hardenitiR  hen*.  There  is  tin*  evolvement  of 
a  distlain  toward  tho.se  (*|)itomized  as  .Madison  .Avenue 
I)i*actitioners  of  the  advertisiiiR  art.  But  the  aiipellation 
applies  to  the  profession  in  R<*n(*ral,  toward  all  those 
faceless  messiahs  of  the*  advertisiiiR  messaRe  whose 
judRiiient  of  the  press  has  stimulated  an  (‘ciually  oppn*ssive 
judRiiient  of  the  aRency  mass. 

This  new  attitude  has  shorn  away  childish  optimism. 
The  new  attitude  is  sober,  deadly  .sober.  It  is  almost 
implacable  in  its  nature. 

The  attitude  .says:  The  advertisinR  aRency  stands  as 
an  opponent  to  our  wi'lfare.  Tin*  advertisiiiR  aRency  is 
inimical  to  our  economic  welfare.  The  advertisiiiR  aRency 
is  our  implacable  adversary,  immune  and  impreRiiabh* 
to  rational  and  emotional  solicitation. 

The  attitude  says:  The  individuals  of  that  world  are 
charminR  and  friendly.  'I'he  world  to  which  those 
individuals  lieloiiR  is  shallow  and  cynical.  The  peojiles 
of  the  world  we  count  ani'iiiR  our  friends.  'Pile  advertisiiiR 
aRenev  world,  enumerated  by  these  friends,  is  a  r(*ceptacle 
of  riRidness  and  conformity. 

These  harsh  judRments  evolve  from  our  frustrations. 
These  strictures  eiiianati*  out  of  the  soberiiiR  »'fr(*ct  of 
.studyiiiR  our  balance  sheets  far  removed  from  the  tempo 
and  t(*niporizinR  of  .Madison  .Avenue.  'Phis  new  attitude 
evolves  out  of  tin*  impact  of  .seeinR  additional  rcmxI 
inve.stment  money  seeminRly  chasinR  after  bad. 

This  is  a  sorry  stati*  of  atfairs,  this  n<*w  attitude  of 
the  year  Bh!".  A  constructive  dialoRue  betw(*en  both 
industri«*s  is  very  much  needed. 


Chain  Store  Linage 
At  National  Level 


.SellinR  newspaper  advertisiiiR 
to  nation.-d  and  reRional  retail 
chain.s  re<]uires  rej»re.s(*ntation  at 
the  nation;il  level,  the  Kentucky 
I're.s.s  .A.s.siM-iation  was  shown 
last  week  by  .lack  Condon,  who 
manaRes  Katz  Newspaper  Sales' 
newly  formerl  retail  iidvertisiiiR 
d**partnient. 

Condon  .said  most  of  the  adver¬ 
tisinR  plans  for  tin*  Riant  chains 
are  .set  by  liiRli  level  advertisiiiR 
comniitt<*es  who.se  job  it  is  to 
determine  for  the  .store  manaRer 
both  the  builR'*t  and  where  it  is 
to  Ik-  spent. 

.As  .*1  result  of  this  centrally 
controlled  operation,  Condon 
,-aid  a  newspaper  salesman,  in 
approachiiiR  a  local  retailer, 
finds  himself  cotnp*-tinR  for  <lol- 
lars  with  stores  in  distant  cities 
ami  often  he  i.s  unable  to  reach 
the  decision-makers  who  are  con- 
trolliiiR  the  share  of  the  builRet 


allocated  to  hi.s  market  and 
newspaper. 

“To  add  to  hi.s  problem,  the 
salesman,”  Ik*  pointed  out,  “finds 
that  those  same  decision-makers 
at  the  national  chain.s  are  lM*inR 
insi.stently  wooed  by  other  media 
.s<*ekinR  an  iiicrea.sed  share  of 
their  ailvertisiiiR  dollars.” 

(iondoii  said  experi<*tice  has 
shown  him  that  the  answer  to 
tin*  problem  of  .sellitiR  the  nation¬ 
al  arid  retail  chain  li<*s  in  an 
“a’.vareness”  of  these  fiv<*  factors 
when  solicitiiiR: 

I  )  .Somewhere  back  of  the 
local  store  manaRer  lurks  an 
advertisiiiR  committee  that  is 
concerneil  with  national  or 
reRional  marketiiiR  objectives 
for  the  entire  chain. 

-t  'Pile  sales  effort  must  bi* 
coordinated  at  all  levels  within 
a  chain  to  1m*  sure  to  reach  all  of 
those  influencitiR  ad  buys. 


;])  'PIk*  hn-ation  of  the  various 
influentials  in  the  retailers 
chain  of  command  nwessitates 
calls  in  different  ReoRi-aphic 
areas. 

1)  .A  knowl(*dR(*  of  other 
media  is  ess(*ntial;  both  in  terms 
of  their  competitive  app<*al  to 
national  chains  R(*nerally,  and  in 
terms  of  their  use  by  the  account 
vou  are  approachiiiR  particu- 
iarly. 

.■))  Your  professional  sales  ap¬ 
proach  mu.st  Im*  back<*d-up  by 
solidly  based  re.search.  It  may 
uncover  previously  un.seen  op¬ 
portunities  for  additional  dol¬ 
lars. 

'I'he  l*ciiiu*y  Story 

How  the.sc*  factors  came  into 
play  for  the  llvlliniihoiii  (Wash.) 
Iltriilil,  a  22,0((lt-circulation 
paper  represented  by  Katz,  was 
related  by  Condon: 

“In  the  BelliiiRham  situation 
we  noticed  that  the  I’eiiney  stor<* 
in  the  market  was  speiidiiiR  less 
in  BelliiiRham  newspapers  than 
I’eiiney  stores  were  spendiiiR  in 
surroundiiiR  markets — with  less 


retail  [lotential.  Naturally,  we 
want(*d  to  know  why. 

“The  answer  could  havL*  b(*en 
that  tin*  storf*s  in  the  other  mar¬ 
kets  were  lai'Rer;  or  that  the 
merchandise  was  selliiiR  at 
hiRher  pric(*s  demandinR  biRRer 
advertisiiiR  expenditures  to  move 
the  lines.  We  discovered,  how¬ 
ever,  that  these  were  wof  tin* 
an.swers  in  this  case. 

“Our  investiRation  uncovered 
th(*  fact  that  three  lVnn<*y 
stores,  includiiiR  the  BellinRliam 
store  were  contributiiiR  to  a 
monthly  $21,001)  'PV  budRet  for 
use  oii  KVOS-TV. 

“B(*caus<*  KVO.S  is  located  in 
BelliiiRham,  the  store  manaRer 
thouRlit  he  had  a  rimkI  arraiiRi*- 
ment,  in  that  two  other  stores — 
both  within  the  KVOS  coveraRe 
area,  but  located  outside  Bell- 
iiiRliam — w(*re  contributiiiR  to 
this  budRet. 

'I'oo  Much  ill  'I'v  BihIrcI 

“But  our  research  also  showed 
tliJit  not  three,  but  six  l’(*nney 
stores  located  within  the  KVOS- 
'PV  coveraRe  area  w(*re  lieiietit- 
{i'lttiliuiicd  i>n  /»»/.(/<■  2(1) 
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Sometimes 
the  very  things 
that  make  a  newspaper 
grate 

are  the  things 
that  make  a  newspaper 
great. 


Fairchild  Publications 


DAILY  NEWS  RECORD  •  HOME  FURNISHINGS  DAILY  •  WOMEN  S  WEAR  DAILY  •  DRUG  NEWS  WEEKLY  •  ELECTRONIC  NEWS  •  FOOTWEAR  NEWS 
METALWORKING  NEWS  •  SUPERMARKET  NEWS  •  MEN  S  WEAR  •  FAIRCHILD  DIRECTORIES  •  FAIRCHILD  BOOKS  •  7  E  12th  ST..  NEW  YORK  N  Y.  10003 


ANPA  SEXRCII  ENDS: 


Macon  Retailer  Holds  Ad  Continuity  Record 


Macon,  Wa. 

The  Josf  ph  Xee]  Company,  a 
olothinp  store,  owns  the  distinc¬ 
tion  of  havinp  “the  world’s 
lonjrest  continuous  advertising 
j)ro}rrani  in  newspapers.’’ 

The  company  which  Ix'Ran  ad- 
vertisinp  in  the  Mtiron  Tele- 
(/raph  Septemlier  Id,  1887,  about 
year  and  a  half  after  it  opened 
its  doors  for  business,  and  never 
stopped  was  honored  on  January 
17)  by  the  American  Newspaper 
Publishers  Asswiation  at  a 
dinner  given  by  Peyton  Ander¬ 
son,  jiublisher  of  the  Telegraph 
and  the  Macon.  Scu'k. 

Stanford  Smith,  ANP.\  gen¬ 
eral  manager,  .said  Neel’s  80 
years  of  continuous  advertising 
every  weekday  and  every  Sun¬ 
day  in  the  Telegrajih  was  an 
international  record.  He  said  the 
ANP.\  had  ascertained  this  fact 
through  research  with  news¬ 
paper  associations  in  other  na¬ 
tions  and  that  it  could  not  be 


Chain  Stores 

(('ontinin  (I  from  pane  24) 


ing  equally  from  this  advertis¬ 
ing.  Thus,  the  Bellingham  store 
manager's  share  of  the  tv  budg¬ 
et  was  too  large.  We  promptly 
made  him  aware  of  this  fact.  In 
doing  so  we  (juickly  learned  that 
the  decision  to  change  this  ad¬ 
vertising  pattern  reciuired 
follow-through  with  the  other 
store  managers;  the  Penney 
regional  office  in  Portland;  the 
zone  office  in  San  h'ranci.sco  and 
Penney  headiiuai  ters  in  New 
"^'ork. 

“We  attacked  <jn  all  fronts. 
Our  office  in  Seattle  called  on 
Penney’s  regional  office  in  Port¬ 
land  and  sent  a  man  to  Belling¬ 
ham  to  p’ake  calls  on  the  stores 
in  the  area  with  the  j)aper’s  IcK-al 
salesman;  one  of  our  men  in 
San  Franci.<co  talked  with 
Penney’s  zone  office.  1  called  on 
Pennf*y’s  in  New  York. 

“What  was  the  result  r)f  this 
effort? 

“Well,  after  i)resenting  the 
facts  to  the  various  decision¬ 
makers  in  the  Penney  organiza¬ 
tion  the  three  store  TV  buy  was 
converted  to  a  five  store  buy. 
(One  store  was  not  included  for 
a  variety  of  i-easons. )  The  TV 
budget  remained  the  same,  i.e., 
$21, Odd.  Thus,  with  five  .stores 
contributing  in.stead  of  thre<>, 
the  Bellingham  store  found  itself 
with  $2,8d(t  to  invest  in  the 
Herald  .  .  .  almost  a  12%  in- 
crea.se  in  the  numUm  of  dollars 
iK-ing  spent  by  Pi-nney  in  the 
j)aper.’’ 


matched  either  in  this  country 
or  abroad. 

First  CiOpy  in  18({7 

.Anderson  said  the  clothing 
store,  founded  in  March  188(>, 
j)laced  its  first  ad  in  the  Tele¬ 
graph  on  Septeml>e)-  Ifi,  1887; 
l)«*gan  running  ads  continuously 
daily  and  Sunday  on  October 
1887;  and  on  February  22.  188!t, 
placed  its  first  ad  in  the  uiiper 
left  hand  corner  of  page  2,  a 
position  it  has  occupied  in  both 
the  Telegrai)h  and  News  ever 
since.  This  page  in  the  local 
papers  has  come  to  lie  known  as 
“the  Neel  page,”  .Anderson  said. 

It  is  the  only  ad  which  “hangs 
from  the  top  of  the  page”  in  the 
.Macon  newspapers  and  continues 
to  do  so  l)ecause  of  its  long.wity 
record.  The  size  of  the  ads  varies 
from  day  to  day,  ranging  from  a 
minimum  of  two  columns  by 
five  inches  to  a  full  i)age. 

On  the  date  of  the  plaque 
presentation,  the  ad  had  ap- 
})pared  in  29,323  consecutive  is¬ 
sues  of  the  Telegraph.  .Ander¬ 
son  recounted  an  incident  some 
years  ago  when  it  was  discovered 
the  ad  had  l)epn  omitted  from 
the  page  layout. 

“We  stopped  the  presses,”  he 
recalled,  “put  in  an  ad.  and 
l)reserved  the  continuity.  Now 
everyone  at  the  Telegraph  and 
News  knows  that  if  the  Neel  ad 
is  lost,  strayed  or  stolen  the 
thing  to  do  is  to  pick  up  the 


CONGRATULATIONS  are  given  to  Roland  H.  Neel,  president  of 
the  Joseph  Neel  Co.,  by  J.  Howard  Wood,  president  of  the 
American  Newspaper  Publishers  Association,  as  Peyton  Anderson, 
publisher  of  the  Macon  Telegraph  and  the  Macon  News,  and 
Stanford  Smith,  general  manager  of  ANPA,  look  on.  Neel  was 
awarded  a  plaque  by  the  ANPA  for  having  the  longest  continuous 
daily  advertising  campaign  in  the  world. 


Nccl  ad  from  the  day  InTorc,” 
.Anderson  said. 

The  {)la(iue  presented  to  Ro¬ 
land  H.  Neel,  president  of  the 
.store,  said  the  record  of  the 
company  “demonstrates  the  con¬ 
stancy  of  purpose  and  the  unique 
faith  in  the  value  of  newspai)er 
advertising.” 

Neel,  son  of  the  founder,  said 
the  policy  of  continuous  news¬ 
paper  advertising  was  “one  of 
our  policies  that  was  started  by 
our  founder.”  Neel  said  his  fig¬ 
ures  show  that  the  firm  has  run 
more  than  .")3,000  different  ads 
in  the  Macon  newspa[)ers. 

“It  started  out  with  a  daily 
card  two  columns  wide  by  five 


inches  deep,”  N(‘el  said.  “.Man.v 
times  we  have  asked  our.selves, 
‘Is  this  good  business?’  .  .  .  This 
occasion  seems  to  me  to  l)e  a 
clear  indication  that  the  daily 
card  idea  was  good  and  has  con¬ 
tributed  immeasurably  to  the 
wonderful  success  that  we  are 
enjoying  todav.” 

J.  Howard  Wood,  ANPA 
president  and  publisher  of  the 
CU.icago  Tribune,  who  presented 
the  plaque  to  Neel,  said,  “The 
relationship  Indween  these  two 
institutions — the  local  news¬ 
paper  and  the  retail  store — is  a 
historical  one  that  has  withstood 
large-scale  changes  in  both  their 
fields  during  recent  years.” 


S&W  Foods  Expands  Ad  Drive  in  ’68 

San  FRANCtsro  ing  budget  in  new.spapers  and  in  the  conmpany’s  long  hi.stoiy. 
S  &  W  Fine  F'oods,  Inc.,  is  scheduling  the  largest  and  mo.st  The  first  release  this  month 
concentrating  its  1988  advertis-  e.xtensive  newspaper  campaign  will  be  followed  monthly  except 

during  the  summer  in  release.") 
to  the  West  Coast  and  to  New 
York  metropolitan  area  markets. 

Included  in  the  campaign 
handled  by  Foote,  Cone  &  Beld- 
ing  offices  here  will  be  large 
space,  two-color  advertising  on 
the  Pacific  Coast,  1000-line  ads 
in  the  New  York  area  and  800- 
line  advertising  in  secondary 
Western  cities. 

A  total  of  91  newspapers  are 
on  the  schedule. 

“S  &  W’s  advertising  for  19(>8 
has  been  jilanned  to  continue  the 
local  impact  selling  we  have 
done  in  the  past  three  years,” 
said  Robert  Fogel,  vicepresident 
for  sales. 

“We  want  to  reach  customers 
at  the  local  level  as  well  as  pro¬ 
vide  advertising  pressure  to  help 
the  grocers  who  stock  luid  sell 
our  premium  quality  products,” 
he  explained. 


REPS  AND  GUEST — Pictured  at  a  luncheon  meeting  of  the 
Philadelphia  chapter,  American  Association  of  Newspaper  Rep- 
recentatives,  are:  Left  to  right — Dana  Carroll  (Cresmer,  Woodward, 
O'Mara  &  Ormsbee),  chapter  president;  William  P.  MacFarland, 
director  of  advertising,  Campbell  Soup  Co.;  and  Henry  Bradley 
(Key  Market  Advertising  Representatives),  chairman.  Story  about 
the  meeting  appeared  in  E&P's  Jan.  13  issue. 
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The 

Philadelphia  Inquirer 

in  1966 - -  —'%7 

set  an  all-time  high 
in  advertising  linage^ 
for  Philadelphia 
newspapers 


When  a  newspaper  gets  results,  the  result  is  advertising  leadership.  The  Inquirer  has  been  Delaware  Valley’s 
leading  advertising  medium  for  Sd  consecutive  years. 

Jftu|tnTer 


PROMOTION  « 

All-Out  Campaign 
For  News  Service 


Hy  (ieorjii*  W  ill 

If  you  tak<-  a  look  at  in-pa|«*i- 
IM’omotion  aiis,  or  listen  to  nows- 
pajxT  radio  spots,  you  pet  the 
inipi'ossion  that  newspapers 
everywheie  are  promoting  eol- 
uninists  and  eomies.  fiction  and 
features.  linage.  circulation, 
awards,  and  j)ul>lic  .<ervice  pro¬ 
grams. 

Once  in  a  blue  moon,  you'll 
find  a  newspaper  tellinjr  its 
readers  (aiid  prospects)  that  it 
pjMvides  some  //cm's.  too--  alonjr 
with  th<*  potpouiii  of  other 
Roodies  provided  to  entertain  or 
inform  sult.scrilxu's. 

l>ave  Lindsey,  promotion  man- 
aper  of  the  /’c/v/<'«  (  Hacken.<ack. 
\.  .1.)  lieronl  and  /'utcrsox 
( X.  J.)  Mi>niin<i  (’till,  made 
optimum  use  of  the  opportunity 
to  promote  xcies  coiwrinje  when 
the  .Morninp  Call  (circulation: 
2<>,7().'))  added  the  .Associated 
Press  .service  etft-ctive  on  .lanu- 
ary  1. 

First  announcement  came  with 
a  .series  of  siiiRle-column,  Kt-line 
tea.ser  ads  in  the  Call,  with  copy 
.set  inside  of  an  outliiu'  fipure 
one.  Tyi)ical  co|)y  read:  “The 
newspajter  on  the  way  U])  has  a 
hip  suj)rise.  Watch  for  it  on 
.January  1."  Eight  different  little 
teaser  ads  were  scattered  run-of- 
|)aper. 

On  N’ew  Year’s  I>ay.  a  full- 
page  ad  proclaimed:  “It  starts 
right  now!  The  Morning  Call 
has  joined  the  .Asswiated  Press. 
With  AP,  you  get  the  “Big  3.” 
Copy  continued  to  point  out  that 
the  paper  carried  news  dis¬ 
patches  of  .AP.  L’l’I,  and  Wash¬ 
ington  Post-I.,os  .Angeles  Times 
.services,  jiroviding  readers  with 


complete  varied  and  thorough 
world,  national,  state  and  sports 
n<*ws.  .10  point  Rodoni  Bold  typi' 
was  double  printed  over  a  ben- 
day  background. 

The  next  day,  a  second  page  ad 
showed  a  maj)  of  .AI^’s  world 
services,  photos  of  Pat  Morin. 
.Jack  Bell,  .Alton  Blakeslee, 
Henry  Bradsher,  .John  High¬ 
tower.  .Joy  Miller,  I' rank  Cor¬ 
mier  and  I’eter  .Arnett,  and  the 
headline:  “The  .Morning  Call 
.Joins  tlu'  .Associated  I’ress, 
World’s  I.argest  N'ews-Cather- 
ing  Organization!”  A  sub-head 
stated  that  the  I’assaic  County 
newspaper  offers  the  top  thi'ee 
major  wire  services. 

.A  third  full-page  ad  appeared 
the  next  day,  an  all-type  ad 
headed,  “.Action  is  .  .  .” 

.All  three  full-iiagers  apjieared 
in  all  editions  of  both  the  IJecord 
and  the  Call. 

Simultaneously,  a  program  of 
one-minute  radio  sftots  was  used 
on  stations  WN'EW,  WI’.AT  anil 
W.JKZ — calling  attention  to  the 
fact  that  the  Call  is  I’assaic 
County’s  only  newspaper  with 
all  three  major  news  services. 

Following  jtublication  of  the 
three  full  jiages,  a  three-column 
ad  appeared  on  .January  I,  fea- 
tuiing  the  “three  major  wire 
services”  message,  and  a  two- 
column  full  on  .January  .A. 
Smaller  single-column  ads  ap¬ 
peared  after  that  date,  to  drive 
home  the  message. 

Jn  addition,  a  three  color, 
fluore.scent  poster  was  jirepared 
for  use  on  Iwth  sides  of  the 
newspapers’  fib  station  wagons 
used  in  both  Bergen  and  I’assaic 


Counties,  and  a  stack  cai'd  was 
distributed  to  newsstand  outlets 
in  the  circulation  area. 

*  *  * 

COMICS  —  “Why  Sunday 
Comics?”  is  the  title  of  a  Ifi-page 
Inwklet  produced  by  Metropoli¬ 
tan  Sunday  N’ewspaj)ers.  The 
full-color  comic  Ixiok  tells  about 
the  readership  and  effectiveness 
of  Sunday  comic  section  adver¬ 
tising.  Copies  are  available  from 
(.leorge  DelGaudio,  Metro  Sun¬ 
day  X'ewsj)aj)er,  2fi0  Madison 
.Ave.,  New  York,  IbOlfi. 

*  »  * 

J'OLI.UTIOX'  FIL.M  —  Cur¬ 
rent  .Affairs  Films,  in  coopera¬ 
tion  with  the  X'ational  Center  for 
.Air  I’ollution  Control,  Washing¬ 
ton,  I).  C.,  has  produced  a  color 
filmstri)),  “.Air  I’ollution  and 
A'ou.” 

X’ewsj)apers  .serving  communi¬ 
ties  with  population  of  .■«o,()bb 
and  up  can  I’eceive  free  copies 
of  the  filmstrip  by  writing: 
I.eonard  I..  Levine,  I’ublic  Infor¬ 
mation  Specialist,  Office  of 
I.egislative  and  I’ublic  .Affairs, 
National  Center  for  .Air  I’ollu¬ 
tion  Control,  L’.S.  I’ublic  Health 
Service,  Room  2.')2.'>,  HEW 
South  Building,  Washington, 
I).  C.  2b’201. 

»  »  * 

BUSINESS  TRAVEL  — 
“Business  Travel  Itesearch,”  an 
analysis  of  business  travel  and 
other  expenditures,  has  been  re- 
lea.sed  by  the  Wall  Street  Jaiir- 
nal.  The  study,  completed  in 
UbiT  l>y  Erdos  &  .Morgan,  in¬ 
cludes  information  on  numln'r 
of  trips,  car  rentals,  cities 
visited,  money  spent  in  trans¬ 
portation,  fiMul,  lodging  and 
entertainment,  air  travel,  credit 
cards,  convention  and  confer¬ 
ence  trips,  i)remiums  and  incen¬ 
tives,  business  entertainment, 
gifts,  and  size  of  business. 

♦  ♦  ♦ 

CARIBBEAN  SHOWCASE— 
Full-color  poj)  art  and  distinc¬ 
tive  hand-lettering  are  featured 
on  a  promotion,  “(lold-diggers  of 
JiffiS,”  produced  and  distributed 
l)y  the  .Veu’  York  Tiaies  to  j)ro- 
mote  two  “Caribl)ean  Showcase” 
editions  scheduled  for  l!)fi8.  The 
first,  a  Spring  edition  will  be 
published  .April  21,  with  a  Fall 
counter))art  scheduled  for 
OctoIxM'  20.  Rates,  format,  cir¬ 
culation,  color  data  and  me¬ 
chanical  requirements  are  in¬ 
cluded  in  the  brochure. 

*  ♦  * 

R.AR  T.AB — Imbibing  at  golf 
and  country  clubs  is  diamati- 
cally  uj),  and  Scotch  and  the 
martini  are  still  the  most  popu¬ 
lar  drinks,  to  nobody’s  surpri.se, 
according  to  a  survey  just  re¬ 
leased  by  Sportii  Illustrated 
magazine.  .According  to  the  sur¬ 
vey,  78  percent  of  the  country’s 
.A,8(t0  clubs  serve  alcoholic  Inwei- 
ages. 


New  figures  show  increased 
purchases  of  every  type  of  liquor 
with  the  exception  of  brandy  and 
vermouth,  suggesting  that  the 
martinis  are  getting  drier. 
Copies  of  the  fib-page  s|)iral- 
bound  report,  with  a  handsome 
full-color  cover,  are  available 
from  JcH-k  Merrihew,  Sports 
Illustrated’s  liijuor  classification 
manager. 


GoodfelloMs  Give 
.Away  43,000  Toys 

PiTTsm  Rcn,  I’a. 

The  Pittshurfjli  Past-dazette 
(ioodfellows  Toy  Fund  com¬ 
pleted  its  2bth  year  of  distribut¬ 
ing  more  than  TA.bfin  dolls,  toys, 
and  games  to  children  in  orphan¬ 
ages,  hospitals  and  thousands  of 
poverty-stricken  homes. 

Starting  on  Thanksgiving  Day 
and  continuing  until  its 
Christmas  Day  issue,  the  Post- 
Gazette  published  a  human- 
interest  “Goodfellow”  stoi'y  on 
page  one  each  day.  The  stories 
were  case  hi.stories  of  destitute 
children  who  would  be  made 
happy  with  a  toy  at  Christmas. 
The  Goodfellows  do  not  give  out 
food  or  clothing.  Their  sole  ob¬ 
jective  is  to  see  that  no  child  is 
without  a  toy  on  Christmas 
moming. 

Individual  contributors  were 
listed  daily  and  there  were  more 
than  l,bo6  donors.  .Most  of  the 
contributions  were  small — $1,  $2 
and  $.‘1,  but  employe  groups  gave 
larger  amounts  and  the  total  up 
to  Christmas  Day  was  $22,fibb. 


Jail  Term  Gir#*ii 
‘ir  i/iiicr*  of  Derby 

V.wrofVKR.  B.  C. 

Da\  id  .John  Chafe  was  found 
guilty  of  using  a  commercially- 
caught  fish  to  claim  fiist  prize 
in  the  ]'aucoHrer  Suu’s  Salmon 
Derby  and  was  sentenced  to  six 
months  in  jail. 

The  17-foot  boat,  motor  and 
other  equipment  valued  at  S.’J.Abb 
and  comprising  the  first  place 
award  will  go  to  the  runnei-up. 
Each  additional  prize  winner 
also  will  1h*  moved  up  a  notch  in 
the  redistribution  of  prizes,  said 
J.  -A.  McLellan,  Sun  promotion 
manager. 

Chafe  pleaded  guilty  of  de¬ 
frauding  Pacific  Press  Inc.  at  an 
earliei-  hearing.  He  was  de- 
scrilied  as  the  dujje  rather  than 
instigator  of  the  fraud. 

Magi.strate  .Alfred  Watts  .said 
his  .sentence  was  lighter  than  it 
might  otherwise  have  l)een  be¬ 
cause  he  is  the  father  of  four 
children.  J.  W.  Motiuk,  defense 
attorney,  said  the  ca.se  will  force 
the  Sun  to  tighten  u))  its  lax 
policy  in  awarding  prize.s. 


A  PATRIOTIC 
PROMOTION 

Make  Your  Newspaper  Flag 
Headquarters  in  your  com¬ 
munity  by  offering  your  readers 
I  the  quality-made  ATLAS  FLAG  KIT.  This  3'  x  5'  flag 
of  Thor  bunting,  jointed  6'  pole  and  necessary  hard- 
'  ware  is  offered  for  you  to  display  and  make  available 
in  your  area  at  about  $3  each,  $3.50  mailed.  Send  for 
your  sample  and  make  your  town  "Flag  City,  U.S.A.” 

Write,  wire  or  telephone: 

Atlas  Flag  Corporation  of  America 

BENTON,  ILL.  62812  •  TEL.  (618)  439-26(M> 

BERKLEY  SMALL,  INC.,  P.O.  BOX  6526,  MOBILE,  ALA.  36606 
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makes  metro 

PHOENIX 

a  dynamic  newspaper  market 


Bruce  Steele  is  as  much  at  home 
in  a  wiener  smokehouse  as  he  is 
barbecuing  steaks  on  his  patio. 
His  business  is  selling  Bar-S  meat 
products.  He's  Sales  Promotion 
Manager  ot  the  Cudahy  Com¬ 
pany  which  has  a  plant  here  — 
and  recently  made  Phoenix  its 
national  headquarters. 

Each  new  industrial  or  com¬ 
mercial  relocation  in  Phoenix 
compounds  the  employment 
opportunities  in  a  market  that 
now  does  a  $1.f>  billion  retail 
business.  Nearly  one-third  of  all 
area  households  earn  more  than 
$10,000. 

How  do  busy,  active  people 
like  Bruce  Steele  keep  informed? 

Newspapers! 

They  rely  on  The  Arizona 
Republic  and  The  Phoenix 
Ciazette  as  a  reliable,  convenient 
source  of  news  and  information 
at  any  time  of  the  day  or  night. 
The  Arizona  Republic  and  The 
Phoenix  Gazette  daily  reach  8 
out  of  10  households  (only  f)®/o 
duplication  —  and  90%  home 
delivered). 

As  Arizona's  largest,  these 
newspapers  go  to  great  lengths 
to  supply  comprehensive  mar¬ 
keting  data  and  merchandising 
assistance  for  businesses  like 
Cudahy,  and  you.  For  details  on 
services  such  as  Dual  Market 
Testing  and  Kwik-Store-Chek 
service,  write:  Howard  Ruby, 
General  Advertising  .Manager, 
The  Arizona  Republic  and  The 
Phoenix  Gazette,  P.O.  Box  1950, 
Phoenix,  Arizona  85001. 


ACTIVE 

ARIZONA 

LIVING 


The  Arizona 

REPUBLIC 


The  Phoenix 

GAZETTE 


Now  moiling  with  |SpectaColor|  to  active  Arivonar 


Represented  nationally  by  Story  &  Kelly  Smith,  Inc. 


DAILY  AND  SUNDAY  NEWSPAPER  CIRCULATION 
UNITED  STATES  AND  CANADA  (1967) 


N.Y.  Closings  Slow 
Circulation  Growth 


Number  of 

Paid 

Publications 

% 

Circulation 

% 

Morning 

U.S.  A.B.C. 

269 

84.06 

24,708,448 

97.95 

U.S.  Non-A.B.C. 

51 

15.94 

517,575 

2.05 

U.S.  Total 

320 

100.00 

25.226.023 

1 00.00 

Canada  A.B.C. 

18 

100.00 

1.025.880 

1 00.00 

Canada  Non-A.B.C. 

— 

— 

— 

— 

Canada  Total 

18 

100.00 

1.025.880 

100.00 

1 

Evening 

U.S.  A.B.C. 

878 

65.87 

32.664.651 

91.92 

1 

U.S.  Non-A.B.C. 

455 

34.13 

2.871.084 

8.08 

\ 

U.S.  Total 

1,333 

100.00 

35.535.735 

100.00 

Canada  A.B.C. 

90 

92.78 

3.424.288 

99.31 

W 

Canada  Non-A.B.C. 

7 

7.22 

23.619 

0.69 

Canada  Total 

97 

100.00 

3.447.907 

100.00 

f 

All  Day 

U.S.  A.B.C. 

14 

100.00 

619.295 

100.00 

U.S.  Non-A.B.C. 

— 

— 

— 

— 

U.S.  Total 

14 

100.00 

619.295 

100.00 

Canada  A.B.C. 

_ 

_ 

_ 

_ 

Canada  Non-A.B.C. 

— 

— 

— 

— 

Canada  Total 

— 

— 

— 

— 

Sub-Total 

U.S.  A.B.C. 

1,161 

69.65 

57.992.394 

94.48 

All  Dailies 

U.S.  Non-A.B.C. 

506 

30.35 

3.388.659 

5.52 

U.S.  Total 

1.667 

100.00 

61.381.053 

100.00 

Canada  A.B.C. 

108 

93.91 

4.450.168 

99.47 

Canada  Non-A.B.C. 

7 

6.09 

23.619 

0.53 

Canada  Total 

115 

100.00 

4.473.787 

100.00 

Sunday 

U.S.  A.B.C. 

474 

83.16 

48.185.318 

98.41 

U.S.  Non-A.B.C. 

96 

16.84 

777.851 

1.59 

U.S.  Total 

570 

100.00 

48.963.169 

100.00 

Canada  A.B.C. 

7 

100.00 

740.542 

100.00 

Canada  Non-A.B.C. 

— 

— 

— 

— 

Canada  Total 

7 

100.00 

740.542 

100.00 

Morning 

U.S.  A.B.C. 

1.635 

73.09 

106.177.712 

96.22 

( 

Evening 

U.S.  Non-A.B.C. 

602 

26.91 

4.166.510 

3.78 

} 

All  Day  & 
Sunday 

U.S.  Total 

2.237 

100.00 

1 10.344.222 

100.00 

Canada  A.B.C. 

115 

94.26 

5.190.710 

99.55 

t 

Canada  Non-A.B.C. 

7 

5.74 

23.619 

0.45 

Canada  Total 

122 

100.00 

5.214.329 

100.00 

Newspapers 

U.S. 

91 

for  which 
no-circula¬ 
tion  figures 
were  shown 

Canada 

2 

‘Charge  It’  Aids  Weekly  Paper 


C'mcAco 

Total  ropoitfd  circulation  for 
I’nitoii  States  daily  newspapers 
in  l!t<!7  was  ac<‘ord- 

iiifr  to  fijiiires  released  liy  the 
Audit  Bureau  of  Circulations. 

Total  Sunday  circulation  in 
the  I'.S.  amounte<l  to  IS.iMi.S.lCh. 

In  ('anada,  daily  ciiculation 
was  1,17.‘J.T87,  Sunday  circula¬ 
tion,  71<l..')12. 

AHC  points  out  tliat  comhiix'd 
circulation  for  I’.S.  and 
Canadian  dailies  inci-easeil  hy 
more  than  |(t(l.(iO(i  in  1!M>7.  “de- 
sjiite  a  loss  of  more  tlian  i,(  KM  I 
daily  circulation  in  New  Voik 
through  failure  of  the  W'orlil 
Jourmil  TrihiiHC.” 

C.oiiihiiieil  Increase 

The  latest  study  shows  that 
comhined  Sunday  circulation  for 
the  C.S.  and  Canatla  was  up 
more  than  1(K»,(kmi  ovei-  1  !*(!(! 
fipures,  though  New  York’s  Sun¬ 
day  circulation  was  down  nearly 
7(k"|,P(K)  for  th«‘  perio<l — “also 


Monday  Morning 
Edition  Is  Added 

Yakima,  Wash. 

For  the  first  time  in  its  his¬ 
tory  the  Yakima  Hailies  will 
t>egin  publication  of  a  .Monday 
morning  edition  on  .April  1.  Pub¬ 
lisher  Ted  liolKO’t.son  announced. 

The  .Monday  morning  puhlica- 
tion  is  one  aspect  of  the  consoli¬ 
dation  of  the  present  Yiihiiiiii 
Morning  Hi  ruhl  and  the  )'al,ii»ii 
fiailg  Urfiiihlir  into  the  new 
Ynkitno  lleruhl-RffnihUr.  Roh- 
ertson  explained  that  the  new 
publication  is  known  as  an  “all¬ 
day”  newspaper,  an<l  will  pub¬ 
lish  two  editions  .Monday 
through  Friday,  one  in  the  morn¬ 
ing  and  one  in  the  afteriKMin. 

.A  single  edition  on  Saturdays, 
Sundays  and  holidays  will  Im- 
printed  ami  delivc'red  to  all  sub- 
.scribf‘rs  in  the  morning. 

There  will  be  no  change  in 
times  of  delivery,  other  than  on 
.Saturdays  and  holidays. 

.At  pres»‘nt,  the  Morning  Her¬ 
ald  is  jmblished  Tuesday  through 
Sunday  (no  .Monday)  mornings. 
The  Daily  Republic  is  [irinted 
.Monday  through  Satuniay  (no 
Sunday)  afternoons.  'I'he  Re¬ 
public  has  U'en  published  as  a 
daily  since  RKKi  and  the  Herald 
since  1900.  .All  advertising  and 
features  will  start  in  the  morn¬ 
ing  edition  and  automatically 
carry  over  to  the  afternoon. 


primarily  dut'  to  tlie  WJT’s 
demise.” 

'I'he  circulation  totals  are 
based  on  six-month  averages  for 
th(*  period  ending  SeptemtM*r  .‘)0, 
I!M:7. 

.Mon*  than  IM  perc»'nt  of  the 
combin(“d  daily  total,  and  more 
than  !)8  percent  of  the  Sunday 
total  rei»orted  circulation  is 
audited  and  re|)orted  by  .ABC. 
The  study  includes  data  on  1,782 
daily  new  spaiiers  in  the  I'.S.  and 
Canada — uj)  l.'l  from  the  past 
yeai*.  .Sunday  totals  include  data 
on  .‘>77  papers— ui>  l.'>  from  the 
I'.KiC  report  figure. 

M()st  significant  gains,  accord¬ 
ing  to  .ABC,  are  those  in 
Canadian  daily  and  Sunday  cir¬ 
culation,  showing  a  .‘5. .‘12  (lercent 
inciease  daily,  and  a  1.27  iier- 
cent  increase  in  Sunday  totals. 

In  the  C.S.  evening  circulation 
legistei-ed  a  decrease  while 
morning  circulation  totals  were 
up  2.12  jtercent  over  the  year. 
.All-day  papers  in  the  C.S.  also 
showed  gains — up  !.!)(•  percent 
over  1!M>(>  to  a  total  circulatioTi 
of  »il!»,2!I.'.. 

• 

.Vsll(‘ll  Is  .\|>poilll<Ml 
(lirnilalion  .Muiiu^f'r 

CllAKI.(ITTK,  X.C. 

Fred  W.  .Asbell,  former  state 
(•irculation  manager  for  the 
Charlotte  Oh.'O'rrtT,  has  been 
named  circulation  manager  of 
the  paper  hy  Bruci*  Rogers, 
cii’culation  director  for  the  Ob- 
.server  and  the  Charlofte  Seivs^. 

.AsIm‘11  has  been  with  Knight 
Rublishing  Co.,  publishers  of 
the  Obs<‘rver  and  the  News, 
since  l!I(il. 

liichard  .Sirkin  continues  as 
circulation  manager  of  the 
News. 

Other  Promotions 

Oth(*rs  who  assunx'd  new 
I)o.sts  in  the  reorganization  of 
tin*  newspa()er.s’  circulation  de¬ 
partments  wer<*: 

T<>d  Hand,  formerly  city 
circulation  manager  of  the 
News,  now  state  circulation 
manager  for  both  newsj)apers; 

Tom  Moore,  former  city  circu¬ 
lation  manager  of  the  Observer, 
now  office  manager  for  both 
pajters ; 

Lee  .A.  Burke,  former  city 
zone  manager  for  the  Obsen’er, 
now  that  jiaper’s  city  circulation 
manager; 

Don  Honeycutt,  former  News 
city  zone  manag«*r,  now  city 
circulation  manager  for  the 
.News. 


Danvii.i.k,  Calif. 

The  Vilbigv  /b'e/iccr’.s*  transi¬ 
tion  from  free  to  i»aid  circulation 
which  tx'gan  in  D<H*emlH*r  passed 
the  midway  mark  in  mid-.Ianu- 
ary. 

The  trend  received  an  assist 
from  a  “charge  it”  otfer  en¬ 
abling  suliscribers  to  subscribe 
liy  using  an  all-purpo.se  credit 
card.  This  jilan  was  used  by  .‘•O 
per.sons  during  its  fir.st  two 
weeks. 

The  Village  Pioneer  had  con¬ 
verted  more  than  2(100  of  its 
home  delivery  list  of  1800  to 
paid  when  the  conversion  was 
complet'd  January  lo.  Non-suh- 
scritwr  homes  and  adjacent 
areas  will  continue  to  receiv** 
the  freely-distributed  Valley 
Pioneer. 

The  seven-year-old  weekly’s 
move  to  jiaifl  subscriptions  In-gan 


before  Christmas.  Results  were 
most  (‘iicouraging  from  tin*  start, 
advised  R.  Semmes  (lordon  Jr., 
publisher. 

First  a  pri'inium  was  added  as 
an  inducenx'iit.  Th(*n  the  news- 
[laper  made  its  January  an¬ 
nouncement  of  the  ciedit  avail-  , 
ability  aft<*r  completing  arrange¬ 
ments  with  the  Bank  of  Cali¬ 
fornia’s  Master  Charge  plan. 

• 

Ma^a/.iiie  Editor 

WoRCHSTKR,  .Mass. 

Curtis  D.  MacLauchlan  will 
become  editor  of  the  Friilnre 
Parade,  magazine  section  of  the 
ir«rcc.s*(cr  Sandaji  Telegram,  on 
February  1.  He  will  succeed 
John  (1.  Laplante  who  has  re¬ 
signed  to  become  director  of  jiub* 
lie  relations  at  Assumption  Col¬ 
lege. 
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In  just  six  weeks  a  new 
record  in  typesetting  was 
set  at  the  U.S.  Government 
Printing  Office. 

'  In  the  first  six  weeks  of  operation  at  the  Government  Printing 

Office,  the  new  Linotron  1010  System  completed  its  first  job:  an 
81-volume  catalog  for  the  Department  of  Defense.  A  total  of 
\  36.000  pages  was  set;  each  page  containing  16,000  characters 

^  of  6  point  Trade  Gothic  type. 

}  Most  significant  of  all,  the  typography  produced  was  of  true 

^  “graphic  arts”  quality.  The  Linotron  1010  is  the  only  cathode-ray 

»  tube  phototypesetting  machine  capable  of  producing  output  of 

g  this  high  quality  at  a  speed  of  1000  characters  a  second. 

-  Mergenthaler  Linotype  Company  and  CBS  Laboratories  com- 

2  j  pleted  installation  of  the  first  Linotron  1010  on  October  2,  1967. 

5  We  expect  more  records  have  been  broken  by  now. 

5  ,  If  you  would  like  to  see  a  sample  page  of  Linotron  typography, 

0  write  to  us  at  the  address  below. 
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ARMADA  7/23  NX 


THAT  20# 000  MEN  COULD  HAVE  REACHED  ANY  IN 
VASION  POINT  WITHIN  4g  HOURS. 


NIGHT  LEAD 

PY  ROBERT  MUSEL 

LONDON,  JULY  23#  I  5Rg  C  UPI  )-- ENGL  AND  IS  SAVED. 

THE  GREAT  SPANISH  INVASION  FLEET  WHICH 
KING  PHILIP  CONSI DFRED  "THE  INVINCIBLE  ARMADA” 
IS  SHATTERED.  ITS  REMNANTS,  PURSUED  BY  ENGLISH 
WARSHIPS,  ARE  FI.EEING  TOWARD  SCOTLAND  IN  THE 
HOPE  OF  ESCAPE  THROUGH  THE  NORTHERN  SEAS. 

NO  ONE  KNOWS  HOW  MANY  OF  THE  ESTIMATED 
130  SPANISH  SHIPS  WHICH  APPEARED  OFF  THE 
LIZARD  PFNlNStJ.A  IN  CORNWALL  ON  JULY  19  ARE 
STILL  AF1.0AT.  REPORTS  OF  SINKINGS  AND 
BEACHINGS  ALONG  THE  ENGLISH  AND  SCOTTISH 
COASTS  ARE  STILL  COMING  IN. 

AS  YET  NOT  A  SINGLE  ENGLISH  SHIP  HAS 
BEEN  SUNK.  THIS  INCREDIBLE  NEWS  WAS  ISSUED 
TODAY  FROM  THE  OFFICE  OF  SIR  FRANCIS 
VALSING«AM,  SECRETARY  OF  STATE  TO  OtIFFN 
ELIZABETH,  WHO  HAS  BEEN  RECEIVING  DIS¬ 
PATCHES  FROM  ADMIRAL  LORD  HOWARD,  VICE 
ADMIRAL  SIR  FRANCIS  DRAKE  AND  OTHERS  OF  HER 
MAJESTY'S  SEA  CAPTAINS. 

THE  SPANISH  DEFEAT  IS  OBVIOUSLY  OF  HISTORIC 
PROPORTIONS.  EVEN  NOW  IT  IS  APPARENT  THAT: 

--THE  THREATENED  INVASION  OF  ENGLAND 
FROM  THE  NETHERLANDS  BY  THE  SPANISH  REGENT, 

THE  DUKE  OF  PARMA,  WILL  NOT  NOW  TAKE  PLACE. 

THF  SPANISH  PLAN  WAS  THAT  THE  ARMADA  WOULD 
SWEEP  CLEAR  THF  SEAS  FOR  HIS  INVASION  BARGES. 
INSTEAD  IT  IS  BRITANNIA  WHICH  RILES  THE 
WAVES. 

--THOSE  WHO  PLACED  THE  FATP  OF  THIS 
ISLAND  ON  LIGHTER,  H I GHL Y-MAN EUVERABI, E 
SHIPS  AGAINST  THE  MASSIVE  SPANISH  GALLEONS, 
SOME  OF  THEM  OF  1500  TONS,  WERE  PROVED 
RIGHT  IN  THT  FIRST  CANNON  DUEI-  IN  HISTORY 
BETWEEN  ALL-SAILING  SHIPS. 

--THE  SPANISH  TREASURE  ROUTE  FROM  THE 
NEW  WORI.D,  WHICH  PHILIP  HOPED  TO  PROTECT, 

IS  NOW'  WIDE  OPEN  TO  FN«.  ISH  RAIDERS, 
PARTICILARLY  STOCKY,  BLOND  DRAKE,  AS, 

WHOSE  TRANSATLANTIC  FORAYS  IN  RECENT  YEARS 
HAVE  INCLUDED  THE  SACKING  OF  ST.  AUGUSTINE 
IN  FLORIDA. 

--KING  PHILIP'S  DREAM  OF  DEPOSING  THE 
QUEEN  AND  RESTORING  CATHOLICISM  TO  ENGLAND-- 
A  SPANISH  GOAL  SINCE  ELIZABETH  WAS  EX¬ 
COMMUNICATED  IN  1570--IS  OVER.  THE  REFORMATION 
IS  AN  LNALTERABLE  FACT  AND  MEMBERS  OF  THE 
UNDERGROIND  CATHOLIC  PARTY  ARE  ALREADY 
CONCEDING  THIS.  ONE  OF  THEM  BLAMES  ENGI.AND'S 
UNPRECEDENTED  PREPAREDNESS  ON  SPAIN'S  THREATS 
AND  JOASTS  THE  PAST  TWO  YEARS. 

ENGLAND'S  PREPARATIONS  FOR  THE  HERALDED 
INVASION  TURNED  THE  ENTIRE  NATION  INTO  AN 
ARMED  CAMP  WITH  CITIES,  BOROUGHS  AND  EVEN 
PRIVATE  CITIZENS  RAISING  AND  FINANCING 
TROOPS  AND  SHIPS  TO  AUGMENT  THE  ROYAL 
FORCES.  BY  MID- JULY  THERE  WERE  101,000 
MEN  UNDER  ARMS.  THEY  WERE  SO  DISPOSED 


ALTHOUGH  MORALE  WAS  GOOD  DURING  THE 
LONG  WAIT,  THE  QUEEN  WAS  CONCERNED  ABOUT 
THE  IMPATIENCE  OF  HER  COMMANDERS--HOWARD, 
DRAKE,  SIR  JOHN  HAWKINS  AND  SIR  MARTIN 
FROBISHFR.-WHO  WANTED  TO  ATTACK  THE 
ARMADA  IN  ITS  HOME  PORTS  IMMEDIATELY,  RE¬ 
CALLING  THAT  DRAKE  SANK  33  SHIPS  AT  CADIZ, 

IN  A  SUNRISE  ATTACK  LAST  YEAR. 

WORRIED  THAT  THE  SPANISH  FLEET  MIGHT 
SOMEHOW  SLIP  BY  THEM  IF  THEY  LEFT  ENGLISH 
WATERS,  THE  QUEEN  ORDERED  HOWARD  TO  CON¬ 
FINE  HIMSF1.F  STRICTLY  TO  PLYING  THE  SEAS 
BETWEEN  SPAIN  AND  ENGLAND. 

THF  LONG  WAIT  CAME  TO  AN  END  ON 
FRIDAY,  JIJ.Y  19. 

LOOKOUTS  SAW  THF  SPANISH  FLFET--ABOUT 
130  SHIPS  IN  ALL--IN  THE  HALF-MOON  FORMATION 
THAT  COVERED  SEVEN  MILES  OF  SFA,  MOVING  IN 
THF  DIRECTION  OF  PLYMOUTH.  THE  VIND  FAVORED 
THE  SPANIARDS  AND  HAD  THEY  TRIED  THEY  MIGHT 
HAVE  BOTTLED  UP  THE  ENGLISH  FLEET  IN  PORT, 
depriving  it  of  its  VITAL  ABILITY  TO  MANEUVER. 

BUT  FOR  SOME  REASON  THEY  DID  NOT  DO  SO 
AND  LOST  THEIR  GREATEST  CHANCE  FOR  VICTORY. 
SOME  REPORTS  SAY  THE  COMMANDER- IN-CHI EE, 

THE  DUKE  OF  MEDINA  SIDONIA,  HAD  ORDERS  FROM 
PHILIP  NOT  TO  JOIN  BATTLE  LNTIL  HE  HAD  MADE 
CONTACT  WITH  THE  DUKE  OF  PARMA. 

DRAKE  SUBSEQUENTLY  ADVISED  ADMIRAL 
LORD  SEYMOUR,  WHOSE  SHIPS  WERE  WATCHING 
THE  INVASION  BARGES  ON  THE  DUTCH  COAST 
WITH  A  FLOTILLA  OF  FRIENDLY  PRIVATEERS 
KNOWN  AS  "THE  SEA  BEGGARS",  THAT  A  SPANISH 
FLEET  OF  MORF  THAN  100  SHIPS  HAD  BEEN 
SIGHTED  AND  WENT  INTO  BATTLE  IN  HIS  OWN 
SHIP,  "REVENGE."  HE  QUICKLY  CAPTURED  TWO 
GALLEONS,  ONE  OF  THEM  UNDER  DON  PEDRO  DE 
VALDES,  THIRD  IN  COMMAND  OF  THE  ENTIRE 
FLEET,  WHO  WAS  TAKEN  PRISONER. 

A  RUNNING  BATTLE  CONTINUED  WITH  THE 
BRITISH  PICKING  OFF  THE  SPANIARDS  FROM 
LONG  RANGE  BUT  NOT  DARING  THE  TIGHTLY 
PACKED  DEFENSIVE  FORMATION  OF  THE  ARMADA. 

BUT  THERE  COULD  BE  NO  VICTORY  WITHOUT 
FORCING  THE  SPANISH  DEFENSE  OPEN  AND  HERE 
CAME  A  STROKE  OF  NAUTICAL  GENIUS — PROBABLY 
DRAKE'S.  SIX  BRITISH  SHIPS  WERE  SET  ON 
FIRE  AND  STEERED  BY  VOLUNTEER  CREWS  TO¬ 
WARD  THE  SPANISH  FLEET,  ANCHORED  OFF 
CALAIS,  LATE  ON  THE  NIGHT  OF  JJ.Y  20. 

ONE  OF  WALSINGHAM'S  CORRESPONDENTS  ADVISED 
HIM  THAT  WHEN  THE  DREADED  FIRE  SHIPS 
APPEARED  THE  SPANIARDS  "IN  GREAT  CON¬ 
FUSION  SLIPPED  THEIR  CABLES,  RAN  EOUL 
OF  EACH  OTHER  AND  RAN  OUT  TO  SEA  PURSUED 
BY  THE  ENGLISH.** 

THUS  SEPARATED,  THE  LUMBERING  SPANISH 
SHIPS  WERE  EASY  PREY  FOR  THE  SWIFTER 


U  P I  Woodcut 


ENGLISH. 

APED 


Is  your 

telegraph  desk 
awash  with 
watered  down 
copy? 

Don’t  you  go  down 
with  the  ship. 

Join  the  6,500  subscribers 
around  the  world  who’d  be 
all  at  sea  without  this  kind 
of  reporting  by  Bob  Musel 
from  our  headquarters 
in  London. 

Bob  is  a  war  correspondent, 
sports  writer,  humorist 
confidant  of  notables  and  the 
noteworthy  able  to  write  on 
anything  people  want  to 
read  about  better! 

If  you  don’t  subscribe  to  UPI 
already,  maybe  you  should. 
Wayne  Sargent,  our  Vice 
President  for  Sales,  will  be 
happy  to  discuss  the 
matter  anytime. 

At  your  desk,  at 
your  convenience. 
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JOIRNAIJSM  RESEARCH 


By  Jack  B.  Hankins.  Ph.  D. 

SnoH'  RcM'arrli  I’roft-jisor,  SyraruM*  L'niversily 


of  associations  linked  to  it.  It  turns  out  that  using  words 
of  high-association  value  leads  to  faster  reading  speed 
and  almost  50<;^  l)etter  recall  of  the  material  than  when 
low-association  words  are  used  (S.  J.  Samuels  at  the 
1966  American  Psychological  Association  convention).  .  .  . 


If  omen  Readers  and  ff  omen's  Editors 

If  hell  really  hath  no  fury  like  a  woman  scorned,  then 
it  stands  to  reason  that  women’s  editors  should  print 
what  their  readers  want  and  need.  Most  editors  would 
agree  'vith  that  assumption,  but  the  question  i.-;  />«' 
they  hiow  what  interests  their  reaaers’’ 

Joan  McGee  (in  her  Master’s  thesis  at  Wisconsin) 
compared  the  actual  reading  interests  of  Wisconsin 
homemakers  against  daily  women’s  editors’  judgments 
t>f  interest,  on  25  topics. 

The  editors  had  a  batting  average  of  alwut  52*; r. 
That  is,  they  correctly  estimated  their  readers’  interests 
on  13  of  the  25  topics,  and  either  overestimated  or 
underestimated  interest  in  the  remaining  12. 

The  women’s  editois  overestimated  reader  interest  in 
outdoor  cooking,  early  marriages,  clothes-making,  home 
decorating  and  community  recreation. 

They  underestimated  reader  interest  in  music,  civil 
defense,  family  nutrition,  home  food  production,  home 
landscaping,  older  women’s  clothing,  and  teenage  charge 
accounts. 

The  next  question  is:  How  can  editors  improve  that 
529r  to,  say  75% ?  The  answer:  By  pretesting  a  large 
variety  of  topics  for  reading  interest  at  least  annually. 
In  studies  conducted  for  various  magazine  publishers, 
we  routinely  tested  interest  in  30  to  50  topics  by  a  mail 
()U(‘stionnaire,  and  in  one  case  we  tested  over  200  titles 
at  once.  For  information  on  how-to-do-it,  see  my  article 
in  Joai-wo/j.sw  Quarterly  on  “Pre-Testing  Editorial  Items 
and  Ideas  for  Reader  Interest,’’  (Si)ring,  1960). 

*  *  * 

If  hat  Price  ('o/ty  Errors'::^ 

Sure,  we  all  know  it’s  poor  practice  to  make  mistakes 
in  spelling,  punctuation  and  grammar — but  does  it  really 
matter  to  the  reader  so  long  as  the  facts  are  straight? 

One  way  to  find  out  is  set  up  the  same  500-word  article 
on  dental  care  in  four  different  versions — no  errors,  12 
eii-ors.  24  errors  and  48 — and  determine  the  effects  on 
four  different  groups  of  readers.  That’s  just  what  Brad 
Greenl)erg  and  Ed  Razinsky  did  (as  reported  in  Jouninlimu 
Quarterly) ,  and  here’s  what  they  found  out: 

With  the  errorless  version,  the  article  source  was 
considered  more  competent  and  trustworthy,  the  article 
itself  was  rated  higher  in  writing  clarity,  and  more 
information  was  gained.  However,  the  numlier  of  errors 
had  no  effect  on  the  attitude  change  advocaterl  by  the 
article. 

There  wasn’t  much  difference  among  the  zero-,  12- 
and  24-error  versions.  It  was  at  the  48-error  level  that 
the  big  drop  in  reader  effects  came;  i.e.,  with  5%  or  fewer 
errors,  the  effects  of  a  single  article  were  not  marked — 
but  in  a  whole  newspaper  issue,  1%  or  more  error-ra‘e 
might  l)e  disastrous. 

*  *  * 

I  irid/  irtive/ Ilif'h-.  isstn'iation  ff  t*rds 

Would  you  agree  that  two  words  can  lie  equivalent  in 
meaning  but  differ  in  “vividness’’?  Well,  it  turns  out  that 
with  meaning  held  constant,  the  use  of  more  vivid  words 
results  in  more  learning  by  the  reader  (Endel  Tulving 
and  others  in  Catmdiati  Jaunial  of  Psyriioloyy) .  .  .  .  There 
is  some  (luestion  as  to  whether  active  verbs  are  Ijetter 
than  their  passive  e(|uivalents  in  terms  of  reader  learning. 
One  experiment  says  yes  (E.  B.  Coleman  in  Journal  of 
Applied  Pi^yrholofjy} ,  another  says  no  (L.  L.  Maurer  in 
./oarwrtfi’.s-Mj  Ahstrarts) .  ...  In  terms  of  reader  “processing” 
time,  however,  another  experiment  shows  that  active 
sentences  are  mentally  processed  more  rapidly  than  passive 
.sentences  (Philip  Gough  in  Journal  of  Verbal  Leaminy 
and  Verbal  Iteliavior) .  .  .  .  Two  wc'^ds  can  be  equivalent 
in  meaning  but  differ  in  “association  value” — the  numl)er 


ABC  Rule 

Changes 

Approved 

\  number  of  newspaper 
actions,  under  discussion  for  the 
past  year  by  Audit  Bureau  of 
Circulations  memlK*rs  and  direc¬ 
tors,  were  formally  api)roved  at 
the  .ABC’s  board  meeting  in  New 
York,  January  12. 

.Appi’oved  changes  in  the  for¬ 
mat  of  the  traditionally  white 
Audit  Re{)ort  include  the  use  of 
color  on  the  report  cover;  im¬ 
proved  reproduction  (luality  of 
tiading  area  maps;  typographi¬ 
cal  treatment  to  more  closely 
align  with  the  more  readable 
Publisher’s  Statement;  modern¬ 
izing  some  of  the  report  lan¬ 
guage;  and  the  use  of  colored 
paper  stock  to  j)ermit  easier 
identification  of  the  important 
7’eport  i)aragrai)h  3  (one-day 
breakdown  of  distribution  by 
towns  and  counties). 

The  Board  also  approved  a 
rule  change  to  j)ermit  publishei  s, 
at  their  option,  to  eliminate 
method  of  distribution  sub-totals 
for  each  listing  within  their 
paragraph  3  one-day  breakdown 
of  total  distribution. 

The  rules  previously  re<|uired 
separate  sul)-totals  for  distribu¬ 
tion  by:  carriers  and  dealers, 
motor  routes,  and  mail,  as  well 
as  a  total  di.stiibution  figure  for 
each  town  or  county  listed  in  the 
l)reakdown.  Publishers  now  have 
the  option  of  reporting  a  single 
total  distribution  figure  for  each 
of  the  listed  places. 

The  Board  approved  a  rule 
change  to  permit  publishers,  who 
so  desire,  to  report  a  paragraph 
3  one-day  distribution  break¬ 
down  with  semi-annual  Pub¬ 
lisher’s  Statements,  in  addition 
to  the  mandatory  breakdown 
in  the  annual  Audit  Report.  The 
change  is  intended  to  permit 
publishei's  to  more  clearly  show 
.sea.sonal  changes  in  their  dis¬ 
tribution  areas. 

.A  third  rule  change,  also  for 
exercise  at  the  publisher’s  option, 
gives  i)ublishers  the  option  of 
rejjorting  circulation  in  regional 
or  zoned  editions  within  their 
markets  in  which  advertising  is 
sold  separately. 

■Approval  was  given  to  the 
issuance  of  combined  circulation 
reports,  in  addition  to  individual 
leports,  for  ABC  newspapers 
.selling  advertising  in  combina¬ 


tion.  Some  twenty  daily  and 
weekly  newspaper  groups,  repre¬ 
senting  more  than  eighty  news¬ 
papers,  have  indicated  interest 
in  this  type  of  combined  report. 

Sub-(  '.oni  ni  i  I  l<‘e 

A  special  sub-committee  of  the 
Board’s  Newspaper  committee 
was  appointed  to  review  present 
criteria  used  in  establishing  pri¬ 
mary  market  area  definitions 
for  newspapers,  and  to  recom¬ 
mend  new  criteria  where  such 
are  deemed  advisable. 

Headed  by  Joseph  St.  Georges, 
A’oung  and  Rubicam,  Inc.,  the 
sulK-ommittee  includes:  Marvin 
C.  Lunde,  Sears,  Roebuck  and 
Co.;  F.  W.  Heckel,  United  .Air 
Lines;  and  Donald  B.  .Al)ert,  the 
Milwaukee  Journal  Co. 

The  primary  market  concept, 
already  aj)proved  by  the  Board 
as  optional  supplementary  data 
to  the  .Audit  Bureau’s  traditional 
City  and  Retail  Trading  Zone 
definitions  for  daily  newspapers, 
is  based  on  census  unit  com¬ 
ponents,  enabling  circulation 
data  to  be  directly  related  to 
population,  housing,  and  avail¬ 
able  demographic  data. 

“P'urther  consideration  will  be 
given  to  a  i)roposal  that  ABC 
ix'rmit  the  optional  inclusion  of 
trend  data  in  newspaper  reports. 
.Already  approved  in  principle, 
the  initial  proposal  for  such  in¬ 
clusion  suggests  five-year  anal¬ 
yses  of  i)aid  circulation  by 
zones  and  of  subscription  sales,” 
it  is  .stated. 

• 

City  Ktlilor-Reporler 
('.liiiio  ('oiidiirted 

MADi.S(tN,  AVi.s. 

Seventeen  Wi.sconsin  daily 
newspapers  were  represented  at 
clinics  for  city  editors  and  re¬ 
porters  .Januai‘>’  23  at  the  Uni¬ 
versity  of  Wisconsin  Fox  Valley 
Center  in  Menasha. 

Sponsors  of  the  clinics  are 
the  Newspaper  Fund,  Inc.,  an<l 
University  of  Wisconsin  Jour¬ 
nalism  Extension. 

Lawrence  H.  Fitzpatrick,  ex¬ 
ecutive  e<litor  of  the  Wisconsin 
State  Journal,  was  discussion 
leader  for  the  city  editors  and 
Joseph  Capossela,  State  Journal 
news  editor,  conducted  the  sec¬ 
tion  for  reporters  on  editing  and 
headline  writing  techniques. 

Prof.  James  Fosdick,  chair¬ 
man,  UW  Journalism  Exten¬ 
sion,  said  similar  clinics  for  re¬ 
porters  will  be  conducted  in 
other  areas  of  the  state  if  the 
demand  is  sufficient. 
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Every  number  here  is  a  winner  when  you're  looking  for  Texas  77001,  713-221-4376.  11.  Bleu  Beathard,  P.  O.  Box 

straight  talk  about  the  petroleum  business.  A  call  or  wire  2180,  Houston,  Texas  77001,  713-221-4976.  12.  Clay  Hooper, 

to  the  Humble  PR  man  nearest  you  will  get  you  the  facts  P.  O.  Box  3950,  Baytown,  Texas  77520,  713-583-5711  13.  Bill 

and  figures  you  need.  Brooks,  1105  West  22nd  Street.  Oak  Brook,  III.  60523, 

So,  don’t  gamble  when  it’s  so  easy  to  win.  Pick  a  312-654-2600  14.  Conrad  Lemon,  P.  O.  Box  316,  Benicia, 

number.  Any  number.  You  can’t  lose.  Calif.  94510,  707-745-3450  15.  D.  I.  Bolding,  1800  Avenue 

1.  Jay  Rose,  P.  O.  Box  2180,  Houston,  Texas  77001,  of  the  Stars.  Los  Angeles.  Calif.  90067,  213-879-2700  16.  Joe 

713-221-5343  2.  Bill  Richards,  P.  O.  Box  60626,  New  Tucker,  34th  FI.,  Southland  Center,  Dallas,  Texas  75201, 

Orleans,  La.  70160,  504-527-3636  3.  Bill  Neely,  P.  O.  Box  214-748-8261  17.  Hank  Rosenthal.  P.  O.  Box  420,  Charlotte. 

367,  Memphis.  Tenn.  38101,  901-272-2461  4.  Arch  Smith,  N.  C.  28201,  704-523-2211  18.  Steve  Huston,  2000  Classen 

P.  O.  Box  2180,  Houston.  Texas  77001,  713-221-4643  5.  Jack  Center  N..  Oklahoma  City,  Okla.  73106,  405-528-2411  19, 

Howard,  P.  O.  Box  120,  Denver,  Colo.  80201,  303-534-1251  Doug  Mayfield,  P.  O.  Box  551,  Baton  Rouge,  La.  70821, 

6.  Pat  O’Connor,  Foot  of  East  22nd  Street,  Bayonne.  N.  J.  504-359-7711  and  20.  (Not  shown)  Jay  Spry,  15  West  51st 

02002,  201-474-0100  7.  Tom  Gallagher.  P.  O.  Box  222, 

Linden,  N.  J.  07036,  201-474-0100  8.  Jim  Grady,  Hutchinson 
River  Parkway,  Pelham,  New  York  10803,  914-738-4700.  9. 

Bill  Farlie,  P.  O.  Box  1288,  Baltimore.  Md.  21203. 

301-825-5400  10.  Fred  Wichlep,  P.  O.  Box  2180.  Houston. 


^^■^^^St.,  New  York,  New  York  10019,  212-974-3620 

Ccc  ^  Refining  Company  . . . 

America’s  Leading  Energy  Company 


%  u.  Orleans 


A. 


12.  Baytown  Refinery  11.  Houston- 

Headquarters 
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IN  ONE  DOOR  AND  OUT  THE  OTHER— The  new  home  of  the 
New  Orleans  Times-Picayune  and  New  Orleans  States-ltem,  on 
the  outskirts  of  the  city  is  designed  for  continuous  flow  produc¬ 
tion.  The  newsprint  enters  one  side  and  the  finished  newspapers 
come  out  the  other. 


New  Orleans  Papers 
In  Huge  New  Plant 


Nkw  Oki.kans 

'I’Ik'  Tiun  n-l'icnyuuv  (tnorii- 
iiiR.-i  and  Sunday)  and  Snr 

Orluni^  Stntt.'i-llcm  ( t'Vfn ilia’s ) 
have  moved  their  entin-  o|)er- 
ation  to  a  new  multi-million  «l<d- 
lar  jilant  at  :t800  Howard  Av(>- 
nue.  The  hiff  move  was  con¬ 

ducted  over  the  weekend  of  .lan- 
uary  and  14.  Moviii}?  distance 
was  2.7  !niles. 

For  some  weeks  piior  to  the 
move  the  tu*w  pres.ses  had  been 
utilized  in  piintin>>'  the  New- 
hou.se  newspairers.  On  Monday. 
.Tamiai'y  l.'rth,  the  entire  edito- 
i-ial  and  mechanical  proces.ses 

first  took  place  under  the  I'oof 

of  the  new  buildinfr. 

'File  plant  occupies  a  400,000 
.s(|uare-foot  site,  which  is  Jtiore 
than  10  times  the  size  of  the 
2S.OOO  s(|uare-foot  site  of  the 
old  i)lant  which  faced  Lafayette 
.''<|Ua  r<‘. 

The  three-.story  structure  is 
huilt  of  reinforced  concrete  with 
brick  faciiifi  and  contains  2r»0.- 
000  s(|uare  feet  of  floor  space. 
It  is  designed  to  (rerinit  “as¬ 
sembly  line”  production  of  nevvs- 
(lapers,  with  newsprint  enteiiiifr 
one  side  of  the  huihlinn  and 
bundled  newsjjapers  delivered  at 
the  other  side. 

The  first  floor  hou.ses  the  ,4d- 
vm-tisinfr,  (Retail,  (ienei-al  and 
Classitied ),  Auditing.  Circula¬ 
tion.  Credit,  I’romotion  and  re¬ 
lated  (lepartments,  and  in  addi¬ 
tion.  a  storage  area  for  approx¬ 
imately  ."»,(»00  tons  of  newsprint 
in  an  adjoining  wing.  This  wing 
also  contains  the  reel  room  and 
a  sophisticatt'd  mail  I’oom. 

Composing,  I’hoto  Kngraving 
and  .Steieotype  departments  are 
located  on  the  .s»‘<‘ond  floor  wh.ere 


there  is  also  a  cafeteria.  The 
I’i'ess  Rootti  it.^elf  adjoins  the 
mechanical  departments. 

The  third  floor  includes  the 
Kxecutive  Otlices,  News,  Fdito- 
rial  and  1‘hoto  dej)ai‘tm*“nts  of 
the  two  newspapers. 

Fm|)loyes  and  visitors  are  car- 
I'ied  from  floor  to  floor  hy  escal¬ 
ators  in  the  grand  lobby.  There, 
walls  of  Italian  marble  are  hung 
with  three-story  |tlastei-  fiiezes. 
Reams  of  light  cascade  <lown 
the  walls  illuminating  the  alpha¬ 
bet  reliefs  cast  by  sculptor  Kn- 
riciue  .\lferez. 

.An  extensive  parking  area  ad¬ 
joins  th*“  structure,  which  is  en¬ 
hanced  with  a  plaza-like  stretch 
of  walkways. 

Three  Hoe  ('olormatic  ])i'esses 
ai'e  linked  together  in  one  line 
of  27  units  and  stretch  out  to  a 
length  of  280  feet.  1‘resses  are 
i-aiiable  of  pi-oducing  up  to  210.- 
000  seventy-two  |)age  newspa- 
pei's  per  hour. 

.Ashton  Phelps,  president  of 
'Fimes-l’icayune  Publishing  Coi- 
l»oration,  sums  it  u])  this  way: 

“In  j)lanning  the  new  building 
of  The  Times-l’icayune  and  New 
Oi’leans  States-ltem,  we  gave 
every  consideration  to  making 
it  one  that  best  would  seiwe  its 
primary  p  u  r  p  o  s  e — producing 
newspapeis.  It  was  so  designed 
that  evei-y  department  would 
take  its  pi’oper  position  in  the 
flow  of  news  and  advertising 
copy,  its  pi'oduction,  its  i)rinting 
and  its  distribution.  We  feel  that 
this  has  been  accomidished,  and 
that  our  end  product  will  refit>ct 
the  installation  of  new  machin¬ 
ery  and  new  processes  that  have 
come  to  the  newsi)aper  industry 
in  the  jiast  f«‘W  years.” 


bis  view  shows  the  lineup  of  tapepunchers  in  a 
open  area,  with  conveyor  system  that  leads  to 
the  composing  room. 


280  FEET  LONG — The  line  of  three  Hoe  Colormatic  presses  (27 
units)  has  been  on  production  for  several  weeks. 

F  I)  I  T  O  R  dc  P  I J  R  I  I  S  H  F  R  for  J.mu.irs  27,  1968 


Have  you  heard  the  news  from 


AAOS*  OUl^ia*>ui* 

•»c%.  On.y  S  to  9 
lO*9  Mtults.  Pool. 
•Ms.  Cash  +  trade 


25.000. 
radjfmv'' 
'19  AM 
J  bdr., 
vr.  oW. 
P.  *170 
Ida.  Pis 


Yoo‘11 
ixcimivi 
initt  Vo 
ir.  otr« 


HEME' 
>0.  ok. 
ly.  Box 


Ults.  N> 

_^pavni 


IP.  3* 

so.  5 
van  50 


»  soent 
I'i  soar 
Palm  C 


..M  Sp«j.  area  66 
r.  Priced  under  S 
.000  dn.  23“«  soem 


Vaeas  77  spaces, 
'm.  homa,  3  *"• 


«.  block  *  • 
home  for  the 
e  It! 


U)  OR  * 

23  C  2 

sy  Owna 

1 

1  v,* 

>1.  ♦  kite 

2- 

'  AL 

from  be 

y. 

PRE 

15  000.  S 

e 

JAt 

_  105^73 

5 

714. 

mer,  44 

•  A 

carry,  P 

-■ 

S,  V 
Artt 

.  'lOO'i 

r 

2'flL 

II.  ppol. 

d 

pr.c 

PL.3 

4 

Duni 

on  »3*V1 

LARC 

on  *90V 

store 

Palm  S 

OlPf 

:$.'2  ooc  , 

.  4  1  TO 

>0  ner  sOv»ct, 
Doff  67016:2 

Sorin 

1  rental  tirs..  lO  Vr. 
20  000  T  D  's  cal' 


■.  W.  o. 
LL  %tr\ 
smer.  S 
In  xlnt.  1 


120,  alley  <  stand  i 
Plans  for  .  j'dg  Inch 

lUPNICK  f.  CR.  J_ 

ID  Interns  atert.'onf 
realty—  .RLSBAD. 
5772  _  (2131  *8f 

•|ON  Sat  '12  ♦  1  PV  1-61 
sort.  2-5ty.  bld9.  C-2  40 
Houston. _ AX. 5 


S  Close  In  on  S'h  St. 
at  land  value.  Low  d' 

_ 483 


lONT  BL  2.stv  buildin. 
“  e  0 'ices  Incime  tU 

L  RE  lty _  _hiO‘:. 

AC.  I  o'RIv?  I  &  Str 
Gd.  (  ;e.  Swe  Co. 

TO.9.7  5.SP.3^ 
'A  Ise  nniti'  rf  Mkt. 

4  ac  tan  Buena 

-  0«l  4M.'. 


'5  PRiv.E  retai. 
r.j  JANSS.  (213) 
;♦  APPROX.  150C 
set  h 


’3  dali 

'  wil; 
7  aro 
’  LES! 
>.  pine 


:ELa 
6  COO  8 
5  svan 
nter. 

.  -  .  LL'~Tt< 
*  COO  IS  I  RY  VA 
7  BEAUT.  13'  si 
,  Or..  N^Hlywd  f 
■  STORE  22X  70' 
'  Roberii* 
i  svilsh 
,  *125. 

WEST 
,  Bad' 

.  STOP 
Bl  6 
VOOE 
I  Pedei 
LA  Cl 
1  br.. 


as  Kosas  Plaza  sites 
IWl.  (I05)^«S-213 
iQ.'  lOe  per  '.'filer 

•rsection.  _ 477^5' 

Ideal  Ic  ■ 
r  cord.  5 
'is  aerf 
i 

ii.  bRe 


0552  Rl 
op.  orT^l 
orner.  ; 

_ VI 

)  so.  fv 
Suits.  Dl 
Deluxe 

0'  ernr. 
._(;i4)  5 

n  loci  Pi 


•ejrxnmont  Lelm« 

•  400*  to'MO'  Olx 
35  tt.  C/D  part  it. 
Tel.  Serv..'Secy.  _ 

-A  Cier  I  area' 

xmt.  c  ino.  fu 

_3M  W  d  st._ 

♦  '00  TOWN 

Offi  *  Groi 
THE  e  HECM 

bELUX  ((Ice  S 

ne'w_Pi  *75.  _ 

SUB  1.  'acrlf. 

rm.  +  y.  are 

•  *1(10  I  00*  air 

A  3rd.  ease 

REOUC  0  *37$ 

Air  coi  01  Wll 

DLX.  C  Ido.  c 
.Mi  sery^  jjd  to  50 

•  CITY  of  Cornme 
petitive  rate.  Aoo 
PRIME  soae.'Bik. 
parks.  A  Seru  •• 


n  POW 
•  31,000 
'  i\StX 
•  10, 
■  hice 
b  •M- 
l^kc 

P 

ll  W.  I 


.uO._ 

r.'  fl.  fr 

suit.  Pl 
III.  OL 
to  2650 
serviced, 

_ OL.. 

JOR  BLOC 
door  space 

'.O _ 4M.4 

e.  North  Oo  '•  1500 
^'‘'■■JT.OT-ltta  jOlvn 
ittlcaa  m  conT.  l^.MO 
_  HO  2 161*  J?"- 
id..  La  Cienepa-  JO.‘ 

_  360-216S  _R  J 

OO*  arc  Id  tlr.,4200 
e._HL  '•45*7.1  .BIk. 

wvs.IGAR/ 

S727  »PrR 


^T. 


_OF^EJ.__ 
'sty.,  sorlnk'- 
4>._G*rson_Rllv 
<T  wre  SMC*, 
eprn 


to  all 


to  300C 
I 


Brya 


U)iMr- 

(OUUA: 


Huber  Ink. 


A  California  plant. 


2757  East  Del  Amo  Boulevard,  Compton. 


Now. 


To  supply  West  Coast  newspapers  with  the 
finest  news  inks  available— the  product 
of  Huber  research,  development  and 


quality  control. 


J.M.  HUBER  CORPORATION  •  printing  ink  division 

Phone  us  at  COMPTON  •  213-537-3200 


news-people 


‘.i  Kdilors  Proinol<Ml 
( >11  I'exas  lN«*M>paprrs 

Abilene,  'IVx. 

Promotion  of  three  editorial 
department  executives  of  the 
Ahih‘n*’  hleiiorterSeu's  was  an¬ 
nounced  hy  Andrew  R.  Shelton, 
president  and  publisher. 

They  are: 

Ed  Wishcamper,  manaKinp 
editor  since  January,  to 

editor. 

Hick  Tarpley,  assi.stant  man- 
ajjinp  editor  since  May,  liUil,  t<* 
manairiiiK  editor. 

Uicharil  Seaman,  news  editor 
since  Xovemtier,  llL'iIi,  to  assi.st¬ 
ant  manaffinp:  editor  in  charge 
of  the  evening  jiaper. 

Wishcamper,  .'>(1,  started  his 
care*‘r  with  the  Rejiorter-N’ews 
in  liL'ii;  and  has  lieen  on  its  staff 
since  except  for  Navy  duty 
•luring  World  War  II. 

Tarpley,  17,  served  as  sjiorts 
editor  and  news  editor  of  the 
Reporter-News  l»efore  lM*coming 
assistant  managing  editor.  He 
came  to  the  Repcirtei  -News  from 
th«*  Wirliita  Fdllit  Hi  fiir<l-\<‘U'K 

in  May,  l!U(i. 

Seaman,  38,  a  Midwestern 
ITiiversity  graduate,  also  came 
to  the  Reporter-News  from  the 
Wicliita  Falls  Recor<l-News,  in 
February,  Ib.'i.l. 

Robekt  H.  .MiTriiEi.L— named 
tu>ws  •“<lit<»r  (also  outdoors 
writer)  at  the  Motifnw  (  Idaho) 
Ititiljf  lilnlitiniilH,  succe*  •ding 
riiiLir  Waunek — now  on  the 
staff  of  th<‘  Cliii-iifio  Ihiihi  Xt  n'n. 


CHE.STEK  ('•IBBIIN,  feature  edi¬ 
tor  of  the  .SVo(t/c  (Wash.)  Times 
since  1!M‘2  and  editor  of  the 
Sunday  magazine  -  retired. 

*  4^  « 

.Mu'II.ael  J.  Davies,  formerly 
cop.v  editor-  now  assistant  to 
the  managing  editor  <*f  the 
I.Diiisrille  (Ky.)  Times. 

*  ♦  t 

Paii,  R.  CocKsinTT  Jk. — 
from  editorial  writer,  Hnleiifh 
( N.  C.)  Seu's  iXr  Ohsereer,  to 
repoiting  staff,  l.imisrille  (Ky.) 
Times, 

*  ♦  ♦ 

Ray  Lixdeks-  from  Rroward 
news  editor  to  Rroward  editor, 
.Miami  (Fla.)  Heralil,  in  charge 
of  editorials  and  writing  daily 
column.  Ren  Rt  kns — now  man¬ 
aging  editor,  in  charge  of  Her¬ 
ald’s  o)»erations  in  Rroward 
County.  Jim  .Mintek,  Rroward 
columnist — to  ’I'aHahasse*"  bu¬ 
reau  of  the  Herald. 

*  *  * 

.MnKTtt.v  S.  Stake — from  edi¬ 
tor  of  the  late  I>rai/  .\'eu's 
W'eeklif  to  editor  of  Faatu'ear 
Xeu's  at  Fairchild  Publications. 

*  *  * 

Robekt  S.  Hi  nti.ev— from 
Atlanta  bureau  staff  to  manager 
of  I 'Pi’s  bureau  at  (iieenslmro, 
.\.  C.,  succeeding  H  AKin  .Stai'I.E- 
T<iN,  resigned. 

4c  4-  « 

Robert  M.  Rohr  —  named 
manager,  a<lvei-tising  services, 
for  .Madison  (Wis. )  .Newspafiers 
Inc.  Eawrence  E.  Eanikikak — 
assistant  manager,  retail  sales. 


ISeKiiiuii  .\pp<>iiil(Ml 
Finaiiciul  Kdiltir 

Pini.ADEI.PHIA 

.A.  Josejih  Newman  Jr.,  has 

been  named  financial  editor  of 

the  I'hilnilelphia  lialletin.  He 
.succeeds  J.  .A.  Eivingston  who 
will  devote  his  full  time  to 

writing  as  the  Rulletin’s  econ¬ 
omics  columnist. 

Newman  joined  the  financial 
staff  of  the  Rulletin  in  l!l.')l  ami 
has  lH»en  assistant  edit(»r  for 
years.  He  has  Iteen  on  the  news 
staffs  of  the  ]Vusliin</toH  Past, 
Laaisrille  Courier-Jaarmil,  Phil- 
iiilelpliia  Inquirer  and  Haslati 
1 1  era  til. 

*  *  * 

.Ar.STIN  C.  Dkikker,  vi<e- 
president  of  Passaie  ( N.  J.) 
Itiiihl  Heralil-.\ews — now  gen¬ 
eral  manager  of  the  haver 
( N.  J.)  hailj)  .■\ilvauee,  an  as¬ 
sociate  property.  He  replaces  ('. 
Robert  Wikuisi'M,  who  has  re¬ 
turned  to  I'nited  Press  Inter¬ 
national. 

*  ♦  » 

Ren  j.  Rowers,  Petersburq 
Praifvess-ltiilex — -♦dected  chai  r- 
man  of  the  Virginia  .A  P  News- 
fiapers. 

♦  ♦  * 

John  E.  Fori>  from  assistant 
classified  advertising  manager  at 
the  .lami'stau'u  (N.  \.)  Pasl- 
.lauvual  to  cla.ssifieil  advertising 
manager  at  the  affiliated  Wheet- 
imj  (W.  Va.)  hifelliiieurer  ami 
.V< '  U's-Pei/  is  ter. 

*  4c  ♦ 

(tEORCE  F.  White  named 
:icting  ailvertising  manager  of 
the  Quineii  (.Mass.)  Patriat 
Leiliier,  sut'ceeding  Rk'HARB  A. 
.Myers  who  has  joined  the  otta- 
way  newspapers’  :idvertising 
st:i(f. 

*  *  • 

Robert  E.  KiNEKK,  Ketehihau 
(.Alaska)  hailii  S'iU's  reporter 
— afipointed  .state  director  of 
information. 

♦  ♦  ♦ 

Joseph  J.  O’Connor— from 
Sunday  department  to  assi.stant 
managing  editor  of  the  Taleila 
(O.)  IHiiile.  CilE.sTEK  .A.  Sri.L- 
woLH — named  executive  spiirts 
editor  to  succeed  OWEN  W. 
Nanci.e  -  now  working  at  North¬ 
ern  Illinois  I'niversity. 

#  4e  * 

Jean  Otto  from  women’s 
editor  of  the  .\ppletaii  (Wis.) 
Past-Creseeut  to  feature  writer 
in  the  women’s  department  at 
the  .Milwaukee  (Wis.)  .laiirnal. 

*  ♦  * 

Eity  Craig-  from  the  .lp///c- 
tn7i  (Wis.)  Past-Creseeut  to  the 
.M  ilwaiikee  .laiirual  as  f<M)d 
writer. 


Bradford  Jacobs 


Hradfonl  Jacobs 
In  Ktlilor*'^  ('hair 

Raltimoke 

The  apjiointment  of  Rradford 
Jacobs  as  editor  of  the  Kveuiuq 
.S'/rn  was  announced  January  l.A 
by  Price  Day,  editor-in-chief  of 
the  Sun|)apers. 

.A.  D.  Emmart,  editor  since 
P.IG.'l,  Itecomes  an  associate  edi¬ 
tor  of  the  Sunpapers. 

.lacobs,  a  Raltimore  native, 
was  graduated  from  Gilman 
.School  here  and  from  Princeton 
in  1!II2  “into  the  army’’  with  an 
RiiTC  commission  in  artillerj'. 
He  went  to  Europe  in  li)13  and 
.served  in  intelligence.  He  came 
out  of  the  army  a  caotain  and 
went  tti  work  as  a  reporter  on 
the  Evening  Sun. 

He  was  chief  of  the  Sun’s 
Eondon  Rureau  from  1!).74  to 
Ibol!  and  returned  to  .serve  in 
the  Washington  bureau. 

Early  in  1!L'>7  he  returned  to 
R:iltimore  to  work  on  the  edito¬ 
rial  staff  of  the  Evening  Sun. 
and  for  aUiut  six  years  has  been 
piilitical  columnist. 

Emmart  U'gan  his  career  on 
the  old  lialtimare  .\ews  in  1!I23. 
*  *  * 

Dean  R.  Raktke,  advertising 
manager — named  a  vicepresident 
of  the  Omaha  (Nebr. )  M’orliT 
Ileralil.  He  joined  the  pajier  in 
HBlf  fnmi  the  PhtHmix  (.Ariz. ) 
Newspapers  Inc. 

*  *  * 

Calvin  .A.  RiriiAKii,  promo¬ 
tion  manager — named  adminis¬ 
trative  assi.stant  to  the  president 
(Harold  W.  .Ander.sen)  of  the 
Omaha  (Neltr. )  Warlit-Heraht. 
*  *  * 

William  R.  Siiovek.  dirwtor 
of  iiublic  relations  and  person¬ 
nel  for  the  Phoenix  (Ariz.) 
\’ew.s|)apers — -idi'cted  president 
of  Theodore  Roost'velt  Council, 
Roy  Scouts  of  .America. 


THE  HOME  LINE 

Dorothy  Ritz  offers  o  service  column  of  informal,  chatty, 
personal  homemaking  advice. 

Six  releases  weekly. 

jGos “21115616$ '^mes  SYNDICATE 
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HOWARD  J.  KLEINBERG  was 

appointed  managin9  editor  of  the 
Miami  News.  He  has  been  on 
the  staff  since  1949,  joining  the 
newspaper  as  a  school  corre¬ 
spondent  while  attending  Miami 
High.  He  has  served  both  as 
executive  news  editor  of  the 
News  and  as  the  executive  sports 
editor. 


A  lot  of  people  think 
gravure  automatically 
means  a  million-run  or 
more. 

Nobody  at  Springfield 
Gravure  does. 


We've  made  the  short-run  gra¬ 
vure  job  a  forceful  new  advertis¬ 
ing  medium.  (We  ll  make  a  run 
as  small  as  25.000.) 

It's  ideal  for  any  size  market .  . . 
and  lets  you  get  full-color  maga¬ 
zine  quality  while  you're  doing  it. 
Springfield's  short-run  preprint 
capability  offers  a  great  new  way 
to  make  products  come  alive  in 
newspapers. 

What's  your  unique  marketing 
need?  Springfield  Gravure  might 
be  the  answer.  Be  sure  you  get 
all  the  facts.  Contact  a  Spring- 
field  Gravure  representative  now: 


Peter  KlLDfFF,  former  re¬ 
porter,  Hartford  (Conn.)  Timeii 
— named  information  specialist 
for  the  Metropolitan  Effort  To¬ 
ward  Regional  Opportunity, 
a  project  involvinjr  28  communi¬ 
ties. 


^  AND  COMPANY 


You  never  can  tell 
what  a  jury  will  do. 
Many  awards  exceed  the  bounds  of  rea* 
son.  Why  take  such  chances?  Simply 
decide  on  a  certain  amount  you  a^ree  to 
cover.  Let  us  handle  the  excess,  with  an 
Employers  Special  Excess  Insurance 
policy.  Thus,  you  place  a  limit  on  your 
possible  loss. 

This  specially  designed  coverage  pro* 
vides  economical  protection  airainst  ex> 
cessive  loss  due  to  libel,  slander,  inva¬ 
sion  of  privacy,  piracy,  violation  of 
copyriRht,  or  plagiarism.  For  details 
and  rates,  without  obliKation  write  to: 

EMPLOYERS  REINSURANCE  CORP. 

21  West  10th,  Kansas  City.  Mo.  64106 

New  York, 111  John;  Son  Kroncitco,  z20  Montcomory 

Chicoco.  iH  W.  Joekoon:  Atlonu.  S4  I'cochtroo.  N.  E. 


Angei.o  j.  DeMio,  formerly 
with  .VcM'  Hai-en  (Conn.)  Regis¬ 
ter,  and  later  with  the  .Associ¬ 
ated  Press  in  Conne<‘ticut — 
named  executive  secretary,  Con¬ 
necticut  PiKliatrists  .Association. 


NEWSPAPER 

SALES 

PURCHASES 


CORPOiUTION 


subsidiiiy  of 


William  F.  Si  llivan — pro¬ 
moted  to  city  editor  of  the 
]Vohiirji  (Mass.)  Dailg  Tim-es  to 
succeed  Michael  J.  Cirran, 
who  died  recently.  James  D. 

Haggetry  Jr. — named  to  the 
new  position  of  managing  editor. 
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RALEIGH,  N.  C. 
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1940  Commerce  Rd..  Springfield.  Ohio  45501 
Phone:  513/325  2491 
In  New  York:  52  Vanderbilt  Avenue 
Phone:  212/689-6796 
In  Chicago  205  W  Wacker  Or. 

Phone:  312/726-6339 


NATION-WIDE  PERSONAL  SERVICE 


Coiigre8!^ioiiul  Gallery 
('uiiiniittee  Is  Named 

Washington 
William  M.  Hlaif,  Sew  York 
Tiiiien,  and  William  MoGaffin, 
('liicof/o  Ihiiljf  Sewt^,  have  been 
elected  membei’S  of  the  Stand- 
ini>'  Committee  of  Corresi)oml- 
ents  which  administers  the  Con¬ 
gressional  press  naileries.  They 
replace  Lucian  Warren,  Ihiffalo 
Courier-Exin-exn,  and  Seth  Kan- 
tor,  Fort  Worth  Presix.  Hold¬ 
over  members  are  Kdmond  Le 
Breton,  Associated  Press,  Rob¬ 
ert  K.  Walsh,  Woxhhigton  Star, 
and  'I'homas  J.  Foley,  Los  A)i- 
Helen  Timex. 


Lioii<‘l  Jarksoii  Named 
To  N<*k  Kxeriitive  PosI 

Xkw  Havkn,  Conn. 

Lionel  S.  Jackson,  co-pub¬ 
lisher  of  the  Sew  Horen  Jonr- 
iial-Courier  and  liegixter,  has 
been  electeii  executive  vieepresi- 
dent.  He  will  continue  as  nen- 
eral  manaj><‘r  of  the  two  news¬ 
papers. 

In  othei-  executive  channes, 
Georne  S.  Stearns,  business 
mananer  sinc(“  11(58,  was  elect<‘d 
treasurer,  and  Donald  A.  Sjjar- 
no.  since  last  September  assist¬ 
ant  n‘*(ieral  mananer,  was 
named  vicepresident  and  assist¬ 
ant  treasurer. 


Fkantis  a.  F'itcii  has  re- 
tui-ned  to  the  Paxxair  (\.  J.) 
Herahl-Sewx  as  assistant  classi¬ 
fied  advertising  manager,  suc- 
ceediiiR  HoBKKT  SiMl'.soN — now 
classified  ad  manager  of  the 
affdiated  Dorer  (N.  J.)  Dailii 
.1  (Ira  nee. 


PR  \Iaii  for  Rubber 

The  Rubber  Manufacturers 
.\ssociation  has  announced  the 
ai)pointment  of  Donald  G.  Keen 
as  director  of  public  relations 
and  chairman  of  the  association’s 
public  relations  committee.  He 
will  continuf*  to  administer 
RM.A’s  safety  standards  pro- 
irram  foi'  pas.sejiKer  car  tires,  in 
which  capacity  he  has  .s(>rved  for 
the  past  three  years. 


William  C.  Ckay,  a  former 
reporter  at  the  Kewanee  (Ill.) 
Star-('onrier  —  now  assistant 
vic«'president,  jjublic  relations, 
for  the  Pharmac»-utical  Manu¬ 
facturers  As.sociation,  Washing¬ 
ton, 


HUNG  IN  COURT — Frank  X.  Graves  Sr„  at  left,  views  a  portrait 
of  himself  done  by  Municipal  Court  Judge  Ervan  F,  Kushner,  at 
right,  before  it  is  placed  in  the  courtroom  gallery  of  famous  people. 
Court  attaches  honored  Graves  for  his  50  years  on  the  police-court 
beat  for  the  Paterson  (N.J.)  Evening  News. 


PR  fur  Liirkmun 

Dolph  Franklin  has  been  aj)- 
pointed  director  of  public  af¬ 
fairs  for  the  New  York  ollice  of 
Charles  l.uckm.nn  .Associates, 
architectual  firm.  He  was  form¬ 
erly  public  relations  dirt'ctor  of 
Portland  Cement  .Association. 


John  M(  Ineknkv,  a  business 
news  reporter  for  the  Sew  York 
Timex  from  IKoG  to  lllfi.'l — now 
news  editor  of  Trarel  Weekhi, 
a  trade  paper. 


—to  sales  promotion  man 
for  Parker-BenzinRer  Co. 
•  distributors. 


AloiilmonMiry  f.u. 

Appoiiit^i  Mei^luMi 

Stanley  .A.  .Meiphen  has  Iwen 
named  president  of  .Montmor-  PETER  KaYE — from  political 

ency  Paper  Company  Inc.,  news-  writer,  San  Diego  (Calif.) 
Itrint,  pulp  and  pai)er  sales  I'nion,  to  San  Diepo  State  Col- 
orpanization.  Victor  R.  Coudert  lepe  educational  tv  station  to 
.Ir.,  has  moved  up  to  (>xecutive  develop  jiublic  affairs  proprams, 
vicepresident.  ♦  »  * 

•Meiphen  succeeds  Allan  C.  George  Rado.sevich  —  from 

Hill,  who  has  been  idected  jjresi-  business  manap»‘r  to  publisher, 
dent  of  .Anplo  Paper  Products  .\'ortk  Dade  (Fla.)  Journal. 
Limited,  .Montmorency’s  parent  • 

company  in  Canada.  OlYirurs  EIccIimI 

Al  BaneielI)*  a  ^former  Kan-  Hailius 

xax  <’ilg  Star  sports  writer —  SEATTLE,  Wash, 

now  ]iublicity  and  sports  infoi-  lA-iphton  P.  Wood,  publisher, 
mation  director  at  St.  Benedict’s  .Mount  Vernon  (Wash.)  Skagit 
Collepe,  .Atchison,  Kans.  Valleg  Herald  was  re-elected 

*  *  *  [ii'esident  of  the  Allied  Daily 

Kilee.v  Bi  rke — from  Fred-  Newspapers  of  Washinpton  at 

eriek  (.Md.)  Sewx  and  Poxt  to  the  annual  meetinp  here, 
the  .[Ihang  (N.  A’.)  Kvieker-  Richard  R.  Laframboise,  jnib- 

luwker  .\ewx  city  stalf.  lisher,  .1 /)crrfccn  (Wash.)  World 

*  *  *  and  the  (’ e  n  t  ra  I  ia-D  h  e  h  a  I  ix 

Dee  Weke.MEYER — from  the  (Wash.)  Chronicle,  was  elected 

.\lhaug  (N.  A’.)  Kniekerlxwker  vicepresident.  William  S.  Boy- 
.\(  wx  staff  to  the  .\ew  York  kin  continues  as  secretary-man- 
Timex,  aper. 

*  *  *  Charles  B.  Lindeman,  letired 

William  G.  Sciioeield,  for-  publisher,  .Seattle  Poxt-hitelli- 

ni<‘r  columnist  and  chief  edito-  gencer,  received  an  honorary 
rial  writer  at  the  Hoxton  Herald  life  membershi|).  Helen  AblM)tt, 
Trarder — to  the  public  relations  office  manapei',  was  awarded  a 
department  of  the  Raytheon  silvei-  tray  in  recopnition  of  the 
Company  as  manaper  of  edito-  completion  of  20  years  of  Al- 
rial  .services.  lied  service. 

*  *  *  The  association  will  visit  the 

V'IRGINIA  Stei’IIENSON,  former  new  offset  plant  of  the  Fun- 

copy  writer  in  the  Houxton  roarer  (Wash.)  Columhian  dur- 
(Tex.)  I'oxt  promotion  depart-  inp  its  May  2:’>-24  meetinp. 


.IAME.S  J.  .Ies.se,  (‘ditor  and 
peneral  manaper  foi-  tin*  South 
Broward  operations  of  Todag 
(C(M-oa,  Fla.),  has  lK*en  piven 
additional  duties  as  assistant  to 
the  p»'neral  manaper  of  Gannett 
I'lorida  Corp.  He  is  a  former 
editor-publishei'  of  the  I'xwa 
Paton  .\ewx. 


FRANK  M.  NARDOZZI,  formerly 
district  manager  for  the  north¬ 
eastern  states,  has  been  ap¬ 
pointed  general  sales  manager  of 
Fairchild  Graphic  Equipment,  a 
division  of  Fairchild  Camera  and 
Instrument  Corporation.  He  has 
been  in  the  graphic  arts  industry 
for  more  than  30  years. 


Just  getting  there  will  be  like  shooting  a  bee  in  flight 
with  an  air  rifle  from  a  whirling  merry-go-round  at  a  range 
of  100  yards.  Getting  back  will  be  even  tougher. 

But  any  analogy  is  far  too  simple.  To  return,  the  lunar  module  must  port  services  in  such  vital  areas  as 
For  NASA’s  lunar-landing  Project  take  off  from  the  moon  and  rendez-  communications,  timing,  instrumenta- 
Apollo  beggars  the  imagination.  vous  with  the  command  module,  tion,  computer  programming,  reliabil- 

One  day  before  1970  a  Saturn  V  which  then  must  make  the  voyage  ity,  technical  information,  and  logis- 
booster,developing7. 5  million  pounds  back  to  earth.  tics  for  NASA  at  its  Kennedy,  Hunts- 

of  thrust,  will  launch  three  astronauts  Meanwhile,  a  corps  of  engineers,  ville,  and  Houston  space  installations, 
in  combined  command  and  lunar  scientists  and  technicians  back  on  earth  The  success  of  NASA's  Project 
modules  toward  the  moon,  almost  will  be  praying,  sweating  and  doing  Apollo  will  be  another  tremendous 
240,000  miles  away.  the  jobs  they've  trained  for— and  doing  breakthrough  in  mankind's  knowl- 

Once  there,  the  command  module  them  right.  edge,  and  every  American  will  have 

continues  its  moon  orbit  while  the  More  than  two  thousand  of  them  good  reason  to  stand  a  bit  taller, 
lunar  module  ferries  two  of  the  astro-  will  be  from  Federal  Electric  Corpora-  International  Telephone  and  Tele- 
nauts  to  the  moon's  surface.  tion,  an  ITT  subsidiary,  providing  sup-  graph  Corporation,  N.Y.,  N.Y.  10022. 
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I.WHI  T  AM)  DESUiN 


the  casual  touch 


Sparkle 


The  Ledge 


Opinion  The  Lessons  of  the  Industrial  Revolution 


Snowstorm  Covers  East 


Ifs  a  Curious  Finale 
For  Bob  McNamara.. 


8T_0.  s._0fnc«ts 

Secret  Dealings 
With  VC  Denied 


Incom*  Tax  Increase 
Dead  For  This  Year 


Is  a  Bigger  Race 
Crisis  in  Future? 


yT2  Do  You  Knew 
An  Ark  Maker? 


LBJ  Soys  Mac 
Wonted  New  Job 


NLRB  Upholds  The  Ledger  in  Strike 


This  doesn’t  just  happen.  Kither  the  com¬ 
posing  room  has  hinm  well  schooled  or  a  news¬ 
room  makeup  editor  is  hird-dopf^inp  the  jjapes. 

Cutoffs  aren't  even  used  between  art  and 
unrelated  story.  This  practice  is  the  subject 
of  much  debate  in  newsrooms.  .Most  editors 
believe  that  a  jjiece  of  art  should  l>e  cut  off 
from  an  unrelated  story. 

Sometimes,  maylre.  Normally  we  can  tnist 
a  reader’s  intelligence  to  tell  him  when  story 
and  art  are  related  and  when  they  aren’t. 

But  take  a  piece  of  art  that’s  a  piece  of  busi¬ 
ness  involvinjf  a  civic  mogul.  Beneath  it  run 
a  story  of  a  rape  slaying  by  a  sex  maniac. 
•Maylie  you’d  better  cut  that  art  off  from  that 
story. 

The  one  and  one-half  column  job  on  jjage  1 
consists  of  teasers  to  inside  stories  and  news 
briefs  on  international,  national  state  jiieces 
and  features. 

The  page  contains  eight  Ben  Day  standing 
heads.  Ben  Day  underlines  embellish  the  three 
kickers.  The  rule  under  the  dateline  is  Bmi 
Day.  That’s  a  dozen  chunks  of  Ben  Day  and 
the  total  effect  tends  to  muddy  the  page. 

The  editorial  page  contains  five  pieces  of 
Ben  Day.  There  is  at  work  on  one  newspaper 
(not  the  Ledger)  a  certain  Sunday  editor  who 
uses  so  much  Ben  Day  that  tlie  composing 
room  says  that  when  he’s  buried  he’ll  be  buried 
in  a  Ben  Day  box. 

'I'lie  editorial  page  is  amply  illustrated.  Line 
cuts  are  u.sed  for  the  mugs  of  the  three 
columnists.  Line  cuts  put  to  this  u.se  are 
worth  the  fiains. 


Casual  layout  imjiarts  sparkle  to  the 
Lnkelnnd  (Fla.)  Ledger. 

The  Ledger  is  evening  and  Sunday,  ()lus  a 
Saturday  a.m.  edition.  It  has  23,000  circulation. 

This  ))age  1  and  the  editorial  page  use  the 
seven  and  one-half  column  format,  a  firactice 
that  is  glowing. 

The  design  is  easy  to  carry  out  on  open 
pages.  Only  the  left  hand  segment  needs  1h> 
set  manually  one  and  one-half  columns  wide. 

Then  six  columns  of  11-pica  type  is  dropped 
into  the  remaining  six  and  one-half  columns 
of  space.  Thus  no  manual  set  is  necessary  in 
this  area  and  the  tape  can  be  run  through 
the  machines. 

There’s  more  to  it  than  that,  of  cour.se. 
Bright  imagination  is  manifest  in  the  editing 
of  what  went  into  this  [lage  1.  The  undated 
•Story  of  the  snowstorm  (fiage  1)  is  teamed 
with  a  picture  of  the  snow-wrapped  White 
House.  Then,  Ijetween  art  a  story  is  the 
provocative  sidehead  “Aren’t  You  Glad  You’re 
in  Florida?”. 

Ideas  such  as  that,  expressed  in  typography, 
lend  conversational  informality  to  a  jiage.  And 
they’re  not  the  easiest  thing  in  the  world  to 
come  by. 

Column  rules  are  sunk,  cutoffs  are  sunk  and 
it’s  evident  pains  are  taken  to  assure  eye- 
appealing  white  space  lietween  the  various 
elements.  Here  it’s  ajiparent  lietween  namejilate 
and  dateline,  above  heads,  Ix'tween  lines  of 
headlines,  lK*tween  heads  and  bodies,  on  all 
four  sides  of  the  art  and  lietwi-en  art  and 
captions. 


Give  me  5  million  gallons  of  paint  and 
21  million  tires... 


and  26  million  gallons  of  anti-freeze. 
And  ril  take  177  million  pounds  of  lead. 


Better  add  about  5  billion  pounds  of  steel . . . 


and,  oh  yes,  give 
me  21  billion 
gallons  of  fuel. 


There -that  ought 
to  hold 

me  for  a  year! 


Some  customer,  the  trucking  industry! 
It  sure  takes  a  lot  of  goods  to  keep 
those  15  million  trucks  rolling,  and  how 
long  would  the  rest  of  our  economy  keep 
moving  if  trucks  didn’t? 

American  Trucking  Industry 

American  Trucking  Associations.  Inc. 

Washington.  D.  C.  20036 
THE  WHEELS  THAT  GO  EVERYWHERE 


Riley  ‘Chair’ 
Endowed  at 
Indiana  U. 


ST.LOUIS  POST-DISPATCH 


ST. LOUIS  POST-DISPATCH 


Rmmi.mington,  Ind. 

A  Chair  of  Journalism  to  ho 
occ-upiod  hy  the  John  Stewart 
Riley  Professor  of  Journalism 
was  established  here  January  1!> 
hy  action  of  the  trustees  of 
Indiana  University. 

Memorializinp  a  H(K)sier-M id- 
west  newspaper  executive  and 
Indiana  University  trustee,  the 
special  piofessorshij)  in  the  l.U. 
Department  of  Journalism  has 
been  made  possible  by  a  Jtift  to 
the  Indiana  University  Founda¬ 
tion  from  .Mrs.  Dapmar  Karlson 
Riley,  widow  of  John  Stewart 
Riley. 

J.  St«‘wart  Riley,  at  the  time 
of  his  death  in  ilK).'),  was  the 
publisher  of  the  nhxiniitifitoii 
H v ml d-Telc phone  and  the  Ilol- 
Idrd  Thneii-Muil.  He  had  owned 
and  opeiated  newspajjeis  in  Illi¬ 
nois,  and  had  l)een  both  ])resi- 
dent  and  chaiiman  of  the  l)oard 
of  the  Inland  Daily  Press  Asso¬ 
ciation. 


"  .iflCICffl 


FRONT  PAGE  changes  in  makeup  and  headline  type 
that  were  made  by  the  St.  Louis  Post-Oispatch  can 
be  seen  here.  On  the  left  is  the  new  version;  on  the 


right  IS  the  old  version.  Makeup  has  been  chani 
from  vertical  to  horizontal  and  headline  type 
been  changed  from  Gothic  caps  to  Bodoni  bold. 


Research  r.xpeiist's 

Income  from  the  investment  of 
the  principal  of  the  substantial 
pift  as  a  jtermanent  endowment 
will  Im'  used  to  support,  in  pai  t, 
G.mnksviu.e,  Fla.  the  Chair  of  Journali.sm  as  a 
.\  National  Lal)or  Relations  supplement  to  the  repular 
Board  election  conducted  Janu-  salarj’  paid  the  John  Stewart 
ary  11th  in  the  (liiineKcille  Sun  Riley  Professor  and  to  support 
pressroom  i-esulted  in  rejection  the  Chair  in  other  ways  in- 
liy  emplo.v<'s  of  a  bid  by  the  cludinp  special  ri'.search  ex- 
International  Printinp  Pressmen  i)en.ses,  travel  allowances,  and 
and  .Assistants’  Union  of  North  jrublication  expense. 

.America,  .AFL-CIO,  to  represent  To  the  extent  additional  in- 
them.  Sun  pressmen-.stereo-  come  fiom  the  Riley  Findownu-nt 
typers  and  apprentices  voted  in  will  p«'rmit,  it  may  also  Im*  ap- 
the  election.  plied  to  special  needs  of  the 

In  the  six-person  votinp  unit  D«*partment  of  Journalism,  such 
made  up  of  three  journeymen  as  library,  special  eciuipment. 
and  three  apprentices  and  which  and  special  learninp  experiences 
did  not  include  two  pressroom  for  students  of  journalism.  Such 
sui)ervisors,  the  company  and  expenditures  are  to  lie  at  the 
the  union  each  received  three  discretion  of  the  chairman  of  the 
votes  which  failed  to  pive  the  Department  of  Journalism,  in 
union  the  majority  it  needed.  consultation  with  the  holder  of 

the  Riley  profes.sorship  and  with 
•  the  approval  of  the  president  of 

the  Universitv,  under  the  terms 
Offsel-Hol  Melal  of  .Mrs.  Riley Ls  gift. 

Holli.ster,  Calif.  The  John  Stewart  Riley  Pro- 
The  Holliater  Free  Lnnre  has  fessor  will  lie  expected  to  deliver 
converted  to  offset  with  pur-  l)ublic  lectures  at  least  bimi- 

chase  of  a  three-unit  Goss  Com-  nially  on  topics  of  major  inter- 

munity  pre.s.s.  The  plan  is  to  e.st  in  the  field  of  journalism, 

stay  hot  metal  and  pull  repro-  some  or  all  of  which  may  Im- 

proofs,  according-  to  Millard  F.  i)ublished. 

Hoyle  Jr.,  publisher,  but  at  The  selection  of  the  first  John 
some  future  date  it  is  intended  St<*wart  Rile.v  Professor  will  be 
to  go  all  the  way  with  a  cold  made  by  the  fall  of  IfiflS  if  at  all 
type  operation.  The  new  pre.ss  jmssible,  according  to  Presiih-nt 
also  prints  the  Hollister  Ad-  Elvis  J.  Stahr,  who  presented 


Face  of  Pulitzer 
Paper  Is  Changed 


St.  Loris  newspapers  most  distinc- 

The  St.  Louis  Post-JUsputrh  G'’**  f*'atures. 
has  abandoned  its  traditional  Reaction  to  the  change  among 
vertical  makeup  and  Gothic  the  newspaper’s  staff  was  mi.xed. 
capitals  in  headlines  for  a  horr-  persons  agreed  that  the 

zontal  makeup  with  Bodoni  Bold  ^nd  headline  type 

in  headlines.  pleasing  and  that  a  change 

The  conversion  followed  due,  while  others  declared 

months  of  study  and  experimen-  Ihe  newsi)aper  had  lost  its 

tation  by  the  new.spajjer’s  man-  ifl^ntity  and  was  now  “just  like 
agement.  The  decision  to  change  others, 

was  based  in  part  on  a  study  of  ^ 

the  paper’s  makeup  by  Prof. 

Edmund  C.  .Arnold,  of  Syracuse  CaSP  DrOnttt 

Universitv.  His  research  was  t  *  r  i  i  i 
summarized  in  part  by  this  Feb.  11 

report:  “.A  Case  of  Liliel,’’  a  court- 

“Over  the  years,  the  Post-  room  drama  centering  around 
Dispatch  has  built  up  a  person-  Quentin  Reynolds’  lil>el  suit 
ality  which  is  evidenced  by  its  against  Westbiook  Pegler,  will 
typograjih.v  as  well  as  b.v  its  lie  televised  as  an  .ABC-TV'^ 
content  .  .  .  This  is  a  major  “movie  night  special”  Sunday, 
as.set.  Feb.  11  (1»-11  p.m.,  EST).  It  is 

“On  the  other  hand,  the  (rep-  a  television  adaptation  of  Henry 
utation)  of  the  Post-Dispatch  Denker”s  dramatization  for  the 
had  its  inception  in  the  fact  that  Broadway  stage  of  a  chapter  in 
the  first  Joseph  Pulitzer  was  Louis  Nizer’s  autobiographical 
ready  to  experiment  and  turn  Ite.st-.seller,  “.My  Life  in  Court.” 
his  back  on  the  traditional.  So  Van  Heflin  recreates  his 
we  should  not  hesitab*  to  look  Bi-oadway  role  of  attorney  Rob- 
at  even  avnut-fjorde  techni(|Ues  ert  Sloan,  dramatizing  the  ac- 
if  they  are  based  on  sound  typo-  count  of  an  ex-war  corresjiond- 
graphical  principles.”  ent’s  struggle  to  clear  his  name 

The  makeup  and  headline  type  after  l)eing  publicly  descrilted  as 
used  by  the  newspaper  have  been  cowardly,  immoral  and  Commu- 
criticized  for  many  years  by  nist-inspired. 
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R<mI  Barber  Wriles 
INeu  SjMH’Isi  Coluiiiii 

Rod  Barber  has  been 
l)y  Columbia  Features  to  write 
a  once-a-week  sports  column.  | 
William  Thomas,  Columbia’s 
president  and  executive  editor, 
said  the  column  will  be  available 
beginning  February  12'). 

Since  early  IPdT,  Red  has 
been  writing  a  column  foi-  the 
Midiiii  Hvmld.  His  new  column 
will  lx-  released  undei-  the  title 
of  “The  Old  Redhead,”  an  ap- 
))ellation  he  acciuired  early  in 
his  career  as  a  sjxirtscaster. 

He  is  no  newcomer  to  news- 
jtaper  writing.  In  during 

the  late  Rill  Corum’s  Hist  Ken¬ 
tucky  Derby  hiatus,  he  wrote  a 
daily  siiorts  column  for  nine 
weeks  in  Corum’s  regular  sjiace 
in  the  Sew  York  Joiirnal  Anier- 
iroH.  More  recently,  he  has  also 
become  an  author. 

Barlier’s  tir.-^t  book,  the  be.st- 
selling  “The  Rhuliarb  Patch — 
The  Stoiy  <)<■  the  Modern  Brook¬ 
lyn  Dodgers,”  was  published  in 
10.')4  by  Simon  &  Schuster.  His 
latest  book,  an  autobiography 
written  with  Robert  Creamer  of 
Sports  Illustrated,  is  “Rhubarb 
it  goes  immediately  to  his  office  in  the  Catbird  Seat”  and  will 
copier  and  is  on  its  way  to  the  be  imblished  March  24  by  Dou- 
post office  a  few  minutes  later.  bleday. 

Now  and  then  he  samples  a  • 


Philip  Wagner  Sells 
Commentary  Column 


A  recurring  question:  What 
about  self-syndicated  features? 

There  are  lots  of  them,  some 
highly  successful  though  the 
mortality  tends  to  run  high.  Most 
of  them  are  specialty  features 
designed  to  fill  some  niche  in  an 
otherwi.se  well  structured  news¬ 
paper. 

But  the  case  of  the  editorial 
columnists  is  different.  Most  of 
the  expert  coTiinumtary  on  poli¬ 
tics  and  public  affairs  which 
papers  us**  th**s**  days  to  supple¬ 
ment  their  (twn  editorial  opinions 
originat*“s  in  some  major  news¬ 
paper  and  is  part  of  a  supple¬ 
mentary  news  s*“rvic*“,  or  is  dis¬ 
tributed  by  one  of  tin*  indt*pend- 
ent  syndicat**  s**rvices. 


MARQUIS  CHILDS 
DORIS  FLEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCKRIDGE 
MARY  McGrath 


BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOY'LE 
Doily  Investor 
Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modern  Manners 


W  as  Sun  K.dilor 

On**  of  the  **xc**ptions  is  Philip 
Wagn**r’s  twic**-a-wt>**k  column. 

It  is  usually  datelined  from 
Washington,  but  he  uses  Balti¬ 
more  as  his  lab*)ratory  for  urban 
matt*'rs.  .An*l  when  In*  travels  it 
goes  with  him.  It  has  a  fairly 
limited  di.stribution.  But  his 
clients  include:  Philadelphia 
HuUelin,  Ilaffalo  Ereniai/  Sews, 

Detroit  Sews,  T<dedn  Iflade, 

Louisville  Courier-Jourual,  In¬ 
dianapolis  Star,  Providenee 
Journal,  Hartford  Coiirant, 

Charleston  Setvs  <f*  Courier,  Ari¬ 
zona  Daily  Star. 

Wagner  was  editor  of  the 
Haltimore  Evening  Sun  (follow¬ 
ing  H.  L.  Mencken)  fr*>m  19.38 
to  1942  and  ***litor  of  the  Sun 
from  then  until  his  retirement 
in  19r.3. 

The  column  was  his  way  of 
tapering  off  from  the  demands 
of  a  seven-day  editorial  opera¬ 
tion.  His  *)riginal  syndication 
arrangement  prov**d  unsatisfac¬ 
tory  (it  was  a  new  and  short- 
liv**d  service),  so  after  a  few 
months  he  decide*!  to  cut  loose 
and  go  it  alone.  The  column  is 
now  entering  its  fifth  year. 

Wagn**r  ojierates  out  of  his 
home  office  in  Ridenvood,  Md. 

(Box  38).  This  is  just  o.") 
minutes  from  the  heart  of  Wash¬ 
ington,  which  is  handy  for  con- 
Uicts  and  documentation.  And 
h**  do**s  a  lot  of  tel**phoning. 

Ills  W  riling  S'lieiliile 

He  writes  on  a  self-impo.sed 
schedule,  usually  on  Mondays  for 
mi*lw**ek  an<l  Wednesdays  for 
w****k**nd,  and  writes  alwut  what 
int*“r**sts  him,  not  necessarily  the 
big  story  *)f  the  day. 

When  he  has  done  his  column 
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new  pajier  for  a  f**w  w**eks. 
Once  in  awhile  an  **ditor  in- 
*iuires.  That's  about  all.  The 
business  *“nd  of  a  self-syndicated 
c*>lumn,  he  .says,  is  very  much 
like  tlu*  insurance  business.  It 
grows  by  sl*)w  accr**ti*)n.  In  four 
years  Wagner  says  he  has  had 
two  c*)ncellations,  both  of  which 
pleased  him  l>**cause  the  papers 
in  questi*)n  were  “mangling”  his 
work. 
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PH(n()(;RAPHY 


Shooting  a  Snowfall 
(24  Million  Tons  of  It) 


niassivp  blizzard  comes  across  on  the 
graphic  terms.  The  photos  show  metropol 
such  sights  as:  those  sai 

All  forms  of  vehicles  piled  u))  the  blizz 
in  crazy  jiatterns  on  the  street.  In  effeci 
metropolitan  area  was  jiara-  Main  artei-ies  almost  comiiletely  ture  pict 
lyzed.  Main  tlioroughfares  were  devoid  of  human  traffic.  A  On  re 
closed.  Streets  wei'e  clogged  young  man  walking  in  snow-  were  cu 
with  stranded  cars,  l)usses  and  shoes.  many  go 

trucks.  (In  the  city  alone,  more  A  car  buried  deep  in  a  snow-  in  the 
tlian  2d,bb(i  vehicles  litteri'd  the  drift  with  only  the  top  of  its  condition 
streets,  odd  Cliicago  Transit  antenna  showing.  People  wait-  to  impos 
.A.utliority  luis.ses  among  them.)  ing  in  the  wet,  falling  snow  for  tograjihe 

busses  that  won’t  arrive.  High  Tribune 
(.iaiil  Drifts  winils  rip))ing  a  broken  um-  interestii 

Winds  of  ujt  to  miles  an  lirella  from  a  man’s  hands.  matize  v 
hour  had  left  mountainous  People  staring  at  empty  raphers 
drifts  and  tlie  onlv  tlependable  shelves  of  food  stores.  Helicop-  faced  wi 
means  of  transportation  was  ters  Hying  emergency  c.ases  to  Chicago’ 
foot  i)ower.  Firemen,  often  un-  hospitals.  An  abandoned  Polls-  Staffei 
able  to  take  heavy  equipment  burning  on  tlie  «>xpress-  walk  up 

down  blocked  streets,  were  way  after  it  stalled.  day  aft( 

fen  ced  to  walk  to  fires.  Trucks  dumping  loads  of  snow  he  encoi 

During  the  next  week,  as  the  into  the  Chicago  Iliver— the  blocking 
city  began  the  massive  job  of  onl.v  place  to  unload  it.  Snow  a  bus  t 
digging  it.self  out,  two  more  piled  uj)  around  a  big  jet  im-  where  it 
snow  storms  hit  the  city.  First,  mobilized  at  an  O’Hare  .\ir|»ort  from  tlv 
four  more  inches  fell.  Then  8.5  runwa.v.  Before 

more  inches.  It  aeleled  uj)  to  the  For  newspai)e>r  jehoto  ele>part-  ‘*>’‘1 
most  sne)w  etn  the  grouml  at  any  ments  the  booklet  couhl  almost  snaj) 

time  in  the  histor.v  e)f  the  Chi-  serve  as  a  guiele  on  what  one  li's  Man 

e-age)  weathen-  bure-au.  might  take  for  inte-re'sting,  "‘is 

The  storv  of  that  harrowing  cieative  i)icture*s  e)f  a  blizzarel.  dig  snov 
we*e‘k  has  been  retolil  in  an  ex-  (Toe)  often,  blizzarel  pictures  in  water  el 


Almost  a  .vear  tee  the-  eiay  e)n 
•Ian.  2d.  15i<)7.  Chicagoians 

awake-  e)n  a  Thurselay  morning 
to  a  snowy,  bleiw.v  eiay.  the  kind 
of  winte-r  weathe-r  they  we-re 
useel  to  e-xperiencing  alongsiile 
Lake  Michigan. 

B<-fe)i-e  the  sne)w  stopj)(-el  em 
Frieiay  morning  it  eiumi))-ii  24 
million  tons  e)f  sneiw  em  the-  city. 
24  inche-s  we-re  jiile-ei  u))  in  the- 
strev-ts.  the-  city's  tlire-e-  airi)e)rts 
we-re  cle).se-ei,  and  he)te-ls  were 
jamme-d  with  conventieene-e-rs  anel 
e-ommute-rs  who  e-enilein’t  get  enit 
of  town. 

At  rush  heeur  that  Thur.selay, 
pe-o]i!e-  stooel  e)n  .stre-e-t  e-omers 
silive-ring  in  the-  ie-y  gusts  of 
wind  as  they  waiteei  feu-  busses 
that  never  came.  Highways  out 
eif  the  city  were  turning  into 
nightmai-es  for  vehicles  as  they 
trieel  to  inch  the-ir  way  through 
the  blizzarel. 

By  ll;ld  a.m.,  Frieiay.  whe-n 
the  sne)wfall  finally  stojiiee-el  — 
2;*  hours  anel  2.’!  minute-s  after 
it  hael  starteei — the-  Chicage) 


Elevated  Pt)^iii<)i) 

Mike  Buelr.vs,  a  cross-cenintry 
skier,  hael  solel  his  skis  in  Swe- 
elen  four  elays  before  the  Big 
Snow.  He  figured  he  wouleln’t 
have-  an.v  use  for  the-m  in  Chi- 
e-ago. 

Taking  the  Elevate-el  into  the 
Tribune  buileling  on  Friday 
meuning  (the  only  moelc  of  pub¬ 
lic  transportation  in  opera- 
tiem),  he  spotteel  a  pattern  of 
e-emgestion  along  Cermak  Rd. 
Buelrvs,  a  newcomer  te)  the 
Tribune-  photo  staff,  e-he-cke-ei 
emt  his  e-amera  eepiipme-nt  at  the 
eeflice-  anel  returne-d  een  the  El  to 
she)e)t  the  (licture-  he-  hael  se-en. 
'I’his  sheet  became  tlie-  cover  of 
the  re-print  be)okle-t.  (The  jiic- 
ture-  was  alse)  instrumental  a 
\e-ar  late-r  in  making  Mike  one 
e)f  the-  winners  eif  the-  'J'ribune’s 


.  .  the  more  than 

littered  the 

500  Chicago  Transit  Authority 
>  ■  busses  among  them.  Milee  Budrys' 

shot  of  this  scene  (left)  became 
the  cover  of  "Chicago's  Big  Snow 
January  1967." 
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PMwaid  Scott  Reck  awaids  foe  siiow-covcred  drainage  ditcli. 
outstandintr  service.)  For  a  nionieiit  O’Leary  envi- 

Walter  Kale  walked  20  blocks  sioned  himself  chest-deep  in 

to  work  on  Friday,  niakins-  the  snow  with  no  way  to  get  free 

trip  in  an  hour  without  boots,  and  no  witnesses  within  shout- 

skis,  snow  shoes  or  wheels.  The  iipr  distance.  Rut  he  managed 
first  j)eople  he  encountered  were  to  sti'ujjsle  to  hifih  ground  and 
seven  pretty  girls  clustered  a  warm  building, 

around  a  half-buried  Volks¬ 
wagen.  This  became  another  shot  Trip 

featured  in  both  the  Tribune  and  Bill  Yates,  snowbound  at 

/>’///  Suou'^  booklet.  home  on  F riday,  also  shot  jiic- 

1  he  1  ribune  had  reserved  tures  within  walking  distance  of 
rooms  for  their  marooned  em-  iijj,  house.  On  Saturdav  he 

l)loyees  in  two  midtown  hotels.  ,i<'<dded  to  attempt  a  trip  to  the 
From  the  vantage  point  of  the  Tribune  building. 
Sheraton-Chicago  on  Friday  Vates  drafted  his  two  teen¬ 
morning.  Oeorge  Quiim  snapped  freed  the  family  car 

a  striking  picture  of  almost-  three  of  them  set  off  on 

deserted  Michigan  Ave.,  tra-  .,  di-jy,.  which  normally  takes  20 

versed  by  a  few  bundled-uj»  niinutes.  It  took  them  six  hours, 
pedestrians  and  an  (iccasional  Hill  shot  pictures  along  the 

snow  meltiM'.  1  his  picture  ran  lonte  with  his  own  IVntax,  us- 
a  full  i)age  in  the  booklet.  i„jr  and  180mm  len.ses. 

.Jim  ()  Leary  got  a  |)hoto  for  After  t’>'i’t‘essing  bis  snow 
the  booklet  from  outside  the  pictures  for  two  hours  at  the 
front  door  of  his  hou.se.  He  shot  Trib  labs.  Yates  and  his  sons 
across  his  yard  and  the  neigh-  out  for  home.  .Arterial 

bor’s  i)ro|)erty  to  show  snow  st  reets  had  been  cleared  by  now. 
drifts  as  high  as  car  roofs.  'I'li,'  trip  took  onlv  four  hours. 

Then,  when  a  restaurant  fire  Dissatisfied  with  the  trans- 
broke  out  a  few  blocks  from  portation  tie-ups,  Yates  found 
his  home.  O’Leary  .set  out  on  track-and-ski  vehicle  called  a 
foot  to  cover  it.  He  was  the  first  Sno-mobih'.  He  rode  out  the 
newsi)aperman  on  the  .scene,  .rest  of  the  city’s  t)aralysis  with 
Jim  photogra()h»‘d  the  problems  ,..,^0  and  dispatch, 
of  the  firemen  as  they  contended  Vutes  cherishes  om-  menioi  v 
with  the  foot-and-one-half  crest  all  others— i)lowing  at  Il'fi 

of  i).ncked  snow  on  most  streets  ,uph  past  stalled  iiolice  cars,  his 
(tlnur  vehicles  barely  clear  ele-  snow  mobile  Ix’ing  tbe  only  mov- 
iTtiiii  st riictii I’os  when  \i\^  voliiolo  in  sipflit. 
l)av«'ments  are  dry).  The  In'st  summation  of  what 

On  the  Monday  after  the  bliz-  it  was  like  for  the  Chicago 
zard,  Jim  met  a  leased  helicop-  Tribune  ]ihoto  departnitmt  dtir- 
ter  fresh  from  duty  as  a  medi-  iuj,  the  Rig  Snow  of  1967  came 
cal  evacuation  craft.  He  boarded  from  Adam  Kinezyk,  a  lab  man: 
the  copter  and  shot  aerials  of  “There  weren’t  anv  hours, 
storm-crippled  neighborhoods.  You  Just  worked  until  you 
When  the  copter  dropped  him  couldn’t  stand  u|>  anymore  and 
off  and  <leparted,  O’Leary  took  then  went  over  to  the  St.  Clair 
three  steps  and  jilunged  into  a  and  napped.” 
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.  .  There  tveren ’t  any  hours.  ’ 


.  .  .  At  rush  hour  that  Thursday,  people  stood  on  street  corners 
shivering  in  the  icy  gusts  of  wind  as  they  waited  for  busses  that 
never  came.  This  Chicago  Tribune  photograph  catches  that  trau¬ 
matic  scene. 


.  .  .  Highways  out  of  the  city  were  turned  into  nightmares  for 
vehicles  as  they  tried  to  inch  their  way  through  the  bliiiard.  This 
Tribune  photograph  says  it  all. 


\ 


The  Weekly  Editor 


FKAH  RK 

R>  Ri<‘k  i'l'iiMlinun 

Oik*  <»f  tilt*  •■(litorial  stroii}*' 
lioints  of  \v<>(*kli«*s  lias  always 
Iwcii  tin*  in-(l«*|ith  f<*atur»'  story 

-tlu*  locally-slanted  jiiece  that 
zeroes  in  on  some  facet  of  local 
community  life  that  no  other 
publication  has  done.  In  e.s.s<*nce, 
the  “talk  story’’  (one  that  read¬ 
ers  talk  to  each  other  about  as 
identifiabh*  with  one  jiarticular 
newspaper). 

A  study  of  such  feature  stor¬ 
ies  ha.s  been  by  Dr.  (Jranville 
1‘rice,  Xorthern  Illinois  I'niver- 
sity,  as  jiart  of  tin*  Suburban 
I’res.s  I{(‘.seanh  Center’s  contin- 
uinjj  look  into  content  of  weekly 
newspapei's.  The  <*enter  is  co- 
spon.sored  by  NIC  and  the  Sub¬ 
urban  Press  Foundation  and  u.ses 
SPF  newspapers  as  a  basis  for 
comiiarison  and  criticism. 

1  lireo  Approaclieo 

Dr.  Price  breaks  down  the 
we<‘kly  newspaper  approach  to 
featuit's  into  three  distinct 
areas: 

The  one  representative  of  all 
too  many  suburban  weeklies  who 
trust  to  chanci*  and  spontaneous 
apiK*arance  of  enough  feature 
stories  to  balance  the  readers’ 
<liet  (as  with  the  editor  telling 
a  reporter:  “(lo  ditr  up  some  .sort 
of  feature  story  at  the  high 
.school.”) 

In  this  ca.se,  the  reixirter 
brings  back  what’s  easiest  to 
get — publicity  for  worthy  proj¬ 
ects.  Fi'eelancers  submit  storie.s 
that  are  heart-warming  but  not 
always  relateil  to  the  currents 
of  changi*  involving  suburbia 
ami  its  r<*lations  to  metroiiolis 
and  state. 

-Acconling  to  Dr.  Price,  with 
this  particular  aiijiroach,  “op- 
jiortunity  to  fulfill  the  special 
role  of  the  suburban  jiress  is 
lost.” 

'Pile  .second  approach  is  that 
of  tin*  weekly  which  doesn’t  turn 
«lown  a  good  freelance  story  or 
sjiontaneous  feature  from  a  beat 
but  who.se  main  emphasis  is  in 
using  the  feature  story  to  round 
out  situations  which  the*  news 
merely  spotlights  (as  with  the 
editor  telling  a  reporter:  “A 
letter  blames  the  increase  in 
traffic  deaths  on  motorcycles. 
Check  it  out  at  tin*  jiolice,  cor¬ 
oner,  insurance  (leople,  hosjiital 
and  cycle  shojis.  Talk  to  riciers; 
find  out  who  they  are  and  what 
makes  them  tick.  Then  let’s  see 
the  art  department  ami  make¬ 
up  about  <lisi)lay  of  whatever 
facts  you  find.”) 


STORIKS 


The  editor’s  view  her<‘  is: 
“What  do  we  n<>ed  to  know  about 
this  in  order  to  be  able  to  make 
a  decision,  to  move  on  to  better 
community  relationships  ?” 

He  may  use  one  reporter  or 
a  team.  He  helps  the  reporters 
focus  on  the  theme  that  develojis 
fromcar<*ful  and  often  iiainstak- 
ing  research.  He  brings  words, 
art  and  type  together  into  force¬ 
ful  display  so  that  r€*aders  can¬ 
not  miss  the  point  and,  so  that 
the  research  is  not  wasted. 

The  third  approach  treats  a 
local  .social  iiroblem  exhaustive¬ 
ly  in  all  its  aspect  and  relation¬ 
ships  to  society,  reports  the 
Ijeople  and  systi'in,  ami  shows 
strengths  and  weaknesses  (as 
in  the  publisher  telling  hiiHmlf: 
“It  api>ears  tru»*  that  we  are  far 
bi'liind  other  states  in  treatment 
of  juvenile  (dfemlers.  Since  I’ll 
have  to  take  some  responsibility 
for  shaping  opinion  for  improve¬ 
ment,  it’s  up  to  me  to  round  up 
tin*  facts  and  give  tlK*m  a  (iro- 
(lortion  ami  a  purpose,  maybe 
in  a  .series  of  features.’’) 

This  paper’s  display  of  such 
featui-es  gives  the  reader  no  al¬ 
ternative  to  informing  himself. 
Under  the  iiublisher’s  byline,  the 
.series  is  authoritative  and  citi¬ 
zen  r<*.sponsibility  for  action  is 
inescaiiable. 

Dr.  I’rice  adds  wistfully: 
“What  heart  it  would  give  our 
subui'ban  jiaiiers  if  more  saw 
the  re.s)ionsibility  of  this  )>ar- 
ticular  publisher.” 

Pushes  Second  .Vpproaeli 

Realizing  the  ovenvhelming 
odds  against  getting  too  many 
weekly  publishers  to  ever  take 
the  third  aiijiroach.  Dr.  I’rice 
l»uts  the  emphasis  in  his  study 
to  strengthening  the  second  ap- 
l»roach  and  hopefully  getting 
other  w<*eklies  to  emulate  it.  Dr. 
I’rice  gives  a  solid  reason  for 
doing  so: 

“Features  are  om*  of  their 
main  <levices  for  persuailing  the 
sjiace  buyer  that  the  suburban 
editors  rccogniz»‘s  ami  seiwes  a 
need  not  met  for  his  suburban 
jiopulation  by  any  other  me¬ 
dium.”  (He  adds  that  the  first 
ajijiroach  is  a  fa.st  and  sure  way 
to  prove  the  subuiban  press  has 
nothing  to  offer.) 

Skipping  women’s  (lage  fea¬ 
tures  (which  were  treated  in  a 
jirevious  criticiue).  Dr.  Price 
concentrates  on  four  areas  of 
feature  stories:  theme  and  fo¬ 
cus;  disjilay;  subjects;  treat¬ 


ment  and  style. 

On  theme  and  focus,  he  u.ses 
as  one  example  that  the  ((uestion 
of  whether  or  not  we  should  be 
in  Vietnam  has  b**en  a  big  (jues- 
tion  in  the  United  States  during 
tin*  (last  two  years.  Hut  there 
has  been  little  treatment  of  it  in 
suburban  weeklies.  He  claims 
then*  is  a  need  for  feature  treat- 
im-nt  of  peopl(*’.s  attitudes  in  the 
s(>arch  for  con.st*nsus. 

Dr.  l’ric(*  ile.scribes  one  week¬ 
ly  which  dill  focus  on  this  story 
locally.  It  ran  features  based  on 
letters  from  local  (i.I.’s  in  Asia, 
expr(*ssing  their  opinions.  In  an¬ 
other  issue,  it  discussed  the 
musical  play,  “Viet  Rock,”  which 
makes  a  case  against  U.S.  in¬ 
tervention.  'I'he  weekly  refuted 
the  ca.se  by  using  the  words  of 
a  local  hero  mc-dal  winner  who 
believ<*d  the  (il  was  a  iiositive 
force  in  the  building  of  Vi(*t 
character  and  res|)onsibility. 

'Phis  was  a  good  case  of  local¬ 
izing  a  national  story — .some¬ 
thing  too  many  weeklies  could 
be  doing  in  every  issue  but  .sel¬ 
dom  do  at  all.  .As  Dr.  I’rice 
points  out  in  bis  report,  the 
weekly  related  character  to  iihil- 
oso|ihy  of  the  country’s  )iroblem. 
Hut  he  had  one  criticism: 

“This  critic  found  no  stories 
that  tried  to  get  inside  the  mind 
of  doves  in  the  argument.  There 
should  be  some  probing  stories 
in  this  direction.  There’d  be 
nothing  like  objective  feature 
storie.s  to  pinpoint  motivation  of 
the  critics  of  the  war,  to  help  us 
decide  about  them.” 

On  the  .sami*  subject  matter. 
Dr.  I’rice  cited  another  weekly 
which  published  a  .si*ries  on  the 
(iI  as  ambassador  of  good  will 
to  South  Vietnam.  “It  showed 
the  fact  that  this  is  not  a  front 
line  war  but  one  in  which  danger 
lurks  everywhere  behind  the 
lines.  Local  comment  that  is  au¬ 
thoritative  is  the  natural  ele¬ 
ment  of  the  suburban  newspa- 
l)er  and  should  be  exploited.” 

His  criticism  here  was  that 
the  display  was  traditional, 
lacked  imagination  and  forceful- 
ness  and  the  writing,  esjiecially 
the  leads,  was  unattractive,  dis¬ 
couraging  readers  who  might 
have  been  rewaiiied  if  they  had 
read  on. 

Siritiig  Ix'ails 

He  said  that  insistence  of  a 
lead  in  which  the  reader  can 
identify  is  the  cure  for  drab 
features  that  fail  to  focus.  “If 
the  writer  can  woi  k  out  an  intro¬ 
duction  that  keys  to  the  mes- 
.sage,  display  comes  easy.” 

Al.so,  the  technique  of  leading 
with  action  usually  is  best  with 
individuals  acting  rather  than 
with  geneialized  summaries  of 
action.  Rut  he  cautions  that  the 
action  lead  identifying  reader 
ject  matter  can  easily  get  out 


with  subject  matter  can  easily 
get  out  of  focus.  Its  |)roporation  . 
should  not  mislead  the  readei' 
as  to  the  content  and  direction 
of  the  story  that  follows. 

Di*.  I’rice  (]Uote<l  leads  in 
weeklies  that  made  foi*  immed¬ 
iate  reader  involvement  in  the 
l)oint  of  the  story.  Here’s  one: 

“.A  man  acutely  unhappy  in 
his  relationship  with  his  wife 
gives  his  employes  a  ‘hai'd’  time. 

He  needs  hel|),  and  gets  it  from 
Family  Seivice  of  South  Lake 
County.” 

'Itciiieiiilicr  ( ircdibilily* 

Hut  even  with  this  story, 
which  desci’ibes  the  plight  of  j 
families  that  lead  lives  of  d(*s- 
l)eration  and  suggests  a  way  out. 
Dr.  I’rice  had  a  piece  of  advice 
which  could  be  applied  to  many 
similar  feature  stories: 

“As  is  often  thi*  ca.si*  with 
such  featui'es,  this  one  t(*nd.s  to 
play  out  as  a  piece  of  publicity 
for  the  Family  Seiwice — not  an 
objectionable  turn,  probably,  but 
at  the  cost  of  objectivity.  Isn’t 
it  iiossible  that  Family  Service 
fails  on  some  kinds  of  cases? 
Let’s  remembei*  ci'edibility.” 

On  display  of  feature.  Dr. 
I’rice  points  out  that  much  but 
not  all  of  the  display  ingenuity 
in  the  Sl’F  weeklies  he  studied 
came  fi*om  the  offset  pa|)ers 
where  editoi-s  had  begun  to  free 
themselves  from  cidumn  restric-  i 
t  ions. 

One  pap<*r  u.sed  the  single 
wold,  “I’oisons,”  in  a  headline. 

It  was  under  a  big  white  on 
black  ])hoto  of  pills  sjiilling  from 
a  bottle  to  form  an  ugly  ileath’s 
head  made  .scarey  by  transver.se 
lighting. 

.As  Dr.  I’rice  rightly  jioints 
out,  words  couldn’t  have  done 
it  as  well. 

The  continuation  fiage  was 
headed  by  a  cartoon  of  a  baby 
getting  at  the  various  jioisons 
people  keep  under  the  kitchen 
sink,  A  box  iirominently  listed 
the  city’s  poison  control  centers 
and  their  telephone  numb(*rs. 

.Another  weekly,  featuring  a 
story  on  the  New  Alath,  led 
readers  steji-by-step  through  op¬ 
erations  and  terms  by  using  car¬ 
toons  illustrating  each  step  or 
paragrajih.  Column  rules  were 
abandoned,  but  boxes  and  type 
changes  guided  the  reader. 

.Another  feature  in  the  .same 
weekly,  “They’re  Working  Their 
Way  Through  College,”  began 
with  two  jiictures  on  a  full  jiage 
and  continued  inside  with  more 
good  jiictures  of  students.  Hut 
the  interesting  key  was  a  check¬ 
list  of  jobs,  each  on  a  24-point 
line,  interspersed  with  the  read¬ 
ing  matter.  It  drew  the  reader 
on. 

No  feature  fails.  Dr.  Price 
claims,  that  is  illustrated  with 
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pictures  ot  small  chihlren.  One 
weekly  surrounded  the  double¬ 
column  text  with  jiictures  of 
youiiKstors  talking  messages 
into  microphone  for  their  fathers 
in  Vietnam.  One  child  was  even 
planting  a  kiss  on  the  mike. 

.Another  weekly  managed  a 
fullpage  launilromat  feature 
without  resorting  to  much  type 
by  sizing  the  pictures  big  anil 
giving  them  the  proper  “laun¬ 
dromat”  swirling  motion  for  the 
eye.  up))i‘r  left  to  right,  then 
down  and  hack  around. 

■Again,  Dr.  I 'rice  has  a  warn¬ 
ing:  “Sometimes  these  pages 
fail  liecau.se  of  awkward  unu.sed 
white  siiace  left  for  no  reason 
other  than  the  ineptitude  of  the 
make-up  artists." 

In  a  feature  on  education  for 
deaf  children,  another  weekly 
captured  credibility  hecau.se  its 
))hotographer  caught  earphoned 
tots  with  their  eyes  gazing  rap¬ 
turously  into  space  instead  of 
into  the  lens.  “It  was  a  tradi¬ 
tionally  designed  ))icture  jiage.” 
Dr.  Price  said,  “in  which  imag¬ 
inative  photography  took  the 
jilace  of  many  words.” 

He  emphasizes  that  display 
need  not  always  he  radical  to 
sell  features.  Hut  it  should  catch 
the  spirit  of  a  good  feature  and 
coordinate  everything  to  make 
communication  clear  to  the  read- 


Francois  regarded  his  morn¬ 
ing’s  activity  as  “an  enjoyable 
experience.”  He  added,  “Of 
course  I  i-ememlier  when  I  did 
this  regularly,  in  snow,  or  rain, 
or  whaU'ver  the  day  brought,  it 
wasn’t  always  this  pleasant!” 
He,  too,  expressed  his  enthusi¬ 
asm  for  supporting  the  boys  in 
their  efforts  to  be  responsible 
businessmen.  “.A  carrier  boy  is 
learning  something  about  citizen¬ 
ship  that  he  might  otherwise 
have  to  wait  years  to  find  out,” 
the  Commissioner  said.  He  added 
that  the  youngsters  who  invest 
energies  in  a  newspaper  route 
are  not  likely  to  be  those  who 
get  in  trouble  becau.ae  of  having 
too  much  idle  time  to  fill.  The 
idea  of  lending  his  encourage¬ 
ment  to  carrier  boys  by  walking 
routes  with  them  appealed  to 
Francois  on  principle,  he  said. 
“Besides,  it’s  an  awfully  nice 
morning  to  he  out  meeting 
people.” 

Kiijo>ablr  Fxprrienre 

Roliert’s  reaction  to  having  a 
county  commissioner  help  him 
.serve  his  papers  was,  “I  wish  I 
had  him  along  every  week.  I 
could  use  some  help!”  Don  de¬ 
livers  the  County  News  to  85 
householders  every  Thursday, 
and  when  he  learned  that  Com¬ 
missioner  F rancois  was  going  to 
help  him,  his  reaction  was,  “I 

I.et  't  '>e  simple  .so  tneie  i>  L.m  rkl,  .Md.  Leonard.  “.As  of  now,  the  Police  guess  I  have  to  wear  my  good 

no  mi.stakmg  t  le  message.  There  was  .something  special  Chief,  Fire  Chief,  President  of  suit?” 

ment‘and''s‘tTle ‘  !'?  ^^"re  f"*-  Prince  George?s  the  ChamlH^r  of  Commerce  and  ^^at  Commissioner 

*  .  f  oimD/  A  CU1.S  carrier  boys  Rob-  .Mayor  have  volunteered  to  lie  a  Francois  wouldn’t  be  shocked  bv 

’a  ..oLlv  “It  McNeil  and  Don  Stewart  one  part  of  this  program  The  men  ^he  sight  of  a  12-year  old  in 

llll|»0(  lillAh  W<ekl>  recent  Ihursday  morning.  voiced  their  approval,  to  Leon-  .working  garb,  Don  thought  the 

Cl,KRMONT,  Fla.  On  hand  to  help  them  deliver  ard,  of  the  plan  as  a  means  of  interesting  one.  “You 

The  SoiUh  Lake  /Vc.s’.s.  a  the  paper  was  Francis  B.  Fran-  showing  support  for  constructive  mean  he’s  really  going  to  put 

weeklv  tabloid  established  here  vicechairman  of  the  County  activities  on  the  part  of  youngs-  porches?”  Pause, 

in  lfM4.  has  Ikhmi  sold  by  commissioners  and  a  resident  of  ters.  “We  all  see  and  hear  visions  of  retrieving  County 

George  and  Charles  Wise  to  Bowie,  where  young  McNeil  and  enough  about  boys  who  go  News  from  roofs,  driveways,  and 

George  H.  |)iipee,  former  east-  Stewart  serve  their  routes.  wiong,  said  one.  But  the  big  kpnnels  of  unfriendlv  doe's.  “Can 

era  edition  advertising  man-  Francois  walked  the  streets  majority 
ager  of  the  Wall  Street  Jour-  with  the  carriers,  helped  them 

nal.  W.  B.  Grimes  &  Company,  “tote”  their  bundles  and  un- 

niedia  brokers,  handled  the  iie-  limliered  a  throwing  arm  that  thing  I 

gotiations.  had  delivered  papers  years  lie- 

*  ♦  *  fore  when  Francois  earned  extra 

A’ai.i.ky  Fau.s,  Kans.  money  as  a  boy  delivering  news- 

Frank  Williams  and  his  wife,  papers. 

Flora,  have  .sold  the  Valletf  The  unusual  jiaper  delivery 
Falh  Viudieator  to  two  west-  was  the  idea  of  Jack  Leonard, 
ern  Kansas  printers,  Clarke  E.  circulation  manager 
Davis  and  Robert  E.  Wil.son,  a  County  News,  who  conceived  a 

partnership.  Marion  R.  Kreh-  program  in  which  community 

biel,  media  broker,  haiulled  the  leaders  could  salute  and  recog- 

tran.saction.  nize  the  young  businessmen  on 

*  *  *  a  year-round  basis. 

Bay  Minkttk,  .Ala.  “Everyone  wants 

Sale  of  The  Oulooker,  weekly  newspaper  carriers  once  a  year,” 
newspaper  in  Foley,  .Ala.,  was  said  Leonard, 
announced  by  its  publisher,  E.  have  a  continuing  program 

.M.  (Sparky)  Howell.  The  new  where  at  least  once  a  month  a 

owners  are  .1.  H.  Faulkner  Sr.  businessman,  civic  leader 
and  .1.  H.  P’aulkner  Jr.  of  Bay  political  figure  will  work  with  a 
Minette.  Faulkner  Sr.  has  been  carrier.” 
owner  and  jiublisher  of  the 

naldu-iu  Times  since  inSd.  Oilier  (HTirials  Line  I  p 

A’oung  Faulkner  has  been  assist¬ 
ant  publisher  and  general  man¬ 
ager  of  the  Times. 


Commissioner  Francois  on  the  route  with  Bob  McNeil  and  Don 
Stewart. 


By  Jean  Strohl 


he  throw?”  He  was  assured  that 
.something  goixl  and  positive,  jf  ^^e  Commissioner  could  not 
like  these  carrier  boys,  and  any-  ^^row  he  would  carefully  drop, 
can  do  to  give  them  a  p^^  p^p^^. 

boost,  you  can  bet  1 11  do  it.  accustomed  spot  in  front  of 

Subscribers  on  Commissioner  the  front  door.  'This  was  going 
Francois’  “route”  were  amazed  to  be  a  regulation  run — and  it 
and  amused  to  find  a  county  com-  was. 

missioner  on  their  doorstep  be-  , 

fore  breakfast.  “My  goodness,  Other  carriers  have  p.ckefi  up 
,  .  .  1  -  u  <»!  the  idea,  and  are  making  their 

of  the  what  are  vou  doing  here?  4.  I  iu  o-  w  at 

,  -  1  iT  r  request  to  the  Circulation  Man- 

gasped  a  surprised  housewife,  ,  u  ii. 

'  .  .  r  1  ager.  Hey,  can  I  have  the 

recognizing  the  unfamiliar  car-  ,7  ,  , 

11  Mayor?  asked  one. 
rier.  I  guess  you  are  really 

serious  aliout  getting  out  to  meet  “Not  me,  I  want  the  Fire 
the  people,”  she  added,  with  a  Chief,  said  another,  a  younger 
to  salute  laugh.  “>Iaybe  he’ll  drive  the  fire 

.Another  housewife  poked  her 

'but  my  aim  is  to  head  out  the  door  to  greet  her  You  got  any  baseball  stars? 

carrier  as  she  does  every  week,  ^  Little  Leader,  hoping  to 

but  did  a  double-take  on  seeing  l“3^vn  a  few  inside  secrets  be- 
“V  his  comjianion.  Wordlessly  she  Dveen  houses. 

dived  back  into  the  house,  to  And  he  just  might,  because 
reappear  a  moment  later  with  Leonard  reports  that  offers  of 

apologies.  “I  just  had  to  comb  cooperation  are  coming  in  as 

my  hair,”  she  explained.  “It’s  fast  as  he  can  schedule  them. 

How  did  the  dignitaries  take  the  least  I  can  do  if  I’m  going  “The  County  News  makes  news 

to  this  idea?  to  have  such  high-class  news-  just  by  getting  delivered,”  he 

“They  like  it  fine,”  says  jiaper  delivery!”  said. 
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Thomson  Tells 
Of  Plans  for 
Thomson  House 

ToR<iXT(> 

Lord  Thomson  of  Fleet  met 
with  Mayor  William  Dennison  of 
Toronto  and  announeed  plans  to 
move  the  head<iuarp-rs  of  his 
l>ul»lishinR’  empire  into  a  2.S-story 
oftice  tiuildinp  scheduled  for  con- 
sti'uction  near  the  ultra-modern 
City  Hall. 

In  an  interview,  the  T.'l-yeai'- 
old  puldisher  said  he  would  move 
from  his  pre.sent  downtown  loca¬ 
tion  as  soon  as  Thom.son  House 
is  completed  on  Queen  near  Bay 
ami  Yoi'k  streets. 

“We  will  l>e  the  main  tenants,’’ 
Lord  1'homson  said,  “and  we 
plan  to  dispose  of  the  other 
buildinp  when  we  are  ready  to 
move.” 

The  liuildinn  will  1h‘ 

built  by  Dennis  Commercial 
Properties  Ltd.  of  Toronto, 
owners  of  the  jiro))erty.  A  com¬ 
pletion  date  has  not  bi‘en  set 
iM'cause  Dennis  Propei'ties  and 
the  city  are  still  tryinjr  to  reach 
ajrrc'ement  with  other  owners  in 
the  area. 

Lord  Thom.son  said  Thomson 
Hou.se  will  l)e  the  main  head¬ 
quarters  of  his  publishinfr  oi  pan- 
ization,  but  British  interests 
will  1m‘  controlled  in  London. 

“I’m  Canadian-born  and  I  like 
to  run  my  interests  from  Can¬ 
ada,”  he  said.  The  et)ullient  ))ub- 
lish<“r  said  he  expects  to  control 
his  )iubli.shinK'  domain  for  at 
least  another  .seven  years  and 
then  retire  to  Toronto.  He  now 
lives  in  Enprland. 

“I  won’t  retire  until  my  facul¬ 
ties  fail  me,”  he  remarked. 

He  said  he  still  has  a  desire  to 
own  a  Toronto  newsi)ai)er. 

“Live  in  hope,  die  in  despair,” 
he  .said. 

But  he  is  not  anxious  to  stai  t 
his  own  newspaper  in  Toronto. 

“I’ve  too  much  respect  for  my 
money,”  he  sai<l. 

• 

Iterry  and  G«*orj:e 
Ih*ail  I  |»  Nowispaper 

Littf.k  IvorK,  .Ark. 

Two  nephews  of  tlie  late  K.  A. 
Knprel  will  take  ovei-  his  resjFon- 
sibilities  as  chief  executives  of 
the  A  rhiii.^dn  iJoHoiTdt. 

C.  S.  Bt'i  ry  has  iK-en  named 
jmblisher,  and  Marcus  George 
has  Iwen  (iromob'd  from  city 
editor  to  editor.  Berry  has  been 
business  manager  of  the  Demo- 
<-rat  since  IP.IO,  following:  .several 
y<'ars  in  the  aflvertisiiijr  tlepart- 
ment.  George  joined  the  Demo¬ 
crat  as  a  reporter  in  11M7  aftc-r 
irraduatinj?  from  the  L'niversity 
of  I’exas  with  a  journalism 
dejjree. 


Feldmeir  Joins  Chicago  News 
As  M.E.;  Black  in  New  Post 


George  H.  PIpal 


Pipal  Heads  UPI 
Foreign  Features 
Sales  Operations 

Georpe  H.  Pipal  has  been  ap- 
l»ointed  jjeneial  manager  of  the 
foreiRii  features  division  of 
United  Press  International  with 
headciuarters  in  New  Yoik. 

Pipal  has  In'en  a  fteneral  sales 
executive  since  P.Mi.').  He  rejrlaces 
.Albert  .Moody,  who  is  retirinp 
after  10  years  service. 

TakitiR  Pipal’s  i)lace  as  a  gen¬ 
eral  .sales  executive  is  C.  Robert 
Woodsum,  who  is  returniiifr  to 
UPI  from  till'  Dorcr  (X.  J.) 
Ildilji  Adriiiicv  when*  he  has 
lH‘en  Renei-al  manager  foi- 
.several  months.  Previously  he 
had  been  UPI  business  manaj?er 
for  the  Northeastern  Division. 

The  announcement  was  made 
by  .Mims  Thomason,  UPI  |)re.si- 
dent  and  peneral  manager. 

The  UPI  foreijrn  features  divi¬ 
sion  is  sales  representative  out¬ 
side  the  U,S,  for  the  Rt>p:ister 
and  Tribune  Syndicate,  Xew.s- 
l)aper  Enterpii.se  .Association, 
Unit<‘d  Feature  Syndicate*  and, 
for  some  an'as,  the  Chicago 
Tribune-Xew  A’ork  Daily  News 
.Syndicate.  It  operates  through 
sah's  r«‘presentatives  in  UPl’s 
foreign  bureaus. 

Pipal,  ol,  joined  UPI  in  1937 
in  Lincoln,  Nel).,  and  has  had 
wide*  exjeerienct*  in  tile  United 
.States  and  abroad  both  as  a 
UPI  newsman  and  executive. 

Moody,  born  in  Enpland,  has 
headed  the  UPI  for<>ijrn  f<>atures 
division  since  it  was  established 
in  191.').  He  Iw-pan  his  care<*r  in 
1928  with  United  Fe*atun*  Syn¬ 
dicate*  in  New  Yeerk. 

\Ve)e)elsum’s  iirieir  asseH'iation 
with  UPI  anil  .Acme  Ne*ws- 
picture*s  spanne*el  2(i  ye*ar.s  anel 
ine-luile-el  a.s.sipnme*nts  beeth  as  a 
phe)topraphe*r  anil  ii*p:ional  ex- 
e*iutivi*  in  Newport  Ne*ws,  Va., 
Washinpton,  .Atlanta  ami  .Al- 
biiny,  N.  Y. 


Chicago 

Two  ajipointments  in  the  edi¬ 
torial  eleiiai  tment  of  the  Chicago 
DdUg  Sews  were  announceil 
(January  2.’!)  by  Roy  M.  Fisher, 
i*iiitor. 

Manaiiiipr  Eelitor  Creed  C. 
Black,  42.  was  aiipointed  to  the 
new  iiosition  of  executive  edi¬ 
tor. 

Daiyle*  M.  Fi*lilmeir,  44,  for¬ 
mer  inanaH'injr  e'elitor  of  the 
M  i  )i  ned  pdl  i  s  T  rib  tine ,  was 
name'el  mana>>inK;  editor  of  the 
Daily  Ne*ws. 

Black,  who  has  been  manap- 
inp  e*ilitor  of  the  Daily  News 
sini'i*  19(!I.  will  have  peneral 
aiiministrativi*  anil  planninp 
ri*spon.sibilitie*s  over  the  entire 
1‘ilitorial  ilepartme*nt,  plus  op- 
e*rational  control  of  features 
anel  the*  we*i*kend  edition. 

Felilmi*ir  will  Ik*  ilirectly  in 
charpe*  of  the  elevelojunent  and 
pri“se*ntation  of  the  elaily  news 
ii*poit.  Fi*ldme*ir,  a  native  of 


Free  Want  Ad 
Idea  Man  Wins 
Civic  Salute 

Pmi.ADni.rHiA 

James  R.  Smith,  the  Philn- 
deljihid  HdUetin  circulation  pub¬ 
lic  re*lations  manapi*r  who  con- 
i*i*ivi*il  the*  ])ropram  of  free 
Situations  \Vanteil  aiivertise- 
ments  for  (lersons  unable  to 
pay,  has  bei*n  nameil  “Man  of 
the  Alonth”  for  his  iiiea  by  the 
Gri“ate*r  Philailelphia  Chamber 
of  Commerce. 

Smith  was  piven  an  enpraveel 
polil  jienknife,  symbolic  of  the 
honor,  by  Thacher  Lonpstreth, 
the  chamber’s  executive  vice- 
pre“siile*nt. 

Gileil  feer  Leaele-rxliip 

Smith  was  nominated  for  the 
citiition  by  Lairil  H.  Simons  Jr., 
a  chamber  liirector  who  laudeil 
him  for  “li*ailership  in  human 
ivlations  on  many  fronts.” 

Simons  al.so  citeei  the  Bulle¬ 
tin  for  runninp  the  free  ads  for 
unemployeil  iiersons. 

.Simons  saiel  the  propram  was 
“succe*.s.sful  beyonil  anyone’s 
early  e*xpe*ctations.” 

.A  spot  check  of  persons  who 
took  aelvantape  of  the  plan 
showi'il  that  of  122  contacted, 
87  wei-i*  offe'ieil  work  and  60% 
acci*pte*)l  i*m])loymeTit.  More  than 
1(»,00(»  fre*e“  ails  have  appeared 
in  the  Bulle*tin  at  what  woulel 
have  cost  more*  than  $30,000. 


Montana,  is  a  praeluate  of  St. 
Olaf  Collepi*,  Northtield,  Min¬ 
nesota,  ami  holds  a  master’s  de- 
pree  in  .American  history  from 
Harvaril  University. 

He  joineel  the  Alinneapolis 
Tribune  in  1949,  and  was  ap- 
))oint(*el  manapinp  eelitor  in  19.')<) 
after  servinp  successively  as  a 
ie*porter,  columnist,  and  news  ' 

i*elitor.  V 

Black  is  a  native  of  Kentucky, 
a  praeluate  of  Northweste*rn  ) 

Unive*rsity,  ami  has  a  master’s 
ile*pre*e  in  political  science  from 
the  Unive*rsity  of  Chicapo.  Bi*- 
fore  joininp  the  Daily  News,  he 
hail  be*i*n  I'xecutive*  editor  of 
the*  Wihningtnn  (Di*la.)  .1/or- 
niiig  Sews  ami  Keening  Jour- 
ndl.  I’leviously  he  hail  l)een  ex- 
1‘cutive*  i*ilitor  of  the*  Sashville 
Tennessei  dn.  anil  of  the  Savdn- 
nah  (Ga.)  Morning  Sews. 

Black  is  a  elirector  anel  treas- 
urei*  of  the  .American  Society 
of  Ni’wspapi'i*  Eilitors. 


James  R.  Smith 


()'(iraily  Pi’oiiioIcmI 

To  .Munu^iii^  Editor 

St.  Rattl,  Minn. 
Donalel  J.  O’Graily  has  been 
appointeil  manapinp  e*ditor  of 
the  St.  Paul  l*ioneer  Press  to 
succi-eil  Roy  J.  Dunlap,  who  re-  , 
sipne*d  to  join  the*  eelitorial  de- 
partmi*nt  of  the*  \Ve*bb  I’ubli.sh- 
inp  Co.,  of  St.  Paul. 

O’Graily,  47,  has  lM*i*n  city  i*di- 
tor  of  the*  St.  Paul  Disinitch  1 
since*  June*,  197)9.  He  starti*il  27 
yi“ars  apo  as  a  ciqey  boy  while 
atti*nilinp  the*  Univi*r.sity  of 
.Minni*.sota.  ' 

William  F.  Ci*nto,  ti*le'praph 
i*ilitor,  has  bi*i*n  nami*il  Sunelay 
I'ditor  of  the*  l’ioni*e*i*  I’re*ss  suc- 
ci*e*ilinp  Stej)he*n  .Alni*s,  who  re- 
sipneil.  Richarel  .A.  Kulishi*ck, 
rnakeu))  i*eIitor,  succeeils  Cento 
as  tele*piaph  editor. 
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Papers  Called  Slow 
In  Minority  Hiring 


New  York  City  npwsi)apprs 
wpre  charfjfpd  with  iipiiif?  lag- 
^anis  in  hirinp  Neproes  and 
Puerto  Ricans  duiinpr  ])uhlic 
hearings  conducted  hy  the  Fed- 
eial  Equal  Employment  Oppor¬ 
tunity  Commission. 

The  commission  chairman, 
Clifford  L.  Alexander,  told  news¬ 
men  after  the  hearings  that  his 
report  might  ask  for  some  kind 
of  legislation  to  obtain  more  jobs 
for  minority  groups  in  the  com¬ 
munications  industry. 

Alexander  said  the  minority 
hiring  situation  in  the  industry, 
includi?ig  newspapers,  television 
comiianies  and  book  publishers, 
was  “much  worse  than  I  ex- 
pectc'd.” 

C.rilici/e^  'I'lie 

It  was  ••particularly  shock¬ 
ing,”  he  said,  to  learn  that  the 
.VcM’  York-  TiwoK  has  not  had  a 
single  PutMto  Rican  reporter  or 
officer  in  its  history,  employs 
only  three  Negro  r<‘poi  ters  in  a 
main  staff  of  200  and  has  never 
had  a  Negro  editor. 

During  the  hearings,  John  II. 
•Mortimei',  gf-neral  director  of 
per.sonnel  for  the  Times,  had 
declared  that  the  Times  is  not 
proud  that  only  7  percent  of  its 
white  collar  woikers  are  from 
the  minorities,  but  the  j)ercent- 
age  was  rising. 

••Our  chief  failure,”  itlortimer 
said,  ••has  Ix'en  our  inability  to 
tak(*  in  new  employe.s — minority 
or  non-minority — who  don’t 
initially  meet  oui'  retiuirements 
and  develop  them  to  the  point 
where  they  do  meet  our  require¬ 
ments.” 

Five  N('gro  reporters  had  re- 
.signed  from  the  'I’imes  in  the 
last  five  years.  Mortimer  saiil. 
He  believed  they  h'ft  to  take 
other  jobs  and  not  for  any  dis¬ 
crimination  against  them. 

•'I)<K‘«>  1 1  Hotlier  'I'Ih*  Post'C 

Daniel  Steiner,  counsel  for  the 
commission,  asked  Leonard 
■Arnold,  .Vcjc  York  /’o.sf  j)erson- 
nel  manager:  “Doesn’t  it  bother 
you,  th(>  New  York  Post,  as  a 
basically  liberal  newspai>er,  that 
there  is  virtually  a  segn'gated 
press'.’” 

“Any  form  of  segregation,” 
•Arnold  replied,  “bothers  the  New 
York  Post  because  its  basic 
philo.sophy  is  to  champion  civil 
rights.” 

'I'he  Post  has  four  Negrt>  re- 
porteis  on  a  staff  of  .Ad  and  a 
total  of  21  Negroes  and  Puerto 
Ricans  out  of  bill  white  collar 
workers,  .Arnold  said.  Two  y(>ars 
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ago.  he  noted,  the  Post  employed 
only  14  or  15  from  the  minority 
groups.  He  said  the  news|iap(‘r 
has  had  difficulty  in  getting 
qualified  peisonnel. 

'I'he  was  excused  from 

sending  a  representative  to  the 
hearing  to  testify  but  the  com¬ 
mission  called  on  it  to  file  a 
i-eport  on  its  hiring  from  minoi'- 
ity  groups. 

Andrew  B.  Heiskell,  chairman 
of  the  lH)ard  of  'I’ime  Inc.,  said 
his  comi)any  is  committed  to  a 
l>rogram  of  hiring  young 
Negroes  and  Puerto  Ricans  and 
has  a  formal  training  coui'se  for 
them. 

Columbia  Broadcasting  Sys¬ 
tem,  according  to  William  C. 
Fitts,  its  vicejnesident  for  em- 
l)loye  relations,  has  employed 
Negroes  in  executive  |)nsitions 
and  has  recruited  (pialified 
Negroes  aggressively.  He  ex- 
))res.sed  the  belief  the  company 
could  do  more  of  the  same  for 
Si)anish-speaking  people. 

• 

Lellpr  to  Editor 
ff’itis  First  Place 

A  letter  to  the  editor  of  the 
I’niversity  of  Iowa  campus 
newspajier  won  first  place  honors 
in  the  monthly  writing  competi¬ 
tions  of  the  Hearst  Foundation 
Journalism  .Awards  i)rogram  and 
gave  Brad  Kiesey  a  SfiPO  scholar- 
shi)). 

James  A'aszko,  San  Francisco 
State  College,  was  .<econd  and 
Charles  S.  Bullard,  Iowa  State 
Univeisity  third. 

Comjjletion  of  the  third  of  six 
monthly  comi)etitions  found  the 
I’niversity  of  North  Carolina 
still  first  among  the  competing 
•American  •Association  of  Schools 
and  Departments  of  Journalism 
de|)artments. 

Kiesey 's  letter  put  the  L'niver- 
sity  of  Iowa  in  second  place  with 
the  University  of  Southern  Cali¬ 
fornia  third. 

Now  "Info'  Soolioii 

iTH.vr.A,  N.  Y. 

Cornell  I'niversity  has  estab- 
li.shed  a  Radio-Television  and 
Film  Section  as  part  of  its  i)ub- 
lic  information  ])rogram.  Steven 
Muller,  vicepresident  for  ])ublic 
affairs,  also  announced  the  ap¬ 
pointment  of  .Arthur  AV. 
Brodeur,  former  New  England 
newspapeinian,  as  director  of 
the  new  section.  .Assisting 
Brodeur  as  radio-tfdevision  news 
('ditor  will  1m'  George  AV.  Fisher 
Jr. 

for  J.inu.iry  27.  1968 


Press  (^.liib  .Vlembers 
Delay  Dues  Inerease 

AV.asmington 

.AlemlH*rs  of  the  National 
Press  Club  voted  on  January  1!> 
to  defer  action  on  a  i)roposal 
submitted  by  the  Board  of  Gov¬ 
ernors  to  inci'ease  annual  dues 
by  .$10. 

A  motion  to  send  a  proposed 
amendmei\t  to  the  Club’s  consti¬ 
tution  back  to  the  Board  with 
instructions  to  hold  hearings  at 
which  members  and  financial 
advisors  would  have  an  o|)por- 
tunity  to  obtain  detailed  infoi-- 
mation  regai'ding  the  Club’s  fi¬ 
nances  and  express  their  opin¬ 
ions  as  to  the  need  for  a  dues 
increa.s<‘  was  overwhelmingly 
approved.  ’I'he  Board  was  in¬ 
structed  to  report  back  in  4-5 
I  la  vs. 

Present  annual  dues  are  .$100 
for  the  inincipal  categories  of 
membership.  'I'he  ])roposed 
amendment  would  increase  the 
lines  to  .$140  for  all  categories 
except  non-resident  members, 
who  now  ]iay  $2-5  per  year  and 
would  increase  to  $:!.5. 


•Ann  .Arbok  Mich. 

'I'he  news  media  have  become 
an  evil  influence  in  our  culture 
and  are  deiiressing  progress, 
law,  and  reason,  Morris  L.  Ernst 
charged  in  a  guest  lecture  at  the 
University  of  Michigan  here 
(January  19). 

Ernst  cited  lack  of  conqieti- 
tion  as  the  cau.se  of  news  man¬ 
agement  and  increasing  care¬ 
lessness  in  reporting.  These 
forces,  he  said,  are  diluting  the 
im|)ortance  of  the  media  and 
destroying  (lublic  confidence  in 
them. 

Ernst,  a  New  A'ork  City  at- 
tomey,  has  been  prominent  in 
(tre.ss  freedom  ca.ses  and  at  one 
time  he  was  counsel  for  the 
•American  Newsiiaper  Guild. 

In  1787,  Enist  said,  .America 
embarked  on  a  great  and  costly 
exiieriment  in  which  one  of  the 
gambles  was  the  assumption 
that  truth  would  win  out  in  an 
ojien  “market jilace  of  ideas.” 

But  more  and  more  often  now. 
he  .said,  people  are  going  into 
the  streets  to  settle  their  dis¬ 
putes.  .American  man  is  losing 
the  techniques  whereby  he 
reached  decisions  through  rea¬ 
soned  discourse. 

Lack  of  conqietition.  Ernst  de¬ 
clared,  jirevents  media  from  ade¬ 
quately  ])erforming  their  in¬ 
formative  function.  “I  doubt  if 
any  peiqile  can  rise  above  their 
mass  media,”  he  said. 


•An  audit  submitted  to  mem- 
Ihu’s  showed  a  net  loss  for  1967 
of  $:!8.fi:’.:’..48. 

• 

Hc'ar^t  Fund  Supports 
Sriiale  Youth  Program 

AA’.ashington 
Student  government  leaders 
gathered  here  this  week  for  the 
United  States  Senate  A'outh 
project  which  will  jirovid'*  an 
insight  into  government. 

'Phis  grouj)  of  102  high  school 
juniors  and  seniors  from  each 
of  the  .Alt  states  and  the  District 
of  Columbia  will  embark  on  a 
trip  through  the  corridors  of 
AA'ashington's  body  politic,  to 
include  across-the-table  talks 
with  Senators,  cabinet  secretar¬ 
ies  and  other  dignitaries. 

The  group,  the  sixth  to  visit 
here  since  the  program  began 
in  l!tfi2.  will  be  iiarticijiating  in 
the  United  States  Senate  A'outh 
Program,  made  possible  by 
grants  from  the  AA’illiam  Ran¬ 
dolph  Heart  Foundation  and  an 
annual  resolution  from  the  IPO 
Senators  themselves. 


In  too  many  U.S.  cities  today, 
he  said,  the  sources  of  informa¬ 
tion  are  concentrated  in  the 
hands  of  too  few  (leople. 

The  public,  inailequately  in¬ 
formed.  is  becoming  increasing¬ 
ly  more  glib.  Ernst  charged. 
They  “know  the  answer  to 
everything,  but  few  of  the  facts 
about  anything.” 

Reporters’  questions  at  press 
conferences  with  government  of¬ 
ficials  are  aimed  more  at  getting 
“dirty  headlines”  than  at  ob¬ 
taining  knowledge,  he  charged. 

•'No  wonder  John  F.  Kennedy 
had  to  (ilant  over  .AO  jiercent  of 
the  questions  asked  at  his  press 
conferences,”  he  said.  “'Phey 
would  never  have  been  asked.” 

Supreme  Court  liberalization 
of  libel  laws  will  further  the 
news  media’s  irresponsibility. 
Ernst  warned.  They  would  be 
controlled  by  neither  competi¬ 
tion  nor  a  concent  for  lilieling 
someone. 

But  he  held  out  hone  that 
.America’s  growing  number  of 
weekly  newsjtapers,  now  nearly 
9,000,  may  be  the  future  of  the 
newsjtaper  business. 

AA'eeklies  have  the  opiiortunity 
to  review  all  the  news  in  a 
reasoned,  balanced  manner.  Be¬ 
sides.  Ernst  .said,  it  is  difiicult 
to  fool  the  public  in  a  weekly: 
they  already  know  most  of  the 
news  for  the  week. 


Ernst  Calls  News  Media 
Evil  Influence  in  Society 
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Ray  Erwin. 
E&P  Staff 
Writer,  Dies 

Ha\-  Krwin.  .<tatr  writf'r.  col¬ 
umnist  ainl  an  assoc-iatn  cditoi- 
Ilf  KkitiiK  A:  I’l  lii.lsiiKK  for  tin* 
past  IS  yoai  >.  liii-il  uni-xpoctoiily 
Sunday  (January  J1 »  in  his 
homo  at  tho  Honry  Hudson  Ho- 
tol  in  Now  ^'ork  City,  appar- 
ontlx'  aftor  a  lioai  t  soizuro.  Ho 
was  (i2  \oars  of  ano. 

Ki'win  had  attondod  tlio  moot¬ 
ing-  of  tho  Tonnossoo  I’ri-ss  As- 
sooiation  at  Xashvillo  from 
'I'hursday  until  Satin-day.  A 
f riond  who  visitod  him  on  Sat¬ 
urday  .said  ho  was  complaininir 
of  not  foolinji-  woll.  Ho  was  doad 
whon  hotol  authoi-itios  and  jio- 
lico  ontorod  his  room  Sunday. 

His  clo.so.st  surviving-  rolativo, 
Mrs.  .lamos  Howard,  a  cousin, 
arranirod  for  burial  in  North 
Wilkosboro,  North  Cai-olina, 
whoro  ho  has  maintained  his 
boyhood  homo  (his  }ri-andmoth- 
or's  houso). 

Moiiiurial  Service 

'I'ho  Hoadlino  Club,  Now 
York  profossional  chapter  of 
.Si^ina  Holta  Chi,  will  conduct 
a  memorial  .service  at  noon 
Monday  (January  21»)  at  tho 
Ovor.seas  Press  Club.  Friends 
are  invited  to  attend. 

Krwin  came  to  K&P  early  in 
I'.t.'id,  shortly  aftor  the  .V<  «• 
)’io-/.-  Siin,  where  ho  had  been 
a  ship  news  rejiorter,  was  sold 
to  the  In 

ho  Ik-iiiui  compilinir  a  column  of 
contriliutors'  anecdotes,  ob.sei-va- 
tions  on  journalism,  etc.  and  he 
called  it  Ray  Krwin’s  Column. 
In  addition,  ho  covered  penei-al 
assignments  on  stories  in  the 
newspaper  business,  excellinjr  in 
interviews  of  per.sonalities,  and 
was  lesponsiiile  for  news  of  syn¬ 
dicated  features.  In  recent  years 
ho  added  r*‘views  of  journalism 
liooks  to  his  chores. 

When  he  was  l.S.  he  went  to 
work  as  a  pi  inter’s  devil  on  the 
Patriot,  a  weekly  in 
Wilkosboro.  Still  in  his  teens 
he  l>*>came  editor  of  the  paper. 
Ho  loft  it  to  be  city  editor  of 
the  HbV/.-i.s-  Joiirtifil.  .After  at- 
tondinir  Havidson  College  he 
not  a  job  as  reporter  on  the 
t'liorlotle  (N.C.)  UbKerver. 

In  the  followinp  years  he  was 
editor  of  the  Minnti  Beach 
(Fla. I  Tfo/iirs-;  jiublicity  direc¬ 
tor  of  the  Miami  Beach  Cham- 
lM*r  of  Commerce;  founder  and 
co-editor  of  .VcM-.s-icorW,  a  North 
Wilkosboro  pa|)or  that  liecame 
a  wartime  casualty  in  IfH-*?;  edi- 
tiir  of  the  editorial  pajro  of  the 


/•-’o.sbo)  (Pa.)  K.rpret^x;  rewrite 
and  ship  news  on  the  New  York 
Sun. 

He  was  a  visitiiiR-  lecturer  in 
iournalism  at  New  York  Uni¬ 
versity  and  Loipr  Island  Uni¬ 
versity.  MemlRMship  in  news- 
pa))er  fraternities  included  the 
Deadline  Club  of  Sifiina  Delta 
Chi.  the  Reporters’  .Association 
of  New  York,  and  the  Silurians. 
• 

('artooiiist  Dies 

Rob  Schoenke,  47,  author  and 
artist  of  the  comic  strip  of  the 
Old  West,  “Laredo  and  Jane." 
distributed  by  the  Register  and 
Tribune  .Syndicate,  died  Jan.  13 
in  Houston,  Tex.  Schoenke,  a 
protege  of  Milton  Caniff,  joined 
the  syndicate  in  1!>17  to  draw  the 
"Jack  .Armstrong"  strip,  discon¬ 
tinued  in  ly.iO. 

«  « 

Mil.o  Riciitkk.  77.  former  as- 
si.stant  pi'omotion  manager  of 
the  Milwiiahcr  Joarnal,  who  re¬ 
tired  in  IP.'i  I :  Jan.  2(i. 

M-  ♦  ♦ 

KnwiN  S.  Si  .ssiioKF  Jk..  GO. 
former  city  editor  of  the  Chnt- 
tiihoofin  Tion'rt:  Jan.  20. 

J-;  ♦  * 

Wii.i,  l.ANC.  .'>3.  chi(‘f  of  Life 
magazine’s  domestic  and  foreign 
news  bureaus;  Jan.  21. 

#  #  ♦ 

K.  I..  RiskI.X,  .'iS,  news  editor 
of  the  Apiitcton  (Wis. )  PoKt- 
('rcKi-t  tit :  Jan.  18. 

*  ♦  » 

Ru  iiaki)  F.  Hi  srand,  02,  re¬ 
tired  (1!(07)  news  editor  of  the 
.'<lirinfi field  (Mass.)  Jtailii  Xeu'x: 
Jan.  18. 

*  *  ♦ 

Kih'.ak  C.  Stkeb,  72.  retired 
(1004)  general  manager  of  the 
Ilaffido  (N.  A'.)  Kvening  .Vctc.s-; 
Jan.  13. 

*  *  * 

Helen  Lowkv  Ikvinf:,  71»,  for- 
mei-  .Vcu-  York  Timea,  Sew 
York  Pont  and  INS  writer; 
authority  on  grass;  Jan.  17. 

4:  ♦  * 

JOSEIMI  H.  (lAfTIER,  72,  IFor- 
renter  (.Mass.)  Telegram  and 
tiazette  rejiorter;  Jan.  10. 

*  «  « 

Charles  B.  Palmer,  00,  re¬ 
tired  (lOO.'i)  editor  and  writer 
for  the  Sew  York  Timen  Snn- 
dag  Magazine :  onetime  Boston 
Transeri/it  repoiter;  Jan.  21. 

*  «  « 

Charles  o.  Terross,  11, 
Binghaniton  (N.  A’.)  Sun  Bulle¬ 
tin  reporter;  Dec.  30. 

♦  ♦  * 

JoH.v  W.  'I’ow.NSE.NP,  82,  for¬ 
mer  Lexington.  (Ky.)  Leader 
and  Herald  statfer;  Jan.  12. 

4;  4: 

(iRo.ssE  Smith,  70,  retired 
( 1007 )  advertising  manager  of 
the  li’oekg  Mountain  Xeies,  Den¬ 
ver;  Jan.  8. 


GlutUtiMie  V)  illianis 
EikIous  a  .I'^Iiiseiiiii 

Washington 

Ciladstone  Williams,  0!),  Wash¬ 
ington  corresiiondent  for  the 
.McClatchy  Newspapers  of  Cali¬ 
fornia,  died  Jan.  22  after  a  long 
illness.  He  left  a  will  iMMjueath- 
ing  money  epual  to  his  30-year 
salary  from  one  of  the  Mc¬ 
Clatchy  papers  to  In-  used  for  the 
establishment  of  a  newspaper 
museum. 

A  native  of  (leorgia,  Williams 
Ix-gan  his  newspaper  career  on 
the  Atlanta  Constitution,  after 
graduating  from  Harvard  Law 
.School.  He  latm-  became  chief  of 
the  Constitution’s  Washington 
bureau  and.  during  his  many 
years  in  Washington,  also  rep- 
i-esented  International  News 
Service,  Cosmopolitan  News 
.Service,  and  the  .Miami  Herald, 
before  lM“coming  a  correspondent 
for  the  .McClatchy  group. 

Lvnn  K.  Stewart,  01,  farm 
editoi-  (if  the  tlrand  Forks  ( N. 
Dak.)  Herald;  Jan.  21. 

*  «  * 

Henry  F.  Bi  rme.ster.  83,  re¬ 
tired  (l!».'i8)  ••ditor  of  the  Long 
Beaeh  (Calif.)  Press-Telegram; 
itinm-ant  n(‘wsman  for  .AO  years; 
Jan.  22. 

*  *  * 

William  o.  Kel.sey,  82,  for 
.■|8  years  a  rejiorter  and  foreign 
correspondent  for  the  Detroit 
Xiivs;  Jan.  21, 

*  *  * 

Frank  Ledretter,  73,  a  for¬ 
mer  jmblisher  ( l!).')8-(il )  of  the 
Xerada  (Iowa)  Evening  .Jour¬ 
nal;  news|)apei-man  for  oO 
years;  Jan.  20. 

*  *  * 

Jesse  (1.  Parsons,  82,  former 
owner  of  the  Jtelano  (Calif.) 
Xews  of  Delano;  Jan.  18. 

*  ♦  * 

Mr.s.  Virginia  Jones,  wife  of 
Roliert  Letts  Jones,  jiresident  of 
Copley  Newspajiers;  Jan.  22. 

*  *  ♦ 

Oliver  J.  Keller,  09,  presi¬ 
dent  of  the  Pittsburgh  (Pa.) 
Post-dazette  from  1941  to  1910; 
Jiresident  and  general  managm- 
of  Radio  Station  WT.AX;  Jan. 
12. 


K.  EiiIoh  Dio 

Kvansville,  Ind. 

RolMU't  C.  Knlow,  02,  a  for¬ 
mer  lawyer  who  iK'came  jiub- 
lisher  of  the  Eransrille  Courier 
in  19.')2,  died  here  January  24. 
Recently  he  had  moved  uji  from 
Jiresident  to  i-hairman  of  the 
jiublishing  comjiany  and  had 
resigned  as  board  chairman 
of  Evansville  I’rinting  Corji., 
agmicy  for  the  Courier,  the 
JX'a nsrille  I‘ress  and  tin*  Sun- 
dav  Ciairier  and  Press. 


Maj.  McLean 
Is  Leaving 
AP  Board 


Rolxu-t  McLean,  a  director  of 
the  Associated  Press  for  4 1 
years  and  its  jin>sident  from 
1938  to  19.i7.  will  retire  from 
the  board  in  .Ajiril. 

-McLi'an,  chairman  of  the 
board  of  the  Philadelphia  Bul¬ 
letin  and  the  .Santa  B(trbara 
(Calif.)  Xeu's-I'ress,  told  the 
nominating  committee  he  did  not 
wish  to  be  considered  for  rimom- 
ination. 

The  AP  Board  of  Diri'ctors,  in 
a  resdlution  adojite-d  at  its 
January  meeting  in  San  Diego, 
called  McLean  “a  living  symbol 
of  th('  Associated  Press  ...  a 
jiersonification  i>f  its  i(U“als  .  .  . 
a  dejiository  of  its  history  .  .  . 
th<“  authority  on  its  jiast  jiiob- 
b-ms  and  its  jiolicies.” 

McLean  was  the  second  jiresi¬ 
dent  of  the  AP  since  its  reorgan¬ 
ization  in  its  jiresent  form  in 
199(l.  The  first  jiresident  was  the 
late  Frank  B.  Noyes,  publisher 
of  the  Washington  Star. 

Frank  .A.  Daniels  of  the 
Raleigh  (N.  C.)  Times,  an  .AP 
director  for  four  years,  advised 
the  nominating  committee  that 
he  did  not  wish  to  be  considered 
for  renomination. 

The  committei*  rejiorted  th(‘ 
following  nominations  for  the 
ticket  at  the  annual  meeting 
.Ajiril  22: 

(Five  to  Ik'  cho.sen) — Norman 
D.  Black  Jr.,  Fargo  (N.  Dak.) 
Forum;  Otis  Chandler,  Lo.s 
.Angeles  Times;  Janies  S.  Cojiley, 
.San  Jtiego  I'nion;  J.  W.  (lalli- 
van,  .Salt  Lake  Tribune;  Hous¬ 
ton  H.  Harte,  San  .Antonio 
Xews;  J.  Kelly  Sisk,  (ireenrille 
(S.  C.)  Piedmont;  Stanley  H. 
Stauffer,  Topeka  (Kans. )  Dailg 
Capital;  Richard  G*.  Steele,  IFor- 
eester  (Mass.)  Telegram  and 
(lazette;  Thomas  Vail,  Cleveland 
Plain  Jtealer;  and  Fred  B. 
W'aehs,  Lexington  (Ky.)  Herald. 
(From  cities  under  .'i(),()()()  jiojiu- 
lation) — James  S.  Lyon,  Wash¬ 
ington  (Pa.)  Obscrver-Rei>orter, 
and  J.  M.  McClelland  Jr.,  Long¬ 
view  (Wash.)  Dailg  Xews. 

(To  fill  two-y«‘ar  vacancy 
caused  by  the  death  of  Richard 
H.  Aniberg,  St.  I.,ouis  (llobe 
Jteniocrat) — Jack  Tarver,  .D- 
lanta  Constitution,  and  J. 
llowai’d  Wood,  Chieago  'Tribune. 

Diri'ctors  ineligible  for  re¬ 
nomination,  after  s*‘rving  three 
t(*rms,  are;  Franklin  D.  Schurz, 
.South  Bend  (Ind.)  'Tribune;  and 
Hugh  N.  Boyd,  Brunswick 

(N.  J.)  Home  Xews. 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


AWOl  M.KMKNTS 

.ippraisers-Ctmsul  touts  I 

SALES  -  PURCHASE'S  -  KINANaNG 
Pulilisheru  Servii'e,  ;!H4  Jefferson 
Greensboro,  N.  C.  '27401  Ph ;  '’74-3670 

APPRAISALS  FOR  EST.ATE  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  , 
R.  Krehbiel.  Box  88,  Norton,  Kansas.  | 

Illl  si  ness  (Ipportii  ii  ities 
SALE  OR  LEASE 

Larne  daily  can  lie  Isainht  in  five 
Hlual  installments  of  81  ..'lOn.lMIO  or  will  | 
lease  to  sotidly-tlnanceil  chain  or  ex- 
perienctsl  publisher,  and  retain  edi¬ 
torial  ilireetion.  .All  imiiiiries  in  strict 
confidence.  Box  l.'>7.  Editor  &  Pub¬ 
lisher. 


I'.ollertlirs  Items 

BASEBALL  PHOTOGRAPH  collection 
for  sale.  Rare  old  major  leanue  players. 
ll'U  shai'i*  .7  X  7  vriossies  for  #125.00. 
Write  Baseb.all.  P.O.  Box  lloll,  St. 
Petersburii.  Fla.  33733. 


.WNOl  NCKMKM’S 

yieii'spapers  For  Sale 

ONE-YEAR-OLD  WEEKLY  cleare<l 
$7,600  for  owner-editor  working  part- 
time.  Potential  unlimited  for  no-Ketter 
willing  to  devote  full-time.  Owner 
wants  to  attend  law  schixil.  .Area  6. 
Box  2087,  Editor  &  Publisher. 

SUBURB  AN  OFFSET  WEEKLY.  Chart 
•Area  9.  $56M  gross  this  year:  payroll 
only  $4,600.  Full  price  $25M :  $5M 

down,  balance  $250  month.  Box  2110. 
Editor  &  Publisher. 

SOUTHERN  CALIFORNI.A  long-es¬ 
tablished  weekly:  tops  in  paid  circula¬ 
tion,  news,  advertising,  reputation  and 
profit:  fine  community.  Submit  quali¬ 
fying  data  first  letter.  Box  1066,  Editor 
&  Publisher. 

$1,000  DOWN,  p.ay  balance  from  profits 
after  your  guaranteed  salary.  Will_  fi¬ 
nance  operating  costs.  Western  N.A’. 
offset  weekly.  $90,000  volume.  No  job 
printing.  Elderly  owner.  Box  12.  Editor 
i  Publisher. 


Meirspoper  Itrokers 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
I  lady  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20001 
i.AC  2ii2l  NAtional  8-1133 

The  ni.AL  .AGENCA’,  1503  Nazareth. 
Kalamazoo,  Mich.  49001.  Ph :  349-7422. 
"America's  ~1  Newspaper  Broker." 

IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  .ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

I.EN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  4'i85S  1 

ILARRIS  ELLSWORTH,  Licensed  Bkr.,  | 
.Serving  the  Pacific  Northwest  I 

Box  509.  Roseburg,  Oregon  97470 

SYD  S.  GOULD  ASSOCIATES  ^ 

"the  broker  with  inst.ant  buyers" 
Newspaiier  Sales.  Management. 
_.Appraisals.  Personal  Purchases 
107  S.  Lawrence  St..  Montgomery,  Ala. 
(205)  262-1751 

NEWSPAPER  S.ALES-APPRAISALS 
Personnel  and  E<iuipment  Specialists 
MID-SOUTH  MANAGE.MENT  CO. 

N.  J.  Babb.  Dial  (803)  582-4511  ' 

P.O.  Bo.x  1657,  Spartanburg.  S.C.  29301 

A'ERNON  V.  PAINE 
D.aily  papers— Nation-wide  service 
305  Taylor.  Cl.aremont.  Calif.  91711 

CONFIDENTIAL  I N FO R M A T It ) N 
Daily  Newspaper  Properties 
W.  IL  Glover  Co..  A'entura.  Calif.  93001 

NEGOTIATORS  for  transfer  of  news¬ 
paiier  properties — sale  or  purchase. 
Dixie  Newspapers,  P.O.  Box  490,  Gads¬ 
den.  Ala.  35902.  Ph :  (AC  205)  546-3357. 


.yeiispiipers  For  Sale 

BILL  M.ATTHEW,  Newsp;iper  Broker, 
12'.i  Buena  A'ista  Drive.  Duneilin,  Fbi.. 
has  several  qmility  dailies  and  weeklies 
available  in  the  Midwest  anil  Southeast. 
PHONE  AC  (813)  733-2966 


P.ACK.AGE  OF  THRBTE  unoppose»l  let¬ 
terpress  weeklies  in  West  Texas.  .All 
in  goorl  ttrwns.  Printed  in  own  central 
plant.  Grossing  S165M.  Profitable. 
Owner  wishes  to  retire.  Write  or  call 
Newspai>er  Service  Co.  Inc.,  215  Curtis 
St..  Jennings,  La.  70546.  (AC  31Sl 
824-0(75. 

SMALL  DAILY  NEWSPAPER,  long 
established.  Excellent  potential.  Has 
own  offset  plant  in  thriving  tourist 
resort  Owner  is  retiring.  Box  lO'.iO. 
Editor  &  Publisher. 

NORTHERN  CALIFORNIA  exclusive 
weekly.  Priced  at  only  $65,000  for  $90.- 
O'lO  gross:  $30,000  down.  Offset:  profit¬ 
able:  good  climate.  J.  .A.  Snyder. 
Newspaper  Bkr.,  2234  E.  Romneya  Dr.. 
.Anaheim,  Calif..  92806. 

Sl'BURBAN  OFFSET  WEEKLY.  Area 
2.  7M  paid  ~  ap:irtment  cinailation 
plan.  Rich  initential.  Income  for  pub¬ 
lisher  $20.0011  first  year :  first  year 
gross  $175M.  .Asking  $72M  'a  down. 
Box  112.  Editor  &  Publisher. 

MONEY-.MAKING  L.I.  WEEKLY. 
Other  interests  force  sale.  (7ooil  poten¬ 
tial.  Writo  Box  117.  Editor  &  Pub¬ 
lisher. 

AVAILABLE 

We  h:ue  <lailies  and  weeklies  through¬ 
out  the  n:ition.  $50,000  gross  up.  Write 
fuliv  anil  tell  us  your  neeils. 

J.  -N.  WELLS  &  COMPANY 
.'13  W.  Roosevelt,  AATieaton,  III.  60187 


NO  CASH  NEEDED! 

|*ulili>hAi-  in  in.<hNe>T  will 
!akf»  niarketaMe  st»>rk  in  li«‘U  itf  (•a'*h 
for  l»usiiu*>s  t»v»'r  tnillion  :i 

yoar.  Will  M*ii  for  rertit’uMl 
of  iM{uipn)ont. 

ALSO  CHECK  THESE  BUYS! 

•  Lithn  shoji  in  l'h<H‘ni\  aiva; 

•  Jnl)  Shop  Idaho:  w  dn. 

•  Newspaper  in  I'tah: 

•  \\  »*sl»*rTi  newspaper:  .'?l'5.0ua 


!\4*H'spap4*rs  For  Sale 

NKBKASKA  COI  NTY-SKAT  WKEKLY 
>rn)ssin«  $2:?. "00.  Trice  includes 

lIuiI^^in^r.  tttrpress.  Rol>ert  N.  B«»- 
lithi>.  Bailey-Krehbiel,  Box  1‘53,  Em- 
|H>ria.  Kans., 

1  LAIUiK  CIRCrLATION  WEEKLY 
I  publication  in  wealthy  Connecticut 
town.  Excellent  terms  to  enerjretic  in- 
divi<iual  capable  of  hnancinjr  and  oon- 
tiniiinvr  the  oi>eration  in  order  to  cash 
I  in  on  an  excellent  opportunity.  Box 
lTr».  Editor  &  Tiiblisher. 

rALIFORNIA  OTTORTUNITY 
San  Joauuin  Valley  weekly:  .Sloo.Ooii 
^rross  class:  reatly  for  expansion.  Ex¬ 
cellent  for  chain  oi)eration  or  two  or 
three  pa’tners.  Principals  only.  Box 
1T4.  Editor  &  Publisher. 

KENTTCKY  COrNTY-.'^EAT  exclusive 
j>ric»d  at  vrross  of  includes 

iiuiblin^.  20' r  dj)wn.  Rfdiert  N.  Bo- 
litho.  Bailey-Krehbiel,  Box  13:1.  Em- 
jMU'ia.  Kans..  60>0l. 

S(H  THERN  (’ALTFORNIA  lon^r-es- 
tablisheil  w  eekly,  dross  over  : 

tops  in  pai<l  circulation,  news,  adver- 
tisinvr.  reputation,  profit:  fine  com¬ 
munity.  Submit  uualifyin^r  data  first 
letter.  Box  103,  Editor  &  Publisher. 

TALI  FORM  A  OFFSET  WKEKLY. 
citv  of  lo.oio.  (;ross  to  .^1  b'M.  cash 
I  How  ^2oM:  .Sb’.M  dn.  OFAN  SELLERS. 

'  »13T  E.  Main.  Mesa.  .Ariz.  S.'riul. 


Meifspapers  U  anted 

QUALIFIED  NEWSPAPERMAN  seeks 
$200/$3ii0M  property.  Prefer  West  or 
South.  Box  16,  Editor  &  Publisher. 

LEASE.  PURCHASE.  Western  offset 
,  weekly,  exclusive,  minimum  2M  circubr- 
tion.  $50M  gross.  Box  28.  Erlitor  & 
Publisher. 


Syndicate  fl  anted 

SYNDICATE  WANTED-  Filler  ..r  Fe:i- 
tur<.  Replies  kept  ronfidenti;il.  Box 
159,  Editor  &  Publisher. 


.\  KVV  Sr\rK!t  .SKKVK  ;ks 

Features  irailalde 


^ si'jrvicKs 

Features  .irailahle 

REFRESHING  STAMP  AND  COIN 
columns,  articles  or  pages.  Worbl-wide 
news.  Box  3,  Eilitor  &  Publisher. 


Press  F^ngineers  \ 

Newspaper  Press  Installationjs 
MOVING— REPAIRING— TRUCHING 
Exi>ert  Service— World  Wid^ 
SKIDMORE  AND  MASON.  IJC. 
55-59  Fourth  Street 
Brooklyn.  N.  Y.  11231  ( 

(AC  212)  J.Ackson  2-6105  ' 


Study  irailalde 

.-study  AVAILABLE'  on  22  acl  my 
.uiint  o|>ei'ation  daily  newspai>er  ilans. 
175  pages.  $10.  Box  UJ,  Erlitpr  & 
Publisher.  ( 


-MVCHIXERV  &  Siri*PLlj:j< 


(  amerns  For  Sale 


4  X  : 
4  X  i 
$200 


n  BIG  BERTHA  CAMER.j.'^ 
Good  workinjf  condition  j 
,  40"  with  F.8  Dallmeyer  leiis 
.  40"  with  F.4  Dallmeyer  lens 
.  2S"  with  F.5  Carl  Zeiss  leSs 
ea.,  or  l>est  offer.  Apply  to  j 
R.  H.  Frost.  Photo  Dept.,! 

SCN-TIMES  j 

N.  Wabash,  Chicajro.  Ill.,  6jrtll 


CALIFORNIA  1-machine  trade  j  tyi>e- 
setting  plant  for  Siile— $l9,30b;  (4-  will 
traile  for  weekly  pai>er  Colorajlo  or 
Oklahoma.  Box  4,  Editor  &  Publii^her. 

LIQUIDATING  THE  FORM1:|k 
WORLD-TEa.EGRAM  NEWSPAPER 
at  125  Barclay  St.,  N.Y.,  N.Y’.  10097 
Ccmflete  I'hint  for  sale  i 
•  'r  any  fart,  or  farts  | 
Machine  shop:  tool  room;  supply  i-x-m: 
large  stock  of  parts  for  Hoe  pjesscs, 
Hurletron  parts,  etc.  j 

Contact  Harry  Novey.  or  Mr.  Miller  at 
125  Barclay  St.,  N.Y.C.  Tel:  (A(^  212 » 
227-3208  collect.  ! 

CO.MPLETE  PLANT— 13  Linoty  es.  3 
Elrods,  2  Ludlows,  96-page  presi.  24- 
page  press:  over  400  faces  and)  fonts 
of  tyi)e.  Call  313-962-9139.  " 


4  oin posing  Kooiii 


\M>MK.\  I.OVE  MEG  HOl  SEIt  (Ol.f.MN 
They  get  addietd — it's  humor  written 
especi.ally  for  them.  Send  for  sample 

columns.  Weekly.  Ca.vuga  features.  I  l-j  UTYI’K  FOTOSETTER  fo:|  sale 
MacDougall.  N.Y..  14.>ol.  | 

•heap!  Minlel  Lino  w  Mfih| 


Ydl'NGKR  THAN  BRADY- less  po- 
litical  than  Sj>ock  tl<H‘t<u’  with  1""- 
nu'<lical  ci»lumns  is  seeking  publisher. 
Write  Box  ir>3,  E4iitor  &  Publisher. 


?nold.  s  mags.  comi>leteIy  rebuilt — 
cheap!  Elmcraft,  Inc..  72"!  ificero. 
Chicago.  111.,  6062‘.*.  Attn:  j  Fbiul 

Wagner.  1 


E&P  Employment  Zone  Chart  | 

Use  zone  numt>ei  to  indicate  location  without  specific  identir>catibn 


cash  down  buys  some  of  the 
folbiwing  newspai>ers:  Kansas. 
to  $32.r)UO  gross:  Nebraska.  .$32. .'>"0  to 
$40,0(10:  Missouri,  $20.0im»  t»>  .$3ri,0ii0: 

Indiana-Iliinois.  $25,500  to  $07,500. 

Rolvert  N.  Bolitho,  Bailey-Krehbiel,  Box 
133.  Emporia,  Kans.  66^01. 
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Machinery  &  Supplies 

BUY  OR  SELL  EQUIPMENT  THROUGH  E&P'S  REGULAR  WEEKLY  LISTINGS 


^  Rifom 

THK  CALVESTON  PAILY  NKWS 
convening  to  olTset.  Have  2  Photo-  i 
Lathes  and  2  Electronic  Tracers,  less 
than  1-year  old.  Delivery  in  February. 
Pay  after  March  196''.  Priced  ripht ! 
Contact:  Les  Dauphtry.  Publisher.  iA(' 
Tl.ll  .'<H  4-2611,  Galveston.  Texas. 

TYPESETTING  MACHINES -Fast  ef¬ 
ficient  ATF  photo-type  system,  now 
producing  2  newspapers,  mapazines. 
Bip  tyi>e  selection.  I’riccHl  for  quick 
sale.  Call  Gihl>ons  or  Dudley.  Crow 
I’ublications,  1730  So.  Clementine.  Ana¬ 
heim.  Calif.  92S02.  (AC  TUI  6.‘ir.-012o. 

C2  INTEHTYPE.  factory  reconditioned. 
e<]uip|'e<l  with  TTS  TOC"  U-Shaffstall 
Mat  Detector — 4  Mold  Disk.  Late  Model 
Electric  Pot.  Blower.  2  Maps.  Marpach 
double  pip  feeiler.  Mohr  Measure  (Con¬ 
trol.  Micrometer  seitinp  siile  knives. 
Uephice<i  by  M<marchs.  Harpain  $6,900. 
Keview  Ptp.  C«»..  Miami.  Fla.,  33101. 
(AC  .30rD  377-3721. 

FCLLY  REBCILT  Model  :>  Linotyi>e. 
T'r.’^  adat>ter  keyboard  .an^l  i)erforator. 
SpiiTy  condition:  3  palleys  an  hour: 
also  «-pt.  font  (unit  mat  of  Corona 
with  Erbar  l*old)  and  mat  jletector. 
Av.ail.  late  Jan.,  early  Feb.  Can  l*e 
st*en  anv'time.  Goinp  otTset.  $."*000. 
Henry  Null.  The  .\binpt<>n  .lournal. 
('larks  Summit,  Pa.  U411.  (717|  .‘*''7- 
11  U. 

KLECTIvON  S—  70t'^3.  elec.  pot.  feebler, 
blower.  hy<lraquad<ler.  4  mapazines.  V- 
drive  tnotor  :  from  private  tdanl:  like 
new.  Manhattan  Linotype  Supply,  Inc., 
204  Elizal»eth  St..  New  York,  N.Y. 
10012.  (\C  212)  \VA  a-OlOO. 


QUALITY  MACHINERY 

LINOTYPES:  Mrdel  31*5  with  1.  2  or  3 
in;ip<;  .Mo<i»l  "'s  with  swinpinp  key- 
boanl- 

INTKKTYPES:  Mo^iol  C-2*s  and  C-3  s 
with  front  chanpes,  pedestal  bases  & 
S.N.  to  23.000. 

('hoioe  Qtiadders  and  electric  or  pas 
pots  on  all  alH)ve  machines. 

LFDI.OWS:  22*1*  and  24-Em  Casters 
with  electric  or  pas  pots.  Cabinets, 
.sticks  and  fonts  of  mats. 

Check  U’lth  before  you  buy.  Our 
c:it  deais  ouJ  Iczt*  prices  zviil  open  your 
rs 

LINC^YPE  MAINTENANCE  CC., 

'  Creset^  na  Mac^'ne'v  Since  1^32  ' 
C-.'Ch  S*..  New  Yo'k.  N.  Y.  10007 


I,  I  u  r  I  D  A  T  1  N  C» 

This  choice  cMpiipment  rorontly  reinovt^l 
1n*m  tht  ftirmer  \VorM-J‘>urnal  Tributie 
in  New  York. 


7  Model  ®  Linotv|>es  (3  90| 

Nos.  160:1.^-46122-4612:1-470  n- 
47!*42-1o.’.''.49."»97 

1 —  M«>*lel  ::3  Kanpema.ster  fCnotyin* 

<1  72 1  No.  6l:;24 

1  M«*del  ;':6  Linotv|»e  Mixer  1 90-72-311 
No.  '.".'.Cl 

3  M'mIoI  ('1  IntertyiK^s  (1  90) 

Nos.  16110-16411-19e:>M 

2—  M«Mlel  (il  1  Intertypes  (9"-72-31) 
Nos.  16:-{62-16  lOi-  (12  enisi 

2  Mo«Iel  Hi  Intertyp‘S  (  1  72) 

Nos.  30729-3076?  (42  emsi 
.''tar  .Autosetter  Cnits 

Most  with  BIowers-Saws-Quad«lers 
-Ml  with  Electric  Pots-F«H*«lers-AC 

3 —  Ludlow  Tv|Mipr;iphs  (22b,-12  pt  l 
Ni*s.  Io6:.9.l066o-120.".l 

b^lnsl  St  rit*casters  Electric 
Nos.  Fj6",3F>F3361F>F4o61E 
3 —  W-iiolerrook  Proof  presses 
M-dels  32:.A.2ly-23 

.A  a  ft  ;*  t'  i 

^  r  Qutek  renuZiil 

BEN  SMFLMAN  AS.<0<  MATES 
60  E.  4Jnd  St.,  N.Y.  17.  N.Y.  (7X  7-4.T90 


ONE  MDDEI.  V  INTERTYPE  linec.ast- 
inp  inacbine.  2322.".  «s{vjipp«‘d  with 
TTS  (lp«»r.;linp  Unit  2r2'9-‘.  In  excel¬ 
lent  c<*niliTiun.  Can  U-  mmui  in  oiK?ra- 
li«»n.  Make  us  an  offer.  We  have 
swit<*hed  t«i  offset.  (  ontact  Herman 
Stevert«.  ('ambridpe  « Maryland  i  Ibiily 
llatoo  r  or  t«*lei<hone  (.AC  3"1  i  22''-3131. 


CiPnifutshtu 

PHOTON  713  TEXT  MASTER,  excel¬ 
lent  condition:  6-8-9-10-11-12-14-18  pt. 
lenses;  L.R.  map.  test  panel,  tool  kit 
.  .  .  a  real  barpain  at  $34,000. 

200  B  ADMASTER.  many  extra  parts 
— kit,  tape  ren<ler.  3-16  font  discs,  etc. 
Cost  $78,680:  sell  for  $50,000.  (.AC  602) 
254-3782 — Nelson. 


Marliiiirry 

WILL  S  \(  RIFK'E 

Phillipsburp  .\utomatic  Mailinp  &  In- 
st*rtinp  M.-ichines.  one  l-.''talion  and  6- 
.'station:  Sintslaumat  Mtslel  264."  with 
many  features:  2  Hunn  Tyers  :  Model 
12.">('W  Multililh  atnl  2  Menlol  12.T0 
Mult i lit hs:  Sinnslaumat  C.abinets  with 
tniys:  OtUet  ('amera:  M»xlel  660  V:iri- 
tyi*er  with  Fonts  and  Pitney  HB(»wes 
FetMer  with  Inserter:  .also  Postape 
M.ailinp  Ma<*hiiie  ami  Electric  Collator: 
als«»  Frielen  Just<*writer  an<l  Flexo- 
write-r.  anti  Heailliner :  also  Cheshire 
automatic  ialndinp  machine.  Will  sell 
it»  hichest  t»ffer. 

DOWNTOWN  ATHLETIC  CLFB 
131  W.  L,afavelte.  Detroit.  Mich.  l''226 
(AC  313)  WOtdward  3-4U90 


/Vr/or<if#*r  Tfi/w* 

NOW  STATIC-FREE  perf  ta|*es  at  our 
same  prices — lowest  in  FS.A.  All  colors 
Tt)p  Quality. 

Col}  rr  Write: 

PORTAGE  (216)  PO  2-3:.:i.-. 

2.’»  E.  Exchanpe  St..  .Akrtin.  Ohio  4430^ 


l^ressrs  Matliinvry 

TWO  SHKKT-FKD.  FLAT  RED  Cot¬ 
trell  Presses  » 1 '7."»-l '90 ) .  Rest  offer 
take'“.  W  l  ife  I.aml«*rt ville  Record, 
Lambe-rtville.  N’.J.  o':,3tt. 


LFM'-ol  F  ;'.6'WVER 


Ruilt  in  PM':  1  \(nits  .\TF  with  2 
fe*leler>  anel  2  tiveiis.  eloiible  parallel, 
Ruilt  in  P.h;;):  (J.*-;'.  .'^uluirban  I  units 
with  repister  cemtrol.  Factory  re- 
wiu'ketl  1actt»ry  iiistalU’tl :  1-2-3*  or  1 
units  Vanpuard  ('tUtrell.  Mtxlel  15, 

rNivKi;sAi>  Pit;,  eqcipment  co. 
LYNDMCKST,  NEW  .IKRSEY  07oTl 
201-l3.s.3Tn 


DUPLEX  UNIT  TUBULAR 

1  I'nits  &  FoMer 
.\.C,  Full  .Auto  Drive 
Tubular  Ster**o  Machine  ry 
Dry  Mat  Roller 
JOHN  ClilFFITHS  CO.  INC. 

12'»  Lexinpton  Ave..  N.  Y..  N.Y'. 10017 
AC.  212  Mr  5-4774 


TAR  Sl/.E  2.COLOR  WER  OFFSET 
luess:  1961  Gazette  (Ymipact  prints 
17*j  \  21^4  inch  sheet  2  colors  on 

oiH*  sitle,  tme  ct*lt>r  s»H*oni|  sitle  at  8.000 
per  hour:  also  12-st;itit»n  Normanco 
(‘ollatot.  handles  up  to  4'^  tab  papes 
in  sinple  seclitm  :  ami  nu-Arc  plate 
burner.  .Ml  for  $1  1.000  or  will  sell 
separatelv.  Papillii*n  Timers,  Papilli<»n, 
Nebr..  6'U46.  Cal  (AC  402)  339-3331. 


H  r  R  L  E  T  R  O  N 

2  Complete  L^nits — .\C  equippcnl  Practi¬ 
cally  new — removed  from  the  New  Y'ork 
Herald-Tribune. 

REN  SHCLMAN  AS.'^OCIATES 
60  E.  42nd  St..  N.Y.  17.  N.YL  OX  7-4590 


FOR  S  A  LE :  GOSS  SU  lU;  R  HA  N . 
three  uni’s,  half  ami  quarter-folder. 
Miscellaneous  additional  equipment. 
i960.  Excellent  condition.  Available 
immesliately !  Where  is.  as  is — $44,500, 
Contact ;  Michael  Mead.  Central  Pub, 
Co..  P.O.  Box  188.  Warren.  Pa.,  16365. 
Ph:  ('<1  0  723-820(^. 


16-PAGE  1949  GOSS  UNITUBE  ;!f741 
and  stereo  equipment.  Good  care,  mini¬ 
mum  use  runninp  8,000  daily.  Wabash 
(Ind.)  Plain  Dealer. 


Presses  X'  Machinery 


NEWSPAPER  PRESSES 


HOE  COI.OHMATIC  PRESS  (lOfint 
1  Unit — 22^4^' — Double  Folder — Skip 

Slitter— Heel  ami  Paster. 


SCOTT  PRESS  — (194T1 
6  Units — 22^4" — Color  Deck — 2  Reserves 
— Double  Foliler — Balloon  Former  AC 
Unit  Drive — Reels  and  Pasters. 


HDE  COLOR  CONVERTIBLE  (19.M> 
6  Units — 23i^. — Color  Cylinder — 3  Re¬ 
verses  —  Double  Balloon  Folder  —  AC 
Unit  Drives — Reels  and  Pasters. 


GOSS  HEADLINER 
AND  ANTI-FRICTION 
22:;^  —  5  L'nits  —  1  Folder  —  (1939)  3 
Units — 1  Folder — Color  Deck  (recent!  — 
Skip  Slitter  —  Balloon  Former  —  DC 
Group  Drive  w  G.E.  Rectifiers-  Reels 
and  Tensions — WILL  DIVIDE. 


WOOD  PRESS  (I9r,I) 

■1  Units — 22-*4 — Tension  laickup  Dou¬ 
ble  Folder — Unit  Drive. 


GOSS  HSLC  ARCH  TYPE  PRESS 
12  Units— 22^1 — 4  Foklcrs — Skiji  Slit¬ 
ters  —  Color  Strijiers  --  4  DC  Grouii 
Drives  w  new  G.E.  Rectifier.s — COM- 
PLE'l'E  STEREO— ton  Electric  Metal 
Pot — 2  Woo<l  .Tuniors — 2  -Autosbavers — 
WILL  DIVIDE. 


GOSS  HSLC  AR(  H  TYPE  UNITS 
7  Units — 22'''4— ('(dor  ('ylinders  -2  Fold¬ 
ers  w  1  Italloon  Former-  2  .AC  C.rou|i 
Driv.s— WILL  DIVIDE 


HOE  SIMPLEX  lI94s( 

24  pace  -  22'’4 — Color  Cylinder — and 
'4  Folder  —  .\('  Drive  —  COMPLUIE 
STEREO —Turtles — Chases. — Goss  4.'>  W 
Roller — Sta-Hi  Master  Former — Elec¬ 
tric  Metal  Pot — Wood  Pony  Autoplate 
.Sta-Hi  Master  Router. 


DUPLEX  TUBULARS  (2  to  It 
24  I'ace  -If.  luice — .s  pace  Decks  —  with 
or  without  complete  Stereo  .At^  Drives. 


BEN  SHULMAN  ASSOCIATES 

6"  K.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 


Presses  &  Machinery 

GOSS  HIGH-SPEED  ARCH  TYPE 
ROTARY  PRESS 
Attention:  Daily  Publishers 
Circulation  20,000  to  35.000 
Six  units  with  two  color  humps,  double 
folder,  AC  press  drive,  22^4 ''  cutoff. 
Fed  from  roll  stands  beneath  the  press. 
Practical  running  speed  —  34,000  per 
hour.  Due  to  webbinfr  arranjrement, 
outstanding  color  flexibility  possible. 

Available  now!  Can  be  stored  12 
months. 

Best  dollar  value  on  the  market  today. 
Dffered  complete  with  stereot>M>e  pack- 
a>?e,  deliver^  and  installed  or  “as  is.’* 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.,  64108 
A.C.  816— BA  1-9060 


FOR  S.\LE-  -2  Goss  Uniflow  Head- 
I  liner  2:1  ratio,  heavy-duty  newspaper 
;  folder.s,  112-pafro  cap.aoity.  arranvred 
I  for  double  delivery.  22‘‘'.U^  sheet  cut-off, 
j  complete  with  be<l  plates  and  main  drive 
i  housinvrs,  includinfj  double  ballocTn 
I  formers,  presently  riinninfj  a 
I  wide  web.  Can  Ik?  sex-n  in  oper.ation  any- 
I  time.  Contact :  I’urchasinji  Agent, 
('ourier-J4»urnal  &  Ixuiisville  Times, 

,  525  W.  Rro.'ulway,  L«>uisville.  Ky.  40202. 
(.\('  562)  5S2-15S]. 

6-UNIT  GOSS  HIGH  SPEED 
ROLLER  BEARING  PRESS 
003^^'  Cutoff — 90®  Stagger 
Reels,  Tensions  and  Pasters 
Group  AC  Drive 

Double  F*nin»‘is  with  Uj-oer  Formers 
MMiis  high-speed  press  is  lo.aded  with 
;  color  flexibility:  has  an  outstanding 
i  production  record:  can  l»e  seen  openit- 
'  ing  at  the  Houston  Chronicle. 
Available  in  approximately  18  months. 

(Offered  lixilusively  by: 
INLAND  NEWSPAPER  MA(Tf.  CO. 
1720  Cherry  St..  Kansas  City,  Mo.,  64108 
A.C.  816  -  BA  1-9060 

SCO  TT  ‘  ^  ■  *35  Manufacture*! 

PRESSES  1917  —  1915 

36  Units— 8  Folders 
22‘H"  cut-olT 

Now  si‘t  up  in  lines  of  12-12-6-6.  Will 
divide  to  suit  your  requirements. 

This  equipment  in  excellent  condition 
.ami  c*>mplete  with  Heavy-Duty  3  to  2 
Folders;  with  C-II  Conveyors:  Balloon 
F»»rmers:  AC  Unit  Drive.s:  Rends  and 
Pasters:  Trackage  .and  Turntables: 

Capco  Color  Fountains  with  Rails  on 
each  unit — .and  all  accessk^ries. 

.\vailable  are  Color  Cylinders  and 
Single  or  Double  Reverses 


FOR  SALE,  at  very  modest  price,  a 
Goss  double  width  sextuple  press  of  48  i 
pages,  complete  with  color  cylinder, 
power  roll  hoists,  l>oth  double  and 
quarter  folders  in  fine  condition;  com¬ 
plete  motors  and  all  controls  including 
11  push-button  stations,  full  supply  of 
rollers  and  some  extras;  tabloid  slitter; 
2,000  gallon  automatic  ink  tank  and  , 
system:  new  blankets,  extra  gears  and 
portable  ink  fountains.  Best  offer  for 
press  or  spare  parts.  Contact  Elmer  M. 
Jackson.  Jr..  General  Manager.  Capi¬ 
tal-Gazette  Press.  .Annapolis.  Maryland 
21401  or  tel:  (AC  3ul)  268-5011. 

HIGH  SPEED  SCOTT  PRESSES 
Manufaclure<l  1949  &  1957 
22%"  CutotT.  90®  Stagger 
R:ited  52,500  IPH 

Ten  units  with  2  folders;  upper  form¬ 
ers.  reels,  tensions  and  pasters;  AC 
drive,  good  color  al>ove. 

Can  be  offered  as  4,  5  or  6-unit  presses. 
Located  Phoenix,  Arizona. 

Contact : 

INLAND  NEWSPAPER  MACll,  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.,  64108 
A.C.  S16-BA  1-9060 


OFFSET  MULTILITH  PRESS,  chain 
delivery,  prints  17  x  21  sheet,  plus 
ATF  Craftsman  camera,  IwHh  working 
perfectly :  $3,000  cash,  ('hronicle.  Box 
4607.  Jacksonville.  Fla.  322ol. 


priced  uio.^t  attnu'tiz  ely 

BEN  SHULMAN  ASSOCIATES 
60  K.  42n<l  St..  N.Y.  17,  N.Y.  OX  7-4590 


Stereotype  Equipment 


ST.\-HI  Master  Former,  110  volts.  23A'’ 
cut-off,  in  gtHul  comlition.  Best  offer 
buys.  Contact:  l>.  Burley,  Item  Lynn. 
Mass.,  01903. 

STA-HF  MASTER  ROUTER.  22%"  cut- 
off,  $1750:  two  late  model  Sta-Hi  Mat 
Formers.  $995  ea.  All  guaranteed  good 
condition  —  save  thousands  on  this 
equipment.  Tyler  Typesetting  Co.,  1116 
S.  Sneed  St..  Tyler,  Tex.,  76706. 


U  anted  to  liny 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y.  17.  N.Y’.  OX  7-4590 

1  OR  2  UNITS  UNIT  TUBULAR  Press, 
series  700,  plus  folder  and  color  unit 
lAPA  Technical  Center,  Inc.,  667  Mad¬ 
ison  Ave.,  Room  501.  New  York.  N.Y 
Io('21.  (212)  68.x. 7610. 


FDITOR  PUBI.  ISHt-R  for  J.inuiry  2^  U)68 
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Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 
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Avadeniic 

IV\UT-TIMK  FKKLOWSHIPS,  with  op¬ 
portunity  lor  lull-time  Knulunle  stinly 
in  ai’creiiileil  department  of  Journal¬ 
ism.  olTereil  to  experience!)  mAvspaper- 
men  ami  women  (pialifuMl  to  assist  in 
tiaily  newspapei  laUuatory.  Program 
iru’lmles  M.A.  ami  Ph.l>.  (ioo<l  un<ler- 
^railuate  reconl  re<iuire<l.  Semi  tran¬ 
script  ami  resume  to  Howard  U.  Li>n«. 
rhairman.  I  department  of  Journalism. 
Southern  Illinois  Universilv,  C'arhon- 
dale.  Illinois  lij'iol.  AN  KgrAL  OP- 
POlirrMTY  KMPPOYKi:. 

UMVKPSITY  IN  ZONK  2  st^eks  luws- 
iHlitoria)  faculty  member  In^innin^ 
SeplemlnM’.  Minimum  retjuiiements : 
M.A.  plu.s  m*ws  e\iM‘riem“.  Ih»\  li»0. 
h^lit«u'  I'i:  Publisher. 

Adiniiiistratire 

WANTED:  Newspaperman  to  l>e  eilitor- 
publisher  of  weekly  newspaper  in  last- 
jfrowing  Northern  Indiana  city.  N»» 
competition,  (iood  salary  plus  generous 
share  of  prolils.  Fine  opporiuiuty  lor 
enerjtetic  reporter  with  heml  for  busi¬ 
ness.  Send  complete  resume  to  Hox 
Editor  &  Publisher. 

AlVOl'NTANT.  with  general  newspa¬ 
per  business  e\i>erience.  Supervise  ac- 
countinji.  aid  publisher  »)!  IT.OOO  Con¬ 
necticut  daily.  First-rate  chance  to 
>rrow;  salary  will  be  ^lood  ii>r  ^rood 
work.  Hi>n  Kilitor  &  Publisher. 

MANAliKK  WANTED.  desert  area 
larm-  NVtekly.  ib>autifu)  plant  ami 
e<|iiipment:  jol*  print  itijr:  ixcellent 

L'ciuiomy  :  new  sltu't's.  new  Imim's;  sal- 
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N6)  'piioth  calls. 
lb.\  l.-.iJJT.  Phoe- 


M.ANAiiKU  with  km»wl- 
•  .  suptMvise  as  conti'idler- 
Pitilil-shaririLr :  bt^netits; 

IliNc  full  resume,  refer* 


un 


^  invr.  Ib» 


K«litor 


OHIO  ACCOI  NI'  K.\KCCTIVK 
Vi«e  Presi^lfiii  in  oruani/e  ami  manau:(‘ 
Ohi6»  area  «*f  perstmali/.eil  newspaper 
column  a‘l\ ert isinc  serv.ce  in  tiemami 
I'.v  reiaileis.  I.iU*ral  c«»mmissi!m  plus 
5t6»ck  ^spiiiy  with  tm  investment.  Write 
lb»\  '.Jl.  Waym,  Illinois  tinlvl. 

A D\  Kin  1  .'^I Nt ;  DIlIKt'roK  inr  umU'i* 
li'.Mm  ilaily  in  .'^«unlu‘rn  Calif.  (m>l  in 
I..  A.  areal.  Prouressivt*  mamiLreinent 
preler-  4iua]itie«)  ytuinvr  man  fn»m 
t^lal•t  \r«':is  T.  who  is  now  sty- 

mieil  in  t6»p  sales  or  juni!U*  mana^e- 
ni«*nt  position,  but  has  the  .ambition, 
ability  .and  Lfoal  of  imwiiin  up  in  tniv 
oi'Lraiii/ation.  <*6«mpletc  resunu*  ami  sal¬ 
ary  pr6»vrressi«m  t«*  lb»\  1^1.  Editor 
Publisher. 


.iilverlisitig  Vroiluct'nm 

niSI'A  rcit  PKr.MM  MKNT  MAXACKI! 
for  Sj'M  e\ening  am)  Sunilay  opera- 
tion.  Zone  2.  Take  complete  char^re  It' 
people.  May  now*  be  second  man  in 
larger  tlep.artment.  Excellent  company 
l>enefits.  Write  complete  resume  an«l 
salary  reiiuiremenls  to  Ib^x  >0,  Eilitor 
&  PuI.Iisher. 

COPY  DESK 
CONTKOI.  CEEKK 
To  tirocess  all  ret.ail  advertisinjf— work 
with  messencrers  and  larger  retailers  to 
expe^iite  copy  llow. 

Paid  vacations,  hospital  plan,  top  i>en- 
sion.  Expandin>r  department  spells  op- 
IHirtunity. 

Excellent  workim?  conditions — sports¬ 
man’s  paradise.  Russell  \V.  Younsr.  The 
Seattle  Times  (larjrest  In  the  Pacific 
Northwest).  Seattle,  W'ashin>rton  9S111. 


iArculation 

i  FCTCUE  CNLIMITED!  Small  Mlss  s- 
I  sippi  jtaper  is  looking?  for  youn«.  a>r- 
I  vtressive  talent  seekinjr  the  top.  Perfect 
spot  for  district  man  or  youn>rcr  cir¬ 
culator.  Excellent  plant  and  conditions. 
Please  tell  all  in  first  reply.  Box  100, 
K6litor  Si  Publisher. 

DISTRICT  SALES  MANAf'.EK.  experi¬ 
ence!!.  for  awanl-w  inn.ntf  evening  and 
Sun!lay  newspaper  in  Chart  .Area  2. 
Must  be  sales,  service-orienle!!  in  work¬ 
ing;  with  our  newspaper  Isiys  ami  part- 
time  adult  counseUirs.  Excellent  ad- 
1  vancement  i»os8ibilities  within  depart- 
'  menl  or  newspaper  ^rr^»up.  Sen!l  resume 
to  Box  02.  Ivlitop  Si  Publisher. 

CITY  CIRCULATION  MANAC.ER 
Take  C!)mplete  char^re  morninK  !lelivery 
in  East.  (.)pp!)rliinity  and  excellent  atl- 
vancement.  Full  !letails  inclmling  salary 
re!iuiroments  first  letter,  please.  Box 
01.  E!litor  &  Publisher. 

11.000  K.ANSAS  DAILY  is  Imikinjr  for 
a  jr<M>il  man,  i»erhaps  stymie!!,  who 
wants  to  be  a  great  circulator.  We’ll 
Kln!ily  interview  anyone  from  a  ro!>kie 
liistrict  man  on  up.  Confulential  replies 
shoiihl  incKule  back^rnmml.  references 
anti  s.’ilary  status.  Write  Box  Oo.  EjH- 
toi  vV:  Publisher. 

I* P Eli \' L'^OK  III  ilirtM't  slalf  i>f  !lis- 
liiit  matiaLrers  on  lemliiiL:  Cnnnei't i!’in 
ilaily.  Shiaibl  have  experience  with 
carrierboy  sales,  service  ami  ailult 
!*!iuM>el«»rs.  Except  i«»nal  »»pl'orl  unity. 
Semi  cfimpbte  resume  inclml’nir  salary 
refp'irements  t6»  Ibi\  l."2.  Kilitor  it 
Publisher.  -Ml  replies  c<»nli«leni ial. 

ClKCl’LATlON  MANADKli  for  lomr- 
e>labi'>h»’!l  hi-w  ei  kl.v  puhlie-il  itm  n 
ihiivinvr  water  fi-iUit  suburban  com¬ 
munity  in  Cennei'l ii'iil  >eekinLr  l**  <‘\- 
paml  iiri'iilatiim.  Many  attractive 
fritice  U'm  tits.  Op|M»rtun!ty  fiir  man- 
auerial  LrnwMh.  Full  pnunut ional  back- 
inu.  Publi>her.  Milbu!!  Citii-.en,  117 
Br«»a«l  St..  Mibonl.  (’!»nn.. 

HOME  I  ELIVERY  M ANACER 
Mu't  ha'-e  !*\tensive  city  ami  subur¬ 
ban  !\peri!‘nce  in  handliiiLT  !‘arrier 
bc»ys  and  siipeivisiiui  «»:  honi!*  flelivery 
«listiicis.  E\!*elb‘nt  <ipp!*rt un ity  f!)r  real 
vr‘*od  man.  EifC*  P  Ziuu'  1.  I*'ull  details 
i  rudml'nir  >alary  I'iHiuiriumuds.  Box 
10”,.  EililiU*  iS:  Piiblishi-r. 

DIS’l’KICr  MANAOEi:  Leading:  New 
Etivrlaml  ilaily  has  ••penim.r  b»r  yinmiLr 
m.an  with  !*arrierb!>y  sa!e>  ami  service 
experUuii’!*.  (treat  !*pp!»rtunily  ttt  learn 
ami  mc)V!*  .aheaii.  Sttul  cmnplete  r«*- 
sumt'  im'imliiiLr  salary  rtHiuin  nuuits  t!> 
lb»\  1 E!lit**r  Publi>h!*r. 


i  irvuliitiou 

I*ULL  CHARGE  CM  f!>r  hi>r-circula- 
tion  weekly  chain  in  Area  6.  Should 
know  voluntary  pay  metho!).  BIG  .iob 
for  BIG  man!  Box  2r>.  Editor  &  Pub¬ 
lisher. 

FI)  I  TOR  &  Pl'Hl.  ISHFR  for  J.inu.iry  2".  l‘)6« 


(  lossifii-il  .  iilifrlisiii" 

fl.ASSIFIKI'  IIISIM.AY  SAI.KSMAN 
bir  Lrtaiwimj  I'M  ilady.  to  sell  ;uit6»- 
motive  Milv  !*rt isiny*  !>n  the  S.in  I'ran- 
c;s!'6i  Peninsula.  Must  be  self-smarter, 
exper'encetl  in  lulvert 'sinvr  sales  ami 
know  le!lLre;ible  n  lay«‘uts.  .’Salary,  ciun- 
mission.  profit-shariny.  Scml  com])l!te 
resume  t6»;  Ibibert  K.  INiwell.  Manaircr. 
C’lassif’uMl  ,\6lvertisinLr.  Pab*  \It!»  Tina  s. 
P.O.  Ibi\  ’b  *1,  Palo  Abel.  (’alif..  0l:lo2. 
(.AC  .115)  nji-oioo. 

CLA.'^SIEIED  MAX A(.ER 
Limny  Island  paper  lookinir  for  ipial  fied 
IHMson  t!»  heail  its  cl:issifie!l  advertlsinvr 
ilepartment.  Must  be  callable  of  or- 
ir.iniz.iny  ilopartment  and  promoting  it 
to  the  extent  of  earning  libenil  salary, 
bonus.  (Jualificil  .applicants  sh!>ui!l  semi 
rt'sumes  to  Ibix  1  19.  Kilitor  &  Pub¬ 
lisher, 

RK.'<PON.'5IHLE  !*OSITION 
E\p«‘rience!l,  sales-!»rient!  tl  cl:issifie!l 
ailvertisiiiLT  manaLter  wanttsl  to  t.ake 
!»ver  (»-|H*rson  staff  f!»r  hiyh  !piality. 
51  .(>01*  evening?  ilaily,  Chart  -Area  5. 
W'e  !u*e!l  a  man  with  enthusiasm, 
driv!*.  imayin.ation.  wh!»  has  btsn 
classifi!'!|  manay:er  f!»r  a  smaller  tt;i|*er 
!»r  sei'oml  man  in  laryer  !»peration.  Re- 
siHinsihility  yre.at.  rewanls  in  j»r!»por- 
t  iiU).  imdiiiiiny  Imiiuis.  pnvfit-shariny:. 
paitl  insurarii’e.  proimdiim  !»PiM)rtunity 
many  !»lher  filnyi^s.  .'setnl  resume, 
referenis  s  t!»  B!*\  I9s,  Editor  &  Pub- 
lish“r. 


('.laxui fieil  .idrvrtisiiig 

IMMEI'IATE  Or)::XlNC  for  sales- 
minileil.  career-mincleil  claasifieil  rrv;in- 
a^er.  All  benefits  inclmiiny  j»ension. 
Write  or  'phone:  Donabl  .1.  ClifTonl. 
Oneonta  (N.A'.f  Star -(AC  (bC)  432- 
100»  . 

MIDW  EST  SEMI-W  EEKLY  suburban 
^rnmp  wants  ay^rressive  classifitsi  man- 
aK'er.  G(hm!  V!>lume  now.  but  we  want 
more.  Will  pay  a  pnHlucer,  B6»\  1(>'‘. 
Eilitor  &  Publisher. 

CLASSIFIED  MANAGER 
SaU*s-!-onsci!)Us.  imaginative  (male  or 
femalel  m.in.'iKer  to  take  full  charyo 
!)f  si/.ea’ole  classitie!l  ilepartment  fo*-  a 
ynTiUp  of  larye.  rapidly-expamliny 
weekly  newspaper^  in  .Area  5.  Semi 
full  r€‘Minu'  ami  salary  e\i*eclc!l  to  Box 
J«M».  Etlitor  &  Publisher. 


/  )is  pi  ay  Ad  rert  isin  ; 

ADVERTISING  SALESMAN  for  pro- 
trressive,  growing  daily  in  50-100,000 
Zone  5.  Salary  in  $9000  plus  range. 
Excellent  fringes.  Ailvancement  oppor¬ 
tunity  for  man  with  ambition,  enthu¬ 
siasm  anti  proven  sales  ability.  Box 
21  JO.  Eilitor  &  Publisher. 

RETAIL  ADVERTISING  MANAtiER 
Area  ■*»  evening  an!l  Sunday  T0,(M>u.  Ag- 
giessive  sales-mintle!!  |>erson  to  repre- 
S!'nt  ami  helj>  !lirect  staff  of  highly- 
reganbal  newspaper.  Plenty  !»f  room 
at  lop  if  y!>u  have  talent.  Wr  te  fully. 
Box  2077.  Editor  &  Publisher. 

SALESMAN  for  Alaska's  largest  ilaiiy 
locate!)  on  l)eautiful  Co«'k  Inlet,  sur- 
l•!^unde!l  by  mountains,  valleys,  streams, 
fish,  moose,  goats,  bears,  ski  hills, 
hiking  trails,  lakes,  summer  daylight 
all  night  un!l  winters  delightful  with 
everyone  in  ski  pants  anil  playing  in 
the  snow.  Write  Bill  Tohin.  .Anchorage 
Times.  .Anchorage,  Alaska.  99."OL 

ADVERTISING  M AN AGER— Gt)0!l  f.p- 
portunity  for  aggressive  leafler-sale-* 
man.  S!>un!l  planner;  twice-weekly  ami 
fast-growing  attractive  Town.  Area 
lb)\  95.  Editor  &  Publisher. 

IMMEDIATE  OPENING  for  an  air 
gressive.  young  ad  salesman  with  nn- 
I  tional  experience.  Duties  will  be  to  ile- 
j  vel!>p  national  accounts:  half-time  In 
retail  !lcpartment.  This  is  an  opportuni- 
•  ty  t!)  gn)W  with  second  largest  ilaily  in 
(  state.  .Area  5.  It  will  t>ny  you  to  write 
1  to  Ib)x  S."i.  Editor  &  Publisher. 

I  - 


$8,000  TO  START 

-  INCENTIVE  ri.AN 
+  OTHER  HENEKITS 
An  exceptional  opjMvrtunity  for 
live-wire  !lisi)lay  ail  vert  is;  ng 
salesman.  Must  have  rcH'onl  of 
sales  accomplishments.  Zone  •'I. 
•Air-mail  lesume  anil  references 
to  Box  99.  Eilitor  &  Publisher. 


advertising;  salesmen  Increas- 

Tig  stalT  to  properly  cover  city  01  4’»,- 
o»io  ...  a  beautiful,  wonilerful  area 
7.000  feet  up  where  life  is  ginvl  ami  sal¬ 
aries  abov€*-average.  CiixmI.  experienceil 
men  only  apply  giving  experience.  e<lu- 
cation  anil  family  situation.  Permanent. 
.\!s!»  men  for  Kspanola  ami  Taos.  New 
Me\.  Write  Bill  Colvert.  Advtg.  D:r.. 
The  New  Mexican.  Box  20 IS.  Sante  Fe. 
New  Mex..  S75ol. 

MAKE-UP  MAN 

Experienceil  make-up  man  to  sui'ervise 
ailvertising.  scheiluling  ami  dummying 
of  metropolitan  daily.  Chart  Area  1. 
Excellent  benefits  and  fine  i>p|x>rtunity 
lor  right  man.  Our  emidoyees  know  of 
this  advertisement.  All  replies  held 
confiilential.  Box  120,  Eilitor  &  Pub¬ 
lisher. 

GROWING  ZONE  2  DAILY,  umler 
.■».(‘0if.  neeils  proven  salesman  to  take 
ailvantage  of  exciting  potential.  Start 
at  $7,500  plus  iHimis.  Write  fully.  Box 
1  15.  Eilitor  &  Publisher. 


Hisplay  Adveriisin^ 

DISPLAY  SALESMAN.  r.-da>i  daily. 
I  northern  California.  Pi»st-Dispatjch.  Box 
152.  Pittsburg.  California  91565, 

MOVE  UP  IN  NEW  ENGLAND  in 
Worcester.  Massachusetts,  a  •  market 
ami  newspapers  that  are  on-the-move. 
Within  .1  few  years  one  of  tlije  coun¬ 
try’s  largest  downtown  shojiping  cen¬ 
ters  will  \>e  operating  in  dosvntown 
Worcester.  We’re  stafTing-up  now. 

If  you  have  experience  with  h  small 
ilaily  or  weekly  anil  want  to  receive  po¬ 
sition  and  earnings  relateil  io  your 
caiiabilities.  then  send  your  resume  to 
John  W.  Reeves.  .Adve’*tising  Direi'tor. 
Worcester  Telegram  &  Ciazette.  Wor¬ 
cester.  Mass..  (U6ui.  Replies  will  be 
t reated  confidentially. 

AD  M.AN.AGER  for  rural  weekFy-urban 
shopper  comlM> :  direct  staff  iff  four. 
University  city  near  Chicago.  Top 
growth  potential  should  net  aggressive 
salesman  $15. 000  after  first  yejir  :  $219 
weekly  —  bonuses  to  start.  Ibix  125, 
Editor  &  Publisher. 

TILTON  PUBLM  -ATIONS  of  liochelle. 
Illinois.  iuH*ils  experienced  advertising 
man  ti»  plan,  sell  and  manage  'itatf  of 
award-wintiing  multi-wt»ekly  bublica- 
lions.  Don  Sha^^  collect  (AC  '^1.5i 

562-1171  or  evenings  ('‘15)  562-2616. 

JOIN  AtilJRKSSIVE  (;R0UP  of  Zone 
2  ABC  we«»klies  as  ilisplay  manager- 
saleMuati.  Solid  backgroutui  of  retail 
display  selling  ri*i|uireil.  Salary  $175 
plus  incentives  ami  company  i’enefits. 
Semi  reMinu*.  B«»\  Eilitor  A:  Pub¬ 

lisher. 


Kditarial 

CITY  EDITOR  needed  by  7-d.'\y  daily 
in  North  Central  Ohio.  The  man  we 
are  seeking  may  l>e  an  experienced  desk 
man,  or  may  l^e  a  reporter  wanting  to 
step  up  to  more  responsibility.  Area 
presents  challenges  as  industrial  growth 
and  recreational  progratns  flourish. 
Schools  l>est;  gooil  fringes.  Write:  Ed. 
W.  Thompson.  Editor.  Tribune.  Coshoc¬ 
ton.  Ohio  45S12. 


Assistant 

EDITOR 

National  consumer  magazinip  in 
(^h'Cago  has  an  excellent  c.oreer  ni>- 
l>ortunity  for  an  experienced  college- 
trained  assistant  editor. 

This  person  wculd  )>e  working  in  a 
professionxil  atmosphere  and  would 
l»erform  a  variety  of  journalistic 
duties  such  as  copy  eiliting.  r<‘writ- 
ing  and  writing  of  articles. 

College  training  should  be  in  Ji'ur- 
nalism  ;\nd  or  English.  No  trjivel 
involved.  Fine  employee  l»enefirs  and 
excellent  potential  for  the  right 
person. 

Send  resume  in  complete  confidence. 

Editor  &  Publisher 
Box  2150 


W.VNTED:  WHITER  with  photographic 
experience.  State  agency  neeils  copy 
writer  who  can  handle  a  camera  for 
public  information  «tatf.  Salary  com¬ 
mensurate  with  exiierience.  Must  have 
Journalism  degri'e  or  iM]uiva)ent  ex|>eri- 
ence.  Send  resume  to  Personnel  Office. 
P.O.  Box  17(iS.  Cheyenne.  Wyoming 
«  2(591. 

( OPY  DESK 

Bright  future  for  copyreader  who  is 
fast  can  spell  -and  knows  grammar. 
Fast-growing  55, {'(»()  atterniKm  daily  in 
Midwest  university  city.  CioimI  salary, 
top  fringes.  Prefer  ambitious  man  or 
woman  irom  smaller  newspapi-r.  Box 
15.  Ed  tor  &  Publisher. 


HKI.I»  AM  Kl)  1 

^  HKI.r  W  ANTED 

\  II EEC  W  ANTED 

DEEP  W  ANTED 

luliinrial  j 

j  Kilitorial 

Eiliittrial 

hUlilttritil 

KKrOHTKIw  sjMirts  arnl  y:f*neral  as- 
17.000  reiitral  l*a.  ilaily. 
l»en«*fits.  <'nnta<*t  Manajrinjr  K«ii- 
inr.  I’uMic  npinioii.  (’haml^ersbur^r.  Pa. 
ITIOJ. 

MANACINC;  L’lUTOK 
.  .  .  for  projrressive  fireater  Phirajr*' 
Arra  olfset.  lO.ooo  circulation  PM 
«laily.  We  rH‘e<l  an  atrjrressive  E<litor 
to  lca«l  our  news  team.  Prefer  a  man 
to  with  a  newspaper  hack- 

v;r<Hin«l. 

Our  nuxlern  otTset  plant  is  a  mo«lel  of 
the  irniustry.  The  pa|*(M*  is  privately 
ow  ne<l. 

Excellent  futtire  for  the  ri^rht  man. 
Attractive  salary  with  many  fringe 
Ih  nehts. 

Write  Pox  HO,  Eilitor  &  Publisher,  vriv- 
intr  a  full  resunub  All  replies  held  in 
«*omplete  confidence. 

NEEI»  TWO  UEPOHTKP.S:  Hocky 
•Mountain  morning;  daily:  $lir»>$l4ri.  Box 
JlJ.'i.  Editor  &  Publisher. 

I>E.^K  M.\N  It)r  Alaska’s  biinest  daily 
locates!  on  ^^eauliful  Cook  Inlet,  sur¬ 
rounded  by  mountains,  valleys,  streams, 
fish.  m‘M»se.  treats,  bears,  ski  hills, 
hikintr  trails,  lakes,  summer  daylitrht 
all  nitrht  and  winters  delitrhtful  with 
everyone  in  ski  jiants  and  playintr  in 
the  snow.  Write  Itill  Tobin,  Anchorajfc 
Times.  Anchoratre.  Alaska.  0‘.b501. 

copy  EDITOR.  Area  1  a.m.  metropoli¬ 
tan  p.'ii»er.  Must  Ik*  e\i>erienced.  slrony? 
*»n  national  .and  international  news: 
bayout.  makeup  and/'or  photoe<litintr  • 
ability  helidul.  Top  salary.  l»enefits. 
Send  complete  <letails  to  Box  Editor 
S:  Publisher. 

DKSK  M AN-UKPOUTEn  j 

We  are  lo«»kinir  for  a  tr«>od.  f.ast,  ac- 
(•urate  man  to  fill  a  key  desk  position 
and  an  e\i*erience<l  troner.al  assiernment 
leiMirter.  preferably  a  woman,  although 
we  won’t  discriminate  ag.ainst  a  man. 
I’ejMirter  will  handle  wifle-r.anginp 
variety  of  assignments  .and  could  win<i 
up  as  fHditical  or  investigative  special-  ■ 
ist.  The  Timi*s  Herakl-Record  is  an  out-  i 
“landing  oT.Otio  fan<i  fast-growing) 
offset  daily  in  Middletown,  N.Y.,  70-  | 
miles  from  N.Y.C.  If  you  want  to  >>e-  j 
<ome  p;ij*l  of  .a  <‘omiK‘titive  professional  ’ 
team  i>r«Hlucinir  an  aggressive,  prize¬ 
winning  community  newspaper,  send 
resume  and  interview  availability  to 
.\.  N.  Romm,  f^litor,  12  Mun>erry  St., 
Midtlletown.  N.  Y.  1O040. 

Kr.AD!  WORK! 

If  you  like  to  work  -enjoy  a  challenge 
.admire  aggressiveness — embrace  ac-  | 
«ur.»icy — seek  opportunity — then  this 
may  l»e  the  place  for  you.  The  job  isn’t 
a  snap:  the  pace  is  quick;  the  tasks  i 
demanding.  I«ut  the  rewards  are  numer- 
oiis.  Cofxl  p.ay  and  l*enefits.  Prefer  ex- 
fk^M-ienced  reporter,  but  will  train  one 
with  latent  a)>i)ity.  Morning  p.aper — 
circulation — Are,a  2.  Box  91, 
Editor  &  Publisher. 

IP  YOI7'IiE  A  Yf)TNG.  exi>erienco«I 
reporter  wh<i  is  l<M)king  for  a  lietter 
job  on  .a  fast-moving  daily  and  Sunday 
n*  wspaTH‘r.  we  want  you.  Applicant 
must  have  initiative  and  want  to  get 
t)ie  story  behind  the  story  ...  an 
<\<‘eiient  opi>ortunity  for  furthering  a 
cariH'i*  In  j«*ui'ii:ilism.  I  r.anf  H<»rw;ird. 
News  .Tiuirnal.  .Man«field.  Ohii>  4P»01. 

.'^PORTS  KIUTOR 
GKNKRAP  REPORTER.'^ 

‘  f I  ‘»w  i?jg.  jo.ouo  rireulation  Northern 
libnois  daily  ne^sls  sports  writer  who 
e.nri  sufrtTvise  layout  including  wire. 
Photofax.  and  write  loc.al  and  area 
news  an<l  column  in  comp.act  sp<»rts- 
t’ofiseious  ••irciilat i^ui  .area.  Salary  $7,- 
“oo  to  .’5s.:pmi  cfirnmensiirate  with  train¬ 
ing  an<l  e\|K*rienc»*.  News  reiMirter  on 
.nt#*resiing  swing  jobs  fttr  lM'»th  m.ale 
•  nd  female  candiilat*  s.  .All  fringe  Inuie- 
tit“.  Write  or  c.all  Managing  E<litor, 
.I'-urn.al-.'“t;ind.anl.  Freeport.  Ill.  riU'^12. 


MKlRn  RKPORTKR 
B  g  «  ;iste»  ti  j*.m.  v.iiuld  like  a  pro 
••  ho  could  join  our  stnff  without  even 
changin',.'  si«‘p.  But  we  are  willing  to 
i;st«-n  also  to  young  iMH»p|e  who  feel 
confident  they  can  make  it  l»ig.  W’e’ll 
make  it  int«‘resting  in  either  case.  Box 
P.dit<»r  A:  Publisher. 


COPY  PESK  MAN,  large  daily:  chal¬ 
lenge:  advancement  potential.  G(»o<l  pay 
I  — top  fringes.  l*pper  Zone  4.  W'eekly 
I  e<lit<»r  -  this  may  be  for  you!  Box  72, 
Elditor  &  Publisher. 

.^^PORTS  COPY  EDITOR  —  A  top 
metropolitan  daily  in  the  northe.ast, 
with  a  goofl  sports  department,  neeils 
an  experience*!  copy  editor  who  can 
<lo  makeup,  ’fhis  is  a  good  job  for  a 
gootl  man.  Box  7.".  E*litor  &  Publisher, 

—  2  Sl.OT  OPEN  for  go-getter  news¬ 
man  in  midwest.  Group  of  national  and 
general  excellence  wtH*klies  now  estab¬ 
lishing  central  news  luire.au  to  serve 
puiilications  and  wholly-<iw'ne<l  radio 
station.  Seek  experienced  news  e<Iitor 
or  young  m:in  with  some  news  b;ick- 
ground  and  iMdential  to  join  profes¬ 
sional  te;im.  Sp<»rts-oriente»l  .a  real  plus. 
Full  benefit  package,  profit-sharing  and  ^ 
will  pay  all  earne<l.  Immi-^liate  open-  I 
ing.  Phone  t>r  write:  E7xecutive  Editor, 
Tilton  Publications  f.\C  SlTii  .■•r»2-417l, 
Rochelle.  IIlin*>is  filOfiS. 

Newspaper 

REPORTER 

Immediate  opening  for 
JOURNEYMAN  REPORTER 

*he 

MODESTO  (CALIF.)  BEE 

Permanent  position:  excellent  em¬ 
ploye  In-'iiefits.  .\?>ply  in  person  or 
send  details  resume  to; 

Personnel  Department 
McCLATCHEY  NEWSPAPERS 
2  I  st  &  '  Q  "  Streets 
Sacramento,  Calif.,  95804 

SPORTS  WRITER 

North  Central  Ohio’s  foremost  news- 
pa|K*r  is  liHikirig  for  a  young  sports 
writer  to  join  4-m;in  stalf.  .'some  ex¬ 
perience  helpful,  but  not  necessary. 
Exceibnt  spot  to  learn  and  ailvancc. 
Contact  Fred  Tharp.  S|MUts  E<litor, 
New.s  .lournal.  Mansfield.  0^hi*»  14901. 

CREATIVE  REPORTER  to  start  in 
public  relations  department  of  4.\  a<l- 
vertising  ami  public  relations  agency: 
company  als<i  has  Motion  Picture  ami 
Five  Show  PixMluclion  Division  with 
offices  in  Harrisburg  am!  New  York. 
Exceptional  opportunities  for  fast  nd- 
vaiicement  for  self-starting,  creative  , 
writer  and  idcsi  developimuit  guy  or 
gal.  Must  have  at  le.ast  three  years  ' 
e\iK*ri«*m‘e.  W'rite  **omplete  det.ails  in¬ 
cluding  salary  rfHiuirenumt  to  Presi¬ 
dent.  Walter  (I.  O’Connor  Co.,  100  N. 
Canau’on  St..  Il:irrisburg.  Pa.  17101. 


CITY  EDITOR 

L'Htking  for  a  position  as  city  editor 
of  10.000  daily’.’  We  have  such  an 
oiHUiing.  .'“mail  community.  t»re;it  loca¬ 
tion.  lou-mile<  fnun  Chicago  .  .  .  one 
of  the  most  m<Mlern  offset  dailies  in 
our  stat<*.  Excellent  pjiy  f*>r  the  right 
man.  Lfsiking  f<»r  an  alert,  aggressive 
news  gatlierer  with  prov^ui  ability  who 
<‘;in  improve  i»ur  local  news  coverage. 
We  want  a  top  man  right  aw.ay.  Refer- 
em*«‘S.  please.  Call  or  write:  Niles  Daily 
.'“tar,  .'“t.'ir  Bldg..  Niles,  Midi.,  49120. 
Ph  :  <  AC  0!f»i  b'':b2l0u. 

READY  Tt»  MOVE  FP'.’ 

Sharp,  suburli.’in  daily  pa|K*r — one  of 
th«'  l.rightest  in  Ohio  lands  a  ctaiple 
of  sharp  men.  A  giMsl  reistrler  .and  a 
go»M|  d«sk  m;m  can  go  far  with  The 
News-Heiald  in  Willoughby,  just  20- 
minutes  from  Cleveland.  \N  «•  are  grow¬ 
ing  f;ist  ami  h.iv*  :i  bright  wiling  staff 
you’ll  enjoy  wmking  with.  If  you  have 
about  threi*  years  **\p**riem‘e  and  art? 
I  ready  to  move  up.  writ<>  to  .Iam«‘S  K. 
i  Collins  Kiiitor.  The  News-Herald,  P.O. 
Box  3r>1.  Wilbaighliy.  f)hio  tlO'.M, 

VIIHHNIA  AITEIiNOON  DAIFY  has 
two  oiHuiings  lor  »*\perienced  rejiorter 
and  desk  man.  Short  hours  go«Mi  j»ay 
pleasant  surroundings.  Box  1  D,  Kdi- 
lor  A:  PublisluT. 


HOT  FOS  ANGEFES  At'.ENCY  seeks 
writer  minimum  y€»ars  on  wire  service 
or  newspaper  rewrite — to  pnsluce  lots 
of  news  stories  plus  articles  including 
som«  technical.  Better-than-Guild  sal- 
j  ary.  profit-sharing,  great  future  l»e- 
'  caus«»  of  growth.  President.  Smith- 
Klitten.  Inc..  1191!  Wllshire  Blvd.,  Los 
.Angeles,  t'alif..  9iM>2.'».  1 

<;eneraf  assign.ment  uei’orteu 

with  year  or  so  ex|H»rience.  Must  have 
ilesini  to  liecome  e<litor.  we  have  too 
many  on  M*»«!ic;ire.  'Phis  is  .an  excellent 
opportunity  in  a  growing  area  with  a 
fine  rmslium-si/**  daily  in  Penna.  All 
lienefitH  paid.  S»  nd  background,  clips,  . 
salary  desired  and  references  to  liox  i 
121.  Editor  A:  PuliUsher.  I 

WANTKD:  WIRp:  KPITOR  for  2.:l0n  I 
afternoon  daily.  Some  exfH»rience  re- 
quireil.  Good  pay.  fringe  Umefits.  | 
Write;  Managing  Eslitor.  I)aily  Ailver-  ' 
tiser,  Laf.'iyette,  Fa.,  TO.Tnl. 

REPOliTKR-COPY  READER  for  grow¬ 
ing  (lire.  Dif.uuu)  Catholic  weekly, 
(aiild  scjile.  ;b7-hour  week:  other  • 
fringes.  Write  Francis  Fenhard.  Man¬ 
aging  Editor.  The  Michigan  Catholic, 
f>H  Selden.  Detroit.  Mich.,  DJOl. 

F  I  B  K  A  H  I  A  N 
Fending  Boston  newspaiKU*  nei'ds  an 
e\|K*rience<|  lilirarian  to  direct  a  !»usy 
Daily-.'“unday  library.  Exi'ellent  fringe  ' 
lienefits.  Salary  $ifi().(Mj  with  union  . 
contrai’t  im*reases  through  July  1969,  i 
Write  Box  111,  Editor  A:  Publisher.  | 

PICTI'RE  EDITOR  for  visual  educa¬ 
tion  fiublication.  Do  ev«>rything.  Plan  i 
features  on  states,  coiintriis.  industries, 
etc.  ;  round  up  fdiotos,  luvIiMalily  freiN 
write  pithy  captions.  N.Y.C.  Box  12'', 
Editor  &  Publisher. 

GENERAF  REPORTER 
Texas  fi.ni.  wants  tal»*nt»Ml,  experience*! 
nporter  for  si'hool-iMdlege  lK*at.  (Chal¬ 
lenging  and  rewanling  spot  in  very 
w  hoU‘M>me  ami  exciting  atmosphere. 
G'hmI  p;iy  modern  plant  — f;isl-growing 
c<iminunitv.  Company  benefits  extended. 
Plea.se  write  fullv.  KIFFEEN  DAIFY 
HKRAFD.  KilU*«*n.  Texas  Tf.rOF 

ARE  Yor  A  SWIN(;EK  * 

Ftility  <’<ipy  e«litor,  able  to  taki*  cliarge 
of  telegraph  atul  .'“umlay  di-sk  as  re- 
<iuired,  has  a  chance  to  earn  a  (nu'ina- 
nent  conim.’ind  post  with  an  award-  i 
winner.  New  Jersey  *laily  *if  .’i.T.UU'*  j 
wants  careful.  I’apable  skills  in  editing, 
layout  ami  makeup.  Box  1  lu.  Editor 
A:  Publisher. 


EDITOR-WRITER 

.\  (’hicago  publisher  of  interna¬ 
tional  fame  has  an  o|KMiing  f«)r  an 
e4lit*ir-\vriter  who  s«*i*ks  a  higher 
salary  an<l  an  opiHUtiinity  for  ml- 
vancernent  t«»  a  key  editorial  p<isi- 
tion.  Starting  salary  ojien,  gener¬ 
ous  profit-sharing  plan  and  other 
outstanding  iKUielits.  Write,  giving 
b.'U'kgrouml  and  exfieriem’e. 

Box  105,  Editor  &  Publisher 


COI*Y  EDIDVR  Plenty  of  nwim  for 
I’hallenge.  growth  ami  ailvancement  on 
ilesk  of  lively  Eastern  capitiil  city  p.m. 

to  start  for  man  with  degrii*  and 
five  or  morif  yi-ars  exiKU'ience;  substan¬ 
tial  increase  in  pros|K*ct  once  you  prove 
y*mrself.  Send  <*ompl«*le  nxsunu*  t*>  Box 
no,  K*litor  &  Publisher. 

liKPOKTKR-DE.^KMAN  for  IS..-, an  af- 
termMiti  daily  in  two-city  community 
of  IT.'ioa.  G<hmI  work  e\pi>rience  guar- 
aiiti'ed;  also  lK‘ginning  sp*>rts  writer. 
Si-ml  r«*su!m’‘  to  E<litor.  Bisrnark  Tri¬ 
bune,  Bismark,  No.  Dak.,  oK'ini. 

MANA(;iN<;  EDITOR  for  4..*;oo  Zone  2 
daily  with  over  lu.ono  potential.  Start 
at  .'S7.r,a(i:  in  fiv»-fivMir«*s  after  IS 
muiths.  Write  fullv.  Box  lo|,  Editor  & 
Publisher. 

I:EP0IM  ER-C AMKRAMAN  —  Oppor¬ 
tunity  on  t*»p  Weekly.  (  hallenging  range 
fif  w»uk  from  trivial  tti  most  significant. 
(Congenial  fellow  work«*rs.  Exceptional 
small  city.  We  will  train.  Write  fully 
to  ,\1  McIntosh.  Star-Hei  al«l.  Fuverne, 
Minn..  .761  ."if,. 


REPORTER 

.Some  e\|K‘rionce  preferred  for  a  lively 
!  33,000  p.m.  daily  in  a  seacoast  commu¬ 
nity.  Emphasis  is  on  local  coverage. 
Excellence  <!emande<l.  Semi  resume,  sal¬ 
ary  re«iuirements  to  Managing  E*litor, 
The  Day.  New  Fondon,  (\»nn.,  069,20. 


EDITOR 

NihhI  t*»p  man  for  cr«‘ative  .subsurban 
semi-weekly  group  in  central  Midwest. 
Our  papers  are  now  among  top  in  tho 
ctMintry.  He’ll  1>g  part  e\<‘cutive,  mostly 
shirt-s'U»eve.  He  8h<*uM  !»e  half  news¬ 
man,  half  photo  editor,  half  makeup 
man,  am!  the  other  half  worker:  he 
must  have  editing  experience,  prefer- 
aldy  with  small  daily  or  sulnirban.  and 
have  i«U*as  of  his  own.  He’ll  Iw»  given  .a 
chance  to  use  them.  We’re  willing  to 
pay  for  the  man.  Write  Box  111,  E<litor 
A:  Publisher.  All  replies  ackm>wledged. 

READY  FOIt  ADDED  responsibility  ? 
Want  to  help  luiild  a  strong  local  news¬ 
paper  by  ileveloping  coverage  of  area 
communities?  M«>ve  up  with  a  progres¬ 
siva  newspaiHM*  in  an  expanding  com¬ 
munity  with  fim*  cMiucational,  <'uUuraI 
ami  recreational  facilitii's:  3  new  reser¬ 
voirs,  If  interestis!  in  Founty  Eclitor’s 
position,  t'ontaci :  Ken  Weaver,  Plain 
iicaler,  Wabash,  Indiana  16992. 

FOMBINATIdN  sport.'  and  general  as- 
signrm  nt  on  Io.(mh)  circulation  daily  in 
central  Wiscona»in.  lake  outd<M)r  re- 
p*uling?  We  can  make  that  part  of 
y*»ur  beat,  if  you  like,  (’ontact  (leorge 
Ibfgers,  Daily  Journal,  Stevens  Point. 
Wise.,  .’.llHl. 

t'OMBIN.XT'lON  leporter-tlesknian  and 
a  r«'|Mu-ter  for  I'.o.oou  daily-Surulay. 
Talent  is  neisitil  m»l  a  fancy  resume. 
(*ofjtm*t  : 

1  ti rector  Personnel 

ST  AR-NEWS  NEWSPAI’ERS.  INC. 

.Murchison  Buibiing 
Wilmington.  N.  (’.  2H10I 
(919)  762-3:51  1 

GOOD.  SOFID  NEWS  WRITER 
CH.A.S’CE  ’TO  .'“'TKT*  CP  f<u’  a  y<»ung 
man  with  at  least  tw<»  to  fiv<*  years 
newspa|K*r  »'X|K*ri<'!ice  ( small-town 
bm'kgn»und  w<,u]d  U*  ftm‘)  wh<»  wmiid 
likt*  to  fill  a  m*ws  writing  s|M»t  with 
a  larg«»  Ohii»  <‘omp;iny.  'This  is  a  press 
relations  job  covering  a  wide  are.'i  of 
Ohi«».  r«H)uiring  ability  to  deal  with 
mwvspaper  iK*ople  at  their  owti  level, 
and  .accurate  writing.  KfiowliMlge  of 
pilot  ography.  advert  iNing.  radio  and 
t*  lei  ision  w  ouM  l«*  lielpful.  Resident 
of  Ohio  or  mughUuiiig  state  preferred. 
Setci  facts  alH»ut  yourself,  incluiling 
inlucat  ional  backgrotiml  an*  I  (‘ximtI- 
etice.  present  s.alary  .atMl  references,  to 
Bo\  161.  Ktlilor  A:  Publisher. 

EDITOR-PHOTOGRAPHER  for  fast- 
growing  subiiiTtaii  wtakly  JT.7(»o  <'irc. 
Excellent  (Opportunity  l(»r  bright  yming 
man  with  i1:iir  for  writing  and  man¬ 
aging  stringers.  Many  fringe  U*nefits. 
VVrite.  >t;iting  «*\|N*rience,  salary  de¬ 
sired.  Bo\  1»;2.  Editor  A:  Publisher. 


tH  A  FTT^’  R  El’ORT'ER  |M»ssessjng  ilie 
t(H»U  of  IT'S  tr:Hi«»  ami  th(>  ability  to 
maki'  g(MH|  usi>  of  tluun.  Hi*  will  join 
.*(  vigoious  newsiYMun  team  iti  a  growth 
'  area.  .\dvanci*ment  ?  .\s  fast  and  as 

I  far  as  aloility  permits.  Write:  'The 
1  Editor.  Morris  County’s  D.aily  Record, 

■  .Mori’istown,  N.J.  o796o. 


IIB;H  F1.<('AF  INCOME  \ermonT 
living.  F«»ur  s«‘asons  variety  working 
f(U*  12.000  aftiU'iKHUi  daily.  Near  V't.’.'s 
best  skiing.  App»*alingV  Send  resiimt* 
t(f  .Managitig  Kl..  'Times-Argus,  Box 
!  )61.  Barr.-,  Vt.  076  0. 

^  I’Al  II  IC  STAIiS  AMI  STUIl’KS  li.ns 
immi'ili.'iie  o]K-ning  for  makeup  islitor. 
.Must  have  ex|H‘i'ienc(*  on  multi-edition 
met  roi^dit:in  paiKU*  plus  solid  back¬ 
ground  in  copy  I'eading  and  reporting. 
We  also  invite  .Mpplieatioris  f(*r  antici- 
paleil  hitui«>  openings  in  otlnr  (sli- 
torial  ,iobs.  Must  hav<'  :it  l(‘ast  four 
I  years  experience.  .Attractive  salaries 
I  and  Uiiefits,  .\ir-mail  replies  with  ile- 
I  tails  on  experience,  (siitc.'it ion .  de¬ 
pendents  :tnd  avail.'ibility  to:  Person¬ 
nel  (Tiief.  Pacific  Stars  and  .'“tripes, 
A P(  »■  San  I'T.'inciscii  !t67o:5. 
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CAKKKK  OI’l'OimT.NITY  ayailuble 
for  roni|>^terit  r«*iM)rter  in  <hip  ^Volnan’s 
l><*partmenl.  TlJ.nop  circuUition,  eve- 
niiiK^  ‘laily,  (Juild,  3r>.ht»ur  week  ex- 
relleiit  workinvr  eomliti<ms  and  a  fine 
roiiiriuinity.  S<*n<l  resuim*  including 
eduratlonai  Karkvrround.  exiK'iience. 
present  salary  and  references  to  H»>x 
171.  F^lltor  &  ruhlisher. 


|{KIM)KTKKS 

KIUTOKS 

Ko\vl«y  I'ufilications  of  Northeast 
Ohio,  five  dailies  and  twice-we<*kly. 
are  looking  f(»r  tlesk  and  newsmen  on 
their  ex|»andin>r  stall’s.  (onxI  oppor- 
tuniti<‘s  for  people  who  want  t<»  Kn»" 
with  <*raek  newspaiKMs  in  hi^rhly  com¬ 
petitive  and  mushr<H»min^  area.  Kuil 
ranu»‘  ‘d  lK*nefits:  waj^es  ;  nnMl- 

era  plants.  Apply:  K.  C.  Heillnnd. 
The  Tele^;raph,  s-t  N.  State  St., 
l*airjesville.  Ohio  IfiiTT.  I’h:  12161 


KOITOH  WKITKIC 

0|M  •nin^rs  exist  with  leailinjr  National 
Computer  Mavrazine.  Kxtensive  t<»<‘h- 
nical  ex|>erience  is  not  as  important 
as  the  ability  to  sit  down  at  a  lyjK^- 
writer  and  turn  out  ^rreat  copy.  You 
will  he  doiIl^r  news  <»f  the  industr>'. 
pifMluct  reUsises.  editing,  and  rewrit- 
in^r.  Hasic  knowle<lj;e  of  copy  tsiitin^ 
and  pro<»rreadinvr  essential.  You  must 
Ik‘  able  t«»  sense  a  news  story  anti  turn 
out  finishetl  copy.  Please  <lo  iu»t  call. 
Seial  resume  1t»  Kilitor,  l)ata  Pr*»c- 
essiiijr  Maj^azine.  I’U  N.  I'lth  St.,  Phil¬ 
adelphia,  Pa.  P.MiiT. 


KPITOU  to  nianavre  iiewsriHiin  t»f  un¬ 
der  111,0011  Southern  California  tiaily 
Oiot  in  1,.A.  areal.  I’ro>rr«*ssive  man¬ 
agement  prefers  tjualified  youn^r  man 
fnini  Chart  Areas  7,  ‘.i.  who  is  now 

stymi<*t|  but  has  the  ability  anti  am¬ 
bit  itoi  to  move  .'liieatl  in  our  t»rKanixa- 
titui.  CompbOe  resume  anti  salary  pro- 
jjression  1t»  H<»\  l.'l,  Ktlittu*  A:  Pub¬ 

lisher. 


HKOINNINC  HKPOHTKK.  $lin-a- 
\MH*k,  raises  every  six  mtinths.  Train- 
invr  prt'vrram  involves  lM)th  urban  anti 
suburban  ctfveraire.  Nt>  exjterience 
necessary.  Central  ConncK’ticut.  Hox 
I.'»7.  Ktlitttr  &  Publisher. 


IS  KVKKYMOPY  HAPPY 


KPITOP  -  ASSOCIATK 
Nat  ituial  orrranizalli»n  wit  h  ('hica^ro- 
basetl  heatltpiarters  has  an  t»penin>;  for 
an  e\pt  riencetl  a.sstH'iate  etlitt>r.  This 
l»ositit>ti  rtxiuiies  a  ct»|lev:e  Kratluate 
ljt>urnalism  major  hij;hly  desir.'iblel 
with  at  least  thit***  years  exi»erience 
( newspa|K*r  backvcrttiiioi  preferiasl  l . 
The  tluti«>s  invt»lve  reportin^c  anti  e<li- 
ttu'ial  respimsibilities  for  a  wwkly 
newspaper  serving;  professional  pettple. 
Kxcelb-nt  *‘mplt»yee  Ix-nefits  anti  witrk- 
injr  eiivinuiment.  Submit  resume  aiul 
salary  r**t|uir«*ments  in  ctunplete  co?j- 
fitleiice.  Hi>\  177.  Ktliltu*  ^  Publisher. 


WIPK  KMITtlli  I'ttp  2."».ooo  prize-win- 
nin^r  daily.  Present  cslitor  luMipr  prt»- 
mottnl.  Op|H»rtunity  ftu*  man  wht»  really 
can  run  a  wiro  ami  layout  p:i|so’. 
Write  Harry  Mauck.  Jr..  The  Ntui- 
tiareil.  ('ttimcil  MlulTs,  biwa  ."iloOl. 


KIirroiM{KI*CUTKI{.  w*H*kly  news¬ 
paper.  We  s<*ek  ttip  man  with  prtwen 
ret'ortl  t>f  sucta‘ss  and  wt*  oiler  tt»p 
salary  ami  incentive  plan.  .M.  H.  Ctn*. 
Henry  Ctoinly  Journal,  Massitt,  Vir- 
vrinia  2100.7. 


por  s<»me  tiiYie  now.  we*ve  lK*en  lt>t»k- 
in^r  f»»r  an  abt^ve-avera^re  writer  tt»  jt»in 
the  rapitlly-vrrt)winj;  Publication  SerN*- 
ices  (irtuijt  of  our  Public  Helatituis 
Hivision  in  Itochesler,  New  Yt>rk.  The 
jHtsit  ittn  if'.vt»lves  assist  in^f  blue-chip 
clients  in  the  pctnluctitm  ttf  marketin^r 
publications  every!  bin  VT  fr<»m  tlealer 
m.avrazines,  r€*cruilin>r  brt»chures  and 
annual  reixuts  to  prize-winninvr  exter¬ 
nals.  Tht*  chance  tt»  urow  ju-ofessitmally 
am!  financially  thnanrh  challenjrinvr  as- 
sivrnnu-nts.  stime  travel  and  the  ttpptYr- 
tufiity  to  expaml  intt>  amlitwisual 
writin^r.  is  certainly  here.  We  haven’t 
ftujml  t»ur  man  yet.  As  we  say,  we’re 
ht>lilin^  tail  f<»r  a  writer  who's  alxivt^- 
avera^^e  iwith  samples  tt>  prt»ve  it) 
l*ecause  we  think  the  job  is  alsive- 
aver:»^re.  If  yt>u‘re  the  |tc*rstm  we’re 
ltN>kin»;  ftu*.  i»lease  turn  yourself  in 
irnriuxliately  (resume  ami  retiuir»*«|  Hil¬ 
ary  pleasei  tt>:  John  Hammtmtl.  I*uIh 
licat  it  ms  ami  Present  at  itms  Services 
Public  Relations.  Rumri  11-Hoy  t.  inc., 
lso.7  Ml.  Hope  .\ venue.  RtH’hester,  New 
Yt.rk  1  162(1. 


RKPORTKR  OH  DKSKM AN 
Prefer  m;in  pr«‘sently  on  small«‘r  mal- 
west  tiaily  wht>  f«*«‘ls  reatly  for  more 
challen>'invr  |M»sition.  hour,  five- 

ilay  week.  .S16;t  jK»r  week  for  ex|M‘ri- 
encetl  reptu'ter.  H<>plies  an.swerfsl  in 
ctmfitlence.  Write:  CpttUY  Hartlett, 
Persimnel  Hir..  Morninjr  Star-Revrister 
Republic,  News  'I'tuver,  Rt»ckf«>r<l,  llli- 
iitM.s  61 10.7. 


rRKK-I.ANCKRS-will  pay  ,7-10  cents' 
wonl  ntmfict  journalism  ainoMl  at 
ytmn^  ^reneratitm.  Kntertainment.  etlu- 
catitm.  j<*bs.  i>ersonalities,  etc.  Ht>\ 
P.i6.  Ktlittu*  &  Publisher. 


NKWS  KhiroR.DKSK  MAN  on  a  l.7oo 
circul.'ititm  evenin^r  anti  tiaily  movinjr 
forwanl  avrainst  .strtuivr  ctmipet  ititm. 
Kmphasis  t>n  ima^in.'itive  layout,  but 
must  U*  a  tlem:imlin^  newsman  han- 
tllin^r  re|»tu*ters  from  tuitlyinK  arejis. 
Call  t>r^  write:  1*^1.  .Somers,  General 
Mvrr..  The  Unit>n-Ciaz<‘tte  (an  01taw;iy 
newspa|H*r),  iNut  Jervis,  N.  Y.  12771. 
(AC  01 1 1  s.76-.7;’,s:{. 


CORRK.spO'NHKNTS.  T’.S.  and  ft>r- 
einn.  tt»  file  semi-monthly  rei>orls  t>n 
new  prtMiucts  ami  ]»rt)Ct*sses.  Write  Ht»x 
17u.  Ktlitt»r  &  Publisher. 


^fisecUan^*o^^i 


OPKNINC.S  IN  PKNNSYIA’ANIA 
All  ty|H»s.  Writ<»:  PNP.\, 

2717  N.  I’i*t»nt  .St.,  Harrisburg.  Pa.  17110 


Kf  tITOR  (^f^vra^ors•^^^lvilinists 

Copy  KHITOb’  for  technical  mavra-  ' — — — — — — — 

zme.  must  im!»rt»ve  1annii:ik'e.  ShtniM  COMIHNATION  MAN  mn'tleil 
to  t  ie;tlive  in  approach  tt>  le;ols  and  i  nuMliately  for  prizc-winninvj 
neatis.  .sume  knowItMljre  of  electronics  I  .iMiU.  Oiten  shoo.  Machine  ami 


( OMIHNATION  M.\N  mn'tleil  im- 
miMiiately  for  prizc-winninvj  t»(Tset 
tiaily.  Often  shop.  Machine  ami  (ltH»r 


(Pperators-Marhinists 


l^ressmpn^StereotYperii 


ST.XPF  WRITKR  for  Protestant  week-  , 
ly.  Chart  Area  2.  J’rufessittnal  exiteri-  i 
encc‘  ami  church  knowle<lKe  a  must. 
Kxcellent  salary,  Ixuiefits.  No  color  i 
bars.  Hox  lb2,  b^Htor  &  Publisher. 


LINOTYPE  OPERATOR— ^Newspaper. 
Must  be  accurate  and  able  to  handle 
crap  matter.  Write  or  call:  Al  0|>olkH. 
Collier  Co.  News,  P.O.  Box  1737, 
Naples,  Fla.,  33940.  (AC  813)  Ml  2- 
21u7. 


EXPERIENCED  WEB  (JFKSET  press¬ 
man  neetletl  for  Flt»rida  tiaily.  Contact 
Ct»llier  f'tmnty  Daily  News,  Naples. 
Fla..  33940. 


HEAD  MACHINIST  for  Midwest  daily 
newBpai>er;  10-machine  plant  ITS 
equipt>«<l.  The  man  we  want  should 
have  knowhow  to  maintain  present 
equipment  and  for  future  development; 
also  fair  deRree  of  exxYerience  in  elec¬ 
tronic  and  electrical  circuits  is  required. 
Excellent  salary  and  fringe  benefits. 
Send  resume  of  experience  first  letter. 
Write  Box  1690,  Editor  &  Publisher. 


YOl'N(7  TALENTED  ('OPY  EDITORS 
wanted  by  The  Miami  News.  Write 
Ht»wanl  Kleinl*ervr,  Managing  K.tliltu*,  ' 
.Miami.  Fla.  331.71. 


LINOFILM  KEYBOARD  OPERATOR 
Prefer  one  who  can  ox>erate  without 
markup.  Elxeellent  opportunity;  bene¬ 
fits.  Contact  Rol)ert  Heilig,  Des  Plaines 
Puh’l  Co.,  1000  Executive  Way,  Des 
Plaines.  HI.,  60018.  Ph :  (AC  312) 
824-1111. 


PRESSMAN-STEREOTYPER:  Due  to  a 
retirement  and  a  need  for  an  additiontil 
situation  two  situations  are  available  on 
the  night  shift  for  combination  press- 
stereo  journeyman.  Work  in  a  modern 
air-conditioned  plant.  Six  Goss  headliner 
presses  print  our  47M  morning-evening 
circulation.  Scale  $3.87  per  hour;  Feb. 
1.  1968.  $3.98  i>er  hour;  Augusi  196s, 
$4.08  per  hour.  Company-x>aul  life  in¬ 
surance,  sick  benefits,  hospitalization 
ami  major  me<lical  insurance.  Excellent 
pension  plan  and  lilieral  v.acation.  Con¬ 
tact  Wilbur  Lehman,  Foreman,  Journal 
and  Courier,  Lafayette.  Indianit  47901. 


LINOTYPE  OPEFtATOR  for  suburban 
weekly,  non-union  shop.  Small,  effec¬ 
tive  organization  in  suburban  Buffalo. 
Secure  {Yosition.  Job  work  and  straight 
matter.  The  Amherst  Bee,  Williams- 
ville.  N.Y.,  14221.  (AC  716)  632-4700. 


OFFSET!  PRESSMAN  capable  of  op¬ 
erating  and  simple  maintenance  on 

Harris  17^  x  22%:  considerable  4- 

color  process  wora.  Knowledge  of 

smaller  offset  presses  and  letterpresses 

preferred.  Top  wages.  Transportation 
furnished  from  Seattle,  contingent  up¬ 
on  one  year’s  emploxmient.  Write:  Com¬ 
mercial  Ptg.  Co.,  Att’n :  Jim  Ballard, 
P.O.  Box  710.  Fairbanks,  Alaska  99701. 


HEAD  MACHINIST — Only  man  cap¬ 
able  of  taking  care  of  14-machine  shop 
with  |)erforator  and  TTS  experience 
need  apply.  Excellent  salary  for  right 
»nan.  Electronic  background  helpful. 
Contact  Jack  Kenner,  Lima  News, 
Lima.  Ohio  45802.  Ph :  (AC  419)  223- 
1010. 


WEB  PRESS  SUPERINTENDENT  for 
all-day  daily  newspaper  in  isolated  Mid- 
Atlantic.  Need  experienced,  mature 
leader  in  late  30’8  or  40’s  with  full 
background  in  letterpress  operation  but 
who  has  capabilities  of  learning  new 
processes.  Must  be  able  to  handle  labor 
matters  with  good  judgment  and  re¬ 
sponsibility.  Good  pay  and  fringes. 
Write  Box  2025,  EVlitor  &  Publisher. 


PROGRESSIVE  SUPERiNTErNDENT 
for  pressroom  of  daily  and  Sunday 
Atlantic  Sealioard  newspaper.  Will  of¬ 
fer  excellent  pay  and  re.al  responsibil¬ 
ity  to  a  lea<ler.  35-50,  who  knows  let¬ 
terpress  from  ground  up  but  could 
shift  ^  gears  into  offset.  Personnel 
handling  is  important  part  of  job. 
Write  Box  60,  Editor  &  Publisher. 


PRINTINti  PLANT  MANAtlKR  (in 
S<»uth».  Fr»>nt-t<>-hack  ex|»erienc*'.  (i<MKi 
salary,  benefits;  share  pndits.  gains, 
etc.  B<»\  16.7,  ETditor  &  Publisher. 


FLOORMAN  or  all-around  printer 
needed  for  small  daily  in  S.E.  Kansas. 
Will  accept  %  trainee.  Write  or  call: 
Jim  Cooper,  Publishing  Enterprises, 
Inc,,  300  W.  Second.  Hutchinson.  Kans.. 


CLASSIFIED  ADVERTISING 
Order  Blank 


=  Address 


-Zip  Code — 


p  Classification. 


. '  \  .. .  . .  Y***' I  oaiiy.  w|H*n  sn'tp.  .Tiacrmu?  aiiu  i  ^ 

sential.  (  t)py  ofliting  w»»rk.  Scale  $.7. 10  por  ht>ur.  Contact:  .  ^ 


**\pei*i«*nce  essential.  Salary  i’oinmmsij 
rato  with  «'X|M*riencf.  SentI  restimi*  t«>: 
IVrsonnel  Department 
ELFJ'rRONIC  DKSKLN 
''oO  Third  Avenue 
New  V'ork,  N.Y.  10022 
I’L  l-.7;.30,  E\t.  262 


Mechanical  .Supt..  Fairbanks  Daily 
News-Miner,  E'airbanks,  Alaska  99701. 


<  HOICK  SHOT  I'OH  HIC.IIT  MAN 


IIKAIt  MACHINIST  for  tiinlit  shift 
G<hm|  wages,  fringe  benefits  and  retire- 
mem  plan.  Opportunity  for  right  man. 
/.one  2.  Bt»\  96,  EMitor  &  Pulilisher. 


with  Newspapt^r  Eaiterpris«*  Assn.. 

niul  lividiest  feature  .ser%'ice. 
''e  n(H‘il  deskmiin-writer  with  itleas 
*(n«l  iiiiti'itivi*.  Year  or  daily,  wire 
service  jireferred;  s|M>rts  hulpDil  but 
not  ess€*ntial.  Rush  rt»sume  to:  Donald 
pr:iir,  NKA.  Ulim  W .  Third  St..  Clevo- 
litiiil.  Ohio  1111". 


LINOTYPE  OPKH.VrOU.  Modil 
<'i:ip  m.’itti'r.  ncwsiciiier  :  no  joh  work. 
l''ast-nrowiii^  northern  t'lilif.  small 
daily.  I.'i-miles  from  San  Franciseo  or 
Saerameitto.  (lootl  i>ay.  frinvres,  hene- 
fits.  Write  or  rail:  Hoh  Nashlurnl.  (707) 
I'J.a-IUlfi — I'aily  Hepuhlic,  Fairfield, 

Calif..  !lt.'.;!;i. 


E  D  I  r  O  R  A;  PUBLISHER  for  J.Tiiu.iry  27,  1968 


□  Assign  a  box  number  and  mail  ray  replies  daily 
To  Run:  Times  Till  Forbidden 

Mail  to: 

EDITOR  &  PUILISHER  •  8S0  Third  Avanu*  .  Naw  York,  Now  York  10023 

ii'iiminiiiniiiiiffflnmiiiiiiiiiiiiiiiniiiiiiiimiiinnn^^  i|im];i.| 
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l^rinti'rs 


KXrKKlENCKl*  i'KINTKK  U^r  j^mall 
commercial  rnnl  shop.  Eiiuipment  in¬ 
cludes  10  X  15  otTset  and  10  x  15  plnl- 
ten.  Offset  an»l  letterpress.  Hindery. 
make-up  exi>erience  necessary.  Ely 
Paily  Times.  T.O.  Box  1U9.  Ely. 
Nevada  S‘‘^»01. 


MECHANICAL  SUPERINTENDENT— 
Desirable  position  available  to  a  good 
working  8Ui»erv:sor.  with  prartira! 
knowledge  of  all  flepartments  including 
new  txT^setting  and  jiress  work  meth¬ 
ods  and  ecjuipment.  We  need  an  ITU 
man,  capable  of  promoting  efficiency 
and  dependability,  who  can  supervise 
and  coordinate  composing  room,  stereo- 
tyi»e  and  press  room  of  modern,  grow¬ 
ing  midwest  daily.  Excellent  pay  and 
working  cond'tions,  pleasant,  modern 
city.  Write  full  details  of  exi>erience. 
background,  references  to  Box  1912, 
Editor  &  Publisher. 


•TAKE-CHAROE-GUY  ••  as  Foreman 
for  6-unit  Urb.anite.  Comt»lete  knowl- 
e<lge  of  maintenance.  comt>etence  in 
handling  non-union  T>crsonnel  essen¬ 
tial.  All  replies  answere<l  and  kept  in 
strict  confidence.  Daily  with  commer¬ 
cial  work  in  Zone  2.  Box  2099.  B>litor 
&  Publisher. 


FOREM.\N  for  a  6-Unit  t^rbanite  off¬ 
set  press.  Must  have  complete  knowl- 
eilge  of  maintenance:  must  have  ability 
to  direct  men  in  the  Union  shop  an<l 
capable  of  getting  first-class  printed 
products.  I  ocated  not  too  far  away 
from  San  Francisco,  California.  All 
letters  will  be  an8were<l  and  kept  in 
strict  confidence.  Salary  open.  Box 
19^0,  Editor  &  Publisher. 


PnKhirtion 


COPY  DE^K 
CONTROL  CLERK 

To  process  all  retail  advertising,  wn'-n 
with  messengers,  and  larger  retailers 
to  expedite  copy  flow. 

Paid  vacations,  hospital  pl.^n.  top  t'en- 
sion.  Expanding  department  spells 
opportunity 

Excellent  working  conditions — sports¬ 
man's  paradise.  Russell  W.  Young.  The 
Seattle  Times  (largest  in  the  Pacific 
Northwest!.  Seattle.  Washington  99111. 


PHODUCTION  M  ANAtJER.  large 
daily,  (live  background  when  avail¬ 
able.  Real  opporiufiity.  circu¬ 

lation  i»otenlial.  Box  151.  Editor  & 
Publisher. 


engr; 


PI '  BLKWTION  I^HMluct  ion  Dire<'tor. 
Must  l*e  e\i>er;*  need  in  all  t»hases  of 
trade  pubrcati«m  l.ayout.  comi^osition. 

ines  and  final  o.k.  of  magazine 
pr«M>f<.  Old  est.'iblishtxl  firm  lo¬ 
in  plea.'iant  .'^outh  Jersey  sea- 
community.  Send  resume  and 
s.amples.  Salary  oj>en.  tiard»n 
Publishing  (5i.,  So.i  Isle  (itv. 
J4:b 


rate<l 
shore 
Work 
State 
N.  .1. 


Vrunuttitm 


C  cr^l 

-RCMCT!CN  .  . 


I>'i  y.m  ipialify  fur  an  iinpunant  ojivn- 
riLT  in  the  circulation  ]»romotii»r>  <le- 
partnjerp  of  .n  major  Tn;»rk**l,  highly 
proinot  ional  morning  new  >p;i|K  r  ?  Have 
vou  ••\|*eri#‘nce  in  satur.ition  radio  and 
television  circulation  c.'irnpaigns.  in- 
pajM  r  ;ol-.  working  with  Top  executives 
on  budgets.  sche<lules.  <opy.  carrier 
proniot  io»i  .and  progr.nms  pr»»*luct  ion 
.and  fo|l*»w-through  ?  If  you  qualify  f«  r 
.a  -econd  spot  .  .  .  w  h»'re  y»ui  ran 

evcntu.ally  niove  up  ami  l>«MM»mc  No.  1. 
writ!*  fully  .arnl  t»ll  u**  a!‘^)Ut  your 

ba»-kground.  eviKTiema*.  pro*  nt  salary 
and  iasni!r**mcnt>.  an.l  whv  y.u  think 
yo']’!**  nur  mar*.  <;.*..d  salary  .and  plenty 
of  fr;?!'..'**--.  V\  rii*‘  B'<\  Editor 

I’ubl  -her. 


(A'\A  OOAST  D AII.Y  <.f  ino.o..,, 
l.atiori  p.'ornotjon  m.anag«r.  .^orr.c 

♦*\|M‘re  nco  r»  circulation  or  in  adv»-r- 

t  -  fig  pr«*niotiofi  n«*<-eH<;jry.  Ncw-p.aj^  r 

"  rnerrdor  of  a  chain  and  can  off^r 
uii'i-ual  oppMrt un ;» \  tor  m.aii  to  v'low 
into  rew.ardirig  c,ai»‘«'r.  IMcvise  '^end 
la-Uoa  rtr*  s  with  !♦ -urm-.  Bo\  191.  Edi¬ 
tor  P:ib!l-lur. 


Uvlp  U  iintff/ — Vuhliv  l{f>lalitins 


im;msonnf.i.  avaii.aiu.i. 


PUBLIC  RELATIONS 
AND  NEWS  WRITER 


Immediate  opening  for  top-notch, 
versatile  young  newsman  to  write 
and  edit  internal-external  monthly 
mogaiire,  plu>  assisting  with  gen 
eral  news  bureau  and  oublic  rela- 
t  ons  work. 


Must  be  famitlar  with  makeup  and 
General  prcductio.i  supervision, 
this  is  a  heavy  and  demanding 
writing  job  mainly  in  science,  with 
little  routine.  Liberal  benefits; 
travel  paid. 


Apply  by  letter  only  to  Robert  C. 
Meer.  Personnel  Department.  Los 
Alamos  Scientific  Laboratory  (Uni- 
'-e^'sity  of  California).  P.O.  Box 
1663.  Los  Alamos,  N.  Mex.  87544. 


t-'c  cve' 

"•  zes’-'r  Rc 1 


Ready  For  A 
Career  In 

PUBLIC  RELATIONS? 


irailt'iiiic 


.IO|-KN.\I.lST.  -a,  eisht  >e:irs'  r\peri- 
t’nyi'.  stH'Us  ihisition  in  cnllnjro  or  nni- 
vorsiiy  inforniiition  tielil.  Arons  -1 
only.  Ho\  I'l'.  Kilitor  &  I’litilishor. 


Looking  for  the  opportuni¬ 
ty  to  embark  on  a  satisfy¬ 
ing  put>Iic  relations  career 
with  one  of  the  largest  and 
oldejst  r.  S.  corporations? 

(Chart  Area  5) 

Want  a  position  which  pre¬ 
sents  a  distinct  challenge 
to  your — 


.  writing  experience  and 
.skills? 


leadership  ability  ? 
sound  judgment? 
high  level  of  intelli¬ 
gence  ? 


AKMSTRONO  ((IRK  ('OMl'ANY  of- 
tci>  i\i\  outstanding  public  relations 
opportunity  for  a  top  Might  writer  with 
Nears'  exiKM'ience  in  the  newspai>er 
fieUI  or  in  a  relatt<l  activity  such  as 
p.r.  «»!•  advertising.  (\»Uegc  gratluati 
prelerretl.  LiW*ral  salary  and  lumefits : 
li>cation  in  Lancaster.  Da.  .\rmstrong 
is  a  leading  manufacturer  of  buikling 
pHniucts,  home  furnishings,  packaging 
m.'iterials.  industrial  siHx'ialtics  and 
ppMlucts  for  htune  care  and  conveni¬ 
ence. 

If  you  are  interesie«I  in  a  rewanling 
cai’t-tu*  NNlth  excellent  op|M»rtunit ies  for 
itua  ment .  w  rite  to : 

Mr.  I.V  C.  HaNvkins 
ARMSTRONG;  CORK  ClV. 
Lancastei.  Pennsylvania  1T601 


.Are  you  a  college  graduate 
who  has  demonstrated  pro¬ 
fessionally  the  ability  to 
think  clearly  and  write  con¬ 
cisely  under  pressure? 

If  your  answers  are  all  af¬ 
firmative,  send  full  per¬ 
sonal  data  to; 


BOX  2 

EDITOR  &  PUBLISHER 


An  B>^ual  Opportunity  Employer! 


adv 


El »lTOH-M.\N.AGERS  for  branch  pub¬ 
lic  relations  offices  in  major  university 
communities.  Chart  Areas  2,  6,  S  and 
12.  Former  student  leaders  in  areas’ 
universities  preferretl.  Send  details 
resume  to  Box  142.  Fxlitor  &  Publisher. 


DIRECTOR  PUBLIC  INFORMATION 
for  neNvly-crcatet!  position  on  Office  of 
College  Relations  staff  of  State  Uni¬ 
versity  of  New  York  t'ollege  of  Arts 
and  Science.  Prefer  person  with  expe¬ 
rience  in  a  college  university  news  bu¬ 
reau  but  will  accept  applications  from 
newspaper  reporters.  College  degree  a 
must.  Salary  open,  month's  vacation, 
TIAA  retirement.  loNv-cost  hospitaliza¬ 
tion  plan.  .\n  opportunity  with  a  fu¬ 
ture.  Send  letter  of  application,  resume 
and  a  few  of  l»est  writing  samples  to 
Box  TO,  E<lilor  *S:  Publisher. 


Public  Relations 
Manager 


■Major  corporation  with  headquarters  in  New  A'ork 
City  offers  exceptional  opportunity  on  Corporate 
I’uhlic  Helations  staff  for  aggressive,  enterprising 
I’uhlic  Kelations  Manager  with  minimum  10  years 
l•xp«‘rien(•e  in  industrial  inihlic  relations  and  or 
iournalism.  Must  be  able  to  work  clo.sely  witli  man¬ 
agement.  imidement  public  relations  proj(‘cts.  and 
!)repar(“  news  reh'ases.  feature  articles  and  execu¬ 
tive  speeches  which  clearly  and  simply  interpret 
(■omi)lex  industry  trends  and  t('chnical  developnamts 
for  g('neral  interest,  business  and  trade  news  media. 


.'^alary  is  flexilile.  depimdent  upon  hackgi'ound,  ex¬ 
perience.  and  iiroven  iM'Cord  of  performance. 

eluding  .salary  history 


riea.se  send  resume 
re<niiremi'nts,  to: 


and 


BOX  150,  EDITOR  &  PUBLISHER 

An  equal  opportunity  employer  (m  f) 


i/lrniiiistralirr' 


AI'  rrXErt’TIVE.  it  years',  seeks  toj- 
manatrement  Floriila  daily-weekly.  Kox 
"1.  Editor  &  Puldisher. 


AO  MANAGER  PR  ORT 
Now  ad  manaper  and  rromot ional  man¬ 
ager  electronics  ( distributor' :  seeks 
chalienpinp  i^osition  Zones  4.  6.  8  or  9. 
Hox  T4.  Eilitor  &  Publisher. 


ATTENTION  Pl’PI.l^HERS 
(Teneral  Manaper  of  offset  daily  liesires 
to  relocate;  11  years'  eseerience  in 
circuiation.  advertisinp  and  peneral 
luanapement:  stronp  on  nromotions: 
hel|'(sl  start  and  cievelon  two  new  offset 
daiiies.  Ape  oT*  I’esttonsible  family  man 
—  fNcellent  ref.M'ences.  Write  Ho\  146. 
Eilitor  &  Publisher. 


TOP  PROl'l'GKR  of  award-wiiininp 
weekly  napers  lookinp  for  manapement 
spot  on  larpe  chain.  Know  Is^th  letter- 
press  !ind  offset.  Collepe  depree_  .and 
lop-llipht  eyperience.  Rox  l'T2.  Editor 
X-  Publisher. 


TlREl'  OK  METRtV  MVINC! 

New  s|ia|>er  manaper  see'ks  new  respon- 
libility  (or  the  purchase  of  a  luoperty 
S'JoO  StKaiMl  in  a  pissl  community  or 
Mihurh.  Excellent  references,  success 
ri'coi'd.  conipia»hensive  exiierience  and 
■.m  a  iiualitied  purchaser.  Confidential 
communication  assureii.  Hox  1^9.  Eili- 
lor  Publisher. 


M11)1)1.E-.\(1E1>  M.\N  with  consider- 
idile  exiK»rieuce  and  im|>ressive  hack- 
pniuiul  uualifies  for  a  ixisition  as  pub¬ 
lisher.  manaper  or  advertisinp  nian- 
aper  on  larpe  we<kly.  semi-weekly  or 
chain  w.H'kly  setup.  Familiar  with  let- 
ter|>ress  and  offset.  Prefers  south  or 
southwest.  Will  welcome  the  opiior- 
tunily  to  furnish  the  finest  of  refer- 
I  m-es.  Hox  164.  Editor  &  Publisher. 


::T-YEAR-(1I.n  GENERAI.  MANAGER. 
1 4  .years'  experience  in  .all  phases  of 
Mihurhan  and  eountry  publications  — 
letterpress  and  offset,  ('ollepe.  In- 
tefest.'d  in  |>ermanent  arranpeinent 
with  small  ilaily,  weekly  proui>.  or 
larpe  waa'kly  with  commerciiil  business. 
Hox  I'l.  Editor  &  Publisher. 


EXPERIENGEH  PI  HI-I.>4!1ER,  C  M. 

ahverti.xing  director 

Now  assistant  inildisher.  .Ape  41.  Tem- 
lior.ary  situation  cominp  to  end.  Seek 
challenpinp  imst  with  nu'dium-sized 
iiewsiiitiier.  22  years'  ex|>erience  in 
e\et>  department.  Profit-maker:  protl- 
uct-huilder:  laltor  experience.  Excel¬ 

lent  teferences.  Hox  194.  Rlitor  & 
Publisher. 


I'M  LOOKING  FOR  .-^MALL  DAILY 
ill  lua-d  of  younp  blood.  Six  years'  in 
iiewsp.aper  .advertisinp  salesman 

throuph  promotion  manaper  on  a  me¬ 
dium  daily  to  petit  ral  manaper  of  a 
weekly  (within  same  company'.  M.aile 
switch  from  letterpress  to  web  offset: 
tatnimercial  print inp.  tiMi.  Married.  21. 
faniil.v.  Re.atly  to  move  up  in  .Area  ’> 
to  a  Iiaper  that  may  soimxlay  1h'  itiine. 
Write  Hox  1611.  Ktlitor  &  Puhlislu  r. 
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riRCULATION  MANAGER  or  .assist¬ 
ant:  16  years*  experience,  all  phases: 
1*1  years’  Home  l>eliver>*  and  District 
Supervisor:  :1  years’  C.M.  Age  35.  mar- 
rietl.  Will  relocate.  Box  67,  E<litor  & 
Publisher. 


HOME  DELIVERY  MANAGER- Ex- 
perienre  eity  and  suburban.  I.ooking 
for  (’M  who  vv.ants  ambitious  assistant. 
Box  124.  Editor  &  Publisher. 


('M.  age  .29.  fourteen  years*  experience 
in  ail  phases:  Nvith  under  20,000  daily: 
wants  op|M>rtunity  with  newspaper  that 
wants  to  expand  and  buibi  soli<i  paid 
cirrulation.  Box  117,  bblitor  &  Pub¬ 
lisher. 


EDITOR  Sc  PITHI  ISHER  for  J.inu.iry  FDi 


* 


Personnel  Available 

IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 
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;  -YKAK-DI.n  ClKCri.ATt>R.  I  t 

years'  oxpt  rience  all — YKS  .  .  .  Al.I^ 
i*hasi‘s :  stvkinn  nianapershlp.  Box  123, 
Kditi'r  &  Publisher. 

FROM  0  TO  72,000 

(a'’o  holding)  in  jus+  B'/p  years 

tlUCrKATION'  niREl'TDR  responsi- 
Me  for  the  birth  of  The  Oklahtuna 
Journal  M>ally  ntul  Sunday).  Okla¬ 
homa  t'ity.  Oklahoma — a  most  competi¬ 
tive  market  set*ks  sttmulatinx  chal- 
lenvre.  If  you  NNant  a  probleni-solver 
and  irn>\vth  with  inte>?rity.  write:  .Art 
Jiles.  I’.O.  Box  10712.  Oklahoma  City, 
Okla..  73110.  Phone;  (40r»)  PE  2-5007. 

CIlItT'I.A  riON  MANACiEK  or  as¬ 
sistant.  Jo  years*  experience  on  metro 
and  utvkly  coverinpr  all  phase.s  of 
circulation.  Siri»nyr  on  PIvOMDTlDN. 
SKKVK'K.  COLLECTIONS  and  AP- 
MlNL<  ri\ATION.  Kamily  man.  ajre  t  L 
llos  P17.  Editor  &  Publisher. 

A  ITENTION  PCHLISHEKS! 

Have  y«»u  ever  wished  that  you  c»'uld 
have  yt>ur  choice  of  uualitieti  circula¬ 
tion  personnel?  NOW  YOl*  I'AN 
Circulation  ('art»er  Plantiinjj  Institute 
h:»s  a  numlu  r  oi  clients  who  are  fully 
ilualihtHl,  successful  citculation  person¬ 
nel  wishing:  tt>  make  a  chan^re. 
Whether  your’s  is  a  small  or  larne 
newspai»er.  we  f€»el  that  we  have  the 
applicant  you  stH»k.  NO  FEE  CHAKliEP 
Uu'  inft>rmati«>n.  write  or  wire: 
CIUCFLATION  (  AREEH 
PLANNING  INSTITUTE 
210  r>th  Ave..  New  York.  N.  Y.  10010 

HEAPY  TO  RELOCATE  Younp  fam- 
ily  m:in.  presently  I'M  of  lO.tu  o  daily. 
EN|>erience»l  all  phases.  Excellent  in 
promotion  and  orjjanization.  Proven  re¬ 
sults.  Pesire  top  s|>ot  on  larger  paper. 
Prefer  /one  2.  Box  172.  Edit*ir  &  Pul»- 
lishtr. 


(  lassifiod  Advertisinfi 
IF  YOU’RE 

lookin>r  for  stmieone  for  your  oriraniza- 
ta»n  who  kmms  classifietl  and  has  the 
proven  ability  to  impart  that  knowl- 
eUe  to  others,  you'll  want  to  talk  to 
me. 

A^re  37.  with  I  I  years'  of  supervisory 
exi^erience.  I’ve  trained  hundreds  of 
men  and  wjunen  in  classifies!  sales  and 
practice.  Familiar  with  virtually  every 
area  «>f  classiheil.  Pve  written  man¬ 
uals,  sui>ervis(xl  'phone  nnun  and  out- 
siile  sales  forces,  solvetl  procedural 
problem.s.  1  would  l>e  pleases!  to  apply 
my  knowledge  t('  your  prohlems  to  our 
mutual  InMiefit.  Write  Box  Editor 

&  Publisher. 
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Display  Adrrrtisinff 


AMBITIOUS  .  .  . 

YET  CONSCIENTIorS. 
seastUHxl  (IS  years)  representative 
wishes  to  relocate  on  .">0-100,000  news- 
I'aper.  .\dministrati\e  inclined.  Well- 
vcrseil  in  JTl  Mtsliiim.  Pe^rree.  Family 
man.  ('hart  Areas  I  or  2.  Box  170, 
E«lit<>r  &  Publisher. 


Top  M.\N  on  display  stalT  of  competi- 
live  /one  3:1.0(10  daily  -  ready  fi*r 
assistant's  position.  Se^kins  rtH>m  to 
yMow  and  help  vrrow.  Woiiltl  like  retail 
and  classifietl  resjMnsibility  with  pro- 
ssist-  :-rcssi\c  paper.  Bo\  U*;).  Editor  &  Pub- 
ases lishtM'. 
strict  - 

mar-  LETS  INCREASE  YOUR  LINAGE 
or  &  'Vith  faith  «»M  lH>th  parts,  this  can  1h‘ 
done.  Em»ukrh  e\periem*e  to  kiu>w  that 

- -  I  it  is  possible.  Prefer  a  small  wtstero 

Fx-  I  'kdly.  Am  a  Gal.  Box  Lx3,  Kditi>r 
okinc  {  i'xI'lish.M'. 


riencc 
daily: 
r  that 
paid 
Pub- 


t'dilorifd 

■rENM>ER.  r.OVING  CARE  for  wire, 
copy  desk  j»)b.  E\|H»rienced  woman's  odi- 
b>r:  fine  backirroumi:  top  references. 
balar>’  seron<lary  to  conjienial  ofllce. 
box  3r>.  E.litor  &  Publisher. 


FORMER  METRO  NEWSMAN,  32— 
now  deskin^r  on  international  business 
newspaper  -seeks  retuin  to  Kvneial  as¬ 
signment  and  in-depth  reporting:  for 
lai^re  competitive  ilaily.  Extensive  m:uj- 
azine  feature  cre^Iits:  specialty  law’  an*l 
urban  affairs.  Marrietl.  Professional 
photojrrapher.  Write  Box  2156,  Editor 
&  Publisher. 

FORMER  NEWSMAN,  now  overseas 
with  U.S.  Foreinn  Service,  interested  in 
resumiiur  newspaper  career  as  e<litor 
of  metlium-sized  daily.  Would  consi<ler 
investing  if  there  is  opportunity  for 
partnership  or  ownership.  Box  30,  Edi¬ 
tor  &  Publisher. 

EX-SPORTS  EPITOR.  5fM  daily.  ntH'ds 
change  to  city  e<litor  or  copy  ^le'^k  ;  42  : 
best  references.  Box  27.  Etlitor  &  Pub¬ 
lisher. 

('.OOP  WRITER.  GOOP  REPORTER. 

head  writer.  e<litor.  etc.  Sol>er. 
clean;  act  and  work  fast:  usually  r’pht; 
;\)!€  40.  married,  children  prowm.  ^Vork 
cheap  but  hanl  to  please.  Box  76. 
Editor  X-  Publisher. 

M.\NA('ilN(7  EDITCTR  of  Western 
shelter  mapazine.  with  advertisinp  and 
I  PR  backpround.  to  rover  West  for  N._Y. 
publication;  or  will  relocate.  Box  50. 
Editor  &  Publisher. 

.lOURNALlSM  PROFESSOR  wants  job 
durinp  14-month  leave  or  lonper.  Start 
•Tune  1.  Challenpe  essential.  Editinc. 
e<litorial  writinp.  editorial  research, 
etc.  Box  63.  Etlitor  &  Publisher. 

EDITOR,  experienceil  in  sports.  C’ty. 
manapinp  e<litor  duties.  40.  Quality 
work.  Box  6S.  Editor  &  Publisher. 

NEWSMAN,  two  years'  daily,  four 
I  years*  wire  service,  seeks  position  con- 
'  oentratinp  on  features,  in-depthers  and 
,  backprounders.  .Areas  3  and  4  pre- 
ferreil.  Box  139,  Editor  &  Publisher. 

WANT  TO  GO  BACK  TO  A'lETNAM— 
Will  put  a  local  written  and  photo 
slant  on  the  bippest  story  of  our  time 
for  your  paT>er;  will  cover  assipn- 
ments  in  A'ietnam  on  an  exclusive  or 
retainer  basis.  Box  120,  Etlitor  &  Pub- 
j  iisher. 

I  EPITOR — .Award-winninp.  circulation 
I  builder  seeks  chanpe.  Noted  for  nunlity. 

'  inteprity  and  sobriety.  Knows  all  phas¬ 
es  of  manapement.  To]>  references.  Box 
I  136,  Editor  &  Publisher. 

NEWSPAPERM.AN.  experiencetl,  cap- 
'  able,  s€*eks  responsible  post  /ones  5- 
7-S.  Box  144.  Etlitor  &  Publisher. 

HNANC1AL  EDITOR 
i  Fully  experiencetl:  will  take  complete 
charpe  of  your  business,  financial  papes. 
Stronp  writer,  editor,  leader.  Ape  30. 
now  cmployetl  major  d.aily.  Top  refer¬ 
ences.  Will  consider  other  tlepartments. 
ilox  107,  Editor  &  Publisher. 

(  HALLENGE  AND  GROWTH  oppor¬ 
tunity  soupht  by  news  executive.  Ex¬ 
cellent  rei>utation  for  inteprity  and 
knt>w-ht>w.  N»>w  aff'ili;itetl  with  one  t>t 
ct>untry‘s  tt>p  newspaiH'rs.  Marrietl.  43, 
active  in  civic  affairs.  Position  probably 
woultl  l>e  manapinp  etlitor  in  /one  5, 
but  t*i>en  ft>r  discussion  t>n  iH'sition 
anti  U»cation.  Present  s:ilary  $13,000. 

Box  100.  Editor  &  Publisher. 

COPY  EDITORS  PT.ACE  on  larpe 
tlaily,  preferably  Zone  3,  with  oppor¬ 
tunity  for  ativancement.  E\i>erieneetl 
in  ail  phases  of  newsrtx>m  oiH'ration, 
except  for  handlinp  of  telepraphic  copy, 
but  know  the  twhiiiques.  Box  102,  Etli¬ 
tor  &  Publisher. 

HAA’E  25  YEARS'  EXPERIENCE  as 
re|K>rter,  lepislalive  eorresiH>mlent.  city 
etlitor:  wouM  like  to  :ipply  this  to 
ncwsrtnmi  situation  as  city  or  man¬ 
apinp  ttliltir  t»n  pn»misinp.  nuHlium- 
siztxl  tt>  larpe  tlaily.  preterably  /t>ne  3. 
Bi'X  131.  Etlitor  X*  Publisher. 

KI>lTORlAL  WRITER-COLUMNIST 
ENperienetni.  Oj>portunity  soupht  as  t»iL- 
tt'rial  pape  etlitor  or  chief  inlitorial 
writer.  Inteprity  atul  ability  :»re  hall¬ 
marks.  Sterlinp  references.  Box  lo6. 
K<llti>r  &  Publisher. 


non  OR  A;  PIMU  ISHFR  for  J..mi.«rv  2". 


YOU  S.AY  YOU  (  AN"'!'  FIND  an  eii’- 
tt»rial  ^^riter  who  knt»\\s  his  stuff  ami 
can  \Nrite  it  Ntith  clarity.  ct>pency  anti 
pr;u‘e?  (^uit  kitblinp  y»*ur>elf.  A  man 
with  the  new>i>ajH*r  exper’ence  ami 
acatlemic  backprtniml  yt>u  exptct  won’t 
wi>rlk  ft>r  peanuts.  Hero.  ft>r  instance, 
is  an  exi»erienceti  ‘'prt>”  who  has  a 
v:o.hI  ji>h  i>ut  wants  a  better  t>ne.  with 
sco|H*  anti  resiHinsibility.  $1''."00.  Tot> 
much?  Well.  yt>ii  pet  what  you  pay  for. 
But  that’s  what  you're  pettinp  now. 
isn’t  it?  Bt»x  10’.'.  Etlitor  &  Publisher. 


NEWSMAN  with  tt>p  all  'round  do¬ 
mestic  ami  ft»reipn  writinp  anti  e<litinp 
♦’Xperience  stvks  news  job  in  St>uth  or 
Stuithwest  where  can  settle  down  and 
take  riM»t.  Bt>\  166,  E<litor  &  Publisher. 

WIRE  MAKEl’P 

Presently  tniploytsl  l\>nneclicut  a.m. 
in  iiUne  capacity,  but  must  move  to 
eastern  New  Jersey  ft>r  family  reasons 
by  this  summer.  Marrietl,  41,  family 
man;  In  Jtnirnalism.  all  etlitorial  de¬ 
partments  t>ver  2"  years.  Bt>x  173. 
Eilitt>r  &  Publisher. 

REPORTER.  WOMAN,  prize-winninp 
J-prailuate.  Excellent  ftMxl.  hi>me  fur- 
nishinps.  feature.  stH’iety  hackpround : 
wants  jt>h  in  are;i  with  potxl  schools. 
w:irm  climate.  F.  RentH\  76  Scenic 
.A\e..  Richmtiml.  Calif..  ’'t>"L 

EDITORIAL  PAGE  — 

If  yi»u  want  the  kiml  of  e<litt>ria!  leatl- 
ershi]>  in  your  ct>mmunity  which  has 
accemplishetl  notable  results  (in  oOM 
thiily  town(  while  winninp  prizes  anti 
l>einp  witlely  tpmtetl,  write  Box  202. 
Etlittir  &  Publisher. 

EDITORIAL,  FEATURE  WRITER. 
st*eks  post  on  /t»ne  0  tlaily  or  m.apa- 
zine.  S|>ecinlties :  conservation,  plan- 
ninp.  iH>Iitics,  history.  B.\  depree :  2(' 
years'  e\|>erience.  Box  17S,  Editor  & 
Publisher. 

GOLF  AND  SKI  WRITER-EDITOR 
set  ks  position  with  newspaper  wantinp 
top  coverape  these  two  fast-prowinp 
s|M>rts.  News,  features,  columns.  si>€^ 
cial  etlilions.  Prefer  northeast.  .$L">M. 

Bt>x  15*7,  Editor  &  Publisher.  _ 

EDITOR-WRITER,  lo,  depree:  15 
years’  experience,  last  13  with  wire 
service.  Seeks  challenpinp  iM>sition  of 
res|H>nsibility.  leatleiship  in  PR.  adver- 
tisinp  or  publishinp.  $13,000.  Box  201, 

Etlitor  &  Publisher. _ 

ENEROtiriC  51-YEAR-OLD  MAN. 
w  ith  exi>erlence  ns  new’s  etlitor  of  larpe 
daily,  seeks  desk  job  on  daily  or  top 
news  job  larpe  weekly  ;  also  have 
weekly  ad  exjierience.  Box  1.56,  Editor 
&  Publisher. 

BURIED  WEST  COAST  metro  coi>y 
editor  wants  back  on  wire  or  top  rep- 
ortorial.  E\pt*rience.  puts,  reftrenees. 
Fiml  tint.  Bt)\  176.  Elilt>r  &  Publisher. 
SPORTS  WRITER  Three  years'  ex¬ 
perience:  ape  27.  sinple;  military  ob- 
lipation  ct>mplettxl  — able  tt>  travel  any¬ 
where.  Writinp.  ttlitinp.  makeup  ex¬ 
perience.  Interesltxl  in  newspaper, 
mapazine.  TV,  publicity  work.  Jour¬ 
nalism  pr;iduate.  Prefer  ’/ones  2  and 
0.  Bi’X  1''7.  Etlittx*  &  Publisher. 


Free  l.ance 

NEED  CtU'ERAGE  in  south  Tex.as 
ami  northern  Mexico?  ('‘ontact  experi¬ 
encetl  newspai>er  nntl  bro.adc.astinp  re- 
|H>rter-t'hotoprapher:  publishetl  mapa¬ 
zine  writer.  Will  supply  news,  features, 
color  anti  black  and  white  photos.  Box 

'^4.  EdiU»r  &  Publisher.  _ 

FEATURES.  PH()TOS  from  Mi  chi  pan. 
You  name  the  assipnment;  I’ll  l>e  your 
lepman.  Bt>x  I  'J.  Etlitor  Publisher. 


CHIEF  PHOTO(7RAPHER 
.\wartl-w  inninp  photopraphor  w  ith  10 
ye:»r>*  experience  on  metrt>  dailies  seek- 
inp  mt>re  res|H>nsibiiity.  Appressive. 
hanl  workinp  :  presently  employed  w’ith 
t  xcellent  references.  Bi>x  133.  Etlitor 
X'  I'ublisher. 


PRESSROOM  SUTERINTENDENT, 
family  m;in.  ape  41  22  vears*  press¬ 

room  and  stereotyt>e  exj>er;ence  on  let¬ 
terpress.  Box*  70.  Etlitor  &  Publisher. 
I’KK.'‘>.MAN,  exiter-eiifftl  loi  lioss 
Heatlllner.  desires  job  in  combination 
shop.  Completely  competent  in  all 
phases  of  press  and  stereotype  work, 
('harles  (Jroleau,  Box  ^5.  Mulberry, 
Indiana  460.5S. 

PliESSM  A  N-SIT.R  E(  )T^ PERT^'r^. 
exi>erience<l  on  (»oss,  Hoe  and  I'uplex 
presses:  foreman  anti  su]>erintf  ntlent 
for  20  years.  Prefer  straipht  press 
work,  but  will  accept  foieman^hip  or 
sui>erintendency  of  combination  shop 
(»<xx!  color  man.  Have  union  card.  Bon 
69.  Etlitor  &  Publisher. 


Ptthlic  Kelatitffis 


Neetl  Sweet.  Lean  Copy" 

PR  MAN— COPY  CHILE 
A  pro  at  writinp.  editing 
20  year.<*  exjverience 

_ Box  143,  Etlitor  &  Publisher 

^  EDlTINCr— WrTtTNG— PR 
L5  Years’  communications.  News  and 
features.  Etlitor.  Sunday  supplement. 
PR,  3  countries  and  airline.  Reporter, 
("hicapo  Daily  News.  Box  127,  Rlitor 
&  Publisher. 


NEWSM.AN.  47.  seeks  position  i:S  in- 
torm.ation  officer  for  cori>oration.  col- 
hpe  or  public  apency  in  Pacific  North¬ 
west.  20  years’  ex|>erience  in  r.adifvTV. 
dailies  anti  PR.  Box  3721,  South  Lake 
Tahoe.  Calif..  05705. 

j  _ _  Special  t^ditions 

j  J.^  \\  ,  BATTS,  Special  Editions 
(  urrently  Lexinpton  Dispatch 

I  Lexinpton.  North  Carolina  27202 


CLASSIFIED 
Advertising  Rates 

"SITUATIONS  WANTED" 
IfoYobl*  with  order  f 


4-timet 

90c  per  lint,  per 

tsut 

3-iimcs 

$1.00  par  lint,  per 

itSM 

2-timt, 

S1.10  per  lint,  per 

t«SUt 

l-time 

S1.20  per  lint,  per 

^ssut 

Cluot  Hr,  mra««  words  otr  lint 
3  lios  minimum 
(Rt  abkrtriations) 

Add  50c  for  bn  sorvico 
Air>mail  scroico  on  bos  number,  also 
arailablc  at  SI. 00  otra. 


Do  not  send  irreplaceable  clippings, 
etc.,  in  response  to  'help  wanted' 
advertisements  until  direct  request  is 
made  (or  them.  E4P  cannot  be  re¬ 
sponsible  *or  their  return. 


DISPLAY— CLASSIFIED: 

The  use  of  borders,  boldfsct  type,  cuts 
or  other  decorations,  ehanqes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classided  is  $2.75  per  agate  line— $38.50 
per  column  inch  minimum  space. 

"ALL  OTHER  CLASSIFICATIONS" 
4-timas  S1.35  per  line,  per  issue 

3-times  $1.45  per  lint,  per  issue 

2-limN  S1.55  per  lint,  per  issue 

I-time  $1.65  per  line,  per  issue 

DEADLINE  FOR  ADVERTISING 
Tnosday,  4:30  PM 

Bov  numbers,  which  are  mailed  uch  day 
as  they  art  received,  art  valid  (or  1-ytar. 

Editor  &  Publisher 

■so  Third  Avo.,  N.  V.,  N.  Y.  10022 
lAC  212)  Plata  2-7050 
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Shop  Talk  at  Thirty 


|{)  K«»l»«‘rt  I  .  |{r<»uii 


What  Is  a  Newspaper  Ad? 


( Ttro  j/i  fii'x  (I fill  in  S<H' 
Orlriiv:^,  Wiiltir  ('.  Kur',.  riit- 
lirmifh  nt  anti  tlirrrtor  nf  stilt  .< 
tiir  till'  ('hicapii  'I'rihunt*.  /(/•<- 
SI  lift  il  his  ih  tiiiition  of  >1  Ilf  H'<- 
jutfu  r  ml  to  the  I nti  rniitioiitil 
\i  wsimiit  r  Ailrt  ft isiiiii  Assoi-in- 
tion.  Aftir  beintj  rcroiiitizetl  tor 
this  font  rihiitiiiH  nt  Inst  wt  tic's 

I  \  A  I'.'  nil  it  inti,  Mr.  I\iir:  ri¬ 
ft  m  il  to  it  as  "rorn.''  /'<  rhii/is, 

II  litth ,  hilt  still  irorth  n  /irint- 
imj  tor  nil  ihosi  mlini  n  who  minj 
not  Ilf  nhlf  to  i/ifi  a  siitisfiiftorii 
answer  to  the  iini  stion :  What 
Is  a  .\ewsjiaiii  r  .\ilf ) 

»  * 

It's  l>orii  in  a  far-otf  foifst  tn 
tin-  J'inpinp  cry  of  "TiintM'r I" 
And  i»f*for<‘  it  dies,  it  doinon- 
sti-atcs  its  usofiilnt'ss  to  tlif  tun** 
of  a  riiipinjj:  <ash  rfjristcr.  A 
in'\vs|ia|«-r  ad  is  nioi-o  llian  colil 
typo.  Moro  ovt-n  than  cold  typo 
carrying  a  hoi  niossairo. 

To  The  ltii'-inc"iinin 

'I'o  the  husinossnian.  a  nows- 
papor  ad  is  tho  adrenalin  that 
makes  a  tired  sales  curve  siirinp 
to  life  and  shakes  a  sleepy 
ec.moniy  awake. 

A  newspai)er  ad  is  a  strident 
<-i-.v  of  a  discount  store  hawkintr 
its  wares  oi-  it  is  the  soft  whisper 
of  Idue  (diip  <’oi-poration's  insti¬ 
tutional  ines.sa^re. 

newspajier  a<l  is  a  shout  of 
hope:  “(Irand  tipeninjr  on  Fri- 
(layl"  or  the  end  of  a  dream: 
"(loin^r  Out  of  Business  Sale.’’ 

newspaper  ad  is  ten  thou¬ 
sand  people  at  a  dollar  <l:iy  sale 
or  it  is  one  person  sjienditijr  ten 
thousand  dollars  for  a  diamond 
bracelet. 

newspaper  ad  is  a  friemily 
"hello”  from  the  hijr  hank  down¬ 
town  that  says  stop  hy  anytime, 
or  a  sharp  reminder  from  the 
manufacturer  he  has  a  trreat  new 
product  you  neeil  ritrht  now. 

A  newspaper  ad  is  a  colossal 
l<i-patre  introduction  to  a  one 
hundr<Mi  tnillion  <iollar  new  t-ar 
model,  or  it’s  a  tiny  two  lines 
with  news  of  a  ten  year  old 
jalopy  sellintr  for  $!•’<. 

A  newspaper  ad  is  a  new  prod¬ 
uct  <diallentrintr  old — ami  both 
Udnir  tile  iM-tter  for  it. 

That  and  much,  muc  h  more  is 
w  hat  a  nc‘wsp;iper  ad  is  to  busi- 
m-ss.  But  what  is  it  to  tho.sc'  who 
buy  and  read  the  newspaper-'.’ 

I'o  I  he-  \ew»pii|MT  Bc-acicr 

.A  m-wspape-r  ad  is  the  sale 
that  brintrs  the  hou.sewif(‘'s 
budfTc  t  in  just  under  the-  wire. 


newspapc‘i‘ ad  is  that  cei-tain 
.somethin}!  si)ecial  worth  sjilur}!- 
injr  on. 

■A  newspapm-  ad  is  tlie  warm 
.security  of  discovc‘rin}r  that 
dream  home*  foi-  your  family  or 
it’s  the  bold  challc‘n}!e  of  a  new 
Job  in  a  fai‘  off  place. 

.\  newspajeer  ad  is  down-to- 
c-ai'th  iiroduct  advice  a  mothc-r 
can  api)r*‘ciatc>  or  it’s  a  fli}rht  of 
fancy  only  a  woman  can  under¬ 
stand. 

newspaper  ad  is  pleasant 
e.scapi*  to  a  vacation  wondc-rland, 
or  it  is  a  practical  hint  to  lM-ttc‘r 
m*-als  in  thc>  hustle*  and  liustlc*  of 
evc*ry  day  livin}!. 

-A  nc“wspapc“r  ad  is  a  mothi'r 
findin}!  that  beauty  treatment 
she  always  wanted,  or  it’s  dad 
sc'llin}!  tho.sc*  power  tools  he 
nc*ver  usc*d. 

nc*wspaper  ad  is  shoppiii}!  in 
the  comfort  of  our  brc*akfast 
room,  or  bravin}!  the*  weathc*r 
bc*cau.se  that  sab*  is  too  }!oc>d  to 
miss. 

But  a  ni*w.spape*r  ad  is  more* 
than  that.  It’s  faitli,  bc*lievabil- 
ity,  knowIe*d}re  from  (*xpc*rience* 
that  the*  product  is  here*  in  town 
today  and  wantiii}!  to  do  busi- 
ne*ss.  It  is  a  call  to  action  backc'd 
by  a  fric*nd  you  can  trust. 

I'o  The*  'V«*\c»paperiiiaii 

■And  us.  What  is  a  nc*w.spapc*r 
ael  to  you  and  to  me’.’  Wc-11  if 
reportiii}!  nc*ws  is  the*  hc*art  of 
the*  nc‘w.spaper,  thc*n  the*  news- 
jiajcer  ad  is  the*  vital  force,  the 
c*nc*r}ry.  that  kc*c*p.s  the*  he*art 
throbbiti}!  with  vi}roi*  and  vital¬ 
ity.  .A  Jic'wspapc*r  ad  jeays  the* 
pulp.  .And  powc*rs  the*  ))rc'.s.sc>s. 
.And  mc*c*ts  the*  piiyrolls.  .And 
puts  tiu*  papc*r  on  the  strc*c*t  and 
in  the*  home*.  .And  i}!nite*s  the 
ieuyiii}!  interest.  .And  starts  the* 
mone*y  movin}!.  .And  we*ll,  a 
n**wspapei*  ael  is  a  most  im- 
peertant  influeential  ami  wonele*r- 
ful  thin}!. 

To  \ii  .AeKcrtisiii^  .'salc'inaii 

Tee  me.  a  salesman,  a  ne“ws- 
paper  ael  is  six  months  of  frus- 
tratiii}!  calls  and  “not  now. 
maybe*  late*r”  answe*rs,  until 
finally  succe*ss,  you  Inive*  the 
Ofeler  in  the*  hoU.se*! 

.A  ne*wsp;ipe*r  ael  is  tile*  SWe>e*t 
satisfaction  of  he*lpin}!  a  small 
e*omp:iny  to  challe*n}!e*  a  }!iant,  or 
the*  fast-pae*e*d  e*xcite*me*nt  e)f 
he*lpin}!  pione*e*r  a  new  prexluct 
to  the*  top  of  the*  marke*t. 

.A  ne*wspape*r  ad  is  lyiti}! 
awake  at  ni}!ht  huntiii}!  for  the* 


College  Editor 
Loses  Appeal  In 
Contcimpt  Case 

S.M.KM,  Ore. 

The*  ()ie}'e)n  Supreme  Court 
this  week  re*fu.se*el  to  rece)}!nize 
an  unwritten  law  }>ivin}r  a  ro- 
porte*r  the*  ri}!ht  to  e*once*al  a 
ne*ws  source*. 

In  the*  ab.se*ne*e*  of  a  state  or 
fe*eleral  statute*,  the*  court  rule*el 
iR)  such  privili*}!e*  couhl  lx*  re*c- 
o}''nize*el.  Twe*lve  states  have* 
e*nafte*el  so-calle*d  “reporter’s 
shii*ler’  laws. 

In  e*ll'e*ct,  the*  court  uplield  the 
conte*mpt  e*onviction  of  .Anm*tte> 
Buchanan  Conard,  who  ele*cline*el 
to  iele*ntif.V  .se*ve*n  stUele*nts  she* 
intervit*wi*el  about  the*  u.se  of 
maii.juana  for  the*  Ihiih)  Hrer- 
iinen  at  the*  Univi*isity  of  Ore- 
}:ein  in  IhfU!. 

Airs.  Conrad,  who  was  line*d 
said  she*  would  tr.v  to  ap- 
pe*al  the*  ele*cision  to  the  Supreme* 
Court  of  the  Uniti'd  .Stati*s.  She 
works  for  a  shoiipiii}!  jiaiie*!*. 

• 

(yc  I  erdict  Hvducvd 
ity  JIudfie  to  \'ickpl 

.Aspkn'.  Colo. 

.A  nickel  in  elama}!i*s  was 
awarde*d  to  Ciuido  .Me*ye*r  afte*r  he 
won  a  lilx*!  action  a}!ainst  a  local 
re*taile*r  and  publishe*rs  (Ie*or}!e 
.Mad.se*n  of  the  .Is/ee  >/  Flifer  and 
William  Runaway  of  the*  .l.s*/ecn 
Tillies. 

The  small  award  was  elecre*e*d 
ley  Disti-ict  .luel}!e*  Clifford  1  far¬ 
row  after  defe*nse*  lawyi*rs  moved 
feet*  a  eliree*te*d  ve*relict  and  the* 
award  of  nominal  dama}!e*s  of 
six  ce*nts  to  plaintiff.  .Iud}!e*  Dar- 
row  }!rante*d  the*  motion  leut  re*- 
due*ed  the  damapre  award. 

.Me*yer,  ope*rator  of  (luido’s 
Swiss  Ke*staurant,  asked  $lbb,- 
mn>  elama}!e*s  from  Be*rt  Bidwe*!!, 
ope*rator  of  the*  .Mountain  Shop, 
and  the*  publishers.  He*  claime*d 
he  was  lilee*le*el  by  an  aelve*rtise- 
ment. 

• 

School  l)<Mliral«‘(l 

'I'lTi  svii.i.K,  Fla. 

Bobe*it  H.  Hud.son,  editor  and 
}!e*ne*ral  mana}!e*r  of  the*  Titns- 
rillf  Sta r-.\ilrofate,  was  honored 
at  the*  de*die*atie)n  of  the*  $l.d 
million  .Madison  .lunior  Hiph 
School  he*re*.  Tile*  scliool  was  dedi- 
cate*el  to  him  and  ;i  bronze*  plae|Ue 
was  |)lace*d  in  the*  main  hall  “in 
re*c(e}rnitie)n  of  liis  continuiii}! 
se*rvice*  to  e*ducation.”  He*  was  a 
me*mbi*r  of  the*  Bre*varel  County 
.School  Board  1 1  .ve*ars. 


ide*a  tluit  will  li}!ht  a  fire*  under 
a  tou}!h  pros)»e*ct. 


Coiilenipt  Fine  I.,<*vie«l 
For  Report  on  Hearing 

Qt  KllKe' 

The  Montre*al  weekly  .\llo 
Polii-e  has  lM*en  fined  $2, ()()((  for 
contempt  of  court  in  the  itublica- 
tion  last  Oct.  8  of  a  story  about 
a  pieliminary  liearinpr  in  a  fraud 
case.  .Justice  .Antoine  Lacour- 
siere  of  Quelx'c  Superior  Court 
said  in  imposin}!  sente*nce  it  is  a 
cardinal  rule  that  neethin}?  shemld 
be*  pul)lishe*el  that  woulel  pre*j- 
tidice  the  i  i};ht  of  an  accuse*d  to 
a  fair  trial. 

“The*  simple  fact  that  a  news- 
pape*r  lepeute*}*  is  aelmitted  to  a 
ceeurtreeeem  eleees  not  }!ive  him  the 
ri}rht  to  re*pe)rt  all  he  sees  and 
he*ars,  and  still  le*ss  elex's  it  prive 
hitn  the*  ri}!ht  to  express  his 
eepinions.  his  .sentiments  or  his 
imaprinatieen  alxeut  the  case*,’’  the 
juelp*  ele*clare‘el. 

• 

Vi fckly  (»ot‘?«  Daily 

.Ai.m.v,  .Mich. 

Tile*  St.  Louis  Leader-Press 
ami  the*  elail.v  .Mina  lifeonl  have 
lM*e*n  me*r}re*el,  with  the*  Le*aele*r- 
l’re*ss.  a  we*e*kly.  convertinp:  to 
elaily.  acceirelinp:  to  I’anax  Ceirp., 
which  beniprht  the  L(*aele*r-I’re*ss. 
Ce)nve*rsie)n  is  expecteel  to  be 
e*e)mple*te>el  in  March.  The  Record- 
Le*aele*r  will  lx*  jiublished  eveiy 
afte*rne)ein.  .Meuiehiy  throu}rh 
.Saturday. 


He's  explored  the  many 
faces  of  Asia,  both  as  a 
Fulbright  scholar  there  and 
as  a  reporter.  His  stories 
out  of  I  ndonesia  were  cited 
by  the  Overseas  Press  Club 
last  year.  And  this  year, 
influential  Washington  is 
viewing  Viet  Nam  through 
his  eyes. 

His  name:  Donald  Kirk 
His  job:  Asian  Correspond¬ 
ent  of  The  Washington 
Star. 

Another  reason  policy¬ 
making  Washington  reads 
The  Evening  and  Sunday 
Star. 

[iThe 

I  Washington 
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They’re  finding  ways  to  make  your  better  future  happen 
--with  the  energy  of  progress. 


projects.  They  range  from  experimental 
studies  to  big  plants  already  generatma 
electricity. 

The  aim  is  to  go  forward  with  you  in  this 
new  electric  age— to  keep  the  energy  of 
progress  plentiful,  dependable  and  low  in 
price— to  make  the  better  electric  future 
happen  fast,  for  you,  for  everyone. 


Electricity  is  the  energy  of  progress.  And 
the  people  of  the  investor-owned  electric  light 
and  power  industry  are  on  the  job  to  make  it 
great  for  you  today,  better  tomorrow. 

Nuclear  electric  power  is  one  example. 

Right  now  the  investor-owned  electric 
light  and  power  industry  is  moving  ahead 
with  more  than  60  nuclear  electric  power 


The  people  at  your 

Investor-Owned  Electric  Light  and  Power  Companies* 


For  names  of  sponsorina  companies  write  to:  Power  Companies,  1271  Avenue  of  the  Americas.  N.Y.,  N.Y.  10C20. 


A'atch  TOMORROWS  WORLD:  FEEDING  THE  BILLIONS  on  NBC-TV.  Fridav  evoninn.  Fehruarv  23 


Congressional  Specialist 


Reporter  Dan  Thomasson  interviewing  Chairman  Wilbur  D.  Mills  (0.,  Ark.)  of  the  House  Ways  and  Means  Committee. 


Dan  Thomasson,  who  covers  Congress  for  Scripps- 
Howard’s  Washington  Bureau,  is  a  specialist  in  the 
interrelated  workings  of  politics  and  lawmaking. 

Since  joining  Scripps-Howard’s  national  staff  from 
the  Rocky  Mountain  News,  Denver,  last  March  1,  he 
variously : 

—Wrote  the  first  story  on  Sen.  Eugene  McCarthy's 
likely  Presidential  bid  while  McCarthy’s  aides  and 
colleagues  were  pooh-poohing  it. 

—Reported  that  President  Johnson  would  ask  for  a 
10  percent  income  tax  increase  long  before  LBJ  sent  his 
request  to  Capitol  Hill. 

—Was  among  the  first  to  disclose  the  hard-line  econ¬ 
omy  sentiment  in  the  House  of  Repre.sentatives,  and  to 
forecast  that  it  would  mean  both  cuts  in  Administra¬ 
tion  spending  and  rejection  of  the  President’s  tax  boost 
proposal  in  1967. 

—Reported  early  that  the  House  would  turn  down  the 
mammoth  Senate  version  of  the  Social  Security  bill  and 


insist— as  it  did— on  the  more  modest  version  finally 
enacted  in  the  closing  days  of  the  1967  session. 

—Dug  into  the  activities  of  junk-mail  and  postal  union 
lobbyists  and  explained  how  much  their  lobbying  might 
cost  the  taxpayers. 

—Covered  the  meat-inspection  scandal  and  the  legis 
lative  maneuverings  which  led  to  enactment  of  a  tougl 
bill  to  extend  Federal  inspection  standards  to  meat 
processed  for  intrastate  sale  to  consumers. 

This  year,  Thomasson,  34,  will  be  back  at  the  samt 
stand— covering  the  politics-dominated,  election-yeai 
session  of  Congress  and,  after  that,  th( 
national  political  conventions  and  thi 
Presidential  campaign. 
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